





* gist: ee 
) 
) ) 
lek Wes \% ' 
{ea Lo /\ >. & ; t 
a o } P Pe ye . 
‘ ‘ ¢4 ' ut F - a (i ® 
o Pn Nia Oke “‘e. 
2 a . oe = } 
: 4 X ae ae | i 
3 , tm 
pee Mp i) aN 
{ g ¥ a 







sl 
t f: y 
‘ \ ~ 4 
\ Aff ‘ s 
\ ' "SERIE. " 
a _ 


VACUUM Roe er 


PLANTER’ 











Nominated for Sackagings Hall of Fame. Story on Page 78 


August 1950 





How are 
you handling: 


[| Storage 
| Opened Containers 
| Equipment Cleanliness 
Thinning 
| Cold Water Soluble Dry Adhesives 
| Prevention of Crusting 
| Hot Melt Adhesives 
| Flexible Glues 
[ | Replacement of Solvents 


[] Resyn® Adhesives 


You'll find the proper methods clearly outlined in 
National’s indispensable booklet: HOW TO PRE- 
PARE AND USE GLUES, PASTES AND GUMS. A copy 
should be in the hands of every one of your key pro- 
duction men... and every employee that handles or 
uses glues, pastes, gums. Jot down their names on your 
letterhead. We'll do the rest—free of charge! National 
Adhesives, 270 Madison Avenue, New York 16, N. Y. 
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Candy 67 
How packaging can help an industry meet 
changing market conditions and rebuild slip- 
ping sales figures. 


Beer in a bag 73 
A brewer capitalizes on the strength and re- 
use appeal of polyethylene film in a new 
kind of take-home carrier. 


Design’s critical eye 74 
Report on a new machine that scientifically 
measures the “threshold of recognition” of 
package design. By Henry J. How err. 


Oven-to-home pie pans 77 
Walter Freund Bread Co. develops a success- 
ful new method for handling the aluminum- 
foil pie plate on high-speed equipment. 


Planters Peanuts 78 
This month’s nominee for Packaging’s Hall 
of Fame pioneered packaging that raised 
peanuts to a $246,000,000 crop, popularized 
the “nickel lunch” and created a famous 
trademark. 


Design Histories 84 
New trick for transparent folding cartons .. . 
self-measuring ribbon package . . . foil lami- 
nated beer cases . . . C & H’s new sugar 
family. 


Standardization for palletization 86 
Industry committee shows that the pallet 
load is only as good as the container, and 
makes recommendations. By W. E. Brarr- 
WAITE. 


Packaging Pageant 90 
Re-use containers for multiple units that 
please the housewife . seasoning salts 
with polyethylene sifter snap caps . . . puppy- 
dog squeeze bottles . . . and other new ideas 
of the month. 


Luring the fisherman 94 
Experience of two progressive makers of 
fishing tackle shows what display packaging 
can do for sales. 


Corrugated citrus box 98 
Specially treated for physical strength and 
fungicidal properties, it offers new opportu- 
nities for fruit shippers. 


Bull’s-eye for bags 101 
Smart design lifts Union Bag’s packaged 
household bags out of competitive obscurity 
in the supermarket. 


Sportsman in plastics 104 
Men’s toiletries leader draws on the special 
properties of polyethylene, vinyl and poly- 
styrene for new over-the-counter line. 


Display Gallery 106 
Inexpensive motion with flashlight batteries 
... Venus pencils in a 4-in. counter unit... 
summer display for solid cologne, hair aids, 
hosiery, hardware and other products. 

Cosmetics for Canadians 108 
It’s a story of tradition-inspired designs that 
confirm the wisdom of catering to geographi- 
cal preference. 


TECHNICAL 


The what and how of glassine 111 
{n analysis of the basic properties and ap- 
plications of this protective packaging paper. 


By Georce C. 


BorpvEN, JR., and Pavut K. 
WOLPER. 


Paper-package odors 118 
Where they come from and how they can be 
detected and controlled during paper manu- 
facture. By L. B. Sjosrrom. 


Questions and Answers 122 
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witH ACE COMBS 
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The famous and widely popular ACE Combs, products of 
American Hard Rubber Company, New York, come in 


6 sizes of cartons, each presenting one of the most 

difficult and “‘tricky"’ cartoning problems ever solved by a 
machine—the JONES Fully Automatic Constant Motion 
Cartoner. The solution is a smooth, and continuous 5-step 
operation, fully automatic, at a guaranteed speed of 


120 loads per minute. 


Consider These 
Abnormal Conditions: 


The largest ACE carton is 
@ Ss x TK" x 44"! Its length 
is 26 times its thickness — or 
THIN-NESS. This long, 
extremely thin carton offers 
demoniac resistance to being 
“squared up” to receive its load 


and flap tucking. 


FF side flaps are tiny 


@ tabs 4” x 9,” — just discerni- 
ble to the normal eye. Perfect 
manual tucking of these minute 
flaps defies the dexterity of a 
prestidigitator. 


#, different sets of dimen- 


@ sions (five smaller than the 
above) call for easy, fast 


change-over on the machine. 


These cartoning intricacies are 
met by the JONES Cartoner, 
which takes over automatically 
after the combs are manually 
fed into conveyor buckets. 


| R.A. 


& COMPANY, INC. 


SIZES OF ACE COMB 
CARTONS COMPRISE 
4 different lengths 
4 different widths 


2 different thicknesses 
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THE Quick Tks 1 ™ JONES 


Flat carton is fed from magazine 
and opened by positive mechanical 
motions. 

Carton is collapsed in reverse of its 
original fold, to square it up. 

Comb automatically fed into carton. 

Side flaps are closed and end flaps 
are tucked — both ends. 

Loaded carton is discharged on dead 
plate for case packing. 


CARTONER OPERATION: 


Automatic stop for defective carton or 
empty magazine — resumption of full 
speed when fault is rectified. 

Simple, fast adjustments change the 
JONES Cartoner to load any of the 6 
sizes of cartons used. 

With ACE Combs, as is so often the 
case, the really challenging carton prob- 
lem comes to JONES for solution — 
and FINDS IT! 


Your Selection of these Bulletins on Request 
A. JONES Fully Automatic Constant Motion Cartoners 


B. JONES “CMV" (Constant Motion Vertical) semi-automatic 
Cartoners, quickly adjustable to wide range of carton sizes. 


C. 97-Case Study of Cartoning Costs for various sizes and types 
of loads, for comparison with your own costs. 


P.0. BOX 2055 ° CINCINNATI, OHIO 
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THE DANGER IN OURSELVES 


O« E MORE AMERICAN BLOOD is being spilled on foreign 
soil in defense of principles to which all Americans are 
devoted. Business as usual is out of the question. Yet it is 
in the best interests of the nation that business be continued 
with the minimum of disturbance consistent with a quick 
and decisive victory. 

The degree of restraint that must be placed on business 
will largely be determined by the amount of self-restraint 
that business itself exercises in the next few weeks. With 
an orderly procedure of buying only necessary materials 
for immediate needs, no one need suffer greatly. A selfish 
scramble to stockpile short materials will gravely endanger 
not only our war effort but our whole peacetime economy. 

This magazine, for one, will lend itself to no scare stories. 
At this writing, in late July, it is impossible to forecast, with 
any foundation of authority, the extent to which military 
demands will heighten already existing shortages of pack- 
aging materials, or to guess where new shortages may arise. 


But as reliable indications develop we will report them 


promptly and fully—for planning and preparedness are cer- 
tainly in order. 

It is important to remember that we had run into certain 
shortages long before the first shot was fired in Korea. We 
had prepared for this page a report on the scarcity of cello- 
phane—a scarcity occasioned not by any military program 
(for the military uses of cellophane are practically nil), but 
by the rising tide of production of cellophane-packaged mer- 
chandise which had simply outstripped all efforts to expand 
cellophane plants. 

Similarly, civilian manufacturers have for some time been 
chewing up more steel than the mills could produce. Yet 
each new report of a cutback at the auto plants has sent new 
alarms racing through business centers and set off a further 
wave of panic buying, thus compounding the crisis. 

Our economy is stronger, our productis e capacity far 
greater, and our immediately indicated war needs far less 
than was the case eight years ago. As the President has 
said, we need really fear only those shortages which we our- 
selves artificially create. 





DOPLEX BRILLIANT 
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PLASTICOLOR COVER 


BRILLIANT as a mirror 
vet TOUGH as LEATHER 


... With sparkling beauty 
that won’t wear off! 


Refreshing newness! Outstanding beauty! 
Lasting utility! Brown and Bigelow Company 
sought these qualities for packaging their 
attractive remembrance advertising gifts. 
Using Doplex Brilliant* and Plasticolor 
Cover*, Quality Park Box Company created 
containers as delightful in appearance as 
they are durable and practical. 

They dressed the outsides in Doplex 
Brilliant, that tough, sparkling lamination 
of acetate film on light-weight paper. Inside, 
they gained weight, strength and beauty with 
Plasticolor Cover, acetate film laminated to 
fine Beckett cover stock. 


Branches at: Atlanta, Boston, Chicago, 
Detroit, Los Angeles, Milwaukee, New York, 
Philadelphia, Portland, St. Lovis, St. Paui 
and Seattle. Reoresentatives everywhere. 
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PLASTICOLOR COVER 
oa 


Both of these Dobeckmun specialties 
combine rich appearance with long-lasting 
utility. Made in glamorous colors, they’re 
scuff-proof, dirt-proof, liquid-proof. For set 
up or folding boxes, they retain their sparkle 
and brilliance, indefinitely. 

Ask us or your box makers for samples and 
suggestions on how Doplex Brilliant and 
Plasticolor Cover can add beauty and sales 
power to your packages. The Dobeckmun 
Company, Cleveland 1, Ohio. Berkeley 2, Calif. 


DOBECKMUN 
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Those who have an appreciation for the finer things... 
the niceties of living .. . are likely to choose the best. That's 
why Grandee Maraschino Cherries are so often found 


in the right company. 


Grandee Maraschino Cherries are packed by 
Mawer-Gulden-Annis, Inc., Brooklyn, N. Y. For 
this excellent product they have selected Crown 
Screw Caps as closures. What more need be 
said? 


When you have a sealing problem. ..doas so 


many other packers do... bring it to Crown, 
where a wealth of sealing experience and the 
most modern laboratory facilities are at your 
disposal. Crown Cork & Seal Company, Balti- 
more 3, Maryland. World’s Largest Makers of 
Metal Closures, 
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MERCHANDISING IMPACT 
built on Facts from Forbes 


WA we 
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SHIPPERS GET THE IDEA that there's no 
shipment too big or too small for TWA to 
carry, when they see this large 8-color Air 
Cargo display. Other pieces in this latest 
TWA merchandising “package,” produced 
by Forbes, include a miniature Air Cargo 
display and a passenger travel display. All 
produced in English, French, Italian and 
Spanish to attract both importers and ex- 
porters on an international basis. Trans 
World Airlines’ art director is Rex Werner 
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HOME OWNERS GET THE IDEA that Dutch 
Boy is the paint for them when they're at- 
tracted by the famous trade figure on all 
Dutch Boy labels, lithographed in 4 colors 
by Forbes. Point-of-sale selling copy and 
point-of-use directions make the back of 
each Dutch Boy label do the double duty 
of winning customers and holding them 


I Mae | 


MUFFINS! | 


Si a ee prow Ale 
HOUSEWIVES GET THE IDEA that double- 
acting Rumford Baking Powder insures 
baking success when they see and read 
these four recipe books, lellerpressed by 
Forbes. Four-color covers reproduce cakes, 
cookies, biscuits and muffins with mouth 
watering appeal. The Rumford Company's 
agency is James Thomas Chirurg Co. 


FACTS FROM FORBES are helping more 
and more advertisers to increase the im 
pact of their merchandising. These facts 
derive from Forbes’ experience, continuous 
studies and unique facilities in lithography, 
letterpress, web gravure, die stamping 
under one-roof management control. Ask 
the Man from Forbes to tell you more. 


% 





4 DIONT KNOW THOSE 
LABELS WERE LOADED/ 


Don’t let your dealers get, caught 

with their stocks down. Warn them to 
expect an avalanche of impulse sales 
when your labels are impact-packed by 
the Facts from Forbes. Results 

are immediate, our clients say. 


FORBES LITHOGRAPH 


NEW YORK + Crevetand + BOSTON ©+ CHIcaGO + ROCHESTER 


Lelwers Merchandising lmpac- 


MODERN PACKAGING 





REPUBLIC 


fs so V8 
ras 
\ a * * * 
cf. 


AUGUST 1950 


Converters and packagers are 
able to develop new, distinctive 
additions to their lines, and to 
improve existing packages and 
specialties, thanks to the excellence 


of Republic Aluminum Foil. 


Plain rolled aluminum foil is Re- 
public’s only product. Write to- 
day for the names of companies 


who convert this quality foil. 





printing company 
PRINTERS OF CELLOPHANE and GLASSINE SINCE 1936 


COLUMBUS, GEORGIA 
SALES OFFICES: Dallas, Texas—Charlotte, N. C.—Jackson, Miss. 


10 


There is no finer 
printing on either cellophane 
or glassine. And “printed by 
Standard” means absolute 
uniformity from run-to-run. 
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Our spout is about a WAL 


of a PRODUCT "A 


GER-PA 


POLYETHYLENE TUBING AND SHEETING 





“Fish or cut bait” goes an old 
proverb intending to say “either do it with 
dispatch and gusto or quit!” If you produce 
one or more products, you're fishing . . . for 
the consumer's dollar, for the P.A.’s order. 





Our GER-PAK is not only a su- 
perb eye-appealer but is a perfect film, pre- 
venting human, chemical and atmospheric 
attack. Resists alcohol, acids, alkalies, dust, 
heat. Maintains freshness, purity, fine fin- 
ish. BUILDS SALES, HOLDS CUSTOMERS. 


For carton and barrel liners; q 
foods, candy, flowers. Sup- 
plied up to 60” wide; .0015 


to .004 gauge. I 
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Designed to dispense penicillin ointment 

at the site of infection, this new WIRZ applicator 
tube does exactly that and thereby eliminates 

the need for solutions, injections, etc., in the 
treatment of bovine infection of the 


mammary gland 


The long, slender nozzk smooth as satin . . 
approximately 100” at the tip and an over 
all length of 7%”. . . slips into the teat orifice, slides 
through the teat canal without injury to the 
delicate tissue. The novel plastic “slip—cap”. . . no threads 
. with its easy-grip knurled base, fits the nozzle ot 
this tiny tube exactly . makes a perfect closure, 
prevents contamination. This easier application speeds up the 
treatment and control of the disease which annually 
accounts for milk production losses of over two 


hundred million dollars. 


No need to remind you that easier application, greater protection 
and appeal make selling easier. Why not check ideas for 
your product with WIRZ Engineers — simply call our nearest 


representative. Or, write us direct 


WAluericas Pioneer Tube Manufacturer 


Chester, Pa. Oe : Export Division—755 Drexel Bldg., Philadelphia 6, Pa 


Fourth & Cole 


i . Havana, Cuba 
New York 17, NY Chicago 4, Ill 7 , Tenn. los Angeles 36, Calif Roberto Ortiz Planes 
50 E. 42nd St 80 E. Jackson Blvd rs | 435 S. LaCienega Blvd & Son 


Collapsible Metal Tubes Lacquer Linings »« Wax Linings + Westite Closures « Soft Metal 
Tubing « Household Can Spouts « Applicator Pipes « Compression and Injection Molding 
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To catch the shopper's eye and attract her reaching hand is 


the ultimate aim of merchandising. Bond, for its Raisin Bread, 
now puts new power in this final selling step with this 
Reynolds self-illuminating label of Reynolds Aluminum. It’s a 
Aluminum stop-signal for all eyes, a go-signal for those reaching hands. 
And it continues to sell on the pantry shelf... reflecting 
label 5 . 
quality, impressing rec ygnicion, assuring 
in actual use 


repeat demand. Let us show you what Reynolds 


on Bond Raisin Bread. Aluminum can do on your own product 


Reynolds Metals Company, 
Richmond 19, Va 


REYNOLDS ALUMINUM 
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MULTIPLE PACK 
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OPERATOR REQUIRED 


TO LOAD 330 CANS PER MINUTE! 


With the new Rockwell continuous motion cartoner you can multiple 
pack your canned products with speed and precision—three, six 
Or more at a time—into attractive, sales impelling cartons. You can 
do it economically, since only one operator is required to keep the 
CARRIER TYPE carton magazine and glue pots filled. Production-wise, the Rockwell 
machine will keep pace with any can filling and capping line—up to 
SIX CAN 330 cans per minute or higher, if required. These machines have 
BEER CARTON been tested at speeds exceeding 425 cans per minute. 
Write, wire or phone for catalog giving complete details. 
Package shown was car- 
toned on a Rockwell 
machine at the new 
Goebel brewery in 
Oakland, California. 
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Does your Package Promote Sales? 


OLD DOMINION BOX CO. 
Charlotte, North Carolina 


Please send me free the Versatility Folder that shows every 
type of set-up box used in my industry. 


Name 





Company 





Address 





Hants tocated thr aghoul the South 


City 
Executive Offices: LYNCHBURG, VA. @ Sales Offices: CHARLOTTE, N. C. 





We manufacture: 














The Neverstop Machine cutomatically feeds the cartons from a supply, bottom seals 
them, fills through adjustable volumetric measuring cups,(automatically ejects slack 
filled cartons,jand top seals them. This method of filling is particularly suited for free 
flowing products like salt, soap granules, rice, cracker meal, etc., where the density of 
the product is uniform. 


For powdered or non-free flowing products separate Filling Machines can be used, in 
which case the Neverstop Machine feeds the cartons, bottom seals them, delivers them 
to the filling unit and, after they are filled, top seals the cartons. 


The carton ‘‘Neverstops"’ after being fed, and there are a number of cartons in the 
machine at one time in different stages of filling and sealing. This continuous motion 
assures high production of accurately filled, neat and well sealed cartons. 


INSTALLATION OF MODEL “A” 
NEVERSTOP CARTON FILLING AND 
SEALING MACHINE FOR 24 OZ. 
SOAP GRANULES 


STOK EQAYMITH © 


PAPER BOX MACHINERY PACKAGING MACHINERY 
[/ Frankford, Philadelphia, U.S.A. 
Mme Subsidiary of Food Machinery and Chemical Corporation 
Exclusive West Coast Distributor: Anderson-Barngrover Division of FMC 
San Jose 5, California 
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The Hlonalest Vil Cte Eo al 


Manufactured Under Pat. No. 2,515,093 
Other Patents Pending } 


ELMER E. MILLS CORPORATION'S 


Polyethylene 


This is the bottle with consumer appeals so strong 
they actually help sell your product! 


It’s unbreakable—a powerful consumer selling 
point on safety and thriftiness. 

It’s lightweight—takes up less space (and inci- 
dentally cuts your shipping cost). 


SE Rg LIES LENS AF 


ray; 


It’s a ‘squeeze bottle’’—can be readily adapted 
to use as a stream—as a'spray—as a sprinkler finish. 


Our stock bottle is available in 1—2—4—8 ounce 
sizes. Through a special printing process we can 
print your label or design right on the bottle. 

In addition to the production of this stock bottle 
and stock closure, we also custom make other 
thermoplastic bottles, closures and atomizers. You 
can depend upon their being made with the same 
high standards of craftsmanship which keynote all 
Mills plastic products. 

For more information on our custom molding 
service, or for a free sample bottle, write us or our 
sales agent today. 


ELMER E. MILLS CORPORATION 
2930 N. Ashland Ave., Chicago 13, Illinois 


Sales Agent: W. BRAUN & COMPANY 
Chicago, 300 N. Canal St. New York, 595 Fifth Ave. 
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When you cal} Stein Hall you know there’s a specific 
Waterproof Glue to /fill your individual packaging needs. 
Take advantage of these two Stein Hall exclusive developments: 
@ Stein Hall Waterprogf Glues run clean at top speeds 


@ Stein Hall Waterproof Glues give off no odors 


Dampen or drench ‘em. With Stein Hall liquid glues they’re glued to stay. 


For tubes or packages, bottles, boxes or bags, 


tein Hall can lick your packaging problem. 


285 MADISON AVENUE NEW YORK 17, W.Y. 


Branch Offices in 16 U. S. cities and Canada 























MODERN PACKAGING 





BBD has a 


BLUE INK 


for Aniline printing ‘ When you want a color-bright BLUE that prints clean 
and sharp—either directly on the stock or over a first- 

on any stock down color—use a BBD BLUE INK. Available in a com- 
plete range of shades, BBD BLUES are “tailor-made” for 
your particular needs to assure extra mileage and trouble- 
© EXCELLOPAKE « . . . for CELLOPHANE, GLASSINE, free runs. Some popular BBD BLUES are our POPSICLE 
FOIL and other non-absorbent INKS that dry at production speeds of 1,300 bags per 

stocks \ minute . .. EXCELLO PAKE INKS that Produce beau- 

¢ HYDROTONE for heavy-weight TISSUE, tiful prints without bleeding on MST cellophane .. . 
KRAFT, SULPHITE and noiseless HYDROTONE and VELVA-TEX INKS that afford soft, 

Pop Corn bag stock water color effects on tissue and other absorbent stocks, 

@ MAT ACETATE . . . .. for all grades of ACETATE S and do not smudge. For printed samples and full details 


\ concerning these or any of the other Aniline Inks listed in 
© FOU-BRITE...... for METALLIC FOILS the box, contact your nearest BBD office. 





© PREPRINT for GLASSINE prior to waxing \ — 
« KRAFT-ANILINE . . . for KRAFT ond SULPHITE \ 2 A BONUS for BBD INK users 
e@TRANSLUSTRO .. . . for GLASSINE and paper \< 
stocks N ... our famous “shirt-sleeve” technical 
POLY-PAKE for POLYETHYLENE film ‘\ \ \—* service by aniline ink specialists. Let a BBD 
VINYL-INE for VINYL film NN field man show you—on your own press 
—how to get better print quality 


@ These BBD inks are also available in full 
range of standard and special colors. 


. 


: Bensing Bros.and Deeney 


LARGEST MANUFACTURERS OF ANILINE INK IN THE WORLD 
a sy. 401 N. BROAD STREET, PHILADELPHIA 8, PA. 


{ssociated Manufacturing Plants: 81 Albian Street, Wakefield, Mass.; 2358 N. Seeley Ave., Chicago 47, Ill. 
West Coast Distributor: A. M. Bojanower, 5270 E. Washington Blvd., Los Angeles 22, Cal. 
Export Division: McLaurin-Jones Co., 22 East 41st Street, New York 17, N. Y. 
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in meeting the 


most exacting carton specifications 


can be expected here. The highest skills and 


the most modern facilities have been co-ordinated 


by 41 years of packaging experience. 


CHICAGO CARTON COMPANY °*. 4200 S. Crawford Avenue * Chicago 32, Illinois, VI-7-2500 - 
FOLDING CARTONS: PLAIN e PRINTED e PARAFFINED e LAMINATED 
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New avenues for more satisfactory packaging are 
opened by the revolutionary Loxol Process for hot- 
melting polyethylene to paper, board, cloth or other 
suitable carriers. The bond between the polyethylene 
and the carrier is really permanent . . . the material will 
not delaminate . . . pinholes are completely unknown. 


Extra Strength, Low Cost 


Loxol is unique in that the paper lends its strength to 
the polyethylene. For most applications, a thin layer 
of plastic gives full protection. Since only a minimum 
of polyethylene is used, costs are remarkably low. 


Superior Moisture Control 


Loxol has a very low MVTR and packages made of it 
effectively bar moisture exchange between the contents 
and the free atmosphere. Specific moisture levels can 
be maintained inside packages, and packages can be 
inhibited from acquiring additional moisture. 


Many Other Advantages 


Naturally, Loxol has many of the superiorities of 
polyethylene. It’s odorless and tasteless. It’s grease- 
proof and waterproof. It’s flexible even at extremely 
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makes bags, bales, cartons, 


fiber drums, envelopes that are 


waterproof, greaseproof, fully 


protective 


low temperatures. And because the polyethylene is 
chemically inert, Loxol can be used to package caustics 
and other products that affect or combine with ordi- 
nary container materials. What's more, products that 
require the ultimate in freedom from contamination 
are safe with Loxol. 


Special Varieties 


Loxol Silver Chami-Pak consists of foil laminated to 
paper which has a hot-melt Loxol polyethylene coating. 
Its excellent characteristics suit it to tobacco and other 
specialty packaging. Loxol can be creped in one or 
two directions without developing mechanical failures. 
In creped form, it still has all of its protective qualities 
and will stretch and conform to various odd shapes. 


Converters in all sections of the country are making 
multi-wall bags, fiber drums, folding cartons, en- 
velopes, pouches, case liners and other packages that 
employ Loxol to provide maximum product protection 
at lowest cost. Write today, and we'll recommend a 
converter in your vicinity who can fill your require- 
ments. Complete technical facilities are available. 
Don’t delay. Ask for particulars now. 








“NEWS FLASHES ON PLAXPAK™ 


SKOL MAKES THE SUN a gentle skin 
specialist . . converts sun-burners 
into sun-worshippers. And now it's 
packaged in the unbreakable Plaxpak 
bottle. Lighter and safer to pack and 
carry, the Plaxpak bottle makes Skol 
more convenient than ever to use. 





ABSOLUTE PROTECTION AGAINST 
RUST for guns is provided by the 
Rust-Pruf Gun Pouch, a product of 
the Hood Company, Los Angeles, Cal 
Pouch is made of Plaxpak polyethy- 
lene film, selected because of its uni- 
formity and freedom from pin holes 


ALEXANDRA de MARKOFF’S Fragrant 
Fern Hand Dew leaves the hands feel- 
ing as if they were caressed by a 
cool summer morning's breeze. And 
it's easy, neat and economical to dis- 
pense, because it's in the unbreakable 
Plaxpak bottle. Just a light squeeze. 


REVOLUTIONARY NEW ‘’ROTUBE 
TWISTUBE” combines advantages of a 
rigid jar and collapsible metal tube. 
User twists bottom of the container. 
Inner sack of Plaxpak polyethylene 
film forces a@ measured amount of 
cream through an orifice at the top. 


Lighter, safer and smarter packaging . . . in 


sum, these are the reasons why more and more 


products are appearing in the Plaxpak bottle. 
Here is a container that becomes a part of the 
product, that adds unique and specific use 
advantages to make the product still more 
salable. And package designers everywhere 
are excited over the new design possibilities. 
You can have more details by writing for our 
catalog on your company letterhead. 


PLAX BLOW M 


PLAX CORPORATION, 


NOREEN SUPER COLOR RINSE con be 
applied evenly and conveniently in 
three minutes. Advantages of the Plax- 
pak bottle are responsible. User simply 
gvides applicator tip on the bottle into 
the hair and then squeezes the bottle. 
Application is neat, quick and easy. 


PLAXPAK FILM'S high chemical resis- 
tivity and moisture-proof protection 
improve ond simplify packaging of 
corrosive chemicols. Hooker Electro- 
chemical Company uses Plaxpak drum 
liners to package monochloroacetic 
acid and seal it against moisture 


%*% In addition to its packaging 
products, Plax makes a wide 
variety of thermoplastics in rod, 
sheet, tube, and other forms. 


P. O. BOX 1019, HARTFORD 1, CONNECTICUT 
In Canada, Plax Canada, Ltd., Toronto 


Offices in New York City, Syracuse, Philadelphia, Cincinnati, Chicago, St. Louis and Houston 
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Cuts shipping costs — 





POSTER BED 
Surface Protection 








reduces damage in transit! 


Last year, dozens of manufacturers of 
furniture and other products revised and 
streamlined their packaging operations 
hased on facts and figures about KIMPAK* 
Float Packaging. They found, through 
actual comparison, that KIMPAK offered 
more economical, more dependable pack- 
aging protection. And because there is a 
specification of KIMPAK for every cush- 
ioning need, these facts may apply to 
your packaging operation as well: 
Kimpak creped wadding, in rolls or sheets, 


is as easy to apply as wrapping paper. It saves 
literally hours in the shipping room. 

KimPAK is clean and free from damaging for- 
eign matter; will not scratch, rub or press- 
mark delicate finishes. It’s p/easant to handle. 


VISIT OUR BOOTH NO. 801 AT THE WESTERN PACKAGING 


AND MATERIALS HANDLING EXPOSITION 


CIVIC AUDITORIUM, SAN FRANCISCO, CALIF., AUGUST 16-18 


Kimpak 


REG. US. PAT OFF. G FOREIGN COUNTRIES 


*T. REG. U.S. PAT. OFF 
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* Kimpak is a highly efficient cushioning 
material — made especia//y to absorb continuous 
vibration and severe shocks, defend against 
roughest handling. Its “springy” sealliency 
provides float packaging—the world’s most 
effective shipping protection. 


¢ Kimpak is the neatest, most attractive cush- 
ioning for your product. It's fresh-lookin 
both before and after using —completely elimi- 
nates litter and mess in unpacking. 


Today, won't you investigate KIMPAK 
Float Packaging, and compare it with your 
present methods? For immediate detailed 
information, contact the KIMPAK distrib- 
utor listed in your classified phone di- 
rectory under “Packing Materials’ or 
“Packing Materials—Shipping’’, or write 
to Kimberly-Clark Corp., Neenah, Wis. 





Neenah, Wisconsin 


Packaging”. 


Kimberly | 


RESEARCH 


CREPED WADDING \ Clark | Address 





City 





FREE BOOKLET 
KIMBERLY-CLARK CORPORATION M P-850 


1. Sheets of correct dimension 
are easily cut from rolls of KIM- 
PAK. No waste. 


2. All finished surfaces of head 
and foot pieces are completely 
protected by KIMPAK 


3. As each KIMPAK sheet is ap- 
plied it is firmly atiached by 
stapling, taping or tying. 


4. Final KIMPAK-wrapped pack- 
age is now ready for loading into 
full freight car, eliminating any 
further packaging protection. 


All photographs courtesy of New Orleans 
Furniture Manufacturing Co 





Please send me free, the illustrated KimpAK Booklet, “Float 





NEW! Betner Duo-Tite” Bag 


2 int 
foe EAST OPENING, cur ALONG, BOS we 
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TOP & BOTTOM 

Inner heat-seal plus added 
strength and protection of 
the ‘“Duo-Tite’”’ turnover. 


aid... 


Betner can supply the special machinery for closing 
the ‘“Duo-Tite’’ bag . . . it heat-seals, double folds 
and pastes the tops in exactly the same manner as 
the bottom is constructed. Your inquiries are 
welcome, and samples with full technical informa- 
tion will be supplied promptly. 


Bens C Betn 


BEN]. C. BETNER of Va., Richmond, Va.; BENJ. C. BETNER CO. 
CO., Paris, Texas; BENJ. C. BETNER CO. o 


If there is any bag that positively won’t 
permit dry particles to sift, this is it! Betner’s 
new method of construction combines special 
liners with folding, gluing and heat-sealing 
in such a way that there is virtually ‘No Sift’’ 
for contents. 

This new Betner bag is perfect for insecti- 
cides, fertilizers and other chemicals that 
must be packaged in sift proof containers. It 
is also ideally suited for packaging foods. 
Available in sizes holding from 5 to 25 lbs. 
of bulk powdered material; can be pre- 
printed up to four colors; and can be made in 


several combinations of materials. 


er Co sai PA. 


of WISCONSIN, Appleton, Wisconsin; BENJ. C. BETNER 
f CALIFORNIA, Los Angeles, California 


A complete bag service—from idea to finished bag to machinery for closing coffee bags 


and filling and closing li 


ner bags for cartons. 
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proven product protection 


with packages of ve + 3) 7 
tH k/ {oe 


ALUMINUM FOIL 


a 


“Our wrapper of Alcoa Foil not only guards delicate flavor—1 





catches the buyer’s eye, creates sales,’ says Otto Wright, President o 
Davis-Cleaver, packers of Ferndale Frozen Chicken 
Keéping foods flavor-fresh in transit, in storage and in the home 
is only one of the many ways Alcoa Foil serves sales-minded, 
quality-conscious manufacturers in many fields. 
How about your product? Can it use the sales lift 
sparkling Alcoa Aluminum Foil can give? 
Let us send you names of leading package manufacturers, who 
are expert in designing packages of Alcoa Foil that sell and protect. 
Address :.ALUMINUM COMPANY OF AMERICA, 
1760H Gulf Building, Pittsburgh 19, Pennsylvania. 





F “ 
*Wrapper manufactured by Shellmar Products Corp., from Alcoa Foil 





MMs CANDIES NOW PACKAGED 
in Riegeld OPAQUE DIAFANE 


Aitter extensive sales tests, Riegel’s Opaque Diafane-coated 
wrapper has been selected for M & M's five-cent package. 

It has exceptional strength, a perfect seal with easy opening, 
and is moisture-proof to insure freshness. The new package 
does not slip and slide, stacks neatly on retail counters. 
Packaging is done on present machinery. 


Charles F. White, V.P. in charge of Sales for M & M Ltd., 
describes the change as A great new development for the 
candy trade.” 


This successful package is just one example of Riegel’s 
ability to produce functional packaging papers, tailor-made 
for specific requirements. We believe we can offer you a 
paper that will do as well for you. Just tell us your needs. 


RIEGEL PAPER CORPORATION 
342 Madison Avenue, New York 17, N. Y. 
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THE OTO-PAK automatic 


BASIC PACKAGING UNIT 


Celivers bags open for immediate 
filling and sealing 


’ / 


Requires only part-time supervision 


of a single operator 








/p)/V//7, 
fe m/ / . i Coporation f 


4500 Euclid Avenue « Cleveland 3, Ohio 


for complete details 


The PNR CORPORATION 
* 4500 Euclid Avenue, Cleveland 3, Ohio 
Fill in coupon for : 


* Rush all the facts about the amazing Oto-Pak Automatic Pack- 
P . . aging Machine and the money it can save us. 
complete information ; 


° Name Position 
A few choice distributorships available Company... 
Street 


City 





Naas dees it ell... 


West Carrollton 


GENUINE VEGETABLE 


Parchment does tt Better! 


Natural flavor is protected by nature for a short time only. 
West Carrollton Genuine Vegetable Parchment protects foods 
as long as necessary. It is ODORLESS, TASTELESS, GREASE 
RESISTANT and INSOLUBLE. Complete facilities in our own plant 


for printing in one or more attractive colors (with special inks.) 


DRY WAXED PARCHMENT LARD CARTON LINERS VEGETABLE SHORTENING LINERS FOR MEAT TINS 
BUTTER WRAPPERS MILK & ICE CREAM CARTON LINERS POULTRY WRAPPERS 
Wena agmnee CAN TOPS CELERY WRAPPERS mn cnneh tie 

UTTER TUB LI SLICED BACON WRAPPERS FISH FILLET WRAPPERS 
& CIRCLES TAMALE WRAPPERS 
OLEOMARGARINE & INSERTS 
BUTTER BOX LINERS WRAPPERS MEAT WRAPPERS MANY OTHERS 


WEST CARROLLTON PARCHMENT COMPANY * WEST CARROLLTON, OHIO 
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Yew SO” 
ANTI-FRICTION CELLOPRINTER 


Increases Production 
at least 20% 


Semi-automatic web-splicing units plus 
speeds up to 500 ft per minute make 
this Kidder Press outstanding 


Combining the best features of time-tested Kidder 
Aniliner and Celloprinter presses with revolutionary 
new features, this entirely new machine promises you 
record-breaking production in high-quality, four- 
color Cellophane printing up to 32” web and printing 


width up to 30”. 
NEW WEB-SPLICING DEVICE 


Operating at speeds up to 500 feet a minute, this 
Kidder Anti-Friction Celloprinter allows you to make 
all-day runs at normal press speeds without stopping 
for roll changes. That’s because of new semi-automatic 
web-splicing units at both unwind and rewind ends. Any 
skilled press operator can learn to handle this web- 
splicing device in only a few hours. Think what this 
feature alone will mean to your production. A 10% 
increase is a conservative estimate. (These new web- . 
splicing units are also available for Kidder 24” CONTROL OVER 
Celloprinter presses.) or 
PROPER 
OTHER PRODUCTION-BOOSTING FEATURES DISTRIBUTION OF 


INK 





®@ A One-Man Press —a single hydraulic control valve 
allows operator to release all the plates from the web. ACCURACY OF THE 


: IMPRESSION 
@ Easy to register — handwheel adjustment of lateral 


and longitudinal register is 3/16” in either direction 
. operable while press ts in motion. 
@ Special drying system — not only dries the com- 
pletely printed web, but also provides for partial dry- KIDDER 
ing in-between colors, a eT 
Point” Presses — so- 
called because they 
fulfill the three ma- 
WRITE FOR SPECIFICATIONS AND COSTS ; wo jor requirements 


This new Kidder 30” Anti-Friction Celloprinter q c . for perfect printing. 











Press is so outstanding that you'll want to read all 





about it. Write today. 








DOVER, NEW HAMPSHIRE 


A. E. MARCONETTI, INC. MACHINERY SERVICE COMPANY 
Empire State Bidg., New York 1, New York P. O. Box 33, Los Angeles 11, California 
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THESE MACHINES 


Stop wp Sales: increase Display eee 

















Scandia “2 


NORTH ARLINGTON NEW JERSEY 
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The lowest-cost } 
All-Transparent Rigid Packages 


NO OTHER PACKAGES ARE MORE APPEALING AT POINT OF SALE... 
PROTECT BETTER...DISPLAY THEIR CONTENTS MORE EFFECTIVELY 


Here’s how tomake window-clear plastic go to work 
on your sales problem. Our famous PLAsTAFOL* 
Cartons may well prove the best silent salesmen 


you ever put on the payroll. 


In small sizes for which PLAsTaFoL* Cartons are 


especially adapted, they cost less than any other 
rigid plastic package. Packagers of highly compet- 
itive, smart merchandise have kept our plant 
growing. Our business is up 600%... and we'd 


like to take acrack at helping you step up yours. 


Write or wire us. We'll get right on the job! 


PACKAGED IN 


*Trade Mark Reg. U. S. Pat. Off. 


New York, N. Y. * Phone, Enterprise 6613 
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Po 


Troth - Bright - Page, 


Paoli, Pa. * Phone, Paoli 1846 








PRODUCTS 





and 
SUPPLIES 


The support across 





FINISHED 
PACKAGE 











. - 4 4 
“s = f 
* \ - “ 


the abyss...STANDARD-KNAPP EQUIPMENT 


Keep your packaging line modern and equal 
in tempo along its length . . . eliminate the 
headaches and omissions of complicated 
maintenance... and you add dollars to your 


profits. 


Prevent the bald-spotted profit margins 
that result from overlooking such details. 
Forestall the price rises that unhinge your 
salesmen’s knees and take the snap out of 
your distributors’ merchandising. The 
formula is Standard-Knapp Packaging 
Machines. 


Engineered and built by men who have 
made the details of the packaging line a 
lifetime career, our machines step up effi- 
ciency, reduce overhead, simplify production 
and maintenance and beat down break-even 
points. 


Claims? Not a bit of it, as Standard-Knapp 
installations in hundreds of leading plants 
attest. Keep your production line constantly 
at peak efficiency in every detail. Install 
Standard-Knapp Packaging Machines — 


they’re pPatomatically Preferred. 


WEST COAST REPRESENTATIVES: MAILLER SEARLES, INC., SAN FRANCISCO — LOS ANGELES 


STANDARD - KNAPP 


DIVISION OF HARTFORD-EMPIRE COMPANY 


PORTLAND, CONNECTICUT 
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Lod of For more than 50 years, Milprint skill, 
‘ ’ 

va ‘ ingenuity and knowledge have 

- fnncca— helped move Aberiaahs merchandise into 

nce : , f ; consumers hands. If you're looking 

f* - for a better package look to Milprint, 

Y on ¢ the world’s leading producer 

or E : ( . of self-selling packages. 








* * 
INC 


PACKAGING MATERIALS 


' @’Oo 8 Cae +. 2. ee wT NG 


Printed Cellophane, Pliofilm, Acetate; Glassine, Plastic Films, Foils, 


Folding Cartons, Lithographed Displays, Printed Promotional Material 


GENERAL OFFICES, MILWAUKEE WIS 
SALES OFFICES Ihy PRINCIPAL CITIES 





We are now in a position to supply 
bottles and jars with fired-on ceramic 


labels and decorations. 


CARR-LOWREY 
GLASS CO. 


f ’ 3 ’ . rn. 
Designers PT | manufacturers of fine glass containets 


. 
Factory and Main Office: BALTIMORE 3, MD. « New York Office: 40 W.FORTIETH.ST. «+ Chicago Office: 1572 MERCHANDISE MART 
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The 2 most important 
of a successful package 


The growing trend toward self-serv- 
ice merchandising has made these 
two qualities essential to an effective 
self-selling package: 

1. Transparency. Shoppers make 
many purchases on impulse. Wher 
food is packaged in crystal-clea 
Cellophane, they can see all the ap. 
petizing goodness of a product. 

2. Protection. Shoppers want the 
assurance that what they buy is pro- 
tected from dirt and handling—and 
kept fresh and full of flavor. There 
are more than 50 different types of 
Cellophane film, each tailored to a 
special protective service. 


AUGUST 1950 


These two qualities of Cellophane 
help make a successful package. The 
converters of Cellophane and Du 
Pont packaging specialists are con- 
tinually at work helping to build 
better packages. 

E. I. du Pont de Nemours & Co. 
(Inc.), Film Department, Wilming- 
ton 98, Delaware. 





See and Heer os 
“The Veice of the Packoge 
at the Du Pont Exhibit 
Booths 112, 13 and 14. 
—_ 











DuPont 
Cellophane 


Shows what it Protects—Protects what it Shows 


~— POND 


BETTER THINGS FOR BETTER LIVING 
... THROUGH CHEMISTRY 














And for Packaging its GLASS 


The transparent glass package displays your products with all their 
colorful eye and appetite appeal. High in chemical durability, it does not 
change their taste or aroma, will not rust, corrode or leak. Easy to open, 
easy to use, easy to reseal to protect unused portions, it makes the most 
convenient package. It lends itself to individuality in size and shape, 
hence is adaptable to any product. Preferred by consumers because 


it is sanitary and convenient .. . by retailers because of its sales and 
merchandising advantages. Select your source of supply for glass packages 
as carefully as you would a surgeon, attorney or other specialist. 

Anchor Hocking Glass Corporation, Lancaster, Ohio. 
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Anchorglass 


SOLUBLE COFFEE AND 
TEA JARS 


Pack your soluble coffee and soluble 

tea products in strong, durable 
Anchorglass Jars. They are designed 
especially for ease of handling, easy 
access to contents, efficient product 
protection, economy and display in 
packaging and merchandising your 
products. Anchorglass Containers are 

the result of carefully selected and 
controlled raw materials, consistency 

in manufacture, uniform distribution of 
glass, accurate annealing, quality 

control through laboratory tests and 
regular inspections. They are uniform 

in height, diameter and finish. But 
whether you pack soluble coffee, tea 

or other food products, there are 
Anchorglass Containers in styles, capacities 
and colors that will meet your requirements. 


ANCHOR 


AMERSEAL* CAPS 


Seal frequently used food products 
with easy off-and-on Anchor Amerseal 
Caps. A quarter-turn, a simple twist of 
the wrist and the Amerseal is off. A 
quarter-turn and it seals again—an 
ideal closure for soluble coffee, tea 
and many other products that are 
opened many times before they are u 
consumed. Anchor Amerseal Caps are 
adaptable for use with all products 
requiring a dependable airtight seal 
and not affected by bacterial 
decomposition. They are available in 
18 sizes from 20 to 120 mm. Let us 
tell you more about the advantages 
and economies of Anchorglass Containers 
and Anchor Amerseal Caps. 


wri 


OM ee 


EigeMsiod Se est 


*Trade-Mark 


For the BEST in Glass Packaging /75 


ANCHOR HOCKING 


“THE MOST FAMOUS NAME IN GEASSI” 
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Any of these cans 
fit your product? 


Qual 
LUBRI 


If not, you can be sure some one of the dozens of other Continental cans, 

pails or drums will fit your requirements. Whenever you're ready, we'd 4 beat 
like to show you what we can do for you. Here at Continental we relish You can 
packaging problems that are really “toughies.” Our technical staff gets Continental as 
a kick out of fitting packages to products, shipping requirements and “ ble 
sales conditions. For example, the “Tripletite’” paint can shown above a depen 2 

not only gives extra protection to the product but can readily be reclosed. o 

Our lithographers have an old-fashioned pride in their work that shows source 

up in crisp, colorful design. And since we have plants all across the 

country, we sincerely believe we can give you a new idea of service. 

Give us a call! 


CONTINENTAL © CAN COMPANY 


100 East 42nd Street New York 17, New York 


Lee eee eee we ow we — 41 
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POWDER FILLERS 


Cut Product Wastage 
Obtain Accurate Uniform Fill 
Cut Cleaning Costs 


Pneumatic, a leading manufacturer in the packaging field 
since 1895, now offers a complete line of powder filling 
equipment machines operating on a new principle of 


vacuum feeding, instead of pressure to pack the powder 
into its container. 


Here’s how Vacuflow works: Air is removed from the con- 
tainer to create a vacuum, which draws a measured quan- 
tity of powder from the hopper. Uniform fill is assured by 
regulating the powder’s density with a predetermined de- 
gree of vacuum. This unique method eliminates dust be- 
cause it simply does not involve air currents that cause dust. 
Units are available to handle every powder filling require- 
ment. This includes semi-automatic models 


for filling 
containers ranging from a tiny 


powder box up to 200 
pound drums and multiple head rotary models for auto- 
matic handling of 5 pound sizes or less, at speeds of 45 to 
300 per minute. Pneumatic invites your inquiry. 


PnNeuMATiC ScaLte Corp., Lrp., 82 Newport Avenue, 
Quincy 71, Massachusetts. Branch Offices in New York; 
Chicago; San Francisco; Los Angeles; Seattle. 


edhe dnt 








PACKAGING AND BOTTLING MACHINERY 
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Stoway 


PLASTIC CONTAINERS! 








Stoway does it again with two new plastic containers. Designed for 
maximum product display and re-usability. 


These new Stoway containers are already being used by a large na- 
tional packer to stimulate food product sales. 


The rectangular container inside dimensions are 3-1/4"x 6-7/8"x 1-5/8”. 
The square container inside dimensions are 5-1/4” x 5-1/16" x 1-3/8”. 


The Containers shown are Sparkling Crystal with Ruby lid — a powerful 
sales appeal for any product. 


See these new containers as well as the others of the famous Stoway line. 


Wire, write or phone for colors, combinations, 
specifications and samples. 


SOUTHERN CALIFORNIA 
PLASTIC COMPANY fj 


18OS FLOWER - GLENDALE - CALIFORNIA 
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BALANCE 


Is The Key To Outstanding Performance 





USE M & M HIGH QUALITY WAXES 
FOR MAXIMUM PACKAGE PROTECTION 


MOORE and MUNGER Specifications mean PERFECTION 


IN PETROLEUM WAX @ for every packaging need. 
Moore & Munger—33 Rector Si New York 6 
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THE SHELF-SHAPE BAG 
THAT PACKS WITHOUT SLACK 


Deltasea 


One reason why more manufacturers 
are turning to the DELTASEAL PACKAGING SYSTEM* 


Deltaseal Bags are flat...top and bottom ...so, they’re easy to stack 
in attractive, space-saving displays. There’s no slack-pack appearance to 
discourage sales. The Deltaseal closure helps the bags keep that full-pack 
look. Housewives like this closure, too, because the “built in” spout 
makes easy pouring. 


Deltaseal lowers packing costs. Deltaseal Packaging Machinery is designed 
for Deltaseal bags alone. It fills, shapes and closes the bags fast . . . 2,000 
or more an hour, depending on the commodity. Mostly automatic, it 
handles volume packing with real efficiency. 

Let a Bemis representative explain more of the benefits in the Deltaseal 
Packaging System. Call or write your nearest Bemis office. 


Baltimore ¢ Boise « Boston | . — . Buffalo * Charlotte © Chicago « Cleveland « Denver « Detroit « Houston 

East Pepperell « Indi Fla. © Kansas City « Los Angeles ¢ Louisville « Memphis ¢ Minneapolis 

Mobile « New Orleans * New York City * Norfolk * Okichoma City ¢ Omaha « Peoria « Phoenix « Pittsburgh « Salina 
St. Louis ¢ Salt Lake City * San Francisco « Seattle « Vancouver, Wash. « Wichita ¢ Wilmington, Calif. 





42 


*THE DELTASEAL PACKAGING SYSTEM 
Deltaseal Bags plus the Deltaseal Packaging 
Machinery. 


Bemis 
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WHICH PACKAGE 
SUITS YOUR PRODUCT? 
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The Side Seam—The 
edges of the can body are 
first hooked and then 
bumped or flattened to- 
gether. Then final seal- 
ing ts accomplished by 
soldering the outside of 
the side seam. 





The Double Seam—The 
curl on the can end con- 
taining sealing com- 
pound and the flange on 
the can body are indexed 
and rolled flat, forming 
five folds of metal. Seal- 
ing compound between 
folds gives an air-tight 
seal. 


The Notch—If side seam were extended to can end, four folds 
of metal would have to be included in the double seam. Body 
blank is notched, however, so that only a double layer of metal 
extends into the double seam. This permits tighter sealing. 


The busiest package in America today 


No basic package offers more profit advan- 
tages to so many manufacturers. 

It moves more food to market than any 
other container. 

Beans and beer; soups and sausages; oils, 
orange juice or combustion capsules—hun- 
dreds of products come to you from your 
dealers’ shelves, fresh and ready, in this san- 
itary, enameled metal can. 

New uses for it are born every day. Maybe 
a cake mix, or a carbonated drink, or ex- 
pensive cigars. 

Perhaps it’s the answer to your product’s 
greater success. Whether you now package in 
glass, paper, fibre or plastic, you owe it to 
your sales quota to take a look at this versa- 
tile carrier. 

You can pack it under high-heat or low- 
cold. You can lithograph it in handsome, 
come-hither designs 

It keeps air out; can be had in 12 special 
linings to protect your product’s quality, fla- 


vor, freshness, and shelf-life. Fills fast; won't 
break, sift or spill; and you can get it in 179 
sizes from tiny 2-0z. to burly 162-0z. Your 
dealers love its stackability; their customers 
know it, have faith in it. 

Why not let your packaging experts get to- 
gether with ours? 

We'll help you with your labels, give you 
cost-cutting ideas and sales-building advice 
on processing, filling, closing. 


Since 1901, Canco has led in packaging. 
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= ER POINT-OF-SALE 
—FOR ADDED PROTECTION — GREAT 
E IN PLASTIC—IN RIGID PLASTIC 
7 APPEAL—BONUS UTILITY BOXES YOUR CUSTOMERS nie 


The Best Rigid Plastic Boxes are Injection Molded by 


TRI-STATE PLASTIC MOLDING COMPANY 
HENDERSON, KENTUCKY 


New York Office: 12 E. 41st Street—Murray Hill 3-6572 
Chicago: 176 W. Adams St.—Franklin 2-7292 


F or over 50 years 
discriminating manufacturers 
have been building sales 
of products which are packaged 
in Rowell Containers. 
Expert craftsmanship. 
Magnificent color printing. 


Prompt deliveries. 


j* “22 - 
oat \. Kowell Conic 
Manufacturers of Fine Paper Boxes 
ATAVI As N.Y. 
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*“Moving up*’ in the battle for the eye ae 


This PA-42 six-color rotogravure 
press is unequalled for printing gift 
wraps, labels, bread wraps, decora- 
tive papers and other packaging re- 
quirements 


ATF-KLINGROSE the most complete line of 


Rotogravure Presses for the packaging field 


There’s an ATF-Klingrose Press that will meet For the production of—gift wraps...decorative pa- 
your requirements exactly, because— pers... bread and box wraps...drinking cups... 
there are both regular and heavy-duty types frozen food packages...labels...cartons... package 
@ they are built for web widths from 24” to 72” inserts... point of sale displays 
@ they can be furnished to print any desired 


‘ ‘ ATF-Klingrose Rotogravure Presses print on webs 
numbers of colors on one or both sides of the 


; : ; , of—cellophane...foil...glassine...tissue...box board 
web and give the ultimate in reproduction 


, , ...kraft...faney papers and other materials 

the printed web can be delivered in cut P 

sheets, in folded signatures, or rewound in Ask for full information about the line of rotogra- 
rolls for further processing vure presses that offers the greatest rotogravure 


speed range up to 12.000 sheets an hour press value for the smallest investment. 


mame, AMERICAN TYPE FOUNDERS 


KLINGROSE GRAVURE DIVISION + 150 20th Street, Brooklyn 32, N.Y. 





AUTOMATIC PACKAGING WITH 
DUPONT POLYTHENE FILM 


New technique now makes practical the packaging 
of a wide variety of products 





Completely automatic packaging, 
including forming, filling and seal- 
ing, can now be done with Du Pont 
Polythene Film. 


One example is Du-O-White 
Bleach Powder, packaged on a 
Transwrap Machine, using printed 
rolls of Du Pont Polythene Film. 


The adaptation of this machine 
to run Polythene Film made by 
Du Pont presents a new oppor- 
tunity to the packaging industry 
to take full advantage of automa- 
tic, high-speed packaging for a 
wide variety of products in the 
food, chemical, drug and other in- 
dustries. 

These Polythene packages are 
tough, chemically inert, water- 


proof, moisture-vapor-proof—and 
offer the merchandising advantage 
of self-selling packages. 


Because of its uniformity of 
gauge, improved surface charac- 
teristics and roll formation, Du 
Pont Polythene Film offers high 
efficiency in mechanical applica- 
tions involving sealing, printing, 
bag fabrication, laminating and 
automatic packaging operations. 


Perhaps you have a product 
that can be packaged automati- 
cally with Du Pont Polythene 
Film. For further information, 
samples and literature, write Film 
Department, E. I. du Pont de 
Nemours & Co. (Inc.), Nemours 
Bldg., Wilmington 98, Delaware. 


Trap ALLFABRICS 


ireness 


y 


- aol wh 
Restores original 


Brightens colors 


U pONT 
all contents made bY D 


These new machines are avaiable from the Transwrap 
Machine Corporation, Hasbrouck Heights, New Jersey, or 
Srokes and Smith Company, Fhiladelphia. Both machines handle 
Du Pont Polythene Film in rolls 4” to 11” wide, gauges .0015 
to .004, either plain or printed in single or multi-color 
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USE DU PONT POLYTHENE FILM 
when you need a packaging material that is 


© Tough, strong, flexible 
© Lightweight 


© Nontoxic; suitable for use 
on food products 

© Chemically inert © Long-lasting— 

© Highly resistant to permitting re-use 


water © Sealable by heat, sewing 
© Moisture-vapor-proof and adhesives 


Du Pont _ 
Polythene Film 


By the makers of Du Pont Cellophane 


Cou PON 


Rigas Par OFF 


BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 








es 


CUSTOM MOLDERS OF PLASTIC PRODUCTS 
AND SPECIAL PLASTIC PACKAGING 


COLUMBIA PROTEKTOSITE COMPANY - Carlstadt, New Jersey 
New York Showrooms: Empire State Bldg. 
West Coast Office: 380 Bayshore Bivd., San Francisco, Calif. 


ONE OF AMERICA’S LEADING MANUFACTURERS OF SUN GLASSES, COMBS, BRUSHES, TOYS, HOUSEWARES 
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ONE TRIAL IS WORTH A THOUSAND WORDS! 


That comfortable feeling of knowing your adhesives are on the 
job after production is yours the day you standardize with STAR 
BRAND ADHESIVES. 

Ceaseless research, finest raw materials and careful compcund- 
ing put’into every Star Brand Adhesive the reliability that means 
results ... flawless, dependable results for each of your packaging 
operations calling for an adhesive. 

From labeling to case sealing...there’s a Star Brand Adhesive 
formulated to deliver exactly the results you’re looking for. For 
exceptional conditions requiring a special adhesive, try our 
RESINOUS and LATEX BASE emulsions . . . and our LACQUER 
TYPE adhesives. 


STAR Case Sealing Glue @ STAR Carton Sealing Glue 
STAR Folding Box Glue @ STAR Bench Paste 

STAR Hot & Cold Pick-Up Gums @ STAR Tube Glue 

STAR Tin Paste e@ STAR Lap End Paste 

STAR Brightwood Gum @ STAR Tightwrap Glue 


... and STAR Labeling Glues in Ice-proof and Semi-ice-proof formulations. 


“MAKE YOUR IDENTITY STICK” 


BROTHERS COMPANY 


SINCE 1826 
NEW YORK BALTIMORE PHILADELPHIA ROCHESTER NEWARK 


406 Pearl St. 131 Colvin St. 1315 Race St. 980 Hudson Ave. Lister Ave. 
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v's THe impulse sales . . . the customers’ quick, “Say, that looks interesting” 
... I could use that”... which keep many a sales curve on a healthy up- 
sweep. And cartons of famous Coated Lithwite are giving many of America’s 
leading products that kind of advantage in today’s competitive store dis- 
plays. Crisper, brighter with a quality look and feel—cartons of Coated Lith- 
wite are real standouts on the shelf, island, or counter! Coated Lithwite is 
mass-produced by a revolutionary process. It has been proved and improved 
by Gardner for the last 11 years . . . and offers a practical way to upgrade 
cartons, even for the mass merchandiser. Like to know more about cartons 
of Coated Lithwite? Write. 


A highly successful merchandiser of fine lawn 
seeds, O. M. Scott & Sons, Marysville, Ohio, 
is also a long-time user of cartons of Coated 
Lithwite. So naturally, when Scott developed 
their new Crab Grass Killer, SCUTL, they 
again specified Coated Lithwite—to give extra 
realism and extra sales power to the “before 
and after” pictures that were part of the 
carton design. And Gardner suggested an 
ingenious shaker device that added still another 


selling plus. 


Tue GARDNER Boarp AND Carton Co. 


, rd 
MANUFACTURERS OF FOLDING CARTONS AND BOXBOARD, 408 Charles Street, Middletown, Ohio ued 
Sales Offices in Boston, Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis. *Reg. U.S. Pat. Of. ‘ouemem 


on LCL ond LTL orders 
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ee AO eT TED LP ELITE 


FORMAL NOTICE! 9th November, 1949 
EXCLUSIVE! 
U.-S. Patent #2,487,400 


The Tupper Corporation has attained a position 
of leadership in this industry by incurring 
great expense and expending painstaking effort 
in the development, design, manufacture and 
exploitation of its many world-known products. 


The Tupper Corporation further has anticipated 
the inevitable attacks to which leadership is 
subject and has taken measures provided by law 
to preserve the creative rights to its products, 
methods and design by patent protection both in 
the United States and abroad. 


Tupper Seals for Tupperware shown in this advere 
tisement are just a few of the forms covered in 
this manner and are specifically covered by U.S. 
Patent #2,487,400. 


Only the Tupper Corporation, by U.S.Patent 
#2,487,400 has the right to make, use and vend 
container closures in connection with any and all 
types of containers throughout the United States 
and its territories as covered by the claims of 
the Patent. 


Tupper Corporation will protect, according to law, 
the exclusive rights above granted 


TUPPER CORPORATION 
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THIS READY-MADE 
BAG, HAND-FILLED 
Approximate Cost 
Labor and Materials 
$7.00 per thousand 


E THIS AUTOMATIC 
| ; TRANSWRAP PACKAGE 


Approximate Cost 
Labor and Materials 
$3.29 per thousand 


a. 
AUTOMATICALLY produces a better-selling package 
at LESS than HALF THE COST 


TRANSWRAP-—industry’s most practical and efficient pack- 
aging machine—forms, fills, seals and delivers a better-look- 
ing, better-selling package for your product. ..completely 
automatically. 

In cost, the finished filled TRANSWRAP units actually run 
less than half the price of ready-made empty bags for man- 
val processing. And, because a single operator can handle 
a whole battery of TRANSWRAP machines, wage savings 
are phenomenal. 

TRANSWRAP is equally efficient for powders, solids, tablets 


and even liquids. Standard packaging materials which may 
be used include cellophane, Pliofilm, glassine, roll foil or 
other suitable heat-sealing materials. Package capacities 
range up to 80 cubic inches in volume and often may exceed 
one pound in weight. Custom-engineered adaptations are 
possible to meet your individual requirements with maximum 
efficiency. 


Model “B” Transwrap with Also Available— 

auger feed. Also adaptable Model “A” Transwrap 

to Volumetric or liquid feed. For small and unit packages. 
Produces 40 to 75 pkgs. per (2%” x 6” Max.) Speeds to 
minute. 150 pkg/min. 


i) 


baad | NENT TT 


WRITE FOR FREE ILLUSTRATED BROCHURE 6st 


' 

| SEMI-SWEET 
| CHOCOLATE 
i Broad Korsels 


¥ 


Manufactured and Sold by 


TRANSPARENT WRAP 
MACHINE CORPORATION 


Route 17 and Henry Street, Hasbrouck Heights, New Jersey 


WU) MMM ii 
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we also manufacture all types and sizes 


of containers for any purpose — with 


a personal interest in designing an 


attractive package to meet your needs. 


Quality OLIVE CAN COMPANY 


MANUFACTURERS @© DESIGNERS 
PLAIN @e DECORATED e LITHOGRAPHED 


METAL CONTAINERS 
450 N. LEAVITT ST., CHICAGO 12, ILLINOIS 
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have you thought 
of packages 

in terms of sales 
of your products? Ji 


Lilie 


These Vichek plastic packages are not merely 
containers—they are silent salesmen. 


They display products and assortments of products 
to advantage .. . win preferential dealer display 
space ... and sell more merchandise. 

Consumers experience an added buying urge in the 
packages’ many “after-uses.” 


Beautiful, crystal-clear, durable, Vichek plastic 
packages are supplied both standard and special 
to meet all needs—in many sizes and compart- 
ment arrangements—economical in any quantity. 


Whatever your producis—if packaged— 
it will pay you to write us and see 
what we can suggest in packages that sell. 


PL 
ASTics Divis, 
ON 


Two of the many compartment arrangements ; i ce te f 7 I f 
being supplied. 8 standard sizes permit 548 Ike) @ ) L Sita ¥ 
compartment arrangements. Cc ©] M PA 
300) fy Y 
STANDARD SIZES EAST 87th streer. 


CL 
10%"— 64" 14" Oo EVELAND 4, OnI9 
Bien ann iggy ah" 
Tar alta Wie" ate aya 
raven age ase (dis) — 2%" 
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From Micrometers 


S 


me waNd late 


HELP BUILD SALES 


, YOU are concerned with printirg as a mears 
of building sales for precision tools, a mail order business or 
any other product or service, Oxford Papers can help make 
your efforts more effective. For every paper in this nationally 
recognized line has an established record for top-quality per- 
formance in the production of catalogues, brochures, adver- 
tising inserts, labels and direct mail. 


It Pays to Remember— and Use Oxford Papers 
(Here are a few) 

® Mainefiex Enamel 

® Maineflex Enamel Cover 

® Maineflex Coated One Side Litho 


© Wescar Offset 
* Duplex Label 
¢ English Finish Litho 


Your Oxford Paper Merchant 
Is a Good Man to Know 
Wherever you are located, there is an Oxford Paper 
Merchant as near as your telephone. You will find his 
first-hand knowledge of paper—and sincere interest in 
your problems a practical help in your business. Get 
in touch with him today and ask for a copy of the use- 
ful Oxford Paper Selector Chart —or write direct to us. 
OXFORD PAPER COMPANY OXFORD MIAMI PAPER COMPANY 
230 Park Avenue, New York 17, N. Y. 35 East Wacker Drive, Chicago 1, Ill. 


MILES AT RUMFORD, MAINE, AND WEST CARROLLTON, OHIO 





Nation-wide Service 
Through Oxford Paper Merchants 


Albany, N. Y. 
Atlanta, Ga 
Augusta, Maine 
Baltimore, Md. 
Bethlehem, Pa 
Boise, Idaho 
Boston, Mass. 
Buffalo, N. Y. 
Charlotte, N. C. 


Chattanooga, Tenn. 


Chicago, Ill. 


Cincinnati, Ohio 


Cleveland, Ohio 
Columbus, Ohio 
Dayton, Ohio 


Des Moines, lowa 
Detroit, Mich 
Fresno, Calif, 
Hartford, Conn. 
{udianapolis, Ind 
Jacksonville, Fla. 
Kalamazoo, Mich. 
Kansas City, Mo. 
Knoxville, Tenn. 
Lincoln, Neb. 
Little Rock, Ark. 
Long Beach, Calif. 
Los Angeles, Calif. 
Louisville, Ky. 
Lynchburg, Va. 
Manchester, N. H. 
Memphis, Tenn. 
Miami, Fla. 
Milwaukee, Wis. 


Minneapolis, Minn 
Nashville, Tenn. 
Newark, N. J 

New Haven, Conn 


New York, N. Y 


Oakland, Calif. 
Omaha, Neb. 
Philadelphia, Pa. 


Phoenix, Ariz. 


Pittsburgh, Pa. 


Portland, Maine 
Portland, Ore. 
Providence, R. 1. 
Richmond, Va. 
Rochester, N. Y 
Sacramento, Calif 


St. Louis, Mo 


St. Paul, Minn. 


San Bernardino, Calif 
Salt Lake City, Utah 


San Dies 


», Calif. 


San Franciseo, Calif 


San Jose, Calif. 
Seattle, Wash. 
Sioux City, lowa 
Spokane, Wash. 
Springfield, Mass. 


Stockton, Calif. 
Tacoma, Wash. 
Tampa, Fla. 
Toledo, Ohio 
Tucson, Ariz. 
Washington, D. C. 
Worcester, Mass. 


W. H. Smith Paper Corp 
Wyant & Sons Paper Co 
Carter, Rice & Co. Corp 
The Mudge Paper Co 
Wilcox-Walter-Furlong Paper Co 
Blake, Moffitt & Towne 
Carter, Rice & Co. Corp 
Franklin-Cowan Paper Co 
Caskie Paper Co., Inc 
The Charlotte Paper Co 
Bond-Sanders Paper Co 
Bermingham & Prosser Co 
Bradner, Smith & Co 
The Whitaker Paper Co 
The Johnston Paper Co 
The Whitaker Paper Co 
The Cleveland Paper Co 
Scioto Paper Co. 
Cincinnati Cordage Co. 
The Whitaker Paper Co 
Bermingham & Prosser Co 
Chope Stevens Paper Co 
Blake, Moffitt & Towne 
Green & Low Paper Co., Inc 
MacCollum Paper Co 
Jacksonville Paper Co 
Bermingham & Prosser Co 
Bermingham & Prosser Co 
Louisville Paper Co 
Western Newspaper Union 
Roach Paper Co 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Louisville Paper Co 
Caskie Paper Co., Inc 
C. H. Robinson Co 
Louisville Paper Co 
Everglades Paper Co 
Allman-Christiansen Paper Co 
Sensenbrenner Paper C 
Wilcox-Mosher-Leffholm Co 
Bond-Sanders Paper Co 
Bulkley, Dunton & Co., Inc 
Bulkley, Dunton & Co., Ine 
Baldwin Paper Co., Inc 
Bulkley, Dunton & Co., Inc 
Green & Low Paper Co., Inc 
Miller & Wright Paper Co 
The Whitaker Paper Co 
Blake, Moffitt & Towne 
Western Paper Co. 
Atlantic Paper Co 
Wilcox-Walter-Furlong Paper Co 
Blake, Moffitt & Towne 
General Paper Corp 
Brubaker Paper Co 
C. H. Robinson Co 
Blake, Moffitt & Towne 
Carter, Rice & Co. Cor; 
Cauthorne Paper Co 
Genesee Valley Paper Co 
Blake, Moffitt & Towne 
Shaughnessy-Kniep-Hawe Paper Co 
Tobey Fine Papers, Inc 
Inter-City Paper Co 
Blake, Moffitt & Towne 
Western Newspaper Union 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Western Newspaper Union 
Blake, Moffitt & Towne 
Bulkley, Dunton & Co., Inc. 
(Div. of Carter, Rice & Co. Corp.) 
Mill Brand Papers, Inc 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Tampa Paper Co 
Paper Merchants, Inc 
Blake, Moffitt & Towne 
The Mudge Paper Co 
C. A. Esty Paper Co 
(Div. of Carter, Rice & Co. Corp.) 
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A comparison of a Lumarith machine-wrapped pack- 
age with packages wrapped in other transparent 
films demonstrates clearly why Lumarith is con- 
sidered the standard of quality in the packaging field. 

Lumarith transparent film can be wrapped smooth- 
tight without danger of pull lines and shrinkage. It 
maintains its fresh, new look indefinitely—does not 
age, does not become brittle. 

If your wrapping machines are limited now to the 
use of a single heat-seal material, you need only to 
have them equipped with simple, inexpensive attach- 
ments. These attachments will give your machines 
the versatility they should have, enabling you to use 
Lumarith as well as a number of other materials: 
r, P. T. cellophane or kraft paper. 


glassine, wax pape 
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lad to make 


converting your 


Your Celanese representative will be g 
recommendations about 
Look to him for helpful advice 


when ordering new machines. 


specific 


present machinery. 


Plasties Divi- 
New York 16, 


Products 


Celanese Corporation of America, 
sion, Dept. 8-H, 180 Madison Avenue, 
N. Y. In Canada, Canadian Cellulose 
Limited, Montreal and Toronto. 


& 


PLASTICS 


*Reg. U.S. Pat. Off 
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No. 449 Gift Box (34%”) 


. 1 ” 
No. 432 Gift Box (3'2") Refrigerator Refresher Dish 
No. 445 Gift Box (47%4”) 


See 


No. 754 Powder Box (3%”) 


No. 867 Refrigerator Refresher Dish 


Increase sales by packing your product in an 
attractive re-usable plastic container. Federal has 


one tailor made for your product. 


Get the Federal Story on Promotional Packaging. 
Find out what others are doing. Federal designs, 
tools, manufacturers. For complete information, 
write today to Packaging Division. 


No. 872 Gift Container (8”) 
For all details, see our representative or write for illustrated catalog 
sheets and price list. 


Representatives in New York, Denver, Emmitsburg, Md., St. Louis, Memphis, 
Seattle, Louisville, Pittsburgh, Detroit, Atlanta, Minneapolis, Dallas, Kansos 
City, Los Angeles . . . Listed under Federal Tool Corporation in your phone book. 


No. 871 Salad Bowl (6”) 


Practical 
791) 9-7- VO Atl) Ot) KT 0:1 eh HOUSE WARES CHICAGO 45 
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Simplify your Spare Parts Packaging with 
Convenient, Low - Cost 


Cleveland Containers CLEVELAND CONTAINERS 


are excellent 


Protect parts ... of endless variety, both large and small... 
for packaging 


in handling and in transit. Save steps and time in production. 


Automotive Parts CLEVELAND CONTAINERS are used in thousands of plants 
Machine Parts to cut costs. 


Electrical Parts 
Radio Parts 
Plumbing Parts 


Packaging in units facilitates consumer purchasing. 


Whatever your product ... whatever your combination of 
parts ... we will design and deliver quickly the type of 


Laboratory Equipment 7H : ad 
pease container that will meet your individual needs. 


Gages .. . Fittings 
Seetiden ttnanenn Ask for samples and suggestions. 


Bearings . . . Bushings 


-. Me LEVELAND CONTAINERG| 


ste ‘ 1 BARBERTON AVE. CLEVELAND 2, OHIO 
h - 
Distributor Points and Brushes © All-Fibre Cans © Combination Metal and Paper Cans 


Special Nuts and Bolts ® Spirally Woend Tubes and Cores for all Purposes 
* 


* 
: PLANTS AND SALES OFFICES: Cleveland, Detroit, Chicogo, Plymouth, Wisc, 
Drills and Reamers Jamesburg, N. J., Ogdensburg, N.Y. * ABRASIVE DIVISION at Clevelend 


: SALES OFFICES: Grand Central Terminal Bidg., New York City; Washington 
Cutting Tools Gas Light Bidg., Washington, D. C.; West Hartford, Conn; Rochester, N.Y. 
pattie: Maier 


Canede, Ltd. Prescott, Ontorio * Offices in Torente and Montreal 
Shop Tools " 
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_— for efficiency | 
on the production line, 
light-weight for easy 
handling and economical 
shipping, 


scientifically protective 





and... 


always designed to display - 





and sell your product. 








s ms ly 
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TRANSPARENT PACKAGES 


SHOW YOUR PRODUCT 


Transparent boxes —all sizes, all shapes produced by one of Pennsylvania's 
largest manufacturers of rigid transparent (acetate) containers. 


Set-up_paper_ boxes — fine hand-made and high-speed machine wrapped — 
assure a complete packaging service. 


Let us help increase your sales — 


our designing department is at your service. 


ESTABLISHED OVER 50 YEARS 








SAMUEL 
NEW_YORK OFFICE 


130 West 42nd Street New York City, N. Y. BAR N ETT 
Chickering 4-8678 














COMPANY 











22nd Street and Lehigh Avenue 
Philadelphia, Pa. 








ppLYTHENE 


AAMINATOR 
CONTE LANINA 





entire process based on developments 
of E. |. duPont de Nemours & Co., Inc. (patent pending) 


fi 


| 
| 

















Send for pamphlets on coating, treating and lnnibsidlan 
FRANK W. EGAN & COMPANY 
Bound Brook, New Jersey 


Designers and builders of: Treaters, Gummrs, Laminators, 
Crepers, Air Dryers, Waxers, Coaters, Festooners, 

Saturators, Printers, Embossers, Winders and Special 
Machinery for Paper Converting. 

Export Division: The Heoth Co., 150 Bway, New York 7, N. Y. 


Cable Address: “EGANCO”— BOUNDBROCK, N. J. 
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SYLVANIA CELLOPHANE 


—tops the field in packaging! 


Sylvania Cellophane 
MS-1I in the heavy- 
duty 600 gauge 
printed in two colors 
is used for this tool 
package. 


Mr. Cellophane is always available 
to help you solve your packaging 
problems. Talk over your require- 
ments with your Sylvania representa 
tive or write to Market Development 
Dept. MP8 for a complete description 
of all Syivania Cellophanes, or advice 
on any specific application. 
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Here Sylvania Cellophane MS-1 
gives sparkling beauty, complete 
protection to an unusual hardware 
package — but remember MS-1 is 
only one of the family of Sylvania 
Cellophanes. Each of this remark- 
able groupof materials is engineered 
to meet specific requirements. 
Sylvania Cellophane is available 


with controlled degrees of moisture 
protection. It is made in different 
gauges—heat seals easily and is read- 
ily applied by hand or automati- 
cally at high speeds. It is grease- 
proof, durable and available at low 
cost. It offers the true transparency 
that means sales appeal. Put Sylva- 
nia Cellophane to work for you! 


SYLVANIA DIVISION AMERICAN VISCOSE CORPORATION 
Manufacturers of cellophane and other cellulose products since 1929 
General Sales Office: 1617 Pennsylvania Blvd., Philadelphia 3, Pa. 
Plant: Fredericksburg, Va. 




















Two piece full tele- 
scope boxes and car- 
tons and two piece 
half boxes 


Tray and display boxes 














One piece hinged 
cover boxes 











Tapered ice cream | 
pails and one piece 
set-up cartons 





Can be produced by the 


STANDARD BRIGHTWOOD 


Change-over is fast, simple, 
with low cost change parts. 





G. 


Hinged cover wax 
paper or foil cartons 


7 














Hinged cover tapered 


aud Sézes 


andy -onlaae eS A 2 


F or manufacturers or users of varying sized pa- 
per boxes, the Standard Brightwood is the ideal box 
and carton forming machine. Easily adapted to many 
sizes and styles through the use of low cost change- 
over parts, the Brightwood is fast and economical in 
operation. Using prepared blanks of from 15-75 
point stock, the Brightwood glues, folds and forms 
the blanks under tremendous pressure at up to 60 
pieces per minute. The finished boxes are perfectly 
formed and permanently gived, ready for immediate 
use as they come from the machine. If you're in- 
terested in a machine that will handle all your car- 
ton forming needs, write US today for full details on 
the Standard Brightwood. 























W Send U.S. details on any of your packaging problems — we have the 
machines and the engineering background to help solve them. 





Branch Offices: 











NEW YORK 
SAN FRANCISCO (MAILLER SEARLES, INC.) 


a Pj? | ptutomatic Cox Machinery Co. Tue. 


Owning and Operating 
NATIONAL PACKAGING MACHINERY CO. @ CARTONING MACHINERY CORP. 


122 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. 


CLEVELAND CHICAGO 
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is | 
PERFECT SETTING FOR BULOVA’S 


MOLDED FROM 


KOPPERS 
POLYSTYRENE 81 


ULOVA presents its new “Academy Award” 
B watches in a glamorous setting—ivory and gold, 
velvet-lined boxes, in the form of a miniature stage. And 
the boxes are molded from Koppers Polystyrene 81 
Practical considerations, along with beauty, led to the 
selection of Koppers Polystyrene 81 for this molding job. 
For Polystyrene 81’s improved heat-distortion tempera- 
ture range gives the box greater stability in hot climates, 
in unventilated show windows, under batteries of lamps. 
Koppers Polystyrene gives fast and easy moldability 
with minimum rejects, resulting in lower molding costs. 


) % = | ’ a a. roe . Presentation boxes for Bulova’s “Academy Award" watches are 
Polystyrene’s light weight gives more pieces per pound, molded from Koppers Polystyrene 81. Designer and manufecturer: 
- 


reducing material costs Arrow Manufacturing Company, Inc., West New York, 





The unique properties of Polystyrene have made many — 
products better and many better products possible. In- KOPPERS POLYSTYRENE 
vestigate it in connection with your product by mailing gives you all these advantages 


Low cost 

light weight—more pieces per pound 
Excellent dimensional stability 

Excellent electrical properties 

Choice of heat-distortion temperature ranges 
Bulova’s “Fifth Avenue” also has Good chemical and moisture resistance 

a distinctive box molded from 
Koppers Polystyrene. It, too, was Tasteless and odorless 
designed and manufactured by Unlimited color range 
Arrow Manufacturing Company, 

Inc. 


the coupon for your copy of “Koppers 1950 Poly- 
styrenes.” 











Koppers Company, Inc 
Chemical Division, Dept. MPG-8 
Pittsmurgh 19, Pa 


Please send me your booklet on Koppers 1950 Polystyrenes 


Koppers Perfected Plastics ... 


Company 





Be, 
KOPPERS COMPANY, INC. KOPPERS Address 
vW 


Chemical Division Pittsburgh 19, Pc. 
Regional offices: New York, Boston, 
Philadelphia, Chicago, Detroit and Los Angeles 


City 
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Gold and Platinum Box Coverings 


To inexpensively achieve richer, more dis- 
tinguished packaging appeal that will bring new 
business to your door — discover Old Tavern — 
the treasure of all metallics. 

Newly-improved for even greater packaging 


brilliance, famous Old Tavern Metallics assure 


. Other McLaurin - Jones Products 
Famous For Fine Quality 


GUARANTEED 
FLAT GUMMED PAPERS 


All colors — all finishes 
for every printing purpose 


— 


Chiov. HEAT SEAL 


C 
h 
For unexcelled label work 
on many difficult surfaces 


Wares NIE 


ss lity 
- or Finish — Craftsman Qua 
ie pertadlon in Coated Paper 


M:LAURIN- 


you of finest quality at the price. Their smooth, 
glittering surface is casein-coated and takes line 
or halftone illustrations as readily as coated 
paper. A wide variety of attractive embossings 
lend distinctive character to any product. 

Write today for a handsome sample folder 


you'll be proud to show your customers. 


wi 


JONES 
COMPANY 


BROOKFIELD, MASSACHUSETTS 


Offices + NewYork «+ Chicago «+ Los Angeles 
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Great ideas of Western Man .. one oF a senics 


ALEXANDER HAMILTON 


on human nature and government 


1 men were angels, no government 


would be necessary. If angels were 


to govern men, neither external nor 
internal controls on government would 
be necessary. In framing a government 
which is to be administered by men 
over men, the great difficulty lies in this: 
you must first enable the government 
to control the governed; and in the 


next place oblige it to control itself. 


(Wing 


Artist: Arthur Williams 
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““NASHUA'S KNACK"'.PAYS OFF IN BETTER WRAPPING, SEALING; LABELING 


NASHUA MAKES THIS NEW “LIFE SAVING” CARTON 
WRAP FOR FLAVOR PROTECTION OF “STIX 0 PEPS" 


Life Savers Corporation Also Eliminates Double Wrapping and 
Speeds Production With Specially Coated Laminated Sheets 


The makers 
of Life Savers expect STIK O PEPS to retain their 
delicious flavor and wholesome goodness long after 
this new product has left the factory. And why not? 
Their carton wrap, supplied by Nashua, is a lami- 
nated sheet—specially coated to provide a firm seal 
and is highly vapor and moisture proof. And in one 


‘*package”’, in addition to greater flavor protection, 


NASHUA GUMMED AND COATED PAPER COMPANY 


this customer has eliminated double wrapping and 
obtained greater streamlining in production. Inside 
the carton, too, Nashua waxed inner wraps help 
keep the candy fresh. Nashua also supplies other 


carton wraps for this internationally known maker. 


MORAL: Even if you market an impulse item — don't 
buy your packaging on impulse 
— look around for the best — 


at Nashua. 


| MAKES PAPER MAKE 
| MONEY FOR YOU 


NASHUA, NEW HAMPSHIRE 
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CHANGING MARKET CONDITIONS AND REBUILD SLIPPING SALES FIGURES 


7 candy industry is out this year 
to regain the billion-dollar peak 
sales volume it enjoyed in 1948 and 
manufacturers everywhere are count- 
ing strongly on improved packagirg 
to help them do the job. Other in- 
dustries can well profit from the ex 
ample. 

Never have confectioners been 
keenly aware of the advantages of at- 
tractive and protective packaging to 
help build sales and meet rising com- 
petition. Speaker after speaker at the 
recent convention of the National Con- 
fectioners Assn. in New York stressed 
this point and confectionery trade 
journals are full of the subject. Ad- 
ditional package redesigns are making 
their appearance daily on the candy 
counters. 

About 86% of all candy sold today is 
packaged. Department of Commerce 
figures break it down as _ follows: 
50.8% bar goods; 25% boxed candy; 
6.8% five- and 10-cent specialties and 
3.4% penny goods, leaving only 14% 
still in the bulk category. 

Most of the packaging is efficient 
from the protective standpoint, but, 
according to retailer 
opinion, could be greatly improved 
from the merchandising angle to help 
the retailer sell. In this, the problems 
of the confectionery maker are akin to 
those of every 


consensus of 


manufacturer today 
catering to mass markets. 

In the candy field, this means mar- 
ket study to meet the specific pack- 
aging requirements of newer outlets 
for selling candy, such as the self- 
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service food store, the vending ma- 
chine, etc., but not forgetting the im- 
portance cf proved outlets suck as the 
corner drug store, tobacco and sta 
tionery stores, news stands, etc. 
Supermarket packaging 

Greatest emphasis today is on candy 
packaging for the food stores and 
supermarkets, due to the tremendous 
growth of confectionery sales through 
these outlets. In less than a decade 
this new method of selling candy has 
influenced the whole conception of 
consumer unit packages. It has 
ushered in a trend of thinking in terms 
of packages geared to price appeal 
rather than to the old principle of 
weight in pounds or fractions of 
pounds. It has been responsible for 
the continually increasing demand for 
visibility packages, such as the printed 
cellophane bags and window cartons. 
It has been the means of stimulating 
the larger-unit 
through 


sales of bar goods 


clever new  multiple-unit 
packaging developed during the past 
few years. It has fostered simultane- 
ous development of new and _ better 
packaging machinery — heat-sealing 
and wrapping devices—to handle this 
vast new volume of packaged candy 
automatically. 

The food offers the 


medium-sized manufacturer who can 


store, too, 


not afford national advertising a par 
ticularly good market for a well-pack- 
aged product where quality speaks for 
itself and brings in sales. A store with 
total sales of $30,000 a week has an 


average of 10,000 customers. If only 
10% of them are sold a ponnd of 
candy, this adds up to 1,000 Ibs. per 
store, or from 1,500 to 2,000 pack 
ages, based on popular consumer sales 
units, says one large chain operator. 
Some grocery chains todav are re 
ported to be devoting four times as 
much space to candy display as they 
did in 1939 and the trend to more 
space is growing. But also growing 
in this lush new market for sweets 
is keener competition among the nu 
merous brands and varieties to win a 
conspicuous 


place on supermarket 


shelves. And this poses new problems 
of packaging for the candy manufac 
turer. 

More 


than 71% of it is purchased in super 


Candy is an impulse item. 


markets on the spur of the moment 
because it looks good or otherwise 


catches the shopper's roving eye 
Among the constantly growing num 
ber of packages on the supermarket 
shelf, the shopper is more and more 
apt to gravitate to the package that 


appeals to her fancy. 
Need for variety 

Store operators know this and are 
stocking only packaged items which 
have _ this hither” appeal 
bothered with slow 


movers. They know too that shoppers 
like variety. 


“come 
They can’t be 


They may buy the same 
soap powder week after week, but 
they insist on trying something differ- 
ent when it comes to candy and baked 


goods. Sometimes variety is achieved 
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Family design must be easy to remember 





FAMOUS BRAND NAME, Necco, of New England Confection- 


ery Co. is immediately recognizable on these newly designed 


NEW SUPERMARKET LINE of Yorktown hard candies 


color-printed cellophane bags, identical 
candy-stripe design which allows plenty 


show the candies. 


by the introduction of new types of 
candy, but it has also been discovered 
that a change in a package or a new 
package arrangement can do wonders 
in turning a slow seller into a fast 
mover. 

Children are a big influence in de 
termining what their mothers buy in 
the supermarket and they are strongly 
attracted through novelties—cut-outs, 
premium wraps, etc. Topps Bubble 
Gum, with its constant change of 
package appeals, has proved the 
value of this kind of packaging for the 
kid markets (See “Bubble Gum,” 
MopErRN PackaGinc, Nov., 1949, p. 
104). 

Other getting 
wise to such merchandising. Fireside 


manufacturers are 


Each variety is distinguished by print- 
ing on header piece, which also provides place for price. 


in treatment with 
of clear area to 


Marshmallow Co. just recently intro 
duced a clever premium promotion 
offering in each bag of marshmallows 
a coupon for a beanie cap and 12 
“trading buttons” which the child may 
get by sending 25 cents and a coupon. 
Also included in each package is a 
tiny glassine envelope containing a 
prize of one trading button—some 
thing like the old idea of the prize 
in a box of Cracker Jack. The promo- 
tion has been so successful that the 
company says it may continue with 
other premiums. 

The current kid craze for Western 
cowboy stuff offers wide opportunity 
for novelty packaging. One firm has 
made a transparent bag of candy in 
the form of a gun holster which the 


FULL VALUE of the 
transparency is ob- 
tained for these Arden 
wraps with color re- 
stricted to twisted ends 
and only crown trade- 
mark and 
name revealed against 
the candy 


company 


underneath 
the cellophane. For 
mints, Arden uses green 
and gold color printing. 


is being currently introduced in cellophane bags and 
glass. Family identity is maintained throughout. Plaid 
and scallop motif in magenta and white is modified for 
bags and jar caps. 
tinguish candies. 


Headers and labels change to dis- 
Window permits product visibility. 


child may attach to his belt after he 
has finished eating the lollipops 

Food stores also like seasonal pack 
aging ideas for candies—say, red 
white and blue assortments for Fourth 
of July; corn-crib cartons for corn 
candy at Hallowe'en; specially printed 
stock bands for holidays and special 
occasions like Mother's Day, Father's 
Day, etc. Such packages help to 
create interest and all add to the 
variety that intrigues the customer 
Family identity 

It is the belief in some quarters 
however, that in striving too hard for 
variety, some candy makers may lose 
sight of the basic value of strong 
trademarked which 
shoppers come to know and remember 
Such design has a decided advantage 
in that if a shopper likes the quality of 
a certain brand—your brand—she is 
likely to come back for more. Also, 
she is very likely to try other candies 
in your line if she recognizes a famil 


family design 


iar design on a bag or a carton and 
associates it with a previous item she 
liked in a similar package. 
Up-to-Date Candy Co. is introduc 
ing this fall some 30 of its Yorktown 
hard candies for food-store sale in 
cellophane bags of identical design 
All the bags will 
have the same kitchen-plaid printing 


and color scheme. 
and doily scallop around a circular 
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window through which the candies are 
visible. The various candies will be 
distinguished by special header bands, 
but otherwise the bags will be the 


same. In addition to creating strong 


family identity, this packaging saves 
m the printing bill, inasmuch as all 
the bags may be printed without 
change of plates. Only the header 
pieces will have to be printed sepa 
rately. 

Package forms 

There are certain forms of pack 
aging that have proved their accept 
ance in supermarket merchandising of 
candy. Practically all food-store 
operators are firm advocates of visi 
bility packaging. There is still some 
question, however, as to the relative 
value of transparent bags and win 
dow cartons. When in doubt, re 
tailers urge manufacturers to pack 
some of each and test them out side 
by side in the store to see which sells 
best. 

Polyethylene bags for candy have 
met with some success due to the re 
usable feature of the bags, but, gen 
erally speaking, customers seem to 
prefer the clarity of more transparent 
films. 

The cellophane-wrapped tray pack 
age is gaining wide favor, particularly 
for the opportunity it provides to ar 
range different colors and varieties of 
candies—also because with modern 
automatic wrapping equipment such 
packages are economical to produce 
Designers in this field point out the 
extra sales appeals that are possible 
with all types of carton and _ tray 
packages, which permit the use of all 
six surfaces for sales messages. On 
these surfaces the maker may tell what 
the product is, who made it, how good 


GLASS PACKAGES have appeal 
for hard candies because of pro- 
tection and attractive appear- 
ance. Oliver-Finnie Co., Mem- 
phis, puts its Beauti-Bits in new 
1-Ib. jar with lithographed cap. 


Novelty and 
variety spur 


candy sales 


BOOK SHELF of good eating is 
this colorfully lithographed 
vrap for Bishop’s Famous Story 
Book Candy Mix. Story-book car- 
ton is cellophane overwrapped. 


CANDY APPLES by the crate is a 
clever packaging idea used by Over- 
land Candy Co. Miniature crate is 
die-cut folding carton printed to 
look as though made of real wood. 


. G 
*, hye: 
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CANASTA PAK is a current neyelty 
offered by the Charms Sales Co. 
Six packages of Charms are over- 
wrapped in specially printed eello- 
phane and taped to plastic tray. 


PREMIUM APPEAL for the youngsters is being used by Fireside Marsh- 


mallow Co., which currently 


is including in every cellophane 
marshmallows a glassine envelope containing a “ 


bag of 
trading button” and a 


coupon for a beanie cap and additional buttons, promoted as shown above 


HOBBY HORSE box 
Schrafft’s for hard candies. The 
age is made of heavy paperboard 


horses, which rock back and 


is being used by 


pack- Crystal Pure Candy Co. 


GUN HOLSTER sold by the 


Is 


+ with cellophane bag of pops to 
candy compartment between the die-cut 


forth. 


hang on child’s belt. Metal 
pail and shovel is old favorite. 





| Seasonal appeals 


VALENTINE THEME is created 
by Pearson Candy Co., Los An- 
geles, by use of die-cut hearts 
on folding cartons for Whirl 
sucker, stick candy and lollipops. 


PRINTED FOIL makes gay coun- 
ter wraps for such items = as 
Santa Claus chocolate bars and 
chocolate Easter Bunny © bars 
put out by Cook Candy Co., Chi- 
cago, and 


prevents handling. 


HAT SHAPED BOXES make 
popular Easter items or, as shown 
here, special creations for Mother's 
Day—designed in nine _ styles 
—used for miniature chocolates 
sold by Colonial House Candies. 
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it is, its price, or call attention to its 
freshness and, perhaps, use one sur- 
face for cross selling other items in 
his line. 

Another packaging aid the food 
stores like is a practical place pro- 
vided on packages to designate price 

a feature now well established in 
the food field, but new to candy 
makers. Food-store shoppers are 
price conscious and a price patch in 
a prominent place for easy marking 
not only gains customers but dealer 
good will. Many firms are also code 
dating candy packages to assure 
proper turnover and rotation of stock. 

Above ll, supermarkets want 
candy packages designed with gro 
cery-store psychology in mind. “We 
are not Fifth Avenue candy shops,” 
said J. R. Peachey, president of Lob 
low Grocerterias, Inc., Buffalo, N. Y.., 
at the National Confectioners’ Con 
vention. “We are simply grocers and 
provide the mass markets. Our cus 
tomers will not pay us too much and 
it is wise to vary the size of the pack 
age to keep within certain well-defined 
price zones.” A change in price from 
33 cents to 29 cents has been known 
to accelerate the movement 300% to 
100°. 


Merchandising the package 
Self-service food stores feel that 
candy manufacturers could give them 
more assistance in merchandising 
packaged confectionery. The average 
food chain, they say, has from 3,000 
to 4,000 items calling for attention 
In such set-ups so much time must be 
spent in stock keeping and order giv 
ing that very often there is only littl 


time left for creative merchandising. 

Manufacturers could help im- 
mensely, they say, by providing more 
point-of-sale aids. Some stores favor 
more counter display cartons. Some 
favor inclusion of display cards with 
the merchandise. Others would like 
to see novelty promotion ideas such 
as one used by Brock Candy Co., 
Chattanooga, Tenn. Recently this 
firm offered a new package called 
“Mint-lets.”. With each order of the 
new package they offered each store 
along with attractive display cards 
a 4-0z. vaporizer and a 4-oz. bottle of 
peppermint oil to spray around the 
display of the product, thus creating 
a mint-scented atmosphere to attract 
shoppers. In a two-week test period 
one chain sold 40,000 bags of the 
mints, using this promotion. 


Bar goods 


One of the strongest influences on 
the packaging of bar goods and five 
and 10-cent specialties is the vend 
ing machine. A candy-packaging sur 
vey just made by Vend magazine in 
dicated that about 90% of the candy 
makers answering the questionnaire 
were considering or had taken defi 
nite action on packaging for vending 
machine selling. Primary changes 
under automatic-merchandising — in 
fluence, the survey pointed out, have 
been better wrapping, with trade 
names on sides and top for visual 
identification in venders. High-count 
packs are also being quite universally 
developed as a direct aid to vending- 
machine operators. 

Instances of revamping items or 
introducing a specific item for the 
vending trade were reported by sev 
eral firms and in one case a package 
was changed from a glassine bag to 
machine wrapping in a cardboard 
boat so that it could be sold through 
vending machines 

The Walter Baker Chocolate & 
Cocoa Division of General Foods 
Corp. reported in answer to the sur 
vey: “Our primary consideration in 
designing new products and redesign 
ing old ones is the vending-machine 
During recent years, Baker 
is reported to have redesigned all 
5-cent candy-bar molds to fit venders. 


trade.” 


The price question still plagues the 
candy industry in connection with 
packaging for the vending machine— 
a situation still not clarified. There 
are proponents for a 10-cent vender 
package and those who favor keeping 
the smaller size at a nickel. 
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Since the war, much progress has 
been made in the use of better pack 
aging materials and better methods of 
production to provide neater bar and 
nickel specialty packages for counter 
sale, but there is still opportunity to 
improve display values. The candy 
bar is sold from open display. _ Its 
brand name must be instantly recog 
nizable and stand out from the crowd. 
Not too many Current counter pack 
ages have this power and many of 
them need a clean-up job to get rid 
of the clutter and sometimes meaning 
less illustration on too small a space 
If your package has these faults, it’s 
time for a change. 

Boxed candies 

Manufacturers of boxed candies are 
divided into two groups: those, such 
as Whitman’s or Hahn’s, who sell 
widely through various retail outlets, 
and those known as manufacturer-re 
tailers, such as Loft’s or Barricini’s, 
who sell direct through manufacturer 
operated stores. 


PHOTO COURTESY DUPONT 


Packaging for both groups is similar 
in principle in that each requires 
boxes to guard shock and 


crushing, materials that are stain-free 


against 


and odorless, and surface design to 
give the right kind of quality impres 
sion, eye appeal and brand identity 
at the point of sale. 

The design treatment must be in 


ARRANGEMENT inside the transparent package is extremely important 
for presentation of candy in tray packs. Here are four theoretical 
suggestions planned by a leading maker of cellophane. They make the 
most of the colors of the candy for display purposes—a mint and 
fruit assortment with compartmented sections, a tray of multicolored 
gum drops, a window carton of Jordan almonds, a red, white and Dlue 
pack for Fourth-of-July and a Thanksgiving holiday band on boxed candy. 


Dealers demand these counter cartons 


AN EYE CATCHER that stands out from 
the crowd is this boldly 
unit for Esquire 
identifiable printed cellophane wraps. 


designed counter 
quickly 

Illus- 
tration of the cream-bar sections on break- 
back cover of this counter unit shows what 


Cream Bars in 


package contains, increases appetite appeal. 
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eS a eh OTe ORIEL AORTA AOS cS 


COMPLETELY VISIBLE is each 


wafer in these cellophane-wrapped 


CLUSTER POPS are a popular 
item that dealers like when sup- 


tray packages used by Chase plied with die-cut carton for 


Candy Co., neatly arranged for counter set-up. To make box 


counter selling in carton set-up. attractive even when 


folds down, 


so wafers are easy to remove. 


partly 
Arden has surrounded 
openings with a scallop motif. 


End of each tray empty, 





MAXIMUM DISPLAY on modern candy-bar packages is achieved by 


simple design without meaningless 


illustration. 
set the stage for bigger sales of Clark bars. 


New foil wrappers 
Visibility provided 


by cellophane wrappers is proving 63% more effective in sales of 


Candymasters’ Walnut Hill and Pecan North Pole bars. 
Click package once and you don’t forget it. 


See Bonomo’s 
New M & M glassine package 


is a striking development in sturdy, well-sealed package—easy to open. 


keeping with the market to which the 
nanufacturer is catering, depending 
upon the price range of the candy 
Such firms as Rose Marie de Paris 
in the high-price range, naturally re 
juire different types ot packages trom 
those tor the more popular priced 
Barton’s or Barricini’s. There are end 


ss opportunities for design depend 


WINDOW BOXES continue to win 
favor in many markets. An attrac- 
tive summer assortment is Saylor’s 
gaily flowered 


carton, showing 


cellophane twist-wrapped candy 


through the window. Background 


color is lavender with red and yellow. 


' 


ing on the amount of money that can 
be expended on the packaging. 

The manufacturer-retailers, in addi- 
tion to their standard boxed lines 
must be on the look-out continually 
for novelty ideas to meet seasonal and 
special-occasion demands. They are 
big users of Easter baskets, heart 


shaped Valentine boxes and the ré 


MOLDED PLASTICS have a_ promi- 
nent place in re-use gift packaging 
Buddha 
is a replica of ancient Chinese temple 


of candy. Barricini’s new 
piece. The front has a door that 
pivots open and shut. Trays of 
chocolate miniatures are put inside. 


a 


use containers so popular as gift items 
because of their secondary uses as 
trinket boxes or jewel cases. 

Packages of this type include such 
clever items as Rose Marie de Paris’ 
snowball of polystyrene foam—a con- 
tainer that was used both as a Christ- 
mas tie-in and a summer promotion 
with a coolness theme. 

Box designs which tie in a theme 
with the name of the boxed assort- 
ment are also good merchandising 
practice. Particularly striking is the 
“tweedy” box recently introduced by 
Gregor as a special chocolate assort- 
ment for men. Geographical themes 
are often used, such as an association 
of Old New Orleans with pralines, 
Vienna with chocolates, 
glazed or 


Viennese 
California themes with 


candied fruits, etc. 


Plastic containers 
Molded containers have 
found a prominent place in candy 


plastic 


packaging because of their re-use fea- 
tures. Typical examples are the 
Chinese chest used by Barricini and 
more recently this firm’s new con- 
tainer called the Buddha Pack, which 
is an authentic replica of a Chinese 
temple Buddha 
The front of 


piece representing 


surrounded by flames. 


this statuette has a door that pivots 


open and shut. Trays of chocolate 


Mold 


costs for such plastic packages are ex- 


miniatures are placed inside. 


pensive, but volume distribution per 


mits a reasonable retail price. 


Toy novelties 

There is wide interest in the novelty 
package specialties demanded by the 
variety chains. While these stores for 
the most part still sell candy in bulk 
ind seem to be the last stronghold 
against the factory-produced  con- 
sumer package, they do want novel- 
ties. Such seasonal items as a child’s 
pail and shovel or other toys filled 
with lollipops or hard candies, Hal 
lowe’en baskets, 
always in demand by the 
variety chains. 


pumpkins, Easter 


etc., are 
Stationery, soda-confectionery 


shops, railroad-station stands and 
other outlets where shoppers are apt 
to pick up gift items for children are 
big outlets for appealing novelty 
candy packages. 

Mounting costs of materials and 
labor, plus increasing competition, 
have lowered the profit margin on 
candy, but this is all the more reason, 


This article continued on page 162) 








Beer in a bag 


BREWER CAPITALIZES ON THE STRENGTH AND RE-USE APPEAL 


OF POLYETHYLENE FILM IN A NEW KIND OF TAKE-HOME CARRIER 


new departure in the very active 

beer-carrier field, and a remarka 
ble tribute to the strength of poly- 
ethylene film, is the new transparent- 
bag carrier being introduced by La 
Crosse Inc., La 
Wis., as a carry-home for six cans of 
its Peerless beer. 


Breweries, Crosse, 


The bag is made of 0.003-in. gus- 
seted polyethylene tubing, heat sealed 
straight across the bottom so that it 
opens up with a flat, rectangular base. 
The 2'/:-in. printed header board, 
which forms a carrying handle, is 
inside coated with polyethylene and 
the top of the bag is attached to this 
surface by a special method of heat 
sealing. No stitching, stapling or glu 
ing is required and the polyethylene- 
to-polyethylene heat weld is said to 
be so strong that the bag cannot tear 
away or separate from the top under 
the hardest use. 

The header follows the gusseted 
construction of the bag and the entire 
package lies flat until ready for use 
A rectangular piece of rigid paper 
board (with corners rounded) is in- 
serted loosely and when the bag is 
opened for use the board forms a 
rigid bottom on which the six cans of 
beer rest upright in two rows of three 
cans each. 

Held fully open, the bag and header 
form a rectangular container approxi- 
mately 8°/s by 5'/: in. and 10'/s in. 
deep. There is ample head room so 
that the handle can be brought to- 
gether and the package carried 
through two oval-shaped finger holes 
in the opposing sides of the handle. 

H. D. Strobel, La Crosse sales man- 
ager, assisted by the firm’s advertising 
agency, developed the container with 
three purposes in mind: (1) a lighter 
carrier—it weighs only 1 oz. in con- 
trast to 6 oz. for the average paper- 
board six-can carton, (2) a container 
easier to grip and carry and (3) re 
use appeal, which polyethylene has 
demonstrated with housewives. 

In use, the carrier has revealed ad- 
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ditional Because the 


polyethylene film is‘completely mois- 


advantages. 


tureproof, beer stores are packing ice 
cubes with cold beer to keep it cold 
on the trip home. Similarly, the bag 
will serve the consumer as a portable 
refrigerator on picnics, fishing trips, 
etc. It will take beer to the beach 
and carry a wet bathing suit home 

The actual structure and design of 
the “Transpak” carrier were arrived 
at by trial and error. It was necessary 
that the polyethylene film be of suf 
ficiently heavy gauge to withstand 
wear and tear from the edges of the 
beer cans, yet thin enough so that 
the labels could be plainly seen 


HANDY 


The white board handle is printed 
in grey and red, with the invitation, 
“Take me home,” in reverse on a red 
arrow which points to the price spot. 
Beer is usually shipped from the 
brewery to the retailer already packed 
in the carriers and the retailer 
his own price. 


marks 


According to Mr. Strobel, response 
and 


demand for the containers has so far 


was immediate and enthusiastic 


exceeded available supplies. 
Crepits: Carrier fabricated by Vanant 
Products, Inc., Milwaukee; header printed 
by Philipp Lithographing Co., Milwaukee, 
Polyethylene film by Visking 


Corp. 
Chicago 


LIGHT-WEIGHT folding bag of 0.003 polyethylene film has 


paperboard insert for base and a perforated handle attached by heat 


sealing. 
home. 


It will take iced beer on a fishing trip—and carry the fish 
Brewery ships in the carriers and retailer marks on 


price. 





REPORT ON A NEW MACHINE THAT SCIENTIFICALLY MEASURES 


THE ‘THRESHOLD OF RECOGNITION’ OF PACKAGE DESIGN. 


W ith the growth of self-service 
merchandising in food, drug and 
syndicate stores has come a demand 
for some means of scientifically meas 
uring the effectiveness of package de 
sign at the point of sale, its impact 
on the buyer and the competitive posi 
tion of the package. To meet this de 
mand a testing device has been de 
veloped which, although based on the 
established principles of psychomet- 
rics, goes somewhat beyond them in 
that the applications are more varied, 
the results more concise and the varia 
bles affecting visibility at the point of 
sale more precisely controlled. Re 
sults of tests made with this device 
known as the “Visualator,” have 
usefulness in 
launching new designs, in the revalu 


proved of practical 
ating of those long on the market and 
particularly in making comparison 
tests with competitive products. 

There are many reasons why visi 
bility is assuming an ever-increasing 
responsibility in package merchandis 
ing: 


1. With the return of the buyers’ 


market, buyers have become shoppers 
and competition has intensified be 


tween the ever-increasing numberof 


® President, Container Laberftories, Inc., New 
York, 


NABISCO | 


4 


PDPASHREDDED WHEAT], 


brands for the elusive consumer dollar. 

2. High package-design visibility is 
perhaps the most important element 
in the huge uncontrolled field of im 
pulse buying. 

3. There is an accelerated trend 
toward self service where the pack 
age, of necessity, must be the only 
salesman. 

1. Retail-store display techniques 
tend to group similar brands and 
varieties of merchandise together on 
the shelf without preferential treat 
ment. 

5. Mechanized stores display and 
offer for sale but one package of a 
kind or brand. 

4 weakness in present-day con 
sumer-package research is that it is 
largely a matter of individual opinion 
We felt that some purely objective 
method of evaluating package design 
was necessary to fill this gap in re 
search techniques. For this purpose 
the “Visualator” was devised to serve 
as a scientific eye to wander wp”and 
down the shelves in supetmarkets and 
retail stores, smethodically and ac 
curately.«tieasuring the consumer's 
vistial reaction. 
illustrates the 
dangers encountered when personal 


4 recent incident 


opinion provides the sole basis for 


By Henry J. Howlett® 


design evaluation. All are familiar 
with the trademark used by General 
Foods for their Birds Eye frosted 
foods packages—a white eagle on a 
blue background with the words Birds 
Eye across the wingspread in red. 
As a matter of personal opinion, I was 
convinced that to reverse the color 
scheme—red background and_ blue 
Birds 


powerful consumer recognition. Un 


Eye—would provide more 
known to the company and entirely 
on our own initiative we made Visual 
ator comparisons of the two. The 
values established with respect to rec 
ognition, at a glance, under inferior 
lighting conditions and by a person 
with something less than perfect 
vision, all clearly demonstrated the 
superior effectiveness of the original 
This will probably-te inter 
esting news to General Foods. 

The optieat technique of package 
evaluation was first introduced by 
E. H. Scofield of Joseph E. Seagram 
& Sons, Inc., at the Visual Labora 


design. 


tories of that company in Louisville 
in 1946 and was largely used in mak 
ing psychometric studies of consumer 
reactions to bottles and labels. The 
original machine, combining the prin 
ciples of a shadow box and tachisto 


scope, provided some valuable indi 





IN SHARP FOCUS, as they would seem on shelf under 
favorable lighting by person with 20-20 vision, these three 


BUT AT THRESHOLD of recognition, as the group be- 
gins to come into focus in Visualator machine, simple 


packages seem to have about equal recognizability. name “Kix” is outstanding in its quick identification. 
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INTERIOR VIEW of the machine. It incorpor- 
ates a specially-designed, air-cooled slide pro- 
jector which is mounted on a sliding shelf 
with worm gears that are actuated by the 
dials which are shown in illustration below. 


a 
TOP VIEW of the machine shows the cali- 
brated dials for the fade and focus control. 


FRONT VIEW of the new Visualator machine, 
showing speed shutter and cable release. It 
is designed to project Kodachrome slides of 
packages under study, with a variable control 


cations of tecognition value and legi 
bility. The use of this machine was 
demopstrated three years ago at the 
AMA National Packaging Conference, 
but because of its complicated nature 
and absence of precise findings, it has 
had limited application. 

The Visualator, on the other hand, 
is a fairly simple mechanical device 
comprising an assembly of photo- 
graphic equipment. Its sole purpose 
is to serve industry in the evaluation 
of packages, labels, car cards, bill- 
boards, advertisements or anything 
that depends for sale on optical recog 
nition and acceptance. Although the 
mechanics involved are _ basically 
simple, the laboratory procedures in 
making evaluations and interpreting 
results are quite complex. There is 
a patent pending on both the device 
and the technique. 

The machine consists of a specially 
designed, air-cooled slide projector 
equipped with a variable-speed shut- 
ter, with release, and calibrated dials 
moving on worm gears controlling 
the mechanisms affecting light inten- 
sity and image focus. The time in 
terval for recognition, called “flash.” 
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of the 


rq 


\ 


is determined by means of the shutter, 
which is capable of variations ranging 
from */2 of a second to full station 
ary exposure. Illumination quality, 
called “fade,” and focal quality, called 
“focus,” establish thresholds of recog 
nition under conditions ranging from 
invisibility to full light intensity for 
the former and from complete dis- 
tortion to perfect reproduction for the 
latter. 

The test procedure utilizes color 
photographs of the package or group 
of packages, transferred to Koda 
chrome slides. Conditions of the test 
depend on client requirements and 
may be made under laboratory or 
actual sales conditions in retail out- 
lets. Under laboratory conditions 
such variables as light, angle of vision, 
background, distance and grouping 
are controlled in the portrait of the 
package. Photographs of shelf or 
counter displays in the retail store 
on the other hand, may depict radical 
deviations from the laboratory ideal. 
Objective study of the package in 
both such environments is therefore of 
value. 


The Kodachrome portraits are 


image focus and the light intensity. 


thrown on a screen from a predeter 
mined distance by the Visualator and 
the results are judged by a selected 
group of observers, whose only pre 
requisites are 20-20 vision and com 
plete honesty. It is interesting to 
note a woman cannot be used as an 
observer because as the family shop 
per she is all too familiar with most 
packaged products and will claim 
recognition before actual sight. 

The observers determine the “thres- 
hold of recognition,” or that point 
where a package becomes identifiable 
and legible, for the three factors: 
flash, fade and focus. The package 
may be evaluated as a whole, one 
design against another, as a group of 
the same packages and in group com- 
parisons with competitive packages. 
Values determined at the point of 
identification under each of these test 
procedures may be compared to arbi- 
trary standards. By this method a 
definite decision can be reached with 
respect to the effectiveness of the 
present design, its relative visibility 
or the desirability of one of several 
suggested designs. 


The method of evaluation is neces- 
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out 


FLAKES 


THE 
WONDER 
WORKER 


naw: Rinse 
Wwrre. srrentt 


UNDER TEST, Rinso reached the 
threshold of recognition far 
ahead of Automatic, although 
latter has simpler basic design. 


th. safe suds 
Lone life tor » shables 
‘ust for dishes <inder to hands 


TWO GOOD DESIGNS, but Lux 
was one of the quickest of recog- 
nition of all packages tested— 
proving the value of the short 
three-letter, brand-name word. 





SHELF CONDITIONS as viewed 


shadowed areas, a condition frequently 


often upset 


sarily one of comparison. When suf- 
ficient tests have been made, it may 
be possible to assemble a body of 
data resulting in definite standards for 
good package design. At present, 
controlled conditions of lighting, dis- 
tance and test procedure provide ade- 
quate constants, and comparison tests 
of competitive products now available 
help to answer the all-important ques- 
tion, “How does our package stack 
up against its competition?” 

In addition, tests can be made to 
evaluate isolated segments of several 
designs, such as color, typography, 
product description, illustration and 
trademark, by blocking out the re- 
maining elements on the package. 
Results of such tests aid in determin 
ing the most effective combination of 
elements. 

Several 


which are contrary to popular con 


interesting observations 
cepts have been brought out as a re 
sult of Visualator tests. Good ex- 
amples are the two Armour & Co.’s 
packages used in the early part of 
this year for white and colored oleo 
margarine. Here is an excellent and 
artistic design, identical for both 
varieties except for the colors em- 
ployed. The upper half of the colored 
oleomargarine package is pale yellow, 


with the Armour name and “May 


flower” trademark overprinted across 
it. For the uncolored margarine the 
upper half of the package is a light 


through the Evaluator. Note the 


encountered in stores, which 


calculations as to the visual impact of package designs. 


Visual impact is the only element measured by this testing device.  Ar- 


tistic qualities of a design are 
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evaluated, as it is possible to 
attain high visibility with an artistically 


poor design, or vice versa, 


brown narrow stripe with the over- 
printing. The lower half on each 
package is a reverse plate with the 
word “oleomargarine” dominating the 
panel, the yellow margarine package 
being printed in blue and the un- 
colored in yellow. 

Comparison tests that were made 
on the Visualator proved conclusively 
that whereas yellow is a most ap- 
propriate color and one of highest 
visibility, it was far below blue, green 
or brown in recognition value and 
legibility. 

One of the large food companies 
used the Visualator to determine, 
among other things, the most effective 
typography for product description 
on a frozen-fish package. The ques- 
tions of blue lettering on white back- 
ground or white lettering on blue, all 
caps or upper-and-lower-case type, 
one- or two-line legend were solved 
with surprising results. Established 
ideas of the difficult legibility of re- 
verse-plate printing and all-caps ty- 
pography were disproved by the 
“scientific eye.” The final package 
appeared with white lettering against 
the blue background, all caps, two 
line description and a high visibility 
rating. 

Visual impact is the only element 
measured by this testing device 
Artistic qualities of design are not 
evaluated, as it is possible to attain 
high visibility with an artistically 
poor design or, conversely, low visi- 
bility with an otherwise very good 
design. 

Package design is not entirely a 
matter of artistic quality. It depends 
on variables with which the artist 
may have little or no experience. For 
example, he often has insufficient 
knowledge of how many products are 
bought on impulse, how his brain 
child will show up in deep shadow or 
how it will appear to a myopic custo 
mer. 

He has no control over store 
lighting or the positioning of mer- 
chandise on the shelf. When an 
artist meets these problems he usually 
attempts to solve them with no posi 
tive assurance that he is right. If a 
designer is willing to admit these facts 
and his own understandable limita 
tions, such devices as the Visualator, 
capable of supplying a criterion for 
evaluation under adverse conditions, 
may eliminate the trial-and-error tech 
nique of package designing, prevent 
costly mistakes and thereby increase 
design effectiveness. 
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SUCTION-CUP DEVICE activated by air pressure lifts 4-in. aluminum 
foil tart plates from stacks and places them on dies of the pie- 


forming machine. 


This operation will eventually be fully mechanized. 


Oven-to-home pie pans 


SUCCESSFUL NEW 


METHOD DEVELOPED FOR HANDLING 


ALUMINUM FOIL PIE PLATE ON HIGH-SPEED EQUIPMENT 


i pe inexpensive, one-time-use pie 
pan of aluminum foil in which 
pies may be formed, baked and de 
livered to the consumer without trans 
fer to paperboard plates has become 
a successful reality at the Walter 
Freund Bread Co., St. Louis. This 
firm appears to have approached the 
problem from all angles necessary to 
develop an aluminum plate that can 
be handled efficiently on high-speed, 
pie-making machinery. 

Two years ago this company in 
stalled one of the most modern pie 
making plants in the country and at 
the same time began a study to im 
prove the appearance of its pies as 
well as to eliminate some of the many 
operations necessary with the use of 
Tests were 
begun in cooperation with the sup 
plier of the plates and of the alu- 
minum foil. 


conventioral pie pans. 


Experiments were made 
with various weights and tempers of 
aluminum and eventually a plate was 
developed using 0.003-gauge foil, half 
hard temper. 

First to be made and used was a 
4-in. tart plate. It was necessary 
to make certain adjustments on the 
automatic pie-make-up machines to 
compensate for the thinness of the 
foil plate and its light weight. These 
consisted principally of special run- 
ners on which the rim of the plate 
could glide. The meshing of the die 


which presses the top and bottom 
crust together had to be altered, since 
the aluminum plate was thinner than 
the tin plate, which had a rolled edge 

A method for getting the aluminum 
foil plates onto the machine was de 
vised by using four suction cups 
actuated by air pressure which pick 
up four foil plates at a time and 
drop them into the dies of the ma 
chine. At present the suction device 
is handled by one operator, but a 
completely automatic device for trans 
ferring the plates to the dies has been 
worked out and will soon be in use. 

The 4-in. aluminum foil plates cost 
a little more than */: of a cent per 
plate, according to Harold M. Freund 
plant manager, who lists the savings 
from their use as follows 


FINISHED PACKAGES. 


1. Elimination of purchase of the 
original set of tin pie pans. 

2. Elimination of two operators 
to wash pie tins daily. 

3. Elimination of costs of washing 
powder and materials. 

4. Elimination of paper transfer 
tray formerly used after taking pies 
from the baking pans 

5. Elimination of damaged pies 
in transferring from tin to paper. 

6. Lower fuel costs because of less 
baking heat needed for foil. 

7. Elimination of labor of placing 
tins on make-up machine manually. 

8. Elimination of two operators at 
the wrapping machine to transfer the 
pies from tin to paper; foil plates go 
directly into the packaging tray. 

9. Production of a pie with a thin 
ner crust, This is now practical 
because pies do not have to be trans- 
ferred from 


baking tins to paper 


plates. A thick crust was formerly 
necessary to maintain rigidity and to 
prevent breakage. 

10. Improved appearance with the 
silver-colored foil rim showing around 
the pie and elimination of the pos- 
sibility of shortening soaking through 
the aluminum plate and causing un 
sightly grease spots. 

Each 4-in. tart in its aluminum 
plate is placed in a colored paper- 
board tray and overwrapped with 
cellophane. Freund is using 8-in. alv- 
minum foil plates with rolled edge 
to give additional strength for pies 
that go to the retail-store trade. The 
company is also now using foil trays 
Customers 
like the foil trays because the rolls 
can go right to the oven without 
transfer to another pan. 


for “brown ’n serve” rolls. 


CREDITS Aluminum pie plates 
trays, Swaine Mfg. Co., St. Louis, 
Aluminum foil, Reynolds Metals 


Richmond, Va 


The tarts in the foil pans are placed directly 


in paperboard trays, then cellophane overwrapped, thus completely 
eliminating the need for transferring from baking tin to paper pie plate. 


Tse 
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ust about everybody today knows 
J that the homely product dressed 
up with a cane, monocle and high 
hat is “Mr. Peanut.” Everybody 
knows, too, that Mr. Peanut means 
Planters and that Planters means pea 
nuts. This trio—Mr. Peanut, Planters 
and the product—are linked so closely 
together in the public mind that it's 
actually difficult to think of any other 
name in this connection 

The strong hold that Planters pack 
aged peanuts have on public buying 
favor amounts to what is surely a 
merchandising phenomenon—one that 
flourishes despite the fact that the 
company’s products have sold and still 
sell to retailers at higher prices than 
other brands. Today, Planters pea 
nuts are known and sold everywhere 


and at least three generations have 


striking recollections ot the company’s 
packages, premiums, ubiquitous ad 
vertisemerts and taste-appealing prod 
ucts 

There are many reasons tor 
Planters’ growth and success, and high 
in importance are the number of 
firsts in packaging The company 
was the first to manufacture and pack 


blanched 


proneer user ot 


ige whole peanuts 4 
glassine, the com 
pany was the first to package pea 
nuts in “See-Thru” bags, the first to 
use automatic equipment In packag 
ing peanuts and the first to put its 
product in key-opening, vacuum 
packed cans 

Planters achieved success because 
the company insisted from the first 
on using packages that would hel 


sell the idea of quality and freshness 


ADVERTISING is in upper brackets, alwavs features the unique “Mr. 


Peanut” trademark. 


This electric spectacular, one of the most promi- 


nent in Times Square, New York, fronts a retail store handling Planters 


products only. 


Animated peanuts pour out of bag, and Cocktail can 


appears in the “magic crystal” circle when Mr. Peanut waves his wand 


across it. 
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The sign has been seen by millions from all over the world. 


An unsuitable packaging material 
would have pulled the carpet from 
under its feet before a reputation 
could have been established. 

Planters’ “The Nickel 


created 44 years ago, was 


slogan 
Lunch 
one of the most powerful advertising 
Made 
possible by the potentiality of a pack 


suggestions ever conceived 
age to reach mass markets, it opened 
up a whole new merchandising ap 
proach The idea apparently antici 
pated by many years the trend that 
made us a nation of snack eaters—re 
sulting from increased travel, more 
recreation, greater attendance at pub 
lic gathering places and the develop 
ment of a taster, more active tempo 
in everything we do People wel 
comed the idea that peanuts in small, 
ittractive packages were a nourishing 
food and not just a confection. They 
readily accepted the suggestion that 
a lunch could be had for only a nickel. 
The result was a sure road to mer 


chandising success—Vla a good prod 


uct, a package that made the product 
acceptable and accessible to mass 
markets, and a convincing advertising 
message offering peanuts to the mass 
market as a common necessity at a 
bargain price 

Mr. Peanut, the 


salesman for Planters (sales are now 


34-year-old star 


in excess of $35 million a year), is, if 
not the first important personific ation 
at least 
the best known and most successful 
trade symbol of its kind to be found 


any where 


of a product in this country 


Pushed to amazing popu 
larity. he established identity for the 
company’s package and brand name 
ind enabled advertising to produce 
maximum results at the point of sale. 
Again the company had outpaced the 
trade and anticipated the need for 
merchandising features that help the 
product sell itself. 
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dhs temens dene wk ee Ok eee ing thes seadlhadh. ieee ok Wha 
years has kept this brand name domi- speed packet machinery and the key- 
nant in a highly competitive field. opening vacuum can. ; 


Above all 


idea of merchandising in packages 


Planters conceived the 
under a brand name, a product which 
previously had available 
in bulk nonentity. 


been only 


Peanuts are not nuts 


The rise of the lowly peanut to 
commercial importance 1n this coun 
try is in itself a rags-to-riches story 
A native of South 


were 


America, peanuts 
Africa and then 
were carried by slave ships to America 
during the colonial period. 


introduced into 


Peanuts 
existed in this country as a crop with 
out much value time fol 
1876 a 
plant employing 
machinery was put up in Norfolk, Va 

and from that time on peanuts have 


until some 
lowing the Civil War In 


small cleaning 


become an increasingly valuable prod 
uct. The farm value of the peanut 
crop in 1948 amounted to $245,958.- 


000. Prior to 1906 the peanut suf 


Pinna, ¥ 


PEANUTS 


QUANTITY PACK with 
term flavor protection started 
in 1919 with glass jar. Compet- 
ing with bulk peanut sale for home 
use, Planters name scored heavily. 


long- 
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KEY-OPENING 
nized as 
tion 
labeling. 


“NICKEL LUNCH” of 


peanuts has for 44 years been one 


Planter- 


of America’s most familiar pack- 
ages—sold wherever candies and 
Today’s du- 


snacks are sold. 


plex cellophane 
formed and filled 


machinery 


envelope _ is 
on high-speed 
is brightly 


and color 


printed in red, white and blue. 

PROMOTION AND DISPLAY aids 
Nickel 
counter 
printed 
sleeve and waxed-paper overwrap 


Jumbo Block. 


are big factor in success. 
bags are shipped 24 to 
dispenser 


carton with 


as shown on candy 


CAN was 
combining 


early 
long-life 
convenience and 


recog- 
protec- 


with effective 


Planters was one of first 


to use this can outside the coffee field. 


TODAY’S 
blue, 


CAN is 
white and 


beldly 


yellow for 


labeled in 
self-serv- 
1938, these 
effectively promoted 


a cocktail 


ice recognition. Since 
packages have 


Planters Peanuts as snack. 
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fered ridicule from such names as 
“circus food” and “monkey food.” 
This association no doubt resulted 
from the introduction of unhulled 
peanuts as a food curiosity to be en 
joyed at the circus. The true good 
ness of peanuts was largely undis 
covered until Amedeo Obici, the 
founder of Planters Nut & Chocolate 
Co., helped to make them popular. 
Mr. Obici, born in Italy in 1888, 
operated a fruit stand in Wilkes-Barre, 
Pa., soon after the turn of the cen 
tury. One of the products he sold 
was peanuts. He was fond of pea- 
nuts. He liked their taste and wanted 


PERSONIFIED TRADEMARK 
has had many reincarnations, 
has been used for years in spec- 
tacular stunts. Photos show 
Mr. Peanut cruising the At- 
lantic City Boardwalk, astride 
salesman’s car at Wilkes-Barre 
built in peanut shape and riding 
a peanut-laden float in Toronto. 


other people to like them. He thought 
people shouldn't have to put up with 
hulls and skins, which were obstacles 
to an enjoyment of peanuts. As a re 
sult of this thinking, he developed 
his own method of blanching whole 
roasted peanuts. 

Dubbing himself “The Peanut 
Specialist,” he began jobbing peanuts 
to other storekeepers. Early suc- 
cesses made him envision an ever- 
widening market, but he quickly real 
ized that the twin problems of rapid 
turnover and maintaining freshness 
were the chief obstacles. When he 
thought he had the solution, he care- 
fully laid his plans for expansion. 

In 1906 he formed a partnership 
with Mr. M. Peruzzi, a Wilkes-Barre 
resident who hailed from Mr. Obici’s 
own region in Italy. Friendship and 
a prosperous business relationship con- 
tinued until Mr. Obici’s death in 1947. 
Mr. Peruzzi is now the head of the 
company and for many years previ 
ously had been the guiding hand. 

Mr. Obici named the new company 
Planters Nut & Chocolate Co. 
“Planters” was chosen just because it 
sounded “important and dignified.” 
The company was 
$50,000. 

The idea of selling branded whole 
salted nuts in penny and nickel bags 
on a large scale must be recognized 
now, as it was when started in 1906, 
as a very daring move. At that time, 
salted peanuts were 
available for as little as 10 cents a 
pound. 


capitalized at 


Spanish-type 


Ordinary Virg‘nia-type pea- 
nuts sold in bulk for 20 cents. Planters’ 
2-0z. nickel bag of carefully selected 
large size Virginia peanuts thus sold 
at the equivalent of 40 cents a pound. 
Mr. Obici overcame dealers’ resist- 
ance by pioneering a brand new busi- 
ness formula—based on the reasoning 
that prices and first profits were not 
nearly so important as repeat busi- 
ness. Quality, brand name and the 
creation of consumer demand, he in- 
sisted, were far more important to the 
retailer and his continued success. 
His business theory was never 
changed despite much early opposi- 


tion. By employing brand-name 


packages to make repeat sales pos- 
sible, he demonstrated the soundness 
of his views. 


Package requirements 

Peanuts have certain packaging re- 
quirements that are hard to fill even 
today. Packages must be attractive 
and have good qualities for manu- 


facturing and printing. As with any 
product sold for five cents, there are 
strict cost limits on the choice of 
material. 

The materials should take a tight 
seal and be able to keep out moisture 
and oxygen, since moisture affects 
freshness and oxygen causes peanuts 
to turn rancid. The m..terial used 
must also provide a barrier to grease 
penetration; otherwise the vegetable 
fat in peanuts will tend to stain the 
container. 

Visibility packaging is highly desira 
ble, for peanuts are a product that 
depends largely on impulse purchase 
The adoption, in recent years, of auto 
matic envelope-making and filling ma 
chinery called for materials that 
would lend themselves to high-speed 
operations. 

Planters has always sought to meet 
packaging requirements with the best 
materials and equipment that could be 
had. First, glass display jars and 
manila envelopes were adopted be 
cause the jars provided moisture pro 
tection and product visibility, while 
the envelopes facilitated distribution 
to the consumer. 

When glassine became available 
Mr. Obici realized it was just the 
material he needed. It was as nearly 
transparent as any material then avail 
able. It resisted moisture and grease 
It could be made into envelopes by 
machines, could be printed attrac 
tively and was relatively inexpensive 
Glassine proved such an excellent 
packaging material that its position 
with Planters was unchallenged for 
more than 20 years. Cellophane 
however, was finally adopted because 
it possessed many of the advantages 
provided by glassine and, in addition 
offered greater transparency and ex 
cellent qualities for printing, heat 
sealing and high-speed machine opera 
tion. 

When Planters finally pioneered the 
vacuum can for a home-distribution 
pack of peanuts, a container was found 
that, except for visibility, was almost 
perfect. It provides the necessary 
barrier against moisture, oil penetra- 
tion and oxygen. High-speed produc 
tion is possible. Long package life is 
obtained for the product and distribu- 
tion is greatly facilitated—all within 
reasonable limits of cost. 

Planters’ original assets, aside from 
a new product and new packaging 
ideas, were a small building on Balti- 
more Street in Wilkes-Barre, a horse 
and cart, two roasters and some crude 





GLASSINE played an impor- 
fant part in popularizing the 
peanut snack. Starting in 1910, 
Planters was one of this coun- 
try’s first big users of glas- 
sine, which provided § grease- 
proofness, flavor-protection and 
semi-transparency. This glas- 
sine bag used in 1921 still car- 
ried the “Pennant” brand name 
which was used for many years 
prior to the adoption of Planters. 


inachinery. Five girls and one man 
were employed. 

During the first year of business, 
sales totaled $25,000, but the com- 
pany had to struggle through fow 
hard years before the first profit was 
made. In 1910 the first returns 
totaled $4,000 on a sales volume of 


$100,000. These figures represented 


a lot of packaged sales and gave cer- 
tain promise of the potential sales 
power that could be developed with 
packaged peanuts. 

From the beginning, Mr. Obici and 
Mr. Peruzzi displayed a flair for show 
manship and merchandising skill. 
They engaged in house-to-house 
sampling to learn more about how to 
sell their products. To stimulate pack- 
age sales they used premiums. An 
alphabet letter from Mr. Obici’s name 
was placed in each package and a 
small premium was offered to the 
customer who assembled the com- 
plete name. Later on the premium 
offered was a dollar Ingersoll watch. 
As might be expected, some letters ap- 
peared more frequently than others. 
The saying is still heard that it’s hard 
to find an “O” in Wilkes-Barre. 

Planters’ first distribution to stores 
was made in glass display jars. The 
dealer was supplied with a cup to 
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DESIGN EVOLUTION is shown through the last glassine bag used in 
1933; a cellophane bag of 1934 vintage and a 10-cent-sized cello- 
phane envelope as first used on automatic machinery in about 1937. 


measure out the right quantity of 
peanuts. Refills for jars were sup 
plied in 10-Ib. cans. 

One of the biggest success factors 
in Planters’ early packaging was the 
adoption in about 1910 of glassine 
bags and wraps. Mr. Obici was sure 
that semi-transparent glassine would 
help sell the idea of quality and fresh- 
ness which he insisted must be the 
plus ingredient in all his products. 

Glassine had been brought to this 
country from Germany in 1904 (the 
same year in which kraft and grease 
proof " papers were imported). The 
first glassine to be manufactured in 
this country was made, it is now 
generally believed, by the Hartford 
City Paper Co., of Hartford City, Ind., 
about 1905. Because it was grease 
proof, it was early used in the pack- 
aging of potato chips and soon a 
machine was developed that would 
form the material into bags. Mr. 
Obici heard about this deveiopment 
and was quick to adopt the glassin« 
bag as a package for salted peanuts. 
Its inherent greaseproofness solved 
one of his biggest packaging problems 

By 1912 the company had estab 
lished itself as a merchandiser of 
packaged confections and had devel- 


oped a good line of peanut bars and 


7 


PENNY BAG was still sold 
in 1941 and shows evolution to 
easy-opening, crimp-sealed pack- 
age. The counter cartons fea- 
turing Mr. Peanut have always 
been a merchandising “must.” 
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PREMIUM PROMOTIONS for years have kept customers sending in 


coupons. 


Mr. Peanut is key figure in every premium—even being sealed 
im fluid at top of a mechanical pencil. 


Paint book is a_ perennial, 


but new premiums show trend to plastics—whistles, coin banks, etc. 


various chocolate-covered peanut con 
fections. 

“See 
Thru” booklet which was prepared by 


According to a salesman’s 
the company in that year, a representa 
tive list of products being offered to 
the trade was: 

Chocolate nut bars—24 five-cent 
glassine-wrapped packages packed in 
paperboard boxes. 

“See-Thru” peanut 24 
cent packages, wrapped, 
packed in paperboard boxes. 

Walnut bars—12 ten-cent packages, 
glassine wrapped, packed in paper 
board window display boxes. 

“Burgomaster” 


rolls five- 


glassine 


salted peanuts—24 
five-cent, airtight double bags, packed 
in paperboard boxes. 

“See-Thru” salted or 
100 one-cent glassine bags, packed in 
paperboard boxes with hinged lids 


peanuts 


PEANUT BUTTER is one of most important subsidiary prod- 


ucts. 
in 8-oz. refrigerator jars. 


\ 


PLANTERS al 
Peg OTHER: 


EXPERTS 


It is packed in 12-0z., vacuum-processed tumblers and 


Trademark is big 


with the selling copy appearing in 
side the lid, 

Chocolate — peanuts—100 
loose, packed in paperboard boxes, 
and containing price marker “10 for 
1¢.” 


Chocolate peanuts—15- 


count, 


and 30-lb 
wooden pails. 
Peanut -100 and 72 count, 
packed in wood, 40 boxes in a case. 
25 100 five 
cent packages of unshelled peanuts, 
packed in paperboard cartons, 


package containing “a nice present.” 


bars 


Prize packages and 
I 


each 
Later, as the company’s fame grew, 
all of these brand names were sup- 
planted by the simple “Planters.” 
Although Planters’ line had ex 
panded rapidly, events already in the 
making were shaping the company’s 
course so that it would specialize al 
most exclusively on the salted peanut 


EXPANDED 


selling force. opening cans. 


As stated above, Planters had started 
by selling whole blanched peanuts in 
bulk glass jars. Competitors then be 
gan to dump their peanuts in the jars 
thus taking advantage of Planters’ rep 
utation and acceptance with 
Meanwhile, Planters started 
its packaging of peanuts in glassine 
bags at the factory. 


con 
sumers. 


These packages 
became popular with the consumer 
and the retailer (they saved his time in 
filling bags) and packaging at the 
plant put an end to the competitor's 
practice of trying to in 
successful merchandising 
an early lesson in brand protection. 
Another early threat to the com 
pany’s operations arose when specu 


cash on 


Planters’ 


lators began to put a squeeze on the 
price of By 1912 


great and 


raw peanuts. 


Planters’ demand was so 
the holdup on prices so threatening 
that Mr. Obici decided to establish the 
company’s own processing plant for 
raw peanuts. 

Mr. Obici established 
Suffolk, Va., in 1913. 
later the confectionery-manufacturing 
moved from Wilkes 
Barre to Suffolk—only the executive 
and sales office remaining in the North 
In 
years many additions have been made 


to the Suffolk 
modern manufacturing 


a plant in 
A few years 


business was 


Pennsylvania town. succeeding 


holdings, including 
buildings 
cold-storage plants and a total of 36 
The Suffolk holdings oc 


cupy more than 38 acres of land and 


warehouses. 


the company, which has other factor 
Toronto 
Canada, is now the largest establish 


ies in San Francisco and in 
ment of its kind in the world 


Birth of a salesman 


One of the most important single 
factors in the development of the 
Planters company, aside from packag 
itself the Mr 
Peanut in Mr in seek 


creation of 
Obici 


ing was 


1916 


LINE OF NUTS now includes salted 


mixed nuts, pecans, almonds and cashews, all in key- 


Holiday pack makes popular gift item. 





ing some symbol showing animation 
which could be copyrighted, offered 
a prize for the best sketch suitable for 
adoption as a trademark. A school- 
boy submitted the winning drawing— 
an animated peanut. Later a com- 
mercial artist in Wilkes-Barre added 
the cane, hat and monocle to the 
peanut figure. Thus, surely, a prodigy 
was born. 

Immediately the jovial little peanut 
person, whose figure is as unsvmmet 
rical as anything in all nature and 
whose costume seems ultra-fashion- 
able though he is practically nude, 
caught on with the public. Gone for 
ever was all thought of the product's 
humble origin—the circus connection 
and the title “monkey food.” Peanuts 
became known as a nourishing food, a 
treat, a confection and an aristocrat 
among products. 

Mr. Peanut today appears on every 
package and every container filled 
by the company. He has star billing 
in advertisements and displays. Sta- 
tues of him will be found at all com 
pany buildings. He has been 
brought to life and is frequently seen 
strolling the business streets of many 
cities. He attends many public 
gatherings, likes to ride on a sales 
man’s car and for a time he was fre 
quently seen on the boardwalk at 
Atlantic City. 

Mr. Peanut has never been out of 
favor with the management at 
Planters and there has never been any 
thought of changing his dress or ap- 
pearance. Despite his gentlemanly 
appearance, he has had almost as 
many fights as Popeye—though not in 
Mr. Peanut is con 
stantly being called on to defend him- 
self against the threats of some im 
poster who wants to imitate and prob- 
ably hopes to cash in on the success 


public, of course. 


he has achieved. 


Advertising and promotion 


Planters began advertising on a 
national scale with a full spread. in 
1916 in the Saturday Evening Post. 
Through the years the company has 
been a consistent user of national 
media—using spreads, full pages, color 
and black and white in the Post, 
Ladies’ Home Journal, Life, McCall's, 
Goed Housekeeping and Better Homes 
& Gardens, plus frequent schedules 
in trade journals and newspapers. 

In 1919 retailers were being told 
about the car cards being used in the 
New York subway and in the Brook- 
lyn Rapid Transit System to Coney 
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Island. Dealer aids at this time were 
many and varied, including counter 
display cards, the familiar glass-bow] 
dispenser and reproductions of na- 
tional ads, some of which stressed 
packaging features, such as the fact 
that boxes were double waxed to 
keep out moisture and heat. 

4 dealer brochure issued at this 
time announced: “Planters is making a 
huge advertising investment because 
it wishes to sell more peanuts for it 
self and for the dealers. This is 
pioneer work—daring work, which will 
redound to the benefit of the entire 
trade. 

“Planters is the first salted pea 
nut to be advertised. In return for 
this constructive effort to increase the 
Pennant Salted Peanuts 
Planters asks from the trade the closest 
cooperation and that kind of assist 
ance that will enable the advertising 
to accomplish the maximum results.” 

In August, 1919, Planters an 
nounced through an advertisement in 
the Confectioners Journal that it was 
again beating its field with a 10-oz. 
glass jar and a 16-oz. blue, tin-box 
package—the first truly 
peanut packages. 


sales of 


vapor-tight 
These were an in 
stant success and were the forerunner 
of important developments to take 
place within the company a number 
of vears later. 

By the mid-’20s Planters’ sales were 
approaching the $10,000,000 mark. 


Branches were opened in San Fran- 
Several 
chocolate confections were still being 


cisco, Toronto and London. 


sold, but salted peanuts in glassine 
bags and in cans and jars were the 
breadwinners and the mainstay of the 
Planters company. 

A factor certainly as important as 
national advertising in the growth of 
Planters’ sales was the early use of 
premiums in promoting wider recog- 
nition of brand name, trademark and 
packaged products. As has been men 
tioned, Planters incorporated premium 
practices into its merchandising policy 
almost from the day it started in 
business. 

One of the most popular of its 
premiums for many years has been 
Planters’ 32-page historical and edu- 
cational paint book, which is obtained 
by sending a specified number of 
wrappers, labels or coupons to the 
company. 

The company has long devoted 
major attention to the juvenile mar- 
ket. From the time when the first 
ads appeared in national magazines, 
Planters believed that youngsters de- 
served principal 
merely because the small fry repre- 


consideration, not 
sented good consumers (everybody 
who has teeth is considered a good 
potential consumer), but because 
children who became sold on the 
goodness of Planters peanuts continue 


This article continued on page 180) 


ONE OF BIGGEST batteries of Transwrap machines to be found any- 
where operates in Planters’ Suffolk, Va., plant, making the nickel 


package from printed duplex cellophane. 


The company was a pioneer 


in the use of this machine and now has more than 70 of them installed. 
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Pictorial-dozen carton 


The case becomes its own dramatic point-of-sale dis- 
play in the new 12-bottle carton adopted by San Fran- 
cisco Brewing Co. for one-way bottled Burgermeister. 
Each carton is wrapped completely around with a full- 
color-printed, foil-laminated label which reproduces 
the bottles in actual size. The printing is protected 
with a special scuffproof lacquer. The label wrap 
is laminated to kraft liner stock used as the outer 
wall of the carton. Mass display, achieved by stack- 
ing the unopened cartons, is obtained without effort 
on the part of the dealer, who in many cases has ob- 
jected to the time required to build and trim dis- 
plays. Colors of the amber bottles and their labels 
show strikingly against a sky-blue background and 
white label stock over top flaps gives extra contrast 


Crepits: Carton and one-way bottles, Owens-Illinois Glass 
Co., Toledo. Lithography and labels, Pacific Coast Foil Co., 
San Francisco. Crown caps, Western Crown Cork & Seal 
Corp., San Francisco 


Blessing to ribbon clerks 


\ boon to the ribbon clerk and an assurance to the 
customer of accurate measurement is the new Coun- 
teraide self-measuring ribbon package being marketed 
by the Ribbon Div. of Burlington Mills Corp. A 
metered cellophane liner is wound on the spool right 
with the ribbon, with yardage figures at the proper in- 
tervals, accurately measuring the ribbon as it is un- 
wound and also simplifying inventory by telling at a 
glance just how much ribbon remains on a_ bolt. 
Wound on the outside of the ribbon, the metered 
liner keeps the unused ribbon fresh and unwrinkled. 
A second interesting new feature is a tab of pres- 
sure-sensitive cellophane tape—printed with the “Royal 
Swan” trademark in gold and blue—which acts as a 
fastener throughout the life of the bolt and eliminates 
pins, which frequently damage the ribbon. All pack- 
age components, including the cellophane tapes, are 
formed and printed in Burlington Mills’ own plant. 
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Hawaiian flavor in C & 


A touch of the romantic appeal of Hawaii, with inci- 
dental strengthening of identification of the company 
and its products, has been added in the latest rede- 
sign of California & Hawaiian Sugar Refining Corp. 
packages. The company sought to stress unique fea- 
tures—including the fact that all of its product is cane 
sugar from Hawaii. The words “California & Hawai- 
ian” are spelled out in a light, legible script above the 
“C and H”; the word “cane” has been moved up and 
printed in a bold, contrasting color. A simple sketch 
of a hula girl decorates side panels of some packages, 
and another, more subtle, association with the islands 
comes, the company believes, in the colors used to 
differentiate various types of sugar: ultramarine blue, 
hot vermillion, Polynesian brown, turquoise blue, etc. 


Crepits: Design, Cornelius Sampson, San Francisco. Cartons, 
Fibreboard Products, Inc., San Francisco. Bags, Union Bag & 
Paper Corp., New York; Bemis Bro. Bag Co., St. Louis, Mo.; 
Crown Zellerbach Corp., San Francisco; St. Regis Paper Co 
New York 





Acetate hiteh-on bonus 
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A bonus deal firmly affixed to the package without the 
use of tape or adhesive is the clear acetate “topper” 
currently carried on the regular folding cartons for 
the four scents of Coty eau de toilette, containing an 


eres neem 


atomizer dispenser. The special die-construction box 
of light-weight acetate sheet is formed with only par- 
tial flaps on the base. These flaps are left unsealed, 
although folded into position, and the two end flaps 
which have diagonally cut corners—are folded over 
about !/,¢ in. above the normal base of the box. The 
atomizer is placed in the box by momentarily forcing 
open the springy flaps. The transparent box then is 
attached to the carton simply by slipping the tuck flap 
of the carton under and through the open end flaps of 
the acetate and tucking the carton flap into the box 
as usual. 


Coen abo 
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Crepits: Acetate box, Samuel Barnett Co., Philadelphia, using 
Monsanto acetate. Folding cartons, Donrico, Inc., New York. 











Standardization { 


. 


or pallet 


GROCERY INDUSTRY COMMITTEE SHOWS THAT THE PALLET LOAD IS ONLY AS GOOD 


AS THE CONTAINER, AND MAKES SOME RECOMMENDATIONS. 


7. physical handling of commodi- 
ties from the point of production 
or supply to the ultimate consumer 
represents a substantial portion of the 
cost of marketing. For this reason, 
industry has welcomed the practice 
of palletizing goods for rapid mechan 
ical handling. Palletizing has effected 
spectacular savings in many instances 
and is now generally used wherever 
packaged products move in large lots. 
It is obvious that the full benefits 
of palletizing can only be achieved 
when there is general agreement on 
standard dimensions of pallets and, 
further, on the dimensions and speci 
fications of shipping containers so that 
they can be arranged on standard 
pallets in the manner which has 
proved most economical and efficient. 
The first step in this standardiza 
tion program was taken in 1944, when 
the Commodity Standards Division of 
the National Bureau of Standards was 
asked by the industry to call a con 
ference of represeutatives of whole 
sale grocers, food chains, 
manufacturers, railroads, 
warehousers and 


grocery 
truckers. 
other interested 
groups to consider the feasibility of 
establishing a simplified list of rec- 
ommended standard sizes for pallets 
Committees were appointed and stud 
ies made of loading and stacking pat 
ierns on various sizes of pallets in 
actual warehousing operations. Ship 
ping experiments were made by mate 
rials-handling engineers with the co 
operation of the railroads. As a re 
sult, two sizes of pallets were rec 
cmmended, were generally accepted 
by industry and were promulgated as 
standards in 1947 in Simplified Prac 
tice Recommendation R228-47, issued 
by the National Bureau of Standards 


40 by 32 in. (or 32 by 40 in.), two 
way or four-way, to handle 2,000 
Ibs. or less. 


® Commodity Standards Division, Office of 
Industry and Commerce, Bureau of Foreign and 
Domestic Commerce, U. S. Dept. of Commerce, 
Washington, D. C. Until July 1 the Commodity 
Standards Division was attached to the National 
Bureau of Standards and the work described in 
this article was conducted under those auspices 
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PERFECT LOAD is one formed of stout containers, properly proportioned 
for overlapping stacking in a solid cube, fitting a standard pallet, and 


with over-all dimensions suited to freight car or truck trailer. 
cases holding No. 2 cans measure 


48 by 40 in., four-way, to handle 
3,000 Ibs. or more. 

The logical next step was to con- 
sider the proper design, sizes and 
strengths of shipping containers to be 
used on these standard sizes of pallets 
to prevent lost motion in handling 
waste of space and damage due to 
breakage, denting and crushing 
Palletizing, of course, places an un 
usual strain on the shipping container 
when loaded pallets are tiered on 
above another and in some cases much 
of the cost saving indicated by pallet 
izing was being lost through damage 
to containers. Experience had shown 
that where containers were of such 
dimensions as to provide a solid, inter 
locking load, without gaps or excessive 
overhang at the edges, the compres 
sive load was well distributed and 
damage slight. Best pallet loads are 
built as a mason lays up a brick wall, 


These 
14 by 10 by 9'/. in. deep. 


with containers staggered so that 
each laps part of the length of two 
containers above and below it. Obvi- 
ously, a solid, cubical load cannot be 
built in this manner if the containers 
themselves are perfect cubes. The 
containers ideally should be “brick 
shaped,” their length being approxi- 
mately twice their width. And length 
and width dimensions should be such 
as to work out, in multiples, to the 
standard pallet length and width. 
The grocery industry again took the 
initiative on the container-standardiza 
tion question and requested the Bu- 
reau to arrange a general conference 
of the various groups concerned and 
to appoint a Committee on the Rede 
sign of Packages. This committee, 
which started work in July, 1949, was 
instructed to study the many sizes of 
packages and shipping containers 
flowing through the warehouses of the 
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PERFECT CUBE won't make a stable load. 
are 12'/, in. in all three dimensions and there is no 
stacking 
the layers together and thus distribute bearing loads. be 


possible chance for overlap 


wholesale grocers and food chains and 
to evaluate their strengths and weak- 
nesses, particularly in relation to the 
18-by-40 pallet. 

After seven months of 
study, very 


intensive 
comprehensive reports 
were submitted by a subcommittee 
composed of John R. Whitaker and 
B. A. Lubeck, representing the food 
chains; David Gardenier on behalf 
of the wholesale grocers, and Robert 
L. Thomas of the Certified Grocers 
of California, Ltd. Studies were con 
ined to the 48-by-40 pallet. 

Products studied were divided into 
two groups and after considerable dis 
cussion by the full committee the fol 
lowing conclusions and recommenda 
tions were approved: 


Group One 

Cereals. Cases or containers are 
too large. Sometimes cases are 
square in horizontal cross section, 
which prevents interlocking of alter 
nate tiers when loaded on_ pallets. 
Cereal cases are too high (some as 
high as 21 in.), making tiering of 
merchandise on the pallets almost im- 
possible. | Weakness of 
further trouble, especially 
pallets are double _ tiered. 
Larger-sized cases may have displace- 
ments of upwards of 5 cu. ft. All of 
these factors tend to offset most if not 
all the advantages of mechanical han- 
dling. 


containers 
causes 
when 


Paper and paper products. Toilet 
tissue and paper towels are packed in 
cases which are too large and are 
square. 


These square cases prevent 
interlocking of alternate tiers on the 
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These cases 


that will “tie” 
above the 


pallet. Some containers of some 
paper products weigh in excess of 70 
lbs., hampering expeditious handling. 
Soap and soap powders. Square 
dimensions of containers make for 
difficult handling. Cases are not 
strong enough to permit high stacking 
or double tiering of pallets. A 
stronger consumer package and/or 
outer case would aid greatly in han- 
dling this type of commodity. Rede 
sign of containers—size, shape and 
construction—would reduce substan 
tially the handling costs and _ losses 
due to damage of products and con 
tents. 
Sugar. Size, shape and structural 
features of containers make palletiza- 
tion difficult. Sugar packed in paper 
bags or sacks is very difficult to stack. 
Piles or tiers tend to lean, and high 
piling or double tiering is prevented. 
Sugar is a heavy-tonnage item and is 
subject to loss due to weak containers, 
usually paper bags. Increase in the 
use of consumer cartons instead of 
paper bags would reduce concealed 
damage and actual losses. If present 
paper bags, however, were put in 
cardboard containers or cases rather 
than large outer bags, cost of han- 


TOO LARGE is the fault of many containers for light- 
weight paper goods. 
fit standard pallet properly, and a two-tier load would 
maximum desirable 


Dimensions can’t be worked out to 


height of 72 in. 


dling, damages and resulting losses 
could be reduced. 

Table I shows results of a study of 
Group One packages handled in the 
warehouse of one large food chain 


Group Two 


This analysis covered more than 
100 packaged items. Poorly designed 
consumer packages and cartons and 
structurally weak packages were found 
to cause warehouse and store losses. 
Some items, it was found, settle in 
packages to a considerable extent and 
as a result outer cases or containers 
lack sufficient strength to support any 
appreciable tiering of cases. Weak, 
non-tierable packages, requiring more 
warehouse floor space, increase costs 
Here again a major difficulty is the 
square shape of cases or containers. 
They cannot be stacked to any appre- 
ciable height and prevent multiple 
stacking of merchandise on pallets. 
Some cases are not only square, but 
also structurally weak and some, in 
addition, are too large or too small for 
their contents. 

Rice or pea beans packaged in 
transparent bags may cause some diffi 


culty. Improperly sealed consumer 


TABLE I—ANALYSIS OF PACKAGES 


Class of No. of 

commodi com- No. of 
ties panies® products 

Cereals 6 12 

Paper products 8 14 

Soaps 11 10 

Sugar 2 6 


® Manufacturers. 


large Square high 


Too Too Weak 
containers 
x x x 

x x 


x 





TABLE II—PACKAGE OR CONTAINER DEFICIENCIES 


Container 


Class of 
commodities * items |Sq.t 


Ammonia and 


n 


cleaners 
Apple cider 
Baby food 


om to & te 


Baking soda 

Bird gravel 

Cake mixes 

Candy items 

Cat and dog food 

Cocoa and choco- 
late 

Corn meal 

Dried fruits 

Dried vegetables 

Drug items 

Feeds 

Fish (canned 


© Figures in parentheses represent number of 
* Sq. refers to square containers. 


cellophane units or loosely 


packed 


Containers may cause considerable 


loss. 

Because of weight, the stacking or 
ticring is limited to not more than 
Seven or eight rows before the bot- 
tom row of cases may bulge or col- 
lapse, which causes waste of ware- 
house space, 
tion and actual loss. 

Noodles, tea and other light bulky 


commodity deteriora 


PHOTOS COURTESY CERTIFIED GROCERS OF CALIF. 


GOOD AND BAD comparison. Bot- 
tom pallet shows containers improp- 
voids, 


erly proportioned, leaving 


proportioned for a_ solid load. 
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No. of de fic tencies 


Weak 


CRUSHING 
when heavy products are stacked in light- 
weight containers of such dimensions as 
and stacked on weak side. The to 
top pallet shows strong containers, of 


cause 


Container 
No. of | deficiencies 
items Sq.t Weak 


Class of 


commodities * 


Floor polish Ql 1 x 
Flour and prepared 
Flour (3) | 
Honey (1) 
Household items 
Mustard 
Packaged rice 
Pickles 
Prepared dinners 
Salad oil 
Salt 
Spaghetti and mac 
roni 
Starch 
Steel wool 
Tea and coffee 
Vinegar 


companies (manufacturers ). 


items—or items where the consumer 
package is a glass bottle, jar or jug- 
frequently are packed in cases or con 
tainers which are structurally weak, 
resulting in loss. 

Some of the grocery products in this 
group do not permit stacking of cases 
more than four high before the lower 
row is subject to partial or total col 
lapse. 

Some cases or containers are too 


DAMAGE usually results 


overhang at edges 


planning of 


excessive 


pallet. Proper outer 


cases could easily eliminate this trouble. 


high in proportion to length and 
width. The palletized load then be 
comes top heavy, making it difficult 
to palletize a double tier. 

Table II summarizes the deficiencies 
of design and construction of pack 
ages for palletization of Group Two 
commodities. 


Loading requirements 


Proper loading of pallets necessi 
tates adherence to certain basic con 
siderations as follows: 

Weight of pallet loads: (a) Total 
load on the small pallet (40 by 32 in.) 
should not exceed 2,000 Ibs. (b) 
Total load on the standard pallet (48 
by 40 in.) should not be in excess of 
3,500 Ibs. 

Size of pallet loads: Merchandise 
overhang on pallets should not exceed 
1'/ in. on the 40-in. side of pallet, 
or more than 2 in. on the 48-in. side 
This means that the merchandise load 
dimension should not exceed 43 by 
52 in. on the standard 48-by-40-in. 
pallet. This conclusion is based on 
good handling practice and permits 
efficient loading in trucks and trailers 
which have an over-all width of 96 in 
and net inside width of at least 88 in 

Interlocking of cases or containers 
Interlocking of cases or containers is 
necessary to maintain stability of the 





VOID SPACE and poor “tying” of 


these containers forces 


earry the load that 


squarish 
two stacks to 
should be borne by the entire pack. 
Such 


very valuable 


voids are also wasteful of 


space in warehouses. 
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pallet loads. The length and width 
of all cases or containers should vary 
by at least 2 in. For example, if the 
length is 12 in. the width should be 
either 10 in. or less or 14 in. or more. 
Larger cases should maintain a pro- 
portionate differential in length and 
width dimensions. 

Dimensions and weight of shipping 
cases or containers: Although it is vir- 
tually impossible to set forth any ideal 
case or container size because of 
weight, shape and nature of products, 
consideration should be given to the 
following aspects: 

(a) For ease in handling, no case 
or package should exceed approxi- 
mately 50 Ibs. in weight. 

(b) Case or container height should 
be less than either the length or 
width dimensions. For ease of han- 
dling, the height of a case should not 
exceed 14 in. As the height becomes 
greater than this dimension, the num- 
ber of rows or tiers of cases that may 
be piled decreases and the pallet load 
becomes unstable. 

(c) Very small and very large cases 
increase material-handling costs. The 
space or size of cases should vary 
with the weight of contents. Cases 
or containers for heavy merchandise 
such as canned or bottled goods should 
not be larger than 1 cu. ft. Cases 
or containers for lighter merchandise, 
such as cereals or paper products, 
should not be larger than approxi- 
mately 4 cu. ft. 

(d) Cases significantly smaller than 
1 cu. ft. for merchandise such as baby 
foods, spices, extracts, etc., may be 
taped together in multiple units not 
to exceed maximum weights and di- 
mensions herein recommended. This 
would reduce the number of §han- 
dlings necessary and still allow the 
wholesaler or shipper to deliver the 
individual small case to a retail unit. 

(e) Consideration should be given 
to the elimination of any void or open 
space when merchandise is stacked on 
standard-sized pallets. This difficulty 
not only wastes warehouse space, but 
may be a basic reason for possible 
damage when palletized commodities 
are transported by rail or truck. 

(f) The case or container corruga- 
tions should be perpendicular (right 
angles) to the bottom so as to provide 
maximum protection and support. 

Height of pallet loads and strength 
of shipping cases or containers: (a) 
Over-all height of a single pallet load 
should not be more than 72 in., but 
may be less, depending on the com 
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movity, transportation and warehouse 
operating problems. (b) Cases or 
containers should be strong enough to 
prevent crushing or case collapse when 
piled to a height of 16 ft. 


General conclusions 


Based on results of these studies 
it is concluded that all fibre cases and 
container companies, with the cooper- 
ation of manufacturers, processors 
and canners of food and grocery prod- 
ucts, should be able to supply proper 
quality and sizes of containers. 

The manufacturers and producers 
of food and grocery commodities 
should make every effort to design the 
consumer package and, in turn, the 
outer case or container, to conform to 
the factors listed under the basic re- 
quirements listed above. 

It would help materially if the di- 
mensions were marked clearly on the 
outside of each case or container by 
the container manufacturer. 

The recommended arrangement or 
pattern of alternate rows or tiers of 
cases or containers should be deter- 
mined by the manufacturer or pro- 
ducer of the commodity. (This in- 
formation relates only to the 40-by-48- 
in. standard pallet. ) 

To accomplish the best results for 
all parties concerned, there should be 
greater uniformity of terminology to 
cover properly the container industry 
and those distributing or handling 
commodities in the food industry. 

The corrugated fibre-box manufac- 
turers refer to case or box dimensions 
as follows (all inside measurements) : 


Length: Measurement parallel to 
the top flaps of case. 

Width: Measurement at _ right 
angles to the top flaps of case. 
Depth: Measurement normally con- 

sidered as the height of the case. 


From personal observations and 
contacts made by several members of 
this committee it is gratifying to learn 
that the manufacturers of various 
kinds of grocery items are interested 
in the work of the Committee on Re- 
design of Packages and have indicated 


their willingness to cooperate. Many 


of the manufacturers of grocery items 
are palletizing and are faced with the 
same problem as wholesale grocers and 
food chains in warehousing products. 

It is expected that all concerned 
will benefit if the recommendations 
and suggestions of the committee are 
followed. 


SQUARE CARTONS will not tie 
together properly and can be pal- 
letized successfully only by paper 
“binds” which are sometimes 
used between the various layers. 


BAGS PALLETIZE and stack best 
when they are of multiwall paper 
construction of square shape. 
Textile bags make an insecure 
stack when tiered on _ pallets 
according to the recent studies. 
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Lever Bros. moved Lifebuoy into its fast-selling, warm- 
| weather season with a handy combination offer—a 
polystyrene plastic refrigerator dish containing three bars 
of Lifebuoy Soap, specially priced. The deal is described 
on an insert which shows through the plastic. A top sticker 
identifies the plastic. Units come packed 16 to the case 
with display material. Dish molded by Rona Plastic Corp., 
New York, of Dow Styron. 


») Effective association of design with product use is 
G@ achieved by the “dial” motif on this label which 
symbolizes the dial on automatic dishwashers on new 
packages for “Fun,” a combination soap, detergent and 
water softener put out by Economics Laboratory, Inc. It 
comes in the 7'/-lb. canister illustrated, a 15-lb. carton 
with carrying handle and a small lug-home unit. Design, 
Jim Nash, New York. Canister, Cleveland Container Co., 
Cleveland, Ohio. Printed corrugated container, Waldorf 
Paper Products Co., St. Paul, Minn. Carton, The Ohio Box- 
board Co., Rittman, Ohio. 


Out of the West comes a package that sets a new pat- 

tern in brand salesmanship. It’s a 2-gal. oil container 
developed by the Pep Boys—Manny, Moe and Jack— 
whose real counterparts are Maurice L. Strauss, Emmanuel 
and Murray Rosenfeld, marketers of Western Motor Oil. 
The container features cartoons of the Pep Boys riding 
a bronco. Since the oil was put on the market in the new 
package in January, its sales have exceeded the next com- 
parable oil in the by 20%. Reason is the amusing 
design which intrigues customers. Lithographed cz 
American Can Co., New York. 


Packaging creates a new knitting-ribbon sales unit 
{ that has had wide consumer acceptance with substan- 
tial re-order business already apparent. In a well-designed 
set-up box are all the ingredients for making the ribbon 


necktie illustrated. Put out by Freydberg-Strauss, it is 
sold under the name of Ruban Tie. Set-up box, Warner 
Bros. Co., Bridgeport, Conn. 


f A corrugated half-bushel basket for apples, adopted 
| by Eckert Orchard Assn., Belleville, Ill., offers many 
advantages. The printed surface keeps brand name fresh 
in the consumer’s mind not only while she is purchasing. 
but while the basket is in the home. The basket also has 
re-use value as a waste basket or toy box. Its smooth 
surface is not a hazard to clothing. Made with die-cut 
hand holes, the hampers are shipped flat, saving storage 
space. Hampers, Gaylord Container Corp., St. Louis Mo. 


Competition in paper products is forcing all makers 
( of such items to use better display packaging to catch 
the shopper’s eye. Originality of the die-cut design for 
the windows of these Hudson Rainbow Napkin cartons pro- 
vides added attractiveness when they are stacked for dis- 
play. The window running over the top and sides of the 
box permits visibility and movement. Design. Dick Beyer. 
New York. Cartons, S-C-S Box Co., Inc., Palmer, Mass. 


Instant recognition is given to cases of Eppens, Smith 
Co., Ine., Holland House Coffee in dimly-lit trucks and 
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warehouses, where the large color reproduction of the 
coffee can on all four panels is seen immediately. Various 
grinds are identified by a slug change when the cases are 
printed. Corrugated box, Robert Gair Co., Inc., New York. 


A new functional use of fabricated polystyrene foam 
X for packaging has been devised by the Sudbury Labora- 
tory, South Sudbury, Mass., for its Home Gardener Model 
soil-test kits. The bottles of chemicals fit into recesses 
in a block of polystyrene foam made to fit a set-up box 
base. Box cover is transparent acetate. Dow’s polystyrene 
foam fabricated by Charles T. Gates Co., Worcester, Mass. 
Boxes, Douglas Young, Inc., Pawtucket, R. I. 


Contrary to customary practice in the toy industry, 
q Unger Electrical Tool Co., Ine., flatly states the age 
group—10 years and older—on its new package for a 
woodburning set. Although this will undoubtedly cause 
some lost sales to the under-10 group, the company says 
its place is the 10-vears-and-older market and that’s where 
they want it to be. The company believes other manufac: 
turers will follow suit. Box, Angelus Paper Box Co., Los 
Angeles. Box wrap. Graphic Press, Inc.. Los Angeles. 


More than 100 pioducts in Lucky Stores private- 
10) brand line of Lady Lee canned fruits and vegetables 
have been given a striking new label treatment. The ef- 
fect on sales was immediate. Customers are purchasing 
many additional items and the new labeling is a morale 
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builder among store attendants, who now take personal 
pride in pushing the Lucky Store brand. Labels, Lehmann 
Printing & Lithographing Co., San Francisco. 


A famous maker of cosmetics and a famous maker 
ll of household linens combined forces with an un- 
usual gift-packaging idea to the mutual benefit of both. 
In a cellophane-wrapped tray are a guest-sized crown of 
Prince Matchabelli’s Albano soap and four brightly colored 
Fieldcrest “Terry Tip” guest towels. The combination set 
is being promoted as the “Powder Room Guest Towel Set.” 
Tray box, Container Corp. of America, Chicago. 


1? For its new 100-ft. roll of polyethylene-coated, 
G  freezer-wrap paper to be sold at department stores, 
locker plants and hardware stores, the H. P. Smith Paper 
Co. has adopted this eye-catching red, white and blue fold- 
ing box with metal tearing edge. Colors harmonize with 
company’s standard color scheme. Folding box, Container 
Corp. of America, Chicago. 


e R. T. French Co.’s seasoning salts are being dis- 
{3 tributed in a new shaker-style container with a poly- 
ethylene, sifter-type snap cap and a metal screw closure. 
This combination, it is said, gives added protection to 
strength and quality of product. Snap cap is convenient 
in that it may be removed and replaced easily. Bottle, 
metal closure and Sift-Top polyethylene snap cap, Owens- 
Illinois Glass Co., Toledo, Ohio. Label, Stecher-Traung 
Lithograph Corp., Rochester, N. Y. 
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A handy pack of four ‘/.-pt. individual serving car- 
{4 tons of fresh chocolate milk drink in a carry-home 
carton has been tested out by the Borden Co. in the Chicago 
area. Although the pack sells for more than the standard 
quart size, there is preference for it because of convenience 
and appeal to the kids. Handi-Pak carton, Atlanta Paper 
Co., Atlanta. Milk containers, American Can Co., New York. 


1) Keeping the trade name eye-catching yet as small as 
? the product designation (required by the new oleo- 
margarine law) was the problem solved by Capital City 
Products Co., Columbus, Ohio, for the new Dixie package. 
The red Dixie bull’s-eye is on a yellow background. The 
word oleomargarine is in white on a two-tone blue band. 
Foil wraps show through die-cut opening. Design, Lucian 
Bernhard, New York. Carton, Gaylord Container Corp., St. 
Louis. Foil wrap, Reynolds Metals Co., Richmond. 


@ Manhattan Soap Co. is cashing in on the multiple- 
Ih packaging idea by putting four Sweetheart soap pack- 
ages in a gusset-type polyethylene bag with re-use value 
as a refrigerator bag. Polyethylene bag (Shellene), Shell- 
mar Products Corp., Mt. Vernon, Ohio. 


™ Toy appeal is becoming a strong selling point for 
l/ users of private-mold polyethylene bottles. Manon 
Freres have just introduced their new 4-oz. puppy-dog 
squeeze bottles, made by the blow-molding process, which 
both mothers and children like because they do not break. 
Dogs are used for tale, cologne, bubble bath and shampoo. 
Bottles, Elmer E. Mills Corp., Chicago. Closures, Victor 


Industries Corp., Brooklyn. Set-up boxes, Imperial Paper 
Box Corp., Brooklyn. Foil labels, Academy Printing & 
Specialty Co., New. York. Folding cartons, Acme Folding 
Box Co., Inc., New York. 


Individual telescope box for India Oilstone illustrates 
ih the improved packaging adopted by Behr-Manning 
Corp. for Norton Abrasives Sharpening Stones. Chief ac- 
complishments include standardization of label colors, re- 
vised trademarks, improved legibility, three-stripe top label 
and new wrap-around end label with space for identifying 
copy. Design consultant, Walter Dorwin Teague, New 
York. Box wrap, Commonwealth Press, Worcester, Mass. 
Box, Casco Paper Box Co., Portland, Me. Wrap-around end 
labels, Courier Printing Co., Inc., Littleton, N. H. 


The string-opening, metal-end, square fibre can has 
(9 a new application in the toy field as a sturdy mailing 
container for model racing boats made by Gold Cup Model 
Boats Co. Company says new package has reduced break- 
age to 0.005%. Container, Sefton Fibre Can Co., St. Louis, 
Mo. Label, Lincoln Printing Co., Detroit. 


») A package that should have a successful future is 
9() a full-color illustrated carton for Pan Dandy, a new 
cleaner for pots and pans put out by Economics Labora- 
tory, Inc. Gloss varnish overprints the Kodachrome illus- 
tration. Greaseproof paper wax laminated to the carton 
board gives moisture protection. Carton, The Ohio Box- 
board Co., Rittman, Ohio. 
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WHAT A DIFFERENCE the package can make! The new 
Luxon packaging gets the products on the retail counters. 
many of them for the very first time. The dealers like them 


and shoppers, it has been found, stop and buy—on impulse. 


75% SALES INCREASES resulted during the 
first few months after these packages were in- 





& porting goods manufacturers, on 
the whole, have been slow to adopt 
modern display packaging, but suc 
cess stories from leaders in this field 
are starting the bail rolling. 

Interest is centered on the improved 
appearance of new counter cartons 
to get a variety of items out where 
customers see and buy, and on plastic 
packaging—particularly for fishing 
gear—which provides not only attrac 
tive sales units, but containers with re 
use appeal—a decided sales advan 
tage 

Two firms reporting outstanding 
successes 1n the $200,000,000-a year 
fishing-tackle field are the Art Wire & 
Stamping Co., Newark, N. J., makers 
of Luxon fishing equipment, and U.S 
Line Co., Westfield, Mass., a leading 
maker of fishing lines. 

Art Wire & Stamping Co. for years 
had paid very little attention to the 
packaging of its Luxon line except to 
see that end labels of its very plain 
shelf boxes provided adequate infor 
mation. One day last year they 
telephoned their package designer. 


FORMER SLOW MOVER, this gut cutter became a 
popular counter item when put in transparent folding 


troduced. Previously they were sold in bulk. carton shows up this useful tool to advantage. 
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EXPERIENCE OF TWO FAMOUS MAKERS OF FISHING EQUIPMENT 


Could he design for them a complete 
line of display packaging such as they 
had seen in MODERN PACKAGING as 
produced for other clients? 

Here was the kind of job every de 
signer likes to get a crack at—a line 
of products which had been selling 
for years, some of them bulk items, 
with very little attention paid to at- 
tractive package presentation. Here 
was an opportunity to show just what 
good display packaging could do for 
sales, when company management 
was precisely in the proper mood to 
be convinced. 


Like most conservative, well-estab 
lished firms, however, Art Wire & 
Stamping Co. wanted to test out pack- 
age modernization in a small way 
before going all out. 

After a study of the whole Luxon 
line, it was decided to see first what 
packaging could do for two or three 
slow sellers. Selected for the trial 
were assortments of fresh- and salt- 
water swivels and snaplocks and the 
Luxon Olson Gut Cutter. 

Previously the swivels and snaplocks 
had been random packed in boxes. 
When a customer wanted certain ones, 
the clerk got the box out. He and 
the customer “fished” through it for 
the desired items. Usually this re 
sulted in a 20- or 30-cent sale. 

For the new packaging idea, assort 
ments of the swivels and snaplocks 
were selected—one for fresh water, 
the other for salt—and each assort 
ment was put in a convenient, vest- 
pocket, hinged, clear-transparent poly- 
styrene box featuring a pressure lock 
and with copy and decorative treat 
ment stamped in white on the cover. 
The boxed assortments were named 
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SHOWS WHAT DISPLAY PACKAGING CAN DO FOR SALES 


“Luxon’s One Buck Fresh Water or 
Salt Water Assortments.” 

The new package eliminated the 
fumbling for individual pieces, pre 
viously displayed in bulk and sold 
piecemeal, and provided the dealer 
with a sales unit he could put on his 
counter and sell for a dollar. Cus 
tomers were attracted quickly to the 
transparent package and the conveni- 
ence of picking up assortments of 
items they formerly had to search out 
separately. The assortments also 
turned out to have strong appeal as 
gift items. 

The Luxon Olson Gut Cutter had 
previously been packaged in a cello 
phane envelope with a paperboard in- 
sert, but the package was too flimsy 
for the product and did not set it 
off to advantage. For the new pack- 
age, the designer selected one of the 
new transparent acetate folding car 
tons with straight tuck. 
and logotype were printed in white on 


The name 


WEDGE-SHAPED cartons resulted from shape of spinner. 


Through the trans- 
parent carton, this useful fisherman’s 
tool was clearly visible and presented 


the front panel. 


in a setting that made customers no 
tice and buy. 

When introduced at the Hardware 
Show in New York last fall, these 
items, previously slow movers, turned 
out to be top sellers. Actual sales in 
creases of 75% on these items within 
a few months provided definite proof 
that new packaging would pay off. 
Art Wire moved boldly to revise and 
modernize the packaging of its entire 
Luxon line. 

Old shelf cartons and boxes were 
eliminated and replaced by folding 
counter display cartons for all the 
products in the line. The Luxon 
trademark was refashioned and stream 
lined, yet in a manner to retain as- 
sociation with the old. This was ac- 
complished by slanting the letters 
somewhat, enlarging the letter X and 
placing the fishhawk bird symbol be- 


Hooks at 


bottom prevented conventional stacking, but mounted on cards the items 
ean be placed upright in wedge-shaped cartons, which improve display 


effect. Face to face, the 


cartons form compact shipping cubes. 


Wold 


SPINNERS 


SPINNERS 





tween the crossbars of the X, thus not 
completely eliminating it, but making 
it a less important part of the identi- 
tving trade name. 

4 new symbol—a stylized cartoon 
figure of a fish—was introduced as 
a more appropmiate association for the 
product and is used widely on the 
packages in a overlooking 
right or left, 
delivering the message, “I wouldn't 
be caught without a 


position 
the trademark, either 


followed 
by the identifying title of the product. 

The hodgepodge of colors that had 
been used before was reduced to two 
with water—ultra 
marine blue and emerald green—both 
used on white. 


colors associated 
A new atmosphere 
was thus created to give the Luxon line 
an aquatic character in harmony with 
its purpose. 

Both the One Buck assortments and 
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20 YEARS of package improve- 
ments that reflect 145% increase 
Original silk Black 
Knight Bait Casting Line was 
wound on wooden spools pack- 
aged in simple set-up box (top 
left). Appearance was later im- 
proved by hinged platform box 
(top right). Plastic spools re- 
placed wooden ones with intro- 
duction of nylon line. 


in sales. 


Present 
box, close-up at left, has ivory 
polystyrene base and _ transpar- 
ent cover, is immensely popular 
because of its re-use purposes. 


the Olsen Gut Cutter were packed in 
restyled display cartons in 1-doz. lots. 

The Luxon Hi-Lo, deep-sea fish- 
ing rig in individual heat-sealed cello 
phane envelopes color printed with 
the same general motif, were packed 
6 doz. to a display carton. 

The Luxon Spinners—either Indi 
ana, Colorado or Bear Valley types 
were presented in specially designed 
wedge-shaped cartons which resulted 
from the shape of the spinners them- 
selves and their method of arrange 
ment. The spinners, of varying sizes, 
have hooks at the bottom which pre 
vent conventional stacking and pack 
aging. By mounting them on indi 


vidual cards and then grouping them 
in sets of two's and three’s placed 
abreast, it was possible to package one 
dozen to each wedge-shaped display 


carton in a convenient, upright posi 


tion. The cartons were cut away in 
the center to reveal the individual 
packages and to permit them to be 
removed easily without disturbance to 
the set-up. For ease in shipping, the 
boxes are placed face to face to form 
a compact cube. Open on the 
counter, the wedge shapes also help to 
angle the product, easel-like, toward 
the shopper. 

A dial-set label has been glued to 
the side of each wedge-shaped carton 
to identify the type of spinner in the 
container. In this way, it was possi- 
ble to limit wedge-shaped containers 
to three standard sizes and use them 
freely for the various types of spinners. 

The new packages were introduced 
nationally in June. If the 75% in- 
crease in sales of the One Buck As- 
sortments and the Olson Gut Cutter 
is any criterion, Art Wire is assured of 
a much larger share of the fishing- 
tackle market. 


The U. S. 
best described by a resumé of their 
package development over a period of 
20 years. 


Line Co.’s progress is 


The continuing change in 
this packaging, the company says, has 
shown its effects in constant 
improvement. 

During the first 12 years—1930 to 
1942—the company reported an in- 
crease of 99%. 


sales 


Including this period, 
but covering the entire 18 years from 
1930 through 1948, the over-all in 
crease jumped to 145%. Since sales 
in this field are computed by seasons 
rather than calendar years, no figures 
are available for the 1949-1950 period. 

One of the company’s most popular 
items is the Black Knight Bait Casting 
Line. Introduced in 1930, before the 
development of nylon, it was then 
made of high-grade pure premium 
silk. The line was wound on 50-yd 
wooden spools and sold in 100-yd. 
packages as illustrated in the group 
photograph on this page. The box 
was the usual lined chipboard prev- 
alent at that time; the wrap was 
monogrammed calendered stock pre- 
dominantly red. 

The next package offered before the 
war used the same wooden spooling, 
but was a much more attractive gold- 
printed box with a hinged cover. The 
spools were firmly held in place by 
means of a die-cut platform. This 
package had good display value and 
was well received by the trade. 

Following the war, all fishing-line 
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manufacturers rushed to adopt nylon 
While this called for a brand new pack 
age in keeping with such an outstand- 
ing development, the U. S. Line Co 
justifiably did not want to change 
the design of its label too radically 
because the former one had been so 
well known and received by fisherman. 

Therefore, tle same general appear- 
ance of the label was maintained, but 
the word “nylon” was featured. The 
word “precisioned” was also _intro- 
duced, indicating that the line was pre 
stretched to provide more strength and 
to permit more line on a reel. 

With this Black Knight Nylon, the 
old-fashioned wooden spoo] was re 
placed by an ivory-colored spool of 
polystyrene plastic which added bril- 
liance and appeal to the package. To 
enhance the appearance of the spools 
still more, the container became a 
heavier set-up display box in black 
and gold with the top covered with 
metallic stock. 

The latest development for the 
U.S. Black Knight Nylon Bait Casting 
Line is an all-plastic container with 
ivory-colored polystyrene base and 
clear transparent polystyrene cover 
This plastic box has an unusual appeal 
to any fisherman because after the line 
has been wound on the reel, the con 
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tainer may be re-used for lures, hooks, 
sinkers, flies and innumerable other 
incidentals which are part of every 
true fisherman’s equipment. 

Fly lines as well as_bait-casting 
lines have also gone through many 
metamorphoses in merchandising. 
rhe U. S. Golden Spinner Fly Line 
packaging has undergone very much 
the same changes as the Black Knight. 
Level fly lines are generally sold in 
25-yd. units, four units connected in a 
box so that the customer can buy eithe: 
25- or 50-yd. lengths, although most 
fisherman can’t cast well enough to use 
more than 25 yards at a time. More 
experienced fisherman use tapered 
lines which are sold only in 30-yd. 
lengths. 

The first package was essentially the 
same as that for the Black Knight, 
made of chipboard with a red mono 
grammed tight wrap. Later a sturdie1 
box was used with glossy black base 
and cover in black and gold. 

A radical change took place when 
a clear acetate cover was provided 
for maximum display value. The base 
of this package is covered in green 
metallic stock and makes a very beauti 
ful combination of colors when used 
as a background for the golden color 
the line and the green and gold la 


bel. This is the package used today 
as the 100-yd. container and it is 
shipped in a protective chipboard box. 

In addition to the 100-yd. container 
and because there is such a demand 
for 25-yd. lengths, U. S. Line Co. 
also uses a round clear polystyrene 
box for single coils. This box has 
the same re-use potentials as the plas 
tic box for Black Knight. 


CREDITS Luxon line—Design program 
George Reiner, New York. Hinged poly 
styrene boxes, Hake Mfg. Co., Depew, 
N. Y. Acetate folding boxes, Troth 
Bright-Page, Inc., Paoli, Pa. Display car 
tons, Burgess & Why, Inc., Philadelphia 
Pa., and Disbrow Mfg. Co., East Orange 

N. J. Cellophane envelopes, Crystal 
Tube Corp., Chicago. U. S. Line (cur 

rent packages)—Black Knight _ plastic 
container and plastic spools, Reliance 
Molded Plastics, Inc. Pawtucket, R. I 

using Monsanto (Lustrex) polystyrene 

Set-up box with acetate cover for Golden 
Spinner, Heminway Corp Waterbury 
Conn. Round polystyrene box, Tri-Stat 
Plastic Molding Co., Henderson, Ky 


using Dou polystyre ne 


TREND TO PLASTICS is illustrated 
by evolution of U. S. Line Co.'s 
Golden Spinner Fly Line packaging. 
changed from paperboard box to 
set-up box with transparent ace- 
tate cover for 100-yd. units and 
round polystyrene box for 25-yd. 
length, which fisherman like to 
re-use for flies, lures, ete., as 
illustrated in the close-up above. 





Phe fibreboard industry and citrus 


growers alike are watching with 
great interest the first large-scale tests 
of a new corrugated shipping con 
tainer for oranges using board which 
is specially treated (1) to retain 
strength and rigidity under damp con- 
ditions and (2) to provide a fungici 
dal atmosphere for preservation of the 
fruit. 

The board is given its moisture-re 
sistant rigidity by the impregnation 
of the 0.009 corrugated medium with 
molten sulphur by a method devel 
oped by the Institute of Paper Chem 
istry under a program sponsored by 
the Fourdrinier Kraft Board Institute 
(FKI). The process, developed by 
R. C. McKee, involves a novel method 
of employing sulphur, a material that 
is quite old to the industry. 

Fungicidal properties are imparted 
by surface application of a waxy sub 
stance called Phenodor, a decay-re 
tarding compound containing princi 
pally diphenyl in a wax base, to the 
inside flaps and end panels of the 
boxes. The process was developed 
by the FKI, which is sponsoring the 
use of the new container in the citrus 
fruit industry. 
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rhe citrus industry as a whole has 
been alert to the possibilities of safer 
deliveries and added shelf life which 
might be realized through the aid of 
fungicidal substances. Many experi 
ments with phenyl derivatives and 
other mold-retarding agents have been 
conducted with _ this 
view.° 


objective in 
Diphenyl, a principal constituent 
of Phenodor, was first introduced 
several years ago and has been used 
in an experimental baler type of con 
tainer for bagged oranges.t Certain 
technical difficulties have been over 
come, it is said, by the new Phenodor 
process of the FKI, for which B. A. 
Weathers, Jr., Florida representative 
is responsible. 

The mechanism by which Phenodor 
acts to retard decay is by slowly de- 
composing, releasing a gas which 
purifies the interior of the carton and 
continuously bathes the 


fruit. 


packaged 


The principal objective, from the 
consumer's point of view, to the use 
of substances of this nature had been 

* See “Coatings on Kraft,”” MopeRN Packac- 

Dec., 1947, p. 165 


See *Diphenyl-Treated Citrus Bags,” 
Mopern PackaGinc, May, 1947, p. 206 


NEW CONTAINER gets 
its strength from sulphur 
impregnation, anti-fungus 
properties from diphenyl 
treatment. Here it is 
shown on line at Haines 
City Citrus Growers Assn. 


the residual odor which clung to the 
truit. 

This problem was presented to 
the Institute of Paper Chemistry in 
Appleton, Wis., where a masking 
agent, which substituted a pleasant 
fragrance for the pungent odor of the 
diphenyl and added to the fungicidal 
properties, was developed. 

The specially designed corrugated 
container is made of double-face kraft 
board throughout and measures 19'/. 


by 12'/. by 8 in., containing 


bushel—half the capacity of the con 
ventional Bruce crate. 


It holds ap 
proximately 45 lbs. of uranges in Sizes 
126, 150, 176, 200, 216, 250 and 288, 
in perfect multiples. It is a center 
special overlap, slotted container style 
which was made with a. stitched 
manufacturer's joint. 

The inner flaps meet at the center 
and the outer flaps, of the same length 
as the inner flaps, completely over 
lap. 

The new container is non-ven 
tilated, a radical departure from the 
conventional shipping containers for 
Such a deviation from 
the norm was viewed with skepticism 


citrus fruits. 


when the container was first intro- 
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TREATED FOR STRENGTH AND FUNGICIDAL PROPERTIES, 


IT OFFERS NEW OPPORTUNITIES FOR FRUIT SHIPPERS 


duced. Subsequent tests are said to 
have proved, however, that oranges in 
these rigid, moistureproof, non-ven 
tilated boxes with fungicidal proper 
ties arrived at their destinations with 
lower decay factors than was experi 
enced with ordinary containers. Fur 
ther, the use of these sealed packages 
eliminated the need for precooling or 
for shipping the containers under re- 
frigeration. 


In use by the Haines City Citrus 


Growers Assn., the container has been 
subjected to rigid shipping tests from 
which it is said to have emerged with- 
out resulting in a single case of pack 
age failure. 

Before Christmas, 1949, four rail- 
road cars of fruit in the new carton 
were shipped from Florida to the 
American Stores in Philadelphia. 

Two of the cars were from Waverly, 
Fla., and two were from Haines City. 
The cars were not under refrigeration. 
Upon arrival in Philadelphia the cars 
were examined for decay. The Haines 
City cars showed 
of 1%; 
from 2 to 3%. 


an average decay 
decay in the other two ranged 


In addition, some of the fruit was 
held for another week before reach- 
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ing the sales counter. The retailer 
reported that the fruit received in the 
Phenodor-treated shipping containers 
was distinguishable from the other by 
its fresh appearance. He also re 
ported that the decay had not ap 
preciably increased over the original 
1 to 3% noted. 

Although the necessity for precool 
ing or shipping under refrigeration ap 
pears to have been eliminated, the 
sulphur-impregnated container may be 
used under these conditions of high 
compression and high humidity with 
success. 

The sulphur impregnation may be 
made on one or both sides of the 
corrugating medium and it may be 
done as a separate operation or in 
conjunction with the  corrugating 
operation. Preliminary experiments 
have indicated that 50 to 60% by 
weight of the uncorrugated medium 
should be the extent of the sulphur 
impregnation. It is said that this 
percentage may normally be attained 
by single-face application and that it 
provides sufficient rigidity to the me- 
dium after corrugating to withstand 
high humidities. 

The equipment necessary for the 


PACKING ROOM at the 
Haines City plant, show- 
ing flat containers on an 
overhead rack and the con- 
veyor belt (center) to the 
machine for case sealing. 


BOX HAS CAPACITY of ‘/; of 
a bushel—about 45 Ibs. of or- 
anges. Made of double-face kraft 
board, it is a center special 
overlap, slotted style, with a 


stitched manufacturer’s joint. 


impregnation consists of heated press 
rolls and a pan to hold the molten 
sulphur. The press rolls should meas 
ure from 10 to 14 in. in diameter 
with an applied load of 50 to 60 Ibs. 
per in. (width of medium) and should 
retain a surface temperature of ap 
proximately 300 deg. F. The rolls 
are arranged so that the bottom roll 
runs in the bath of pure molten sul 
phur. The sulphur is applied indi 
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rectly by the lower roll (for the single- 
side application) or, for impregna- 
tion of both sides, by passing the 
medium through the bath before send- 
ing it through the rolls. The pressure 
of the rolls acts to “squeeze” the ex- 


CASE SEALER at the 
filled 


finished cases, 


Haines 
with the 


cess sulphur back into the bath and 
to press the sulphur into the material 
so that a relatively sulphur-free fibre 
surface is obtained which is compat- 
ible with the aqueous adhesives. 
When the impregnating operation 


Rx, 
Pee 


City 
fruit, to the 


plant is up-tilted to 


overhead 


earry the 
conveyor belt 


from which they can be sent directly to chutes into the freight cars. 
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BOXES ARE STACKED seven high in freight cars not under refrigeration 


and even in damp conditions show 


from 1 to 3%. 
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remarkable compression 
The test shipment to Philadelphia had an average decay 


strength. 
loss of only 


Note effective branding of printed corrugated containers. 


is carried on in conjunction with the 
corrugating operation it is advisable 
to steam the treated material before 
fluting so that the heat and pressure 
from the corrugating rolls cause the 
sulphur to flux, resulting in a better 
molded flute. Kraft board which is 
treated in this manner is said to have 
better flat and box 
especially at high 
untreated 


compression, 
humidities, than 
For example, at 
85% relative humidity, boxes made 
with the impregnated board show 
equal or better than 
boxes made from untreated material 
at 50% relative humidity. 


board. 


compression 


In cost, the new containers are said 
to offer substantial savings compared 
to the conventional shipping cases. 
The corrugated, easily stacked boxes 
are simple to set up and may be 
handled by automatic equipment for 
closing, sealing and conveying to the 
loading platforms. The container has 
the added feature that it provides 
adequate space and printing surface 
for product identification and adver 
tising which were handled previously 
by labels. 

It is pointed out by the sponsors of 
the new carton that the treated con 
tainers are not intended to replace or 
substitute for 


existing uses. of con 


tainer board. Corrugated boxes made 
with present-day untreated materials 
have very 


satisfactorily served the 


regular market. It is to meet specific 
needs and to serve special or new 
markets that the new container is di 
treated 
container would be most unsatisfac 


rected. For instance, this 
tory for silver- or nickel-plated ma- 
terials because of the tarnish formed 
by the sulphide; it would also be un- 
suited for products, such as butter, 
which are susceptible to odors and 
tastes. 

It is expected that the treated corru 
gated carton may find application in 
other fields where high compression 
and high humidity mean failure to 
ordinary fibreboard containers. It is 
already finding use in shipping other 
varieties of fresh fruits and may 
eventually have applications in the 
frozen-foods field. 

Crepits: Sulfur-impregnated, Phenodor- 
treated shipping containers presently be- 
ing produced by International Paper Co., 
New York; Union Bag & 
New York; National Container 
Jacksonville, Fla., and St. Joe Paper Co 
Port St. Joe, Fla. Case sealer at Haines 
City plant, Standard-Knapp, Div. of Hart 
Portland, 


Paper Corp 
Corp 


Conn, 


ford Empire Co., 
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OLD PACKAGES had no indi- 
viduality. 
dust 


Sleeve wrappers were 


collectors; bags fell out. 


IMPACT AND LEGIBILITY 
characterize the new package 
All have neutral gray 
background with 
distinguishing 
tents. 


family. 
bull’s-eye in 
colors for con- 
folding 
boxes are easy to stack and dis- 
play. 


Economy-size 


Popular envelope pack- 
age is sealed to assure full count. 
Price patch is on all packages. 


























Bull’s-eye for bags SMART DESIGN LIFTS UNION’ BAG’S 


HOUSEHOLD BAGS OUT OF COMPETITIVE OBSCURITY IN THE SUPERMARKET 


TT increasing number of very suc 


yackaged household 
I 


paper products now vying for leader- 


cessfully 


ship in self-service and variety stores 
is making it increasingly necessary for 
the manufacturer of such products to 
use display packaging to the utmost 
if he is to draw attention to his line. 

The past two years have witnessed 
unusual activity in this field,* with 
several examples of improvements in 
eve-compelling techniques that are 
proving useful to manufacturers in 
other fields faced with similar com- 
petitive packaging problems. Among 
the most recent is the package rede- 
sign program just completed by Union 
Bag & Paper Corp., New York, for its 
household paper bags—sandwich, gar- 
bage and lunch bags. 

The new packages achieve a com 
plete modernization of the old ones. 
The general design motif is a modi 
fied bull’s-eye against a gray and white 
background. The packages for the 
three products are identical in design 
with the exception of the distinguish- 

®* See MoperRN PacKaGiInc, “Diamond Coor- 


linates,”” July, 1949, p. 108, and “Packaging 
xr Products,” Jan., 1950, p. 85 


ing color of the bull’s-eye. In addition 
to the design change, the company has 
differently 
package for its “popular-size” line 


adopted a constructed 
which assures the customer of a com- 
A dirt- and dust- 
free, sealed envelope replaces the old 


plete unit count. 


sleeve-tvype wrapper. 

Along with the modernization of its 
packages, the company has also intro 
duced a new “economy-size” line for 
the three types of household bags. 
They are now available in the larger 
economy quantities, packed in fold 
ing boxes which, in addition to being 
easy to stack and to display, may be 
used by the purchaser as a wall dis 
penser. 

The bull’s-eye was selected because 
of its high visual impact rating, even 
under poor lighting effects. The sharp 
ness of the bull’s-eye outline is reduced 
by the addition of a scalloped edging 
in white which conveys a “doily” effect 
to appeal to feminine customers. 

The new packages combine con 
venience and protection in their con 
struction with legibility and attractive 


ness in their design. As a package 


family, the company feels that the new 
design conveys a feeling of quality, 
simplicity and continuity. 


Crepits: Envelopes, Tension Envelope 
Kansas City, Mo 


Sutherland Paper Co 


Corp Folding boxes, 


Kalamazoo, Mich 


SUGGESTED USES on back panel 
create new utility for paper bags; 


thus help to build new sales. 











Made in sizes to handle 3 to 10 pounds 
of produce without danger of breakage! 


a stronger, tougher 


PLIOFILM 


-for better packing, more profitable selling! 


ERE’S the strongest, fully transparent super- 
H market bag yet developed—one with many 
important advantages for packers and shippers, 
wholesalers and retailers. 


It’s a new, tougher Pliofilm, so strong it can hold 
large quantities of potatoes, grapefruit and other 
bulky products without danger of breakage—a 
fact proved by field tests. It handles smoothly in 
bagging machinery; heat-seals easily. 

And this new bag has all the other advantages that 
have made this moistureproof film a standout 
sales-maker. It protects contents against drying or 


shriveling. keeps them farm-fresh. Produce packed 


in Pliofilm sells faster wholesale. commands 
higher price retail. 

Best of all, Pliofilm packaging builds brand ac- 
ceptance, insures reorders—because retailers and 
consumers can easily see the uniform size and 
quality under your label. 

In short, the new extra-rugged Pliofilm super- 
market bag is the best method yet of packing and 
shipping fresh produce—it’s faster, safer, more 
profitable. Available in most sizes, plain or 
printed, with tie, elastic or self-sealing tops. Write: 


Goodyear, Pliofilm Department, 
Akron 16, Ohio 
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This new PLIOFILM 


safely holds heavy produce or other bulky 
merchandise for larger unit sales 
and faster movement. 


\\.00e, 


\ 


PACKAGING 
FILM 


Good things 
are better in 


3-meay protection against air, motsture liquids 


ride —T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 
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PRIVATE-MOLD polyethylene bottles carry the famed flying 
mallard trademark molded in back and have interrupted thread 
in neck allowing flow of extra material into mold to strengthen 


walls. 


Same mold is used for three products, which are dis- 


tinguished by color and hot-leaf-stamped labeling. Twosome and 


threesome sets are packaged in transparent vinyl carrying cases. 


DRAKE HANDLE of 


polystyrene gives distinction to 


molded 


plastic Drake shaving bowl. Un- 


usual friction closure, combi- 
ning firmness and easy removal, 
is accomplished by tiny lugs 
molded into contact ridge of lid. 
Circular foil and paper label is 


split to accommodate the handle. 


s 7 
in plastics MEN’S TOILETRIES LEADER DRAWS ON 


PROPERTIES OF POLYETHYLENE, VINYL AND POLYSTYRENE FOR EVERY-DAY LINE 


he cosmetic industry knows John 

Hudson Moore, New York, as one 
of the few consistently successful mer- 
chandisers of men’s toiletries on a 
“lass” basis. The packaging field 
knows the company as a frequent pio- 
neer in the application of new pack- 
aging forms to its Sportsman line—al 
ways with conspicuous good taste. 
The back volumes of MopeRN Pack- 
AGING contain frequent references to 
John Hudson Moore achievements, °® 
ranging from unusual silk-screen deco 
ration of glass to one of the first 
molded plastic bottles. 

It is of more than passing interest, 
therefore, when John Hudson Moore 
launches a new line on a new mer- 
chandising tack, to examine the meth 
ods and materials. 

Sportsman 


products, previously 


®° See “Cosmetics Ready For the Holidays,” 
Sept., 1944, p. 102; “Molded Plastic Bottles 
For Sportsman Talc,” April, 1945, p. 106 
“New ‘Sportsman,’ ” Feb., 1947, p. 126; “Cos- 
metic Season of Reason,” Sept., 1948, p. 118 
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known as a luxury gift line, are making 
a bid for the every-day customer. The 
company has called on packaging to 
supply the momentum and stimulate 
With its ear to the 


ground, the company has set about to 


regular buying. 


supplement its regular line with new 
packages which are unusual, attractive 
and, at the same time, especially de- 
sirable from the standpoint of the con 
sumer. 

Plastics provide the medium for the 
new packaging, both for a fresh ap- 
proach and to overcome the inherent 
limitations of the glass, ceramic and 
wooden containers which the company 
has featured in the past for the same 
products. 

Light weight and practical non 
breakability distinguish the new poly 
ethylene bottles and the molded poly 
stvrene shaving bowl, unlike a wooden 
one, has the virtue that water won't 
cause it to warp. 


During the past three years, the 
company has carefully watched the 
development which has bee nm ide in 
polyethylene bottles 

With the conclusion of further coor 
dinated research, the company recently 
introduced the “Airlite” 
line of private-mold polyethylene bot 


package. a 


tles, for its men’s toiletries. 

The bottles were designed spec ially 
for light, safe 
Thinking along these lines led to the 


compact _ traveling 


adoption of “Airlite” as a registered 
trade name after the effectiveness of 
the bottle at high altitudes was de 
termined 

Their suitability for air travel is 
demonstrated by the fect that the 
bottles showed no sigas of leakage at 
25,000 ft. 

Because of the demands for extra 
strength, an important modification in 
structural design has been incorpo 
rated. The screw threads, in a depar- 
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ture from conventional design, are in- 
terrupted on either side of the neck. 
The purpose of this was to allow the 
flow of more material into the mold, 
thereby strengthening the walls of the 
bottle. 

The company is using the new bot- 
tles for three of its Sportsman prod- 
ucts. The bottles, molded with an 
opaque dye, have distinctive colors 
for each product for easy identifica- 
tion. A maroon bottle is used for 
cologne, green for shaving lotion and 
cream colored for the liquid deodor- 
ant. 

The front of the matching 3-oz. 
bottles carries the Sportsman logotype 
hot-leaf stamped in cream on_ the 
maroon and green containers and 
green on the cream-colored deodor- 
ant bottle. 
are carried out in the molded poly- 


These contrasting colors 


styrene screw caps. The familiar 
Sportsman trademark, a mallard in 
flight. is molded in relief on the back 
of the bottle 

Each bottle is equipped with ap- 
propriate dispensing plugs molded of 
clear polyethylene which fit by fric- 
tion into the neck. The cologne and 
shaving lotion have a shaker top; the 
deodorant bottle has a spray plug with 
inside tube extending to the bottom 
of the container. 


As part of the “designed-for-travel 


ing” program, Airlite kits in sets of 
two (the cologne and shaving lotion) 
or sets of three (including the deodor 
ant) are making their appearance on 
the. market. 


tvpe case which encloses each set is 


The flexible envelope- 


made from a single die-cut piece of 
0.020-gauge transparent vinyl sheet 
ing electronically welded up the sides. 
Vinyl is used because of its resistance 
to scratching, cracking and peeling. 
When both sides of the sheeting are 
polished, vinyl exhibits another inter- 
esting property in that a natural ad 
hesion occurs and the material be 
comes virtually self sealing. Closure 
is accomplished by simply pressing the 
flap of the “envelope” down with the 
hand. 

For single-unit sales, each bottled 
product is supplied packed one dozen 
to a two-color counter display carton 
a new departure in Sportsman product 
merchandising. The folding cartons 
are constructed so that the die-cut top 
folds back, forming an attractive dis- 
play unit. 

Another new package added to the 
regular line of ceramic containers is 
a plastic “Drake shaving bowl.” The 
specially designed soap bowl is molde 1 
of green polystyrene and carries a 
strong family resemblance to other 


Sportsman products. The unique 


handle is in the shape of a mallard’s 


OVER-THE-COUNTER sales are encouraged by attractively designed 
display cartons, representing a new departure in Sportsman mer- 


chandising. 


which were formerly used for 


New plastic bottles supplement regular glass bottles 
packaging the 


same _ items. 


head, the Sportsman trademark, sepa- 
rately molded of polystyrene and ce 
mented to the one-piece lid. The 
bottom of the bowl is injection molded 
in two sections which are cemented 
together. The inner liner has a pro- 
truding center pin with three staying 
lugs molded into the bottom which 
press into the soap to keep it from 
slipping. 

Attachment of the lid was the main 
design problem encountered. The 
matter of combining a firm closure 
with ease of removal, without the in- 
convenience of a screw top, was over 
come by molding six tiny lugs on the 
contact ridge. When the top is posi- 
tioned by a turning and pressing mo- 
tion, it is firmly anchored by a friction 
fit. Removal is accomplished by the 
reverse motion. 

The circular gold-and-green foil 
paper label which covers the top area 
is split to fit around the duck’s project 
ing head. A simple folding carton 
reverse printed against a green back- 
ground and appropriately illustrated 
and a corrugated liner afford protec- 
tion for the bowl during shipment. 

In cost, the plastic shaving-soap 
bowl runs 2 cents more than the ce- 
ramic container, bnt this is overcome, 
the company feels, by the advantages 
of design and the desirable properties 
of the material itself. 

A brand-new product, as well as a 
new package, for the line is Toddy 
Stick, a solidified after-shave lotion 
with a cooling, antiseptic action. The 
stick is foil wrapped and packaged in 
a clear glass jar with green polystyrene 
screw cap to prevent evaporation. A 
liner of ice-green laminated foil inside 
the jar forms a background for the 

This article continued on page 183) 


NEWEST ADDITION to Sports- 
man line is Toddy Stick, selidi- 
fied after-shave lotion. Liner 
of green foil-laminated paper 
acts as background for white 
silk-screened printing on glass. 


Heiner cenervens seni 
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Point-of-sale suppor* to its full-color magazine 

paign for “Double Peony” nail lacquer 
and lipstick is being given Richard Hudnut 
Chen Yu division with this eight-color, three- 
dimensional display. The lithographed unit 
of paperboard is equipped with a front plat- 
form for holding an actual package and its 
contents. The pretty-girl appeal is presented 
with design elements which carry out the orien- 
tal feeling of the product name. Brand is em- 
phasized on one side panel, while shade 
mame and price are placed on the other. 
Display, Einson-Freeman Co., Inc., Long Island 
City, N. Y. 





With the rise to consumer favor of solid perfumes and colognes, 
it is of interest to see how each maker of 


is promoting them. Corday is featuring 


solid stick eau de toilette in two favorite fragrances, “Fame’ 
with this simply designed counter or win- 
dow card, which can be used with actual packages of the prod- 


and “Toujours Moi,” 


uct and to emphasize the two sizes—one 


f  BLP ag 
BIT BRACE 


eyo noved “© 


Extra display space is obtained by Seymour Smith & Son, 
Ine., by the use of the platform of a sturdy one-piece cor- 
rugated shipping-display container to flag additional construc- 
tion features of bit braces not included in selling copy 
on the break-back cover. As platform cannot be thrown 
away, one-piece feature forces the dealer to place under- 
neath brace on the platform when top one has been sold. 
Colors are company’s standard green and yellow printed on 
grained kraft liner. Design, Frank Condon, New York. 
Corrugated container, Robert Gair Co., Inc... New York. 


To meet requirements of its national merchandis- 


such products ing program, the Fulcrum Oil Co. has completely 


of modernized the packaging of its 30-year-old Ful- 
crum Gun and Reel oil. The red and green printed 
display cartons contain 12 bottles of the oil, in- 


. 


dividually cartoned. Cartons, Acme Folding Box 
the Co., New York. Bottles and caps, Pennsylvania 


purse, the other to keep at home. Display, Freedman Cut-Outs, Glass Products Co., Pittsburgh, Pa. Labels, 


New York. Printing, Murray-Bridge Press, 


New York. The News-Herald Printing Co... Franklin, Pa. 
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Popularity of its Trol line for men has led the Odell Co., Newark, 
N. J., to initiate distribution to beauty shops of its first Trol 
hair-control preparation for women in a new counter display carton 
with feminine appeal. Colors are brown and pink to blend well with 
the aqua-colored plastic bottle caps and green labels. Familiar lettering 
is retained to associate the product with the Trol name and tie in with 
current advertising. Design, George Reiner, New York. 
caps, W. Braun Co., 
New York. 


Bottles and 
Labels, Ever Ready Label Corp., 
Cartons. Disbrow Mfg. Co., Inec., East Orange, N. J. 


Chicago. 


Motion displays are said to stop six times as many spectators as still 
ones, but few motion displays are as inexpensive to operate as this 
current Goebel beer “Batter Up” unit. A dime battery keeps the bat 
swinging for a couple of weeks. Illustration of back of unit shows 
flashlight battery inserted between clips in the miniature animating 
mechanism. The display is a compact size, measuring only 16 by 22 
in., and is lithographed in eight colors. It also carries a tag line 
on the Goebel broadcasting and televising of the Detroit Tiger 
games. Display, Einson-Freeman Co., Inc., Long Island City, N. Y. 





g.Sorenie 


-.. Detroit Tiger Games with Harry Heilmann 


This interior illuminated unit comprises 
a complete hosiery department for “Spun- 
tex” in Rexall drug stores. Storage space 
in rear holds 42 boxes of three pairs each, 
or 126 pairs. Unit is of steel, finished 
in green hammertone with copper trim. 
Piano-hinged top provides easy access to 
display and showcase bulb. Display, Ad- 


vertising Metal Display Co., Chicago. 


Retailers like this new counter unit 
for Venus Pencils put out by the 
American Lead Pencil Co. because of 
its unusual compactness. The unit is 
only 4 in. across in diameter at the base 
and 9'/; in. in height. The pencils are 
enclosed in a cylinder of transparent 
cellulose acetate allowing the colors 
to show through. It holds one gross of 
pencils. The paperboard 
divider carries brand iden- 
tification and sell copy 
that attracts the shopper's 
attention. Display, Union 
Specialty Co., Plainfield, 
N. J., using Monsanto 
Chemical Co.’s acetate. 





Cosmetics for Canadians 


ITS A STORY OF TRADITION-INSPIRED DESIGNS THAT CONFIRM THE WISDOM 


OF CATERING TO GEOGRAPHIC PREFERENCE 


MJ] o two countries could be more 
1% alike in most ways than Canada 
and the United States, yet there is a 
difference in shopping preference 
just as there afe often slight differ 


ences between geographic sections 
within the United States. 


ations are or should be reflected in 


Such vari 
package design. Examples of suc- 
cessfully catering to regional taste 
prove the value of planning packages 
for the market where they are sold. 

An excellent example is the new 
line of packages for Tiffany Cosmetics 
produced by the Rexall Drug Co., 
Ltd., of Canada, including perfumes, 
¢reams, powders and make-up. These 
packages could only have been in- 
Spired by the British tradition that is 
deep rooted in Canadian character. 
According to Fred Crowhurst, man 
ager of the toilet goods department 
for Rexall in Canada, who conceived 
the Tiffany line, the name comes from 
the gereric word, “tiffany,” usually 
associated with quality and commonly 
Used at the time of the Restoration 
(Charles II, 1660-85) to designate a 
gauzy transparent 
feminine attire—a word found often in 
“Forever Amber,” the novel depicting 
modes and mores of that era. 


fabric used for 


As such gossamer fabrics originally 
arrived in the British frigates and 
merchantmen that then ruled the 
waves, the theme of the Tiffany line 
quite naturally developed around re- 
productions on the packages of famous 
ship models now in the Royal Naval 
Museum, Greenwich and Kensington 
Nautical Museum in London. The 
back 


also to the romantic days when those 


designer's imagination flashed 


ships brought back “spice and every- 
thing nice” for fair ladies, so that 
woven into the design are miniature 
medallions tvpifving famous women 
of bygone days—Good Queen Bess 
(1575), Nell Gwyn (1675) and Ma 
(1775). The 


all-over design for cartons and label 


dame de Pompadour 


motif was inspired by Spanish pieces- 
of-eight found in pirates’ chests. 
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ROMANTIC MOTIFS may be seen in this typical group from a line in- 


cluding some 40 items. 


Ship theme encircles powder box. 


Spanish coin 


design on cologne carton appears in modified form for die-cut labels. 


Bottles, jars, lipstick and make-up cases are all privately 


All of this romantic saga provides 
close tie-in ideas for names of face 
lipstick 
Senorita, Dark Senorita, Golden Sen 
orita, Pirate Pink, Galleon Gold, Ar- 


mada Flame, ete. 


powder and shades Fair 


Seven basic colors and gold have 
gone into the printing of labels and 
box coverings. The white and gold 
are used because they add charm and 
dignity and “things that look old 
and dignified look expensive,” says Mr. 
Crowhurst. The colors are for appeal 
The Tiffany 
thus planned for all 
The de- 


sign theme with a story, it is be 


to younger shoppers. 
packages are 


women, regardless of age. 


lieved, assures quick identification, 
has strong remembrance value and 
provides the endless ideas for dis 


designed. 


play that make Tiffany packages easy 
to sell in all Rexall stores from Mon 
treal to Manitoba. 

Crepits: Set-up boxes and folding car 
tons, Dominion Paper Box Co., Ltd., T¢ 
ronto. Lithographed box wraps, Inter 
national Lithographing Co., Ltd., To 
ronto, Application of gold and emboss 
ing on wraps, M. C. Charters & Co., Ltd 
Toronto. Bottles and closures, Interna 
tional Bottle Co., Ltd., London, England 
Three-ounce bottles and opal cream jars 
Dominion Glass Co., Ltd., 
shell cream-jar caps, National Seal Corp., 
Brooklyn, N. Y., supplied through Con 
solidated Bottle Co., Toronto. Labels 
Canada Decalcomania Co., Ltd., Toronto, 
and Rous & Mann Press, Ltd., 
cases, United-Carr 


Toronto. Uni 


Toronto 
Lipstick and rouge 
Fastener Co. of Canada, Ltd., Cosmetic 
Container Division, Oakville, Ont. 
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—— 
Containers 


the quality you want 
the quantity you need 


(a hundred to a million) 


HARRIET 
HUBBARD 
AYER 


William 


F. N. Burt Company Inc., Manufacturers of Small 
Set-up Boxes, Folding Cartons, Transparent Containers 
500-540 Seneca Street, Buffalo 4, New York 

Offices in Principal Cities Or Write Direct 

Canadian Division: Dominion Paper Box Co., Ltd. 
469-483 King Street W., Toronto, Canada 








<a 


The handsome 
new OREO package 


A complete “PACKAGE” job 
: including the Tray 


Here’s a graphic example of the very complete service the 
Package Machinery Company can now render packaged goods 
manufacturers . . . The attractive Oreo tray is formed on our 
Palmer Continuous Motion Carton Former. The cellophane 
overwrap is made by our Model FA machine. 

We're rather proud of the handsome package that results 
from this efficient machine set-up... And we might also point 
out that the National Biscuit Company has been a steady user 
of “PACKAGE” machines for many years. 

The Palmer Continuous Motion Carton . . — ‘ 

If you are desirous of finding new ways to a more attractive 

Former produces many different types of ; ; 


cartons at speeds up to 102 per minute. sales-producing package, made by thoroughly modern cost- 
Quickly adjustable for various sizes. 





cutting machines, your first step should be to consult a 
“PACKAGE” representative. 


Write or phone our nearest office 


PACKAGE 


MACHINERY COMPANY 
SPRINGFIELD , MASSACHUSETTS 


The Model FA is the most widely used wrapping 
machine. It is quickly adjustable and wraps at 
speeds up to 100 per minute. 
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TECHNICAL — 


ENGINEERING e METHODS e TESTING 


3 
Charles -A. Southwick Jr. ¢ Technical Editor 


The what and how of glassine 


AN ANALYSIS OF THE BASIC PROPERTIES AND APPLICATIONS OF THIS PROTECTIVE 


PACKAGING PAPER. 


b hewng who work with glassine and 
are acquainted with its special 
properties do not need any introduc- 
tion to or definition of glassine. How- 
ever, for those who may not be famil- 
iar with the details of glassine manu- 
facture, it may be worth while to de- 
fine the paper. 

According to the definition given 
in The Dictionary of Paper, glassine is 
a “smooth, dense, transparent or semi- 
transparent paper manufactured pri- 
marily from chemical wood pulps 
which have been beaten to secure a 
high degree of hydration of the stock. 
This paper is greaseproof.” 

In order to secure such a paper as is 
described in this definition, there are 
three important points to be empha- 
The key 


words, as mentioned in the definition, 


sized in its manufacture. 
are “dense . . . chemical wood pulps 
... high degree of hydration.” 

To discuss these briefly: 

1. Chemical Wood Pulps The 
type of wood used in the manufacture 
of glassine is usually spruce and the 
pulp is made by a special sulfite proc- 
ess. Although kraft pulps are used in 
some furnishes, the bulk of the glas- 
sine papers, as we know them today, 
are made from sulfite pulp. 

2. Hydration. The second impor- 
tant point in the manufacture of glas- 
sine is the degree of hydration. The 
mechanical work done on pulp to 


® Technical Director, Riegel Paper Corp., New 
York. 


+Of the Packaging Research Laboratory, 
Riegel Paper Corp 
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make it suitable for the production of 
glassine paper is much greater in mag- 
nitude than for any other grade of 
paper. The desired type of mechani- 
cal action is a rubbing and pounding 
of the fibres without actual cutting. 
Naturally, with such an amount of 
mechanical action, the fibres will be 
broken and cut, but if they can be 
hydrated and the various fibres can be 
fibrillated with a minimum amount of 
cutting, it will give the strongest and 
most desirable type of pulp for glas- 
sine. An example of this is shown in 
the two photomicrographs (Figs. 1 
and 2) depicting sulfite pulp before 
and after hydration. 

Due to the mechanical action which 
hydrates the stock, the pulp takes on 
a gelatinous form. Fig. 3 shows the 
strength curves of a typical glassine 
pulp as it is beaten. 

For the non-papermaker an explana- 
tion of the terms used in the figure may 
be given. “Freeness” is a measure of 
the rate at which water drains from 
stock. 
one. On the curve it is expressed in 
milliliters, ranging from 800 to zero, 
with 800 being the “free” or fast- 
draining stock, and zero the “slow” 
or slow-draining stock. Thus, as pulp 


The test is a wholly empirical 


is beaten and hydrated the water 
drains more slowly. The strength 
characteristics, tensile and tear, we be- 
lieve speak for while 
“Mullen,” as we all know, is an expres- 


themselves, 


sion for bursting strength. 
In this figure of the strength curves 
of a typical glassine pulp as it is 


By George C. Borden, Jr.,° and Paul K. Wolper’ 


beaten, it may be noted that the Mul- 
len and tensile are slowly increased up 
to a certain point and then tend to 
decrease. The tear drops almost in a 
straight line during this beating proc 
ess, caused by shortening of the fibre. 
A great many grades of paper are 
made between the range of 500 ml. to 
200 ml. of freeness, but glassine paper 
is usually made beyond this range, at 
the end of the scale, from stock that 
has a freeness of 100 ml. or less. Thus 
it can be seen that in order to develop 
greaseproofness and maximum trans- 
parency it is impossible to make the 
sheet at the optimum strength char- 
acteristics of the pulp. 

The water tends to drain from such 
a pulp very slowly. Therefore, long 
Fourdrinier wires are necessary and 
the paper machine is run much more 
slowly than for other forms of paper, 
even though the paper made is usually 
of a light basis weight. 

As the pulp slurry is pumped to the 
paper machine, it is diluted with more 
water to a concentration of 0.2 to 0.5% 
solids. This extremely thin slurry is 
then pumped into the headbox where, 
by means of automatic precision con- 
trol, a measured quantity is allowed to 
flow onto the Fourdrinier wire. As the 
wire moves, water from the mat of 
cellulose fibrils drains through it, the 
drainage being assisted at numerous 
points by the cup-like action of table 
rolls and suction boxes. When enough 
water has been removed so that the 
sheet will support its own weight, it 
is transferred from the wire and car- 
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i. BEFORE HYDRATION, _ Fi- 
bres of sulfite pulp used in the 
making of glassine paper are shown 
here magnified about 120 times. 


ried by a felt through a series of press 
rolls which remove more water from 
the sheet. 
series of steam-heated driers, which 
drive off all but a small percentage of 


Next it is passed over a 


the remaining water. From the drier 
section the paper goes onto a reel 
At this point 
the paper is greaseproof, but not 


glassine. 


where it is wound vp. 


“Greaseproof” is a term which has 
been accepted by usage in the paper 
industry as representing a translucent, 
machine-finish paper manufactured 
from wood pulp and hydrated to give 
grease and oil resistance. This should 
not be confused with other types of 
grease- and oil-resistant papers, one of 
which, as paper men recognize, is 
vegetable parchment, in which grease- 
proofness has been obtained by the 


chemical treatment of a paper with 
sulfuric acid. 


Others may be papers 
which have been coated with grease- 
and oil-resistant films and which there- 
fore represent surface treatment rather 
than an inherent property of the sheet. 

3. Densification. The third step, 
which makes greaseproof paper into 
giassine, is the densification of the 
sheet. The sheet is dampened thor- 
oughly with water. This operation is 
very critical and a very fine, even 
spray must be formed in order to get 
the proper amount of moisture into 
the paper and 
throughout. 


distributed 
The dampened paper is 


evenly 
then supercalendered, where it is sub- 
jected to a temperature ranging from 


250 to 300 deg. F. The pressure 
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2. AFTER HYDRATION, Fibres 
of sulfite pulp ready to shoot to 
wire of the paper machine. Mag- 


nifieation here is also 120 times. 


varies according to the grade of glas 
sine and may be as high as 2,000 Ibs. 
per inch width at the bottom nip. The 
supercalender is made up of alternat- 
ing calender rolls of paper and steel. 
Only the metal rolls are driven. This 
allows a slippage between the paper 
and the paper calender rolls, which 
improves the sheen and gloss of the 
sheet. To the uninitiated, glassine 
paper, due to its finish, has the appear- 
ance of being a coated sheet, but as 
can be seen, all of the qualities are 
produced in the sheet during the com- 
Naturally 


the final gloss can be varied, according 


plete papermaking process. 


to customer requirement, by control 
of the supercalendering. 

The supercalendering operation is 
the point at which the translucency of 
the greaseproof paper is changed by 
heat and pressure to the transparency 
which is characteristic of glassine. 
The degree of transparency varies, de- 
pending upon the qualities desired for 
the end use of the paper. If the paper 
pulp has had the maximum degree of 
hydration a very high order of trans- 
parency is possible. In some cases, 
however, the strength of the paper is 
of equal or more importance than the 
transparency. In such cases the fibre 
length of the paper may be greater, 
thus allowing for increased tear and 
strength with corresponding decrease 
The basis weight of 
the finished sheet will likewise affect 
Naturally the 
lighter sheets of 16 Ibs. will be more 


in transparency. 
the transparency. 


transparent than sheets of basis weight 


30 and 40 lbs. Bag papers will usu- 
ally be made of stronger types of 
glassine, while cake and tobacco wraps 
will be made of more transparent 


grades. 


Opaque grades 

However, opaque grades of glassine 
are made which are not transparent 
but offer an excellent white printing 
surface and light protection for many 
packaged products. This opacity is 
accomplished by the use of a small 
proportion of titanium dioxide pig 
ment, which is incorporated in the 
sheet during the beating operation. 

Of all the white pigments, titanium 
dioxide has the best opacifying prop- 
erty because of its high reflective in- 
dex. It is this property incorporated 
in glassine paper which reflects the 
visible light rays and so prevents their 
reaching the products packaged in this 
type of paper and also makes possible 
the absorption of nearly 100% of the 
ultraviolet rays. It is this ultraviolet 
light, that is, the wave lengths from 
230 to 390 millimicrons, which acts as 
a catalyst in the breakdown of fats 
and oils, resulting in rancidity. 

Measurements made of the ultra 
violet transmittance of several glassine 
papers and regenerated cellulose are 
shown in Fig. 4. The glassine papers 
tested were all 25-lb. basis weight (24 
x 36 500). 


lose film included for comparison was 


The regenerated cellu 


a water-vaporproof cellophane of the 
type used for packaging food products. 
The papers and film tested were: 


A. Clear glassine 

B. Clear regenerated cellulose 

C. Opaque board liner glassine 

D. Snopaque — glassine (opaque 
glassine ) 

E. Coe green glassine 

F. Tangerine glassine 


G. Goldenrod glassine. 


Measurements of each sample were 
made on the automatic recording Cary 
quartz spectrophotometer. A single 
thickness of each sheet was placed so 
that the light beam passed through 
the sample perpendicularly to the sur- 
face. 

It will be seen from these curves that 
opaque glassine prevents the passage 
of the harmful rays of ultraviolet light. 
Yellow and orange glassine, listed as 
Goldenrod and Tangerine, also give a 
fairly effective protection within the 
same range. However, it should be 


noted that the opaque glassine is equal 
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to Coe green, which was a special very 
dark colored green glassine made 
especially to prevent rancidity in pack- 
aged products. The effectiveness of 
the use of these glassines for packag- 
ing products containing fats and oils 
which tend to break down, giving off- 
odors and flavors, can be seen in com- 
parison with regenerated cellulose film, 
which permits a high passage of ultra- 
violet light. 

The densification of the sheet, 
which produces the inherent  trans- 
parency of glassine unless modified as 
described above, also results in a sheet 
that is impervious to the passage of air. 
This accounts for the excellent odor- 
and flavor-tightness of glassine. 

To make a summation of the quali- 
ties which are the inherent properties 
of glassine, brought about by the use 
of special pulp, a high degree of hydra- 
tion and densification of the sheet by 
supercalendering, we can list 


Resistance to greas« 
Resistance to oil 
Resistance to the passage of 
odors (flavor-tightness) 
High tensile strength 
Wide range of desired weights 
(from 15 to 50 Ib., 24 x 
36—500) 
High gloss and sheen 
Transparency 
Suitability for further convert- 
ing (coatings) 
9. Excellent printing surface 
10. Tasteless, 


toxic. 


odorless and non- 


Other qualities which may be in- 
corporated during the machine proc 
ess by chemical additives or control 
include: 


1. Wet strength 
2. Light 


grades) 


protection (opaque 

Wide variety of colors (in both 
transparent and opaque 
grades) 

Increased slip 

Increased pliability or flexibility 
(plasticization) 

Special neutral grades for non- 
corrosive papers. 

Mold retardance. 

Anti-oxidant effect 


Converted glassine 

The inherent characteristics of glas- 
sine paper which differentiate it from 
other papers are enhanced many times 
by the variety of modifying operations 
and materials which are available to 
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the glassine converter, The glassine 
converter can incorporate into the 
finished sheet many characteristics 
which, though more or less dependent 
upon inherent glassine properties, are 
entirely distinct from them. These 
“extra” properties include water-vapor 
resistance, heat sealability, chemical 
inertness and others. 

Most important of all in the list of 
advantages accruing to converted glas- 
sine is the flexibility of choice from a 
wide variety of base glassines which 
combined with other sheet 
materials, enabling the converter to 


can be 


custom build specialty grades to sat- 
isfy specific end-use requirements. It 
has been due to this flexibility of 
manufacture that converted glassine 
has kept pace with and contributed to 
the enormous development of unit-size 
packaging and marketing of food and 
other products at lower cost and of 
improved uniform quality which has 
occurred in this country during the 
past two decades. 

It is perhaps a commonplace to 
state that any package, regardless of 
its size or shape, package material or 
product packaged, must serve three 
basic functions: visual, structural and 
protective. We are primarily con- 
cerned in this general discussion with 
the products of glassine converting 
processes and materials in so far as 
they contribute to and fulfill their 
manifold protective functions. The 
equally important visual and structural 
functions of converted glassine are 
given undeservedly brief consideration 
at this time only as they are related to 
the protective functions. 


Coatings and laminations 


Coating and laminating are the 
principal converting operations by 
which the basic protective characteris- 
tics of glassine are enhanced or new 
ones created. The following outline 
indicates the fundamental types of 
converted glassines and other sheet 


materials: 


A. Waxed papers 

100% refined paraffin wax 
Modified paraffin wax 
“Hot melts” 

Solvent coated papers 


l. 
9 
2 
3 


1. Nitrocellulose coatings 
2. Natural and synthetic rubber 
derivative coatings 
a. Cyclized rubber 
b. Chlorinated rubber 
c. Butadiene-styrene copoly- 


mer coatings 


Other coatings 

a. Vinyl and vinyl copolymer 
coatings 

b. Polyamide coatings 

c. Poly styrene coatings 

ninated papers 

Materials 

a. 100% microcrystalline wax 

b. Modified microcrystalline 
wax 

Aqueous or organic dis 

persions of glues on 
resins 

Combinations 

a. Glassine to glassine 

b. Glassine to paper or board 

c. Glassine to synthetic film 

d. Glassine to metallic foil 


The above outline is given in ex- 
panded form in Tables I and II, which 
include experimental data on some of 
the principal protective properties of 
these converted glassines and other 


All weight 


figures given are expressed on the 24 


sheet material products 

36—500 ream basis. Water-vapor 
transmission rates, expressed as grams 
per 100 sq. in. per 24 hrs., were deter 
mined at 100 deg. F. by the General 
Foods method. Heat-sealing charac 
teristics, more properly a_ structural 
than a protective function, were de 
termined with a Wrap-Ade bag sealer 
at a temperature of 200 to 220 deg. F 
Blocking characteristics, ofttimes ex 
tremely important in package fabrica 
tion or storage, were determined at 
120 deg. F. for a 24-hr. period under 
a pressure of '/s psi. 

No numerical values are given to 
describe the greaseproof property of 
the various sheet materials. This is 
due to the fact that the base papers 


STRENGTH CURVES of a typ- 


ical glassine pulp as it is beaten. 


FIGURE 3 
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exert a tremendous influence upon the 
final greaseproofness obtained. As has 
been explained previously, glassine, 
being hydrated, dense and hard sur- 
faced, is inherently grease resistant, 
while cther types of sulfite or kraft 
papers (excepting vegetable parch- 
ment), even though supercalendered, 


have no greaseproofness unless treated 
further with coatings. 


Moistureproofness 


The function of moistureproofness is 
undoubtedly the most important of all 
of the protective functions which are 
required of any sheet packaging mate- 


rial. There are relatively few products 
that do not require some degree of 
protection against moisture change, 
either as moisture gain or moisture loss. 
Instant coffee powders, for example, 
require a high level of moistureproof 
ness from the package material, since 
the gain of only a slight amount of 


TABLE I—PROPERTIES OF COATED GLASSINES AND ALLIED SHEET MATERIALS 

WVTR 
Base paper Coating G./100 sq. in./24 hrs Heat 
Type t., lb Type t., lbs Mat Creased seal 


Grease 


Blocking proojness Other properiue 


Glassine 


Hi transparency 0-25 100% refined 3 2-0) Poor Good High gloss Very 


paraffin wax good transparency 


Medium transparency 25-30 100% refined 3 ‘ } 9.0 < Poor Good High gloss Good 


paraffin wax transparency 


Low transparency 2! 100% refined { ».2 5-3. é Poor Poor Fair High gloss Fau 


paraffin wax transparency 


Amber glass 2 100% refined y : : Poor Poor Good High gloss I 


paraffin wax 
on 
100% 


transparency 


Neutral glass refined : Poor Poor Good High gloss Fair 


paraffin wax transparency 

Anti - corrosive 

use 

Sulfite or kraft : LOO% refined 
paraffin wax 

100% refined 
paraffin wax 

LOO% refined : Poor Good 


Vegetable parchment Wet strength 


paraffin wax 
Modified 
fin wax 
Modified 
fin wax 


Hot-melt coat 


Glassine paraf i , 3 5 Fair Good Improved flexi 


bility of film 


Sulfite or kraft paraf Good Improved flexi 


bility of film 
Sulfite or kraft Excellent ir Very good = gloss 


ings Flexible film 


Glassine Nitrocellulose Good Good Excellent 


solvent coated 


Nitrocellulose 1 


Good Good Excellent Spec. high WVP for 
breadwrappers 
Available with 


anti-mold treat 


solvent coated 


ment 


Sulfite or kraft Nitrocellulose Very good Fairto Excellent 
solvent coated good 
Nitrocellulose 


solvent coated 


Vegetable parchment Very good Good Excellent 


Glassine Pliolite cyclicized Very good Available with anti 


rubber solvent mold treatment 
coated 
Pliolite cyclicized Very good Good 
rubber solvent 
coated 
Sulfite or kraft Pliolite cyclicized Very good 
rubber solvent 
coated 
Pliolite cyclicized Very good Good 
rubber solvent 


coated 


Glassine Vinyl 


solvent coated 


polymers 3 3.0 Good Excellent Added greaseproof 


ness, good chemi 


cal resistance 


Glassine Polyamides _ sol Good Good Excellent Added greaseproof 


vent coated ness 
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water will cause the product to cake 
and become unusable, while in the 
case of tobacco products, valuable 
product quality is lost with the loss of 
moisture. 

Moistureproofness is efficiently and 
economically achieved with glassine 
by virtue of the very characteristics 
Its hard, 
smooth surface lends itself admirably 
to the application of moistureproofing 
films by the waxing or solvent-coating 
operations that have been indicated in 
the foregoing list. 


which make it greaseproof. 


At the same time, 
the surface appearance of the glassine 
and its printing are enhanced by the 
added surface film. 

Refined paraffin wax is at the same 
time the cheapest and most moisture- 
proof of the coating materials, On 
glassine it results in a film of high 
gloss and transparency and of a high 
order of moistureproofness. Examples 
of products wrapped in waxed glassine 
are cakes and potato chips. Waxed 
glassines are also used in cereal boxes 
and in cracker boxes. 

The paraffin wax is applied in the 
molten liquid state at temperatures 
from 160 to 200 deg. F., depending 
in part on the melting point of the 
paraffin-wax grade used and in part 
on the type of waxing desired. Paraf- 
fin-wax coatings are subject to some 
disadvantages in that they are soft 
and flaky and hence are easily marred 
and block readily. Straight paraffin- 
wax coatings are heat sealing, but the 


bond does not have sufficient strength 
for most waxed-glassine packages, so 
that in the case of bag seams and the 
like, glue is more often used. When 
used for carton liners the heat seal 
of wax is usually satisfactory. 

Paraffin wax may be modified with 
microcrystalline waxes, compatible 
resins or rubber derivatives. These 
are on the market under trade names 
Bradtite, Rapin- 
The modified blends result in 
films with improved and, for automatic 


such as Glosseal, 


Wax. 
heat-sealing 


packaging, satisfactory 


and blocking characteristics. These 
improvements, in some instances, are 
obtained at the expense of moisture 
proofness. 

It is possible to carry the modifica- 
tion of refined paraffin wax to the point 
that the paraffin component of the 
blend is only a small percentage of the 
total material involved. As this point 
is approached, or as the paraffin-wax 
component decreases in concentration, 
application temperatures of the blend 
increase, until the realm of the so- 
called “hot melts” is reached. “Hot 
melts” generally require application 
temperatures in excess of 250 to 300 
deg. F. and consequently are rarely 
applied to glassine or greaseproof 
papers due to embrittling and a lower 
order of moistureproofness of the “hot- 
melt” materials. Hot melts can, how- 
ever, be applied to sulfites, krafts or 
vegetable parchment and result in 
coating films of extraordinary gloss and 


heat-sealing strength, but with rela- 
tively low moistureproofness. 


Solvent coating 

The fundamental moistureproofing 
characteristics of refined paraffin are 
used to great advantage in the solvent- 
coating field. Nitrocellulose coatings, 
which by virtue of low cost, heat seal- 
ability, greaseproofness, film gloss and 
transparency are the most widely used 
of the solvent-applied materials, de- 
pend entirely upon the presence of 
very small percentages of refined 
paraffin for their moistureproofness. 
Paraffin is incompatible with nitro- 
cellulose, so that in solvent removal 
during the film-casting operation the 
paraffin is “kicked out” or rejected by 
the nitrocellulose dispersion, forming 
a minute but effective 
water-vapor barrier on the surface of 
the dried film. 

As noted before, nitrocellulose is 
inherently greaseproof and resistant 
to aliphatic and aromatic hydrocar- 
bons, fats and oils, and is admirably 
suited for use in packaging applica- 
tions requiring good heat seals com- 
bined with grease- and moistureproof- 
ness together with attractive visual 
characteristics, such as tobacco, cheese 
curls and potato chips. 

Rubber derivatives of the Pliolite or 
cyclized-rubber types have come to be 
used increasingly since the end of the 
war. For automatic packaging they 
assure positive heat seals and an in- 


extremely 


TABLE II—PROPERTIES OF LAMINATED GLASSINES AND ALLIED SHEET MATERIALS 


WVTR 
100 sq. in 


Type Flat 


Base paper 
Type 


Laminant G 24 hrs 


Creased 


Added 


greaseproof 


Other properties 


Glassine to glassine 100% 0.3-40 0.3-0.7 


microcrystal- 
wax or modified wax line waxes have im- 


proved bond strength 


Microcrystalline Excellent Modified 


100% Microcrystalline 
wax or modified wax 
100% Microcrystalline 
wax or modified wax 
100% Microcrystalline 
wax or modified wax 
100% Microcrystalline 
wax or modified wax 
100% 


wax or modified wax 


10 Ibs Excellent 


Glassine to sulfite or kraft 5 Ibs Good 


15 Ibs 


Good 


Glassine to 300 MST cellophane 7 Ibs Excellent Very high gloss 


Glassine to aluminum foils Microcrystalline 7 lbs. 0.01-0.02 Excellent 


(Resin emulsion) llb. 0.01-0.02 ).4-1.0 
High 
High 

0. 20-0 .40 


Excellent 
Glassine to glassine (Resin emulsion 1 Ib High 
Modified non-petroleum 10 Ibs High 


100% Microcrystalline 4C 0.15-0.25 


Excellent Extra greaseproofness 
Glassine to glassine Excellent Pliability, anti-corrosive 


Glassine to glassine Heat sealing, high gloss 


nitrocellulose coated 


Excellent 


Glassine to glassine 100% Microcrystalline 0.10-0.15 0.20-0.40 Excellent Heat sealing 


rubber-derivative coated 


Glassine to aluminum foil 100% Microcrystalline 00.01 0.15-0.30 Excellent Heat sealing 


nitrocellulose coated 
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Product 

Bakery products 

Bread 

Cupcakes 

Crackers, Cookies 

Pastries 
Beverages 

Coffee 

Coffee 


whole bean 


ground 


Coffee 


Cocoa 


instant 
instant 


Fruit—instant 

Breakfast cereals 

Candies 
Chocolate bars 
Chewing gum 
Sen-Sens 
Sugar 

Dairy products 
Cheese 
Powdered milk 


Butter 


Dehydrated foods 
Powdered eggs 


Soup mixes 
Yeast 


Frozen foods 
Vegetables 
Fruits 
Meats 

Specialty Foods 
Popcorn 
Potato chips 
Fritos 

Prepared Mixes 
Cake and pie mixes 
Pudding mixes 

Meat and fish 

Cosmetics 

Tobacco 

Chemicals 


Medicinals 


Metal goods 


Soaps 
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TABLE III—CONVERTED GLASSINE IN PROTECTIVE 


Package material 


‘axed sulfite or coated glassine 
‘axed or coated glassine 
‘axed or coated glassine 
‘axed or coated glassine 


Laminated glassine 

Coated supercalendered kraft or vege 
table parchment 

Coated laminated foil glassine 

Coated SC kraft 
glassine 


coated laminated 

Laminated coated glassine or glassine 
foil 

Waxed opaque sulfite 

Waxed glassines 


Opaque glassine 
Laminated glassine 


Waxed glassine 
Coated S. C. sulfite 
Laminated foil glassine 
Laminated glassine 
Laminated foti-glassine 
Vegetable parchment 
Wet strength greaseproof 


saminated coated glassine 

aminated foil glassine 

aaminated foil-glassit 

aminated coated glassine or foil glas 


sine 


Coated kraft 
Wet-strength laminated glassines 


Laminated glassine-kraft 
Coated kraft 
Waxed laminated glassine to kraft 


Waxed glassine 
Coated and/or laminated glassines 
Waxed glassine 
Coated and/or laminated glassines 


Laminated glassine 
Laminated glassine 
Waxed or coated kraft coated glassine 


Coated glassine 

Coated laminated glassine 

Coated glassine 

Coated supercalendered kraft 

Coated supercalendered sulfites or kraft 
Coated laminated glassine 

Coated laminated glassine 
Foil-glassine laminates 

Waxed glassine 

Laminated glassine 


Waxed gl issie 


Package types 


Overwrap 
Overwrap 
Carton liner 
Overwrap 


Bag liner 
Heat seal bag 


Heat seal envelope 
Carton liner 

Heat-seal envelope 
Heat-seal envelope 


Carton overwrap 
Carton liner 


Inner wrap 
Wrapper, carton 
Overwrap 

Cups 


Heat-seal envelope 


Wrapper 

Carton liner 
Heat-seal envelope 
Inner liner 

Inner liner 


Heat-seal envelopes 


Heat-seal envelopes 


Heat-seal envelopes 


Cirton liners, or wraps 
and bags 
Bags 


Overwrap 
Glue-seal bags 


Heat-seal bags 


Carton liners 
Carton liners 
Overwrap 


Cap liner 
Four-side-seal envelope 
Carton overwrap 
Pouch 

Heat-seal envelopes 


Heat-seal enve lopes 
Cap liner 
Wrappers 
Heat-seal enve lope s 


Inner wrapper 


Moisture- 
proofness 


Low 
High 
High 
Medium 


Low 
Medium 


High 
Medium 


High 
Medium 
Low 
High 


Low 
Medium 


High 
High 


Low 
Low 


High 
High 


Medium 
to high 


Medium 
High 
Medium 
High 


High 


Medium 
Medium 
Medium 


Medium 
High 
High 


Low to 
high 
Medium 
High 
High 
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Requirements 


Grease- 


proofness 


Low 

High 
High 
High 


High 
High 


High 
Medium 


Low 
Low 
High 
Medium 


High 
Low 


High 
High 


High 
High 


Low 


High 
Low 


Low 
Low 
High 
High 
High 
High 
High 
High 
High 
Low 
Low 
Low 


High 


Low 


Other 
Mold inhibition 
Mold inhibition 
Mold inhibition 


Flavor retention 
Flavor retention 


Flavor retention 
Flavor protection 


Flavor retention 


Odor retention 


Flavor retention 


Wet strength 


Wet strength 
Wet strength 


Wet strength 
Wet strength 
Blood resistance 
Anti-rancidity 


Anti-rancidity 


Wet strength, 
blood resistance 

Odor retention 

Anti-mold 

Specific chemical 
resistances 

Specific chemical 
resistances 

Neutral pH 
chlorides 


low 
and 
Anti- 
and 


sulfides 

corrosion 

anti-tarnish 
Alkali resistance 
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herent moistureproofness approaching 
that of refined paraffin wax. They 
form clear, transparent films of sur- 
prising toughness and flexibility. 
These overcome one of the disadvan- 
tages of nitrocellulose and paraffin-wax 
films by having unusually good mois- 
tureproofness after creasing, a fact of 
great importance to the bagmaker. 
They are affected to some extent by 
fats and oils and are not recommended 
for extremely greasy products. Hygro- 
scopic materials which are packed on 
automatic packaging equipment of the 
envelope or pillow type, such as dried 
yeast, hair and powdered 
medicinal products, use this type of 
coated glassine. 


rinses 


Solvent coating affords the glassine 
converter and the ultimate consumer 
an economical application of the fairly 
recent synthetic 
some of which 
listed. 
wise, 


organic polymers, 
have already 

Their importance, tonnage- 
is not as yet fully realized, but 
they are of great importance when 
their special characteristics are re- 
quired. 
example, 


been 


There are applications, for 
where ithe solvent resistance 


of the principal glassine-coating mate- 
rials previously mentioned is not ade- 
quate. These “blind spots” many 
times can be filled in with a vinyl co- 
polymer, a polyamide, a polystyrene 
or other synthetic coating on glassine 
at a cost lower than a cast film of these 
same materials. 


Generally speaking, 
however, these 


materials are selected 
for some specific end use rather than 
for all-purpose usage. 

Solvent coatings may also be modi- 
fied by the incorporation of non-toxic 
reducing agents which retard oxidative 
rancidity in foods containing fats or 
oil, such as potato chips. Similarly, 
fungicides may be added to inhibit 
mold growth on packaged products 
such as chewing tobacco or jellies. 
Along the same lines, development 
of an insect-repellent coating is cur- 
rently under way. 


Properties of laminations 


It remains for the second type of 
glassine-converting operation, that of 
laminating, to develop some of the 
most functional glassine products—pro- 
tection-wise, structurally and visually. 
In this field, products range from un- 
printed glassine to attractively printed 
combinations of glassine to foil or 
glassine to synthetic films, These are 
being used for the packaging of such 
products as cake mixes, Fritos, etc. 
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The basic glassine-to-glassine com- 
bination utilizing —_ microcrystalline 
paraffin wax, either modified or un- 
modified, is a product with very good 
grease- and moistureproofness, com- 
bined with good strength characteris- 
tics. However, the strength charac- 
teristics of the two or more glassines 
which may be laminated are not neces- 
sarily additive. On the other hand, 
the pliability of laminated glassine is 
such that excellent operation can be 
had on automatic packaging equip- 
ment and, in addition, the greaseproof- 
ness and moistureproofness are less im- 
paired when creased. This is of value 
in the package folds and corners pro- 


duced on present automatic equip- 
ment. 

The ultimate in sheet package-mate- 
rial protection up to the present time 
is afforded by glassine-aluminum foil 
combinations which have been pro- 
duced in significant quantities in re- 
cent years and are being used for such 
products as chewing gum and instant 
coffee. These combinations supply 
the best in moisture 
and in grease protection. 


very protection 
In addition, 
the glassine support ply makes possible 
the economical of the lightest- 
gauge foils, which are more subject to 
pinholing than the costlier 
( This article 


use 


heavier 
continued on page 169) 


FIGURE 4 


GLASSINE PAPERS & REGENERATED CELLULOSE - 
UV TRANSMITTANCE OF A SINGLE THICKNESS 


JUNE 7, 


CURVE 


1I95¢C 
SAMPLE 


25 # CLEAR GLASSINE 
REGENERATED CELLULOSE 
25% OPAQUE BOARD LINER OLASSINE 
25% SNOPAQUE GLASSINE 

25% GREEN GLASSINE 
25% TANGERINE GLASSINE 

25 GOLDROD GLASSINE 


TRANSMITTANCE , PERCENT 


270 290 


310 


330 


WAVELENGTH, MILLIMICGRONS 








IN TESTING, odor is released from paperboard by “steam dis- 
wetted by 


tillation” after the board has 


been 
moistener or just exhaling breath upon 
wetted surfaces evaporates and takes with it odoriferous molecules. 


an envelope 
it. Water on lightly board 


Paper-package odors 


and 


manufacture 


A SNIFF THEN TELLS an experienced tester just 
what type of odor, if any, is present in the 


its source in 
be eliminated. 


traced to 
this 


it can be 


and in way 


WHERE THEY COME FROM AND HOW THEY CAN BE DETECTED 


AND CONTROLLED DURING PAPER MANUFACTURE. 


t has become a part of the American 
way of life to use paper containers 
more and more for packaging of foods, 
practically all of which, whether to be 
cooked or eaten directly, are suscep- 
tible to contamination by odor of pack 
aging materials. 

The American consumer today has a 
right to expect a product to be un- 
affected adversely by the container in 
which it is packed. It stands to reason 
that the paper industry must be doing 
a good job in view of the considerable 
tonnage of the paper-packaged food 
products currently consumed. Since 
the paper industry is frequently faced 
with odor problems in an effort to 
maintain top quality in its products, it 
is intended in this report to cover some 
of the more important aspects of the 
odor problem and its relation to paper 
products. 

This article will discuss paper prod- 
ucts designated primarily for food 
usage and will deal with odors occur- 
ring in these paper products, omitting 
problems peculiar to individual foods 
or of contamination 


from outside 


® Of Arthur D. Little, Inc., Cambridge, Mass 
Adapted from a paper delivered before the 
Lake Erie Papermaker’s and Converter’s Assn 
Cleveland, Ohio, April 21, 1950 
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sources such as may occur while the 
product is in the warehouses and in 
the retail stores. 


Nature and sources of odor 


Odor is that property of a substance 
which excites the sense of smell. Very 
minute quantities of materials in air 
suffice to produce an odor and for some 
substances, such as mercaptans, as 
little as 3.3 x 10° parts per million 
produces a recognizable odor. It is 
generally accepted that odor is caused 
by molecules of chemical elements and 
chemical compounds dispersed in air. 

Thus, for a paper product to give 
odor, it must contain a chemical sub- 
stance, generally a solid material, 
which volatilizes into the gaseous 
phase and is picked up by the nose 
receptors for recognition. In 
tamination of a food product a con 
densation of the odorous gas occurs on 


con- 


or in the food and is later observed by 
the consumer. 

Odors found in paper products may 
be grouped into three very general 
classifications: (1) natural pulp odors, 

2) odors produced in manufacturing 
and (3) added odors. In papers made 
from virgin pulps, low levels of odor 


By L. B. Sjostrom® 


usually occur and these odors are typi- 
cal of the source and treatment. For 
example, no odor is detectable in alpha 
cellulose, whereas kraft has a typical 
sweet coumarin mercaptan-like odor. 
These odors are seldom considered ob- 
jectionable, chiefly because they are 
low in intensity and are unnoticed in 
the natural flavor of foods. 

Frequently during the manufacture 
of paper a musty or moldy odor is pro- 
duced. This is often traced to the 
development of slime or use of poor 
water in the system. Slime may also 
impart sour and putrid odors to paper, 
depending on the nature of the organ- 
isms causing the slime. 

In attempts to hold the development 
of slime the 
widely 


to a minimum, paper 
utilized 
These can give 


rise to the occurrence of another type 


manufacturer has 


chemical fungicides. 


of off-odor and the misuse of these 
substances has perhaps caused a 
greater number of complaints against 
food containers than has any other fac- 
tor. The typical “chemical” or “me- 
dicinal” odor which may result from 
their misuse and which transfers to 
foods readily is entirely foreign to 
foods and appears to register on the 
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consumer only as severe contamina- 
tion. 
Coatings, sizings, fillers and 
strengthening agents occasionally pro- 
duce odors in papers. However, these 
substances are usually selected for low 
odor and seldom are causes of com- 
plaints. A typical instance is the use 
of sodium silicate coating on paper, 
which produces an eggy amine odor 
that appears to have no objectionable 
quality. Some antifoams and dispers- 
ing agents also have odors that persist 
through the paper-making process. 
Added odors refers to all the other 
odors which may be imparted to the 
paper in later processing—usually by 
the finish, printing or adhesive. As 
may be imagined, this category in- 
cludes odors of all varieties from many 
sources, especially where waste cut- 
tings and clippings are part of the 
stock. An attempt has been made in 
Table I to list the more common of 
these off-odors which have been ob- 
served in studies of paper made at the 
laboratories of Arthur D. Little, Inc. 


TABLE I—TYPICAL 
FOUND IN PAPER PRODUCTS AND 
THEIR SOURCES 


Classification Source 


Industrial chemicals Chlorine, hypochlo- 
rite, phenol, ozone 


Oils Fuel oil, 


kerosene, 


gasoline, 
rancid 
fat, soap, carbon 
paper, inks, var- 
nishes 

Algae, musty stock, 
musty water, par- 
tially degraded 
sizing 

Perfumed 


Mustiness 


Perfumes stock, 
sweeping com- 
pound, coating 
perfumes 

Garbage, residues in 
used stock, adhe- 

(mercaptans ) sives 

(amines ) 


Non-pertume aro- 
matics 


( sourness ) 


Methods for judging odors 

There are several tests for odor in 
paperboard that are employed rou- 
tinely in the Flavor Laboratory of 
Arthur D. Little, Inc. The tests run 
on the paper alone are more critical 
and quicker than paper tests carried 
out by shelf-life studies of packaged 
food products, although the latter have 
some application in certain instances. 

Tests made directly on paper permit 
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OFF-ODORS— 


the isolation of individual layers of 
paper responsible for an offending 
odor. For example, a printed carton 
was found to impart an oily flavor to 
a foodstuff. This was thought to be 
the result of the ink, but, after separa- 
tion and testing of the several layers 
of paper in the board stock, the oiliness 
was traced to the bottom liner. 

The initial tests, conducted on every 
sample of paper or paperboard that is 
received, are simple and can be used 
by anyone with a normal ability to 
smell. In fact, it is advocated that 
their rudiments be taught to workers 
in paper mills who can readily do the 
preliminary screening of manufactured 
stock. 

The basis of the tests is the fact that 
odor is volatile to some degree. The 
paper as received is sniffed and, if odor 
is strongly perceptible, is rejected 
Further checks are made on question 
able paper having a moderate to light 
odor as well as on paper which seems 
to have no odor. 

First, the sample is lightly wetted 
in various areas and the vapor checked 
for odor. For this purpose, it is con- 
venient to use an ordinary letter 
moistener filled with water. A vari 
ation of this technique, if no moistener 
is available, is to exhale on the sample. 
sniffing for odor immediately. The 
principle behind this technique of 
moistening the board is that of steam 
distillation. The water on the lightly 
wetted surfaces evaporates and takes 
with it the odoriferous molecules. A 
study of the odor of 20-minute check 
sheets from a seven-day machine run, 
amounting to several hundred samples, 
has given a useful picture of odor con- 
ditions occurring in the manufacture of 
paper and paperboard. 

A second method devised to check 
earlier findings is called a water-soak- 
ing test. Here, the paper is cut in 
narrow strips about 3 in. long. About 
10 of these are placed in a 4-0z. wide- 
mouth glass bottle which has previ 
ously been rendered odor-free. After 
the bottle is half filled with distilled 
water, it is topped with a watch glass 
and allowed to stand for a limited time, 
preferably 24 hrs, The bottle is then 
cautiously sniffed. This test will al 
ways confirm previous rejection of 
samples and will sometimes point out 
other odor-emitting samples. It is 
especially suited to the comparison of 
a large number of samples. 

Paperboard designated for food 
packages is given more stringent scru- 


tiny. There are three extremely sen 
sitive odor-transfer tests which, al- 
though similar, have been found most 
useful. 

The first is designed to ascertain the 
nature of the odor. A covered glass 
dish large enough to contain two Petri 
dishes is used. In a chemical labora- 
tory a desiccator might be appropriate; 
however, a common household refrig- 
erator dish is satisfactory. One of the 
Petri dishes holds a small quantity of 
distilled water; the other, odorless 
mineral oil. Strips of board are placed 
in the large dish, not in contact with 
the liquid media, and the dish is 
covered. After 12 to 24 hrs., the Petri 
dishes are removed and the water and 
oil are each sniffed for odor. Usually 
both oil- and water-soluble odorants 
are found in suspect paperboard. Such 
odors as gasoline and those from print- 
ing inks and varnishes are picked up 
by the oil. The odors of mustiness and 
sourness would be absorbed by the 
water. 

In a second test, a “sandwich” is 
prepared of two pieces of board and 
a pat of high-score, fresh butter. But- 
ter has been found to be an excellent 
test medium since it contains, among 
others, fat, water and milk solids. In 
both odor and flavor, good butter is 
very well blended. When off-odors 
are imparted to butter, a change 
in flavor, especially noted while tast- 
ing, is effected. The bland character 
is lost and the balance of the various 
aromatic notes perceptible in the flavor 
is upset. 

At least two “sandwiches” are pre- 
pared and placed in a covered glass 
container, as it is customary to check 


both sides of the board. At the same 


IN WATER-SOAKING TEST, sam- 
ples are partially submerged in 
distilled water for 24 hrs. and 
the water then sniffed for odors 
transmitted to the paperboard. 




















FOOD-PACKAGE BOARD is checked for both oil-soluble and water-solu- 


ble odors. 


Strips of board, not in contact with Petri dishes of liq- 


uids, are held with them in covered dish for 12 to 24 hrs., then the 
Petri dishes are removed and the oil and water are sniffed for odors. 


time, a dish containing butter but no 
board is set up as a control. After 24 
to 48 hrs. at room temperature, the 
butter is tasted and compared with the 
controls. 

It is also possible to set up a test 
where the board is not in contact with 
the butter. Such a test is often em- 
ployed to check the odor of an outside 
carton in which food materials, indi- 
vidually packaged, are shipped. 

Another medium, similar to butter 
but even more susceptible to upset in 
flavor balance, is plain milk chocolate. 
In the chocolate test, board samples 
are placed in a closed container, out 
of contact with the chocolate. The 
board and chocolate are held in the 
glass containers for one to two days, 
after which time minute bites of the 
test and control chocolates are tasted. 
This critical test was devised at the 
Manayunk Laboratories of the Con- 
tainer Corp. of America. 

In extremes it has sometimes been 
found vacuum distill 
paperboard with collection and con- 


necessary to 
centration of the odor compounds in 
a dry ice trap for later identification. 
Elimination of odors 


The preceding parts of this article 


have all been leading up to the theme 
that paper need not have objectionable 
odors. 


If it does, the odors have been 
added sometime between pulping and 
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final use and adequate precautions 
have therefore not been taken to pre- 
vent them. 

Care must be taken in the choice of 
all virgin and used stock, which should 
be free of all strong odors or substances 
that may be sources of odors. Ac- 
ceptable bales should be stored where 
they are not allowed to become wet 
and moldy. 

It has been found practical and 
good psychology to train plant workers 
to check all stock on arrival at the 
plant or before being fed to the beaters 
or hydrapulpers. 

The liberal use of chlorine is not 
only useful in the control of organisms, 
but it has a deodorant value. Other 
fungistats must be properly used. Of 


course, it is highly important that sys- ° 


tems be shut down frequently and 
An in- 
crease in water temperature in the 


given an adequate cleaning. 


whole system, where possible, will 
volatilize low-boiling odor compounds 
and therefore remove them. 

In containers where printing inks are 
prominent, oil inks should be selected 
which dry to a low odor level. In 
extreme cases where no ink odor can 
be tolerated, vapor-set or steam-set 
inks are recommended. 

Aromatizing with fragrant odorants 
such as vanillin and coumarin may 
make a board more pleasant for cer- 
tain uses, but they should not be 





looked upon as a panacea of bad prac- 
tice. 

Finally, in every plant an individual, 
properly selected and preferably from 
the laboratory staff, should be placed 
in charge of all odor work. He should 
select a panel to work with him fre- 
quently and help to pass on critical de- 
cisions. 

Through experience, such an in- 
dividual will be able to establish toler- 
ance levels on paper and paperboard 
for each type of product. It is im- 
practical and uneconomical to run the 
risk of odor hazards when, by taking 
such precautions as have been out- 
lined above, a paper manufacturer can 
produce a wholly acceptable product. 


BUTTER “SANDWICH” between 
two pieces of board is a further 
test for food-package odors. Tast- 
ing the butter will detect odors 
acquired from the paperboard. 


< ¥ a x 
MILK CHOCOLATE is especially 
sensitive to volatile odors, ac- 
quired from board, which can be 
detected by taste. Minute bites 
are tasted after one or two days. 
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Get a good grip on sales with easy-to-grip Duraglas containers! 


PUT HE-MAN HANDINESS IN YOUR BATHROOM PRODUCTS 


Pick one of the 1400 Duraglas containers 


‘functioneered”’ for good looks and good grip 


When you put your “he-man”’ 
product in a good-looking con- 
tainer that’s easy to use, you have a 
combination that’s strong for sales! 


You get this selling combination 
in any one of more than 1400 func- 
tioneered Duraglas bottles. They're 
made to your customers’ prefer- 


ences, yet meet the practical needs 
of your filling-line. Easily individ- 
ualized by distinctive closure and 
label treatment, they are also low 
in cost. 


If you should prefer a custom- 
made container, Duraglas Center 
specialists are ready to create a sales- 


appealing design, produce it with 
the most advanced technical skill. 
It will have the strength, tough- 
ness and durability that mark a// 
Duraglas containers. 


For everything from bottles to 
closures to shipping cartons, call 
your local Owens-Illinois office. 


Buraglas Boitles are Protectors of Quality 


OWENS-ILLINOIS GLASS COMPANY + TOLEDO I, OHIO + BRANCHES IN PRINCIPAL CITIES 
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This consultation service on packaging subjects is at your com- 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 122 East 42nd St., New York 17, N. Y. Your name or 
other identification will not appear with any published answer. 


Sturdier package for biscuits 


QUESTION: We are looking for a 
rigid container which must be airtight, 
lend itself to easy filling and should 
also show the product to the prospec- 
tive customer. We would also prefer 
a container which can be reclosed by 
the customer so that it is airtight after 
‘part of the contents has been used. 
Our product is a specialty biscuit 
which we are now selling in small- 
sized bags of double cellophane, but 
we wish to go to a larger size in a 
rigid package so that it can be more 
attractively stacked for retail display 
purposes. 


ANSWER: There is only one con 
tainer which will satisfy all of the re- 
quirements which you have outlined 
and that is a glass container. How- 
ever, it is doubtful if you would be 
satisfied with such a literal interpre- 
tation of your requirements for pack- 
ing biscuits. 

From the fact that you are using 
a two-ply cellophane bag, it is evident 
that your product requires a high level 
of moistureproofness but not air- 
tightness. 

robably the simplest answer to 
your problem is for you to use a 
printed tuck-in folding carton with a 
die-cut opening in one panel into 
which is placed an unprinted double- 
walled cellophane bag. 

Such a package will meet your re- 
quirements for stacking and rigidity, 
can be handled on your present bag- 
filling and closing equipment and give 
product protection and visibility. The 
filled enclosed cellophane bag can be 
hand inserted into the folding paper 
board carton. 

This package will also keep your 
costs in line with your other pack- 
ages. After the package has once 
been opened and part of the contents 
removed, it is an easy matter to turn 
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down the top of the bag and reclose 
the top of the carton. 

If this is carefully done, the prod- 
uct will remain protected against the 
possibility of moisture pick-up. 


Retention of flavors 

QUESTION: We are developing a 
new line of products which have 
several different flavors and aromatics. 
We have noticed in our sample pack- 
ages that there seems to be a con- 
siderable difference between the 
ability of materials to retain or to lose 
these assorted flavors. We cannot un- 
derstand the results and we are won- 
dering if there are any references or 
suggestions that would help us 


ANSWER: The basic fact is that all 
packaging materials, except metal and 
glass, are permeated to some degree 
by volatile organic materials and 
gases. The rate of permeation can be 
small for some packaging materials 
and some aromatic materials and 
However, other combinations 
can give rates of permeation and loss 


gases. 


so high that they cannot be considered 
as useful for packaging of many types 
of materials. Unfortunately, there are 
a great many kinds and combinations 
of packaging materials and an even 
larger number of aromatic materials in 
the form of flavors, odors, etc. 

As a result of this, it is not possible 
to give specific information on particu- 
lar combinations or to predict their 
behavior in more than a general way. 

The following references will be of 
considerable help in that they explain 
the mechanism of permeation as well 
as give specific data on many com- 
binations of packaging materials: 
“Polyethylene Permeability--I1,” Mop- 
ERN PACKAGING, July, 1948, p. 198; 
“Polyethylene Permeability—1i,” Mop- 
ERN PacKAGING, March, 1949, p- 119; 
“Permeability of Polymeric Films to 
Organic Vapors,” MODERN PLastics, 


June, 1950, p. 97; and “Permeability 
of Polymeric Films to Gases,” Mop- 
ERN Pxastics, July, 1950, p. 95. 


Preventing paper breaks 


QUESTION: We use motor-driven, 
jaw heat-sealing machines for sealing 
the tops of our bags after they have 
been filled. These sealers are used 
with many different bags, depending 
upon the products which we are pack- 
ing. Occasionally, we have trouble 
with the corrugated sealing jaws caus- 
ing breaks in the surface of some of 
our heat-sealed, coated papers and 
certain other bag materials. We are 
wondering if you could give us any 
ideas to avoid this trouble. 


ANSWER: Corrugated, heat-sealing 
jaws can be used satisfactorily with 
any material that is thermoplastic or 
which can be readily distorted under 
the sealing conditions of temperature 
and pressure. 

This means that cellophane and all 
plastic resin films can be sealed with 
out breakage of the film. However, 
if the corrugations are deep and 
severe, there can be sufficient dis- 
placement of these films to cause dis- 
tortion of printing or surface designs. 

Corrugated sealing jaws should not 
be used with sealing materials such 
as paper, metal foil and similar ma- 
terials which cannot be distorted with- 
out breakage. Paper and similar ma- 
terials can be sealed with corrugations 
where there is very little displacement 
or distortion imparted to the material, 
but deep and sharp corrugations will 
invariably cause breakage of the 
paper. 

The rule is then to use smooth seal- 
ing jaws where non-thermoplastic ma- 
terials are to be sealed and corrugated 
sealing jaws where the materials are 
either thermoplastic or can be slightly 
distorted under sealing conditions. 


MODERN PACKAGING 





Styled for a pick-up 
at point of sale 
with 


ELO-SEAL 


*tc u 8. fat. orr 


How can you catch a shopper’s eye—and get your 
product into her market basket? The makers of Adler’s 
Prepared Mustard found an answer to this question—in 
an attractive, re-use package labeled with a Du Pont 
**Cel-O-Seal” cellulose band. 


This distinctive, re-usable container attracts the lady’s 
attention. And, labeled with ‘*Cel-O-Seal,” it has extra 
sales appeal—because the bright, neat ‘‘Cel-O-Seal”’ label is 
eye-catching .. . protects against Contamination and 


tampering, and assures the shopper that quality is protected. 


Colorful **Cel-O-Seal” bands can help you in many ways 
at point of sale. They can relate your package to your current 
advertising theme or promotion. They can be imprinted indel- 
ibly with your sales message, slogan or emblem. 
See what a quick pick-up your product can get—when your 
package is styled for point-of-sale appeal with a Du Pont 
*“Cel-O-Seal” band. 


Let us help you design a sales-stimulating ‘‘Cel-O-Seal” band 
for your product. Just write “‘Cel-O-Seal” Division, E. I. du Pont 
de Nemours & Co. (Inc.), 2525-A Nemours Bldg., 

Wilmington 98, Del. “Cel-O-Seal” bands are also sold by 


Bette ancwarts Armstrong Cork Co., Lancaster, Pa., and I. F. Schnier Co., 


BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 
San Francisco, Cal. 


DU PONT “’CEL-O-SEAL”’ BANDS 





HEAT-SEALING MACHINE WITH HOLE PUNCHER 


The Amsco Model S$ Rotary Sealer has been provided with a 
special hole-punch mechanism for punching through the seal 
for hanging purposes or below the seal for bag ventilation. An 
adjustable trip device 
centers the hole in bags of 
varying widths. This ro- 
tary sealer, manufactured 
by Amsco Packaging Ma- 
chinery, Inc., 31-31 48th 
Ave., Long Island City, N. 
Y., is completely automatic, 
with thermostatically con- 
trolled heat-sealing wheels, 
and includes a label-feed 
guide for header-label seals, 
a 16-in. closed-top, double- 
element preheater and a 
= dial-type thermostat. The 
h@ader-label bags are carried through cool compression metal 
r@llers to set thermoplastics after the bag has passed through 
the heat sealer. assuring a secure label lock. 


GOLORED CAST-COATED PAPER FOR BOXES 


Ghampion Paper & Fibre Co., Hamilton, Ohio, has produced a 
mew grade of colored coated paper called Champion Krome- 
kote Colorcast, extending the Kromekote line formerly produced 
im white and ivory only. Kromekote Colorcast is a cast-coated, 
@ne-side paper having a very high finish, smooth surface and 
i§ made in five brilliant colors and in black, white and ivory 
Its clear, bright colors, high gloss, freedom from mottle, light- 
fastness and rub resistance make it attractive for box coverings. 
If can be readily handled on regular box-making equipment 
afd can be printed with regular or metallic inks, although the 
best results are obtained with gloss inks and cellophane-type 
inks. Due to production limitations, Kromekote Colorcast 
ig at present available in rolls only and is being offered for box- 
Wrap use only. All colors are carried in mill stock in 26 
and 30 in. rolls containing 3 reams of 500 sheets, each 20 by 


26-30 |b 


“SHAKE-OPEN” PLIOFILM BAG 


Shellmar Products Corp., Mt 
Vernon, Ohio, is offering an im- 
proved bag, designated as Tu- 
Seal, for the packaging of pro- 
duce items. Fabricated of the 
non-blocking HP Pliofilm, Tu- 
Seal bags are furnished without 
slip-sheets, which eliminates the 
job of removing interleaving 
sheets and requires no tale or 
anti-blocking agent. Another 
advantage is the speeding up 
of operations on the packer’s 
produc tion lines due to the ease 
of opening bags. The manufac- 
turer claims there is no “cling” 
or friction seal apparent at the 
open end of the bags and a 
shake of the wrist is all that is 


necessary to open them for filling. The Tu-Seal line will be 
carried in stock in six standard sizes, available with or without 
perforations. 


ICE-PROOF LABEL ADHESIVE 


Resisto, an ice-proof label adhesive said to withstand immer- 
sion in ice water and to be easy to clean up, is being marketed 
by Swift & Co., Chicago, for use on semi-automatic and auto- 
matic bottle-labeling machines. It is a casein-based product 
said to be clean machining and fast setting and to allow a 
minimum of slipping of body or neck bands, even on wet or 
stippled bottles. 


FILLER FOR CORROSIVE ACIDS 


A semi-automatic filling machine for C. P. grade acids, such 
as hydrochloric, nitric and sulphuric, has been developed 
by the MRM Co., Inc., 
191 Berry St., Brooklyn, 
N.Y. This machine oper- 
ates on the vacuum prin- 
ciple, with the vacuum 
being drawn by means of 
a Pyrex glass steam air 
jet pump. Acid bottles 
are fed into the machine 
by means of a stainless 
steel conveyor actuated 
by an operating lever 
raising or lowering the 
spout bar for filling into 
the acid bottles. Rate of 
fill is about two fills per 
spout per minute and the 
machine will fill bottles 
up to the 5-pt. size. 
Teflon, polyethylene and 
Pyrex glass are utilized 
for handling the corrosive acids and to avoid contamination 
of the liquids. Motors are furnished totally enclosed or ex- 
plosion-proof. 


CONTRACT PACKAGER EXPANDS 


The Arner Co., Buffalo, N. Y., 42-year-old firm which services 
special brand distributors and manufacturers of pharmaceutical 
products, announces its entry into the general contract-pack- 
aging field with a complete new battery of automatic packaging 
machines. New equipment includes automatic and semi-auto- 
matic cartoners, automatic labelers and automatic cottoning 
machines. 


PAPER-BANDED MESH BAGS 


According to Fulton Bag & Cotton Mills, Atlanta, Ga., their new 
Fultonet bags are the first open-mesh bags successfully using a 
smooth paper band on which brands and produce identification 
can be reproduced. Designed to meet the need for functional- 
ism and attractiveness in self-service markets, the new Fulton 
paper-banded bags are dyed in bright colors and the sides and 
bottoms are overstitched with red thread to make a stronger 
bag and to eliminate tucked-in corners and cuffed tops. The 
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It’s transparent—optically clear. 
Customers see colors, details—decide quic 


WL Ae Im. . 


First time you have a chance, drop into a retail store and It has great brilliance. 

see Kodapak Sheet in action for one of your customers. Shows merchandise at its best. Attracts. Speeds sales. 
See its sheer sales-magic at work ...see how packages It’s tough, durable. 

made of Kodapak Sheet trade-up merchandise—show Withstands handling. Minimizes shopwear. 

it, sell it faster—keep it fresh, lovely-looking longer. It’s stable. Does not discolor or lose clarity. 

It’s rigid, keeps its shape. Relatively unaffected by humidity. 
It’s chemically inert. Won't stain or discolor merchandise. 
It’s light as a feather. Cuts package weight. 


It’s uniform, Free from surface defects and blemishes. 


It’s easy to handle. Forms readily. 

Fabricators like to work with it. 

It’s available in two basic forms— 

a sheet to fit every job: Kodapak I Sheet, cellulose acetate, 
gauges up to 0.060"; Kodapak II Sheet, cellulose 

acetate butyrate, gauges up to 0.002”. Both forms 

are made to the same high standards, under the same 
conditions as Kodak photographic film base. 


For further information, consult your nearest reps 
resentative, or write Kodak. If you have a special 
problem, a visit to the Kodapak Demonstration 
Laboratory in Rochester will prove helpful. 


Kodapak Sheet 


“Kodapok” is a trade-mark 
FOR THE DISPLAY YOU WANT... THE PROTECTION YOU NEED 


Cellulose Products Division 
EASTMAN KODAK COMPANY 
Rochester 4, N.Y. 


Sales Officesr 

New York, Chicago. 

District Sales Representatives: 
Cleveland, Dallas, Philadelphia, Providence. 
Pacific Coast Distributor: 
Wilson & Geo. Meyer & Co., 
San Francisco, Los Angeles, 
Portland, Seattle. 

Canadian Distributor: 

Paper Sales, Limited, 
Toronto, Montreal. 





you can reduce your costs 


in box making CUTTING « CREASING - 
SCORING - and EMBOSSING 


operations 











SUPER-AUTOPLATEN 


_ TYPE SP 


THE MACHINE THAT IS THE /2r0ductiou 


Sensation of Europe 














EX@LUSIVE FEATURES 
OF TH BOBST SUPER-AUTOPLATEN 
z 


GUARANTEED SPEED .. . 4,500 sheets 
per hour .} . cut, creased, and scored 
in one opegation. 








For over a decade Bobst Super-Autoplatens have been 


_ proving themselves in the box making plants of Europe. 
In most applications, Bobst machines. give very appreciable 
production advantages. Now these machines are being in- 
troduced in America. The Bobst Super-Autoplaten is prac- 
tical for runs as small as 5,000 sheets . . . yet provides 
economy on runs over 1,000,000. Let us give you all the 
facts now; let us show you how much greater will be your 
profit when your present production is handled on a Bobst 
machine. The complete Bobst line includes ‘also the well- 
known Autovariable, fully adjustable, web fed box cutting, 
creasing and printing machine. 


J. BOBST & FILS 
PRILLY-LAUSANNE, SWITZERLAND 
Founded 1890... designers and manufacturers of pro- 
duction machines for box making and related industries. 


H. H. HEINRICH, Inc. 
200 Varick Street NEW YORK 14, N. Y. 








Sheets go through flat . . . feature of 
importance with heavy or rigid board 


stock. 
7 


Down-time of machine for set-up and 
make-ready never more than one hour 

. often less. The reason? Most of the 
make-ready takes place away from the 
machine. Once you've registered the die 
and steel plate, you can remove and re- 
place them at any time in a matter of 
minutes .. . and they'll always register. 
This is a priceless advantage when sev- 
eral customers want “immediate deliv- 
ery’, since short hold-over runs are easy 
to make. 


WRITE TODAY FOR COMPLETE INFORMATION 
GRAPHIC ARTS 
tay EXPOSITION & 
Fic aco sirrimste 71830 ] 


BOOTHS 230 and 232 
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smooth, white surface of the band provides space for brands, 
labels and pricing. Bands on the consumer-sized bags are on the 
outside; bands on shipping sizes are on the inside, protected 
by mesh, to prevent scuffing and tearing. 


PORTABLE VACUUM FILLER 


A medium sized, portable, all-purpose vacuum filler for hand- 
ling a large variety of products in many different sizes of con- 
tainers of glass or tin has 
been introduced by Sci- 
entific Filter Co., 1 Frank- 
lin Sq., New York. The 
new Model SF vacuum 
filler is said to be moder- 
ately priced, while pro- 
viding many of the fea- 
tures of the larger, semi- 
automatic vacuum fillers 
It is equipped with a sell- 
contained vacuum unit 
which fills bottles directly 
from a supply container 
ow the floor, thus elimi- 
nating the need of over- 
head storage tanks. The 
unit handles all kinds of 
glass or tin containers up 
to quarts and needs only 
one operator for maxi- 
mum production. The 
Model SF handles all 
types of liquids, light or heavy. Spouts are fully adjustable 
and change-overs take only a few minutes. An extension table 
can be used for the capping operation. 


NEW GIFT-PACKAGING ADHESIVE TAPE 


An innovation in decorative embellishments for gift packaging 
is the new Tuck Taffeta Ribbon Adhesive Tape manufactured 
by Technical Tape Corp., New York 53, N. Y. It is a pressure- 
sensitive tape made of Celanese acetate rayon which tears 
straight without cutting. The tape comes in a variety of attrac- 
tive colors and is available in both counter display rolls in 10- 
and 25-cent sizes and in large rolls for use in dispensers. 


BULK-SIZED ICE CREAM CONTAINERS 


To take advantage of the increased use 
of home freezers and consequent pur- 
chase of larger packages, Continental 
Can Co., New York, now has available 
a ‘/egal. container for ice cream. By 
combining a container printed in a polka- 
dot design with a specially printed cover, 
many packers of ice cream have been 
able to obtain brand identification at a 
modest packaging cost. An easy-to-apply- 
and-remove “Griptite” cover speeds pack- 
aging and provides a dirt-free seal. 


PRINTED POLYETHYLENE BAGS 
Color-printed polyethylene bags are being offered by Be- 
mis Bro. Bag Co. With the addition of new machinery in its 


factory at Minneapolis, Bemis is now producing polyethylene 
bags printed in from one to four colors in a wide variety of 
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PACKAGING 

COSTS LESS 
WITH PETERS 

MACHINES 


Have you checked up recently on the cost of your 


present method of carton set up and closure? 


Many plants are still using slow, expensive hand 


methods, when PETERS semi-automatic and automatic 


machines could do the same job much faster, at lower 


cost and with less labor. 


If you are seeking ways to cut your production costs, 


step up your output and increase profits, investigate 


these machines today. 


Send us samples of the various cartons you are now 


using. We will gladly send specific recommendations. 


This PETERS D&W TYPE 
SENIOR CARTON FOLD- 
ING & CLOSING 
MACHINE closes 60 or 
more cartons per minute, 
depending upon size of 
carton used. Fully auto- 
matic, no operator re- 
quired. The packages 
enter the machine on 
conveyor belt as open, 
filled cartons and leave 
the machine completely 
closed, ready to be 
packed for shipment or 
to be conveyed into o 
wrapping machine. 


This PETERS SENIOR CAR- 
TON FORMING & LINING 
MACHINE equipped with 
Automatic Carton & Liner 
Feeding Device sets up 
60 or more cartons per 
minute, depending upon size 
of carton used. Machine is 
automatic. After cartons 
ore set up, they drop onto 
a@ conveyor where they are 
carried to be filled. 


PETERS MACHINERY COMPANY 











Good Packaging Requires 
Sound Cheeckweighing .... 


EXACT WEIGHT “Selec- 
trol” (fully automatic) 
checkweighing crackers 
on @ high speed produc- 


Uniform consumer packages meet every 
requirement. Net weight in the package 
is accurate . . . overweight is eliminated 
and product recovered . . . underweight 
does not occur. You meet all weights 
and measures regulations everywhere. 
No matter what or how you package 
gear your checkweighing to your pro- 
duction line. Sound planning always 
avoids bottlenecks in advance. Do this 
with weighing equipment that fits the 
job. EXACT WEIGHT Scales are in 
daily use in thousands of plants that 
package for over-the-counter distribu- 
tion, coast to coast .. . are designed and 
built for your particular needs for 
manually operated, semi-automatic or 
fully automatic operations. Write for 
details for your business. 


EXACT WEIGHT SCALES 


itt Mevision 
THE EXACT WEIGHT SCALE COMPANY 


222 W. Fifth Ave., Columbus 8, Ohio 
2920 Bloor St., West, 


tion line. Packages are 
selected for underweight, 
overweight and EXACT 
WEIGHT. Selectrol works 
between the filling ma- 
chine and the closing 
operation 


Toronto 18, Canada 
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shapes and sizes. Bemis is also supplying to the trade from 
its paper-specialty plant located in St. Louis, polyethylene-lined 
kraft paper bags. 

Other Bemis products include multiwall paper bags with a 
polyethylene-coated ply and polyethylene-laminated textile bags 
of cotton and burlap. 


EASY-FOLDING CORRUGATED BOARD 


Shellcrease, a new corrugated board manufactured by Shelton 
Mfg. Co., Inc., 42-24 Orchard St., Long Island City, N. Y., 
should be a welcome innovation for many packers. Minute 
scoring marks in the corruga- 
tion permit folding at any point 
—across the corrugation or di- 
agonally in any direction—with 
the ease of wrapping paper, it 
is said. A product wrapped in 
Shellcrease requires no 
outside wrapping because the 
flat surface is high-quality kraft 
paper. Any kind of fastening 
may be used, such as pressure- 


other 


sensitive tape, twine, gummed 
tape, staples or steel strapping. 
Shellcrease is manufactured in 
stock rolls up to 72 in. wide and 
250 ft. long, or in sheets cut to 
order, and is available in four 
weights—35, 55, 70 and 100 Ib. 
basis. As illustrated, many users 
employ a mandrel for working the flexible corrugated material 
around the object to be packaged 


PIVOTABLE-SPHERE HAZEMETER 


Henry A. Gardner Laboratory, Inc., 4723 Elm St., Bethesda, Md., 
announces the availability of the new Hunter Pivotable-Sphere 
Hazemeter for measurements of haze and luminous transmit- 
tance of transparent plastics and other materials according to 


ASTM Method D1003—49T. 


PORTABLE TABLET COUNTER 


The Vibracounter, a portable, light-weight pill counter, has been 
developed by The Vibracount Mfg. Co., 501 East Verdugo, 
Burbank, Calif. It is said to handle either uncoated, coated or 
gelatin-type tablets or cap- 

SE sules, or other objects of 

uniform size or irregular 
shape, and the tray is cus- 
tom made to manufacturers’ 
samples of pills or tablets. 

The Vibracounter is 
operated as a scoop and is 
actuated by an 
vibrator which is controlled 
by a push button on the 
handle. When it is in operaticn the electric vibrator actuates 
the tray only. 

There are holes in the bottom of the pill recesses for both 
sifting powder and broken articles from the tray. 
load up to 100 pills of a 
are removed from the 


electric 


The unit will 
2-in. maximum diameter. The pills 
hole by the electric vibrator which is 
fully adjustable and operated on a 100 volt AC power. 

The unit measures 8 in. square and weighs approximately 
2 Ibs. It is built of stainless steel and chrome, with an alumi- 


num handle. The pill-hold base is of synthane construction 
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The mark 
of competent 
glass engineering 


Armstrong Engineers are responsible for many im- 
provements in container design to meet technological 
advances in packaging equipment developed to speed 
filling and sealing. These modifications include re- 
design of finish, neck, and base contours, many of 
which have been adopted by the glass industry. Com- 
petent engineering is one of the many reasons why 
users of glass containers have come to associate the 
name Armstrong with improved performance. Let 
your Armstrong representative show you how to 
better your production records with quality containers 
or write to Armstrong Cork Company, Glass and 
Closure Division, 2308 Prince Street, Lancaster, Pa. 
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Moistureproof POLYTHENE Closures 


help Abbott keep their powders dry 


Seal tight, prevent moisture from reaching 


inhaling powders; attractive and economical. 


To prevent moisture from coagulating their powder 
inhalants, Abbott Laboratories use a glass vial with a 
snug-fitting moistureproof Du Pont polythene stopper. 


Resilient polythene closures fit snugly, form a tight 
seal and compensate for slight variation in container- 
top dimensions, And they’re always easy to remove. 
Besides being moistureproof, polythene is tasteless, 
odorless, nontoxic and inert to most packaged ingre- 
dients. It’s tough, too—won’t chip, crack, or become 
disfigured in use. 

An unlimited design field is opened by polythene. 
You'll find it in most types of closures (screw-on, 
snap-on, plug-type, etc.) and in other packaging uses 
from molded bottles for deodorants to heat-sealed 
wraps for food products, Molders can supply it in 
many attractive colors, Polythene is low in cost. Its 
light weight and toughness in thin sections mean 
more closures or packages per pound. 

Polythene molding powders are made by Du Pont. 
This plastic is supplied by extruders, molders and 
other processors in film 1 to 30 mils thick, widths up 
to 112 inches; lay-flat seamless tubing, widths from 
2 to 56 inches; molded closures and containers and 


other forms, We'll gladly suggest suppliers. The cur- 
rent demand for polythene is saturating the supply. 
But now is the time to evaluate this remarkable plastic 
for your product improvements of the future, when 
more polythene will be available. For more informa- 
tion write to E, I. du Pont de Nemours & Co. (Inc.), 
Polychemicals Dept. (Plastics Sales Offices): 350 Fifth 
Avenue, New York 1, N. Y.; 7 S. Dearborn Street, 
Chicago 3, Ill.; 845 East 60th St., Los Angeles 1, Calif. 


Polythene stoppers made by Lumelite Corporation, Pawling, 
N. Y. and Closure Div., Owens-Illinois Glass Co.; 
by Kimble Glass Division of Owens-Illinois Glass Company, 
Toledo, Ohio, for Abbott Laboratories, North Chicago, lll 


glass vials 


REG us par OFF 


PLASTICS 


Better things for Better Living 


..+- through Chemistry, 
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to withstand heat for sterilization purposes and features an 
acrylic cover for visibility. The cover spout for bottling has 
a special rubber adapter to eliminate bottle breakage. 


TWIN CAPPER FOR FRICTION CAPS 


The new Model 50-D “Twin” capper for friction caps, manufac- 
tured by W. H. Swanson & Co., Wilmette, Il.,-is -similar-in 
appearance to the present Model 49-C capper used for screw- 
cap closure, but employs a new 
double-acting cam gear mecha- 
nism giving ample power for 
any friction-cap setting. Model 
50-D is designed for all types 
of friction-cap closures on glass 
metal or fibre containers and is 
easily adjustable to any con- 
tainer height and proper degree 
of pressure for setting friction 
caps. It is totally enclosed and 
adaptable to portable use or can 
be permanently mounted ona 
conveyor tabie. Fifty 2-in. 
strokes per minute provide fast, 
economical — performance. A 
large non-rotating, reciprocating 
spindle is furnished with a 
multiple spring-loaded clutch providing uniform and equal 
pressure on the entire friction-cap surface. 


RE-USABLE BAG CLOSURE 


A re-usable, stainless spring-steel 
bag closure for polyethylene bags 
has been developed by Durethene 
Corp., 55th Ave. at 19th St., Chi- 
cago, producers of flat and tubular 
polyethylene film. It can be opened 
and closed as simply as a safety pin, 
has the advantage of being re-usable 
on any size of polyethylene bag from 
4 to 14 in. wide. It is said to be 
inexpensive and is now available for immediate shipment. 


NEW IMPRINTS ON FROZEN FOOD CONTAINERS 


Announcing a wide variety of imprint designs on a new line of 
containers for frozen foods, Dixie Cup Co., Easton, Pa., makes 
it possible for the individual packer to chose an appropriately 
printed container bearing his own name at less, it is said, than 
it would cost him to have specially designed containers. Each 
design is available in a number of different sizes. 


ADHESIVE FOR VINYLS 


Vinyl-Hesive, an adhesive for gluing vinyl sheeting to porous 
surfaces, is being marketed by Thomas W. Dunn Co., Pearl 
and Dover Streets, New York. It is a water-thinnable, emul- 
sion-type adhesive that can be used with conventional equip- 
ment or by brushing to bond all flexible formulations of vinyls 
(Velon, Geon or polyvinyl chloride acetate) to paper, card- 
board, Masonite, felt and other porous surfaces. It is said 
that it is non-staining and can be safely laminated to various 
surfaces of vinyls without causing discoloration. The dried ad- 
hesive is said to be resistant to aliphatic hydrocarbons, oils, 
greases, water and deterioration by fungi, and is relatively 
non-toxic, 
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WRAPPED IN GOOD TASTE... 


Hayssen wrapping is preferred by particular people 
Fully automatic—it replaces expensive hand wrapping 
Provides exact registration of printed overwraps. 
Operates quietly, efficiently at a high production rate 
Handles practically any type of wrapping material 
Backed by 40 years of wrapping machine experience 


WRITE TODAY for full information and the name of 


your Hayssen representative. No obligation, of course 


HAYSSEN MFG. COMPANY «+ SHEBOYGAN, WIS. 


MESA 


C.ECTRIC EVE WRAPPING MACHINES 


iT PAYS TO WRAP 
THE HAYSSEN WAY 





Speeds Press Runs up to 50% 
Delivers Better Printing 


Two important advantages are yours now, with the new 
OXY-DRY Anti-Offset Powder: (1) elimination of all 
‘fill-in’? problems on letterpress, and (2) washup periods 
lengthened from 15,000 to 35,000 impressions, varying 
with job. OXY-DRY also offers you ““POSITIVE 
POWDER CONTROL” in the new micrometer adjust- 
ment recently incorporated into the OXY-DRY 
SPRAYER. 

Let us show you in detail how OXY-DRY methods 
can save you time and money. Write today—and see us 
at the 6th Educational Graphic Arts Exposition! 


Here Are the Advantages of the OXY-DRY SPRAYER 


1. Uniform Offset Prevention on all types of work. 


2. Positive Powder Control—with new micrometer speed 
adjustment. 


3. Elimination of Static Electricity from Sheets permits easy 


Fic J . . . 
4 fiow of work. be in operation at our display at the 6th Edu- 


THE OXY-DRY SPRAYER (shown above) will 


e Fast Drying of Ink and Faster Handling of Sheets permits 


cational Graphic Arts Exposition—Ser.. 11 to 23. 
full press delivery. 


See how the micrometer setting controls the exact 
5. Time and Labor Saved, fewer press interruptions. flow of powder during actual demonstration on 
6. No Dusting Hazard—small amount of powder used. Pow- long press runs. 

der is fully-endorsed health factor, The OXY-DRY SPRAYER is a patented device 


ern BIN 
oe crnonie 1st HOW THE Oxy-pRY 
~ one SPRAYER WORKS 


PRINTED SURFACE 








@As brass cylinder (A) revolves, anti- 
offset powder (B) is distributed past 
electronic tube (C) receiving 10,000 
volt positive charge and bonding in- 
stantly across freshly-printed surface 
below. The static electricity (negative 
electric charge) in the paper is in- 
stantly dispelled. Air vents (D & E) 
set up air curtains, and are required 
only under extremely drafty shop con- 
ditions. Micrometer setting controls 
speed of revolution of cylinder (A) 
and exact amount of powder distrib- 
uted. 











For further information write Dept. MP 


OXY-DRY SPRAYER CORP. 


320 So. Marshfield Ave., Chicago 12, Ill. 


FULL-PRESS-DELIVERY OFFSET PREVENTION 
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* LOBSTER 


Food products keep fresh in their natural state. 
Nature sees to that. But when they're prepared for 
human use extra-special care is required to preserve 
freshness, flavor, and keep out dirt. 


Ordinary papers can’t do that. KVP specialized 
food-protecting papers do it to perfection. And KVP 
artists and printers are noted for designs that add to 
sales appeal. 


Have you any current packaging problems that 
involve “protection and beauty”? We'll be glad to hear 
from you. 

*A hardshell denizen of coastal waters, having five 
pairs of legs, with the first developed into claws, 
or pincers. Very succulent when unwrapped. 


** PEACOCK 


PERS 
og op INDUSTRY 


INDUSTRIES SERVED 


BAKING MEAT 
Bread - Cracker Packing - Locker 
Cereal Retail 


DAIRY 
Butter - Cream - Cheese 
Ice Cream - Milk 
FISH - FRUIT - FROZEN FOODS 
POULTRY - SHORTENING 
VEGETABLE 


**The male of the peafowl, noted for its tail 
feathers of striking beauty, highlighted with 
iridescent, eyelike spots. 
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ASSOCIATED COMPANIES 


KALAMAZOO VEGETABLE PARCHMENT CO., 


mitc#eilG¢ a2. 


DEVON, PENNA 


KVP COMPANY OF TEXAS, HOUSTON, TEXAS 


* 4 HARVEY PAPER PRODUCTS CO 
IN CANADA; THE KVP COMPANY LIMITE®D, 
APPLEFORD! PAPER PRODUCTS LIMITED, HAMILTON, ONTARIO .- 


AUGUST 1950 


, STURGIS, MICHIGAN 


ESPANOLA, ONTARIO 


MONTREAL, QUEBEC 
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News of importance to the producers of bottled and other glass- 
packed products is the announcement that the Economic Ma- 
chinery Co., Worcester, Mass., builders of “World” labelers, 
has been acquired by the George J. Meyer Mfg. Co., Cudahy, 
Wis., who are the manufacturers of the “Dumore” line of 
bottling machinery. 

Having for many years served customers in the same field 
with different types of equipment, these two widely known com- 
panies now join forces to offer development, service and supply 
of all bottling line machinery—from automatic unloading to 
cleaning, filling, capping, pasteurizing, labeling, foiling and 
case-packing. 

The announcement states that the Worcester plant of 
Economic Machinery Co. and its entire organization will be 
maintained intact, under the Meyer management. The three 


Lie 
uel 


SIGNING PAPERS consummating the sale of 
Economic Machinery Co. to George J. Meyer Mfg. 
Co. are (left to right) George L. N. Meyer. 
president of the Meyer company; Lyle F. Harris. 
president, Worchester Chamber of Commerce, 
and Andrew J. B. Adams, president of Economic. 


Worcester buildings provide more than 100,000 sq. ft. and 
the plant employs 250. The Meyer plant, just outside Mil- 
waukee, occupies 56 acres, with 500,000 sq. ft. of floor space, 
and has nearly 1,000 employees, devoted exclusively to the 
production of bottling equipment and machinery. Executive 
personnel of both companies will remain. The combined 
companies will have representatives in 17 cities in this 
country and 14 abroad. 


Shellmar Products Corp., printers and converters of flexible 
packaging materials, announce the appointment of A. W. 
Scholp to the position of superintendent of the company’s main 
manufacturing plant in Mt. Vernon, Ohio. 


The Minnesota Mining & Mfg. Co., St. Paul, Minn., announces 
the following promotions in its tape division: James E. Corbin, 
former supervisor of the tape technical service group, to be 
technical service manager; Roy P. Rivard, to be manager of the 


tape pilot plant. 
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After many months of extensive preparation, construction has 
started on Milprint, Inc.’s new plant which will house Mil- 
print’s complete Milwaukee operations under one roof, includ- 
ing production facilities, offices and warehouse space. High- 
speed presses representing all major methods of printing and 
other implements of the graphic arts will be arranged for 
straight-line production to bring about greater efficiency, econ- 
omy and capacity. The rectangular brick structure, to measure 
462 by 608 ft., will cover seven acres or 280,000 sq. ft. of floor 
space. Its 22-acre site, located on the north side of Milwaukee, 
was selected to permit triple expansion which eventually may 
be necessary. A two-story office building adjoining the plant, 
to measure 100 by 260 ft., will bring the total floor space of 
the entire structure to 332,000 sq. ft. A completion date of 
March 1, 1951, has been set. 


Charles E. Whitten has been elected a director of the Robert 
Gair Co., Inc., New York, manufacturers of paperboard, fold- 
ing cartons and shipping containers. Mr. 

Whitten has also been appointed president [iq 

and general manager of Gair Co. Canada 

Ltd., Toronto, a subsidiary of Robert Gair Co., 

Inc., to succeed George W. Brown, who died 

on June 1, 


Mailler Searles, Inc., San Francisco, is now 
West Coast distributor for all products manu- 
factured by the Plax Corp., Hartford, Conn. 
The Glenn H. Taylor Co., which handles Plax 
products in southern California, will continue to represent 
Plax under the supervision of Mailler Searles. M. Walthall 
Turner of the Plax sales organization will transfer to Mailler 
Searles as representative in northern California, Washington 
ind Oregon. 


C. E. Whitten 


lo keep pace with the rapidly expanding frozen juice concen- 
trate industry, Continental Can Co. is building a new plant in 
Auburndale, Fla. The new plant, which will supplement Con- 
tinental’s manufacturing operations in Tampa, will be a one- 
story building, containing 120,000 sq. ft. of floor space, located 
on a 20-acre site, and the company expects it will be in opera- 
tion by late fail. 

Continental Can Co.’s new Milwaukee plant is now in opera- 
tion. This is the largest plant in the Milwaukee area, with a 
floor space of approximately 1,000,000 sq. ft. 

A new Milwaukee district sales office, located in the First 
Wisconsin National Bank Bldg., has been opened, with Robert 
S. E. tfield, formerly assistant to the vice-president in charge 
of sales, as sales manager 


Robertson Paper Box Co., Inc., Montville, Conn., announces 
the following appointments: Sampson W. Yates, formerly with 
the National Folding Box Co., New Haven, production manager; 
Thaddeus W. Totman, box factory superintendent; Robert F. 
Sylvester, formerly employed by the Parsons Paper Co. in 
Holyoke, Mass., chemist. 


James C. Handy has been appointed to the sales staff of the 
Gardner Board & Carton Co., Middletown, Ohio. He will 
be located at the company’s home office and will serve cus- 
tomers in the paraffin carton field in the Ohio and Indiana area. 


Seaboard Container Corp., Bristol, Pa., manufacturer of cor- 


rugated shipping cases, announces the election of four new 
directors—Grover C. Tuft, vice-president; George G. Ranes, 
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this de luxe corrugated prepak* 


Delivers goods to user factory-packed 

... conveys the impression of a qual- 

ity product...is outstanding in 

display ...is attractively printed in 

light brown ink on blue embossed board 

...identifies, describes, sells the 

product... features the maker’s name 

... insures against damage... saves 

one-third in packaging costs. Apply 

package action to your product 

and increase sales. Consult Write For The H & D 11-Volume 
Hinde & Dauch, Executive Offices, “Little Packaging Library." 
5007 Decatur St., Sandusky, Ohio. 


"Reg. U.S. Pot. Off. 


. 
FACTORIES AND SALES OFFICES IN: Baltimore * Buffalo * Chicago * Cleveland * Detroit * Gloucester, N. J. * Hoboken, N. J. * Kansas City, Kon. * Lenoir, N.C. * Richmond, Vo. * Sondusky, Obie 
t. Lovis © Wotertown, Moss. SALES OFFICES IN: Akron * Battle Creek * Cincinnati * Columbus * Denver * Erie, Po. * Fairfiel#i, Conn, * Find o * Greensboro * Indienapolis * Miem! 
Minnecpolis * Oleon, N. Y. * Omaha * Philadelphia * Pittsburgh * Reading, Pa. * Roanoke, Vo. * Rochester * Toledo * Worcester, Moss. IN CANADA, HINDE & DAUCH PAPER CO. OF CANADA, LTD., 
Teronto * Montreal * Chatham * Calgary * Halifax *Hamilton * Kitchener * London * Peterborough * Quebec * Regina * St. John, N. 8. * St. John's, Newfoundiond * Vancouver * Winnipeg 


hi 
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Floor Space: 
Overall, front to back by 
right to left, including grinding 
attachment 132” x 90’ 


Duplex body-blank stlitter 


or. trimmer and slitter 
HIGH SPEED......AUTOMATIC 


This is a 36-inch ma- 

chine, designed for 

plain iron or tin sheets 

having a maximum 

thickness of approxi- 

mately .017 inches. 
Operating speed is 50 sheets per minute, or slower 
to meet requirements. In the first operation, the 
slitter will trim and slit sheets up to 36 inches 
square, and then automatically trim and slit the 
strips into body blanks in the second. Or, for cap 
stock and for blanking bodies of large size cans, 
the same basic machine—with a different feed 
arrangement— will trim sheets on the first unit 
and then trim and slit them on the second. 


Sheets are fed from the first operation to the 
second on the same plane and are fully controlled 
by automatic hold-downs which guarantee per- 
fect registry and minimum scrap. 


Machine can be arranged for plain material or 
lithographed plate and can be hand-fed or 
operated in conjunction with an automatic sheet 


DIVISIONS: Hami/tor 
Owens, Rentschler 

Works ¢ Lima 
motive Works 


and Crane vision 


feeder—thereby requiring only a laborer to load 
the feeder. 


Both units are mounted on the same rigid, 
well-reenforced base and are geared in unison. 
The machine is equipped with a 3-horsepower 
individual motor drive, controlled by start and 
stop buttons. End thrust on shafts is taken by 
thrust ball bearings. Bearings are equipped with 
sight-feed, oil lubrication for minimum friction 
and long wear. Cutters are of Hamilton-Kruse 
design, of high-carbon, high-chrome forged 
steel—which by actual tests have given 40 to 50 
per cent more service between grindings than 
various other makes. 


This is in every respect a heavy-duty precision 
product—designed by Mr. Peter Kruse, and 
built by Lima-Hamilton’s Hooven, Owens, 
Rentschler Co. Division at Hamilton, Ohio. 


For complete information and specifications cal! or write 
to Lima-Hamilton Corporation, Hamilton, Ohio 


Chicago Office: 400 West Madison Street, Dai'y News 
Building, Chicago 6, Illinois. 


New York Office: 60 East 42nd Street, New York 17, N. Y. 


PRINCIPAL PRODUCTS: bismilton 


> 
OF - MA oo Kruse automatic can-making machinery, 

Ohio — Line Loco HAMILTON Niles ‘heey er-hine tooly | Honon 
[ | j fi dies 


| and steam engines; pecial heavy 


CORPORATION machinery; Heavy iron castings; Weld 


ments, Locomotives; Cranes and shovels 
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currently vice-president in charge of National Account Service; 
Frank L. Bernstein, vice-president in charge of sales, New York 
division, with headquarters at the Newark plant; and Irving 
Levine, vice-president in charge of production, New York di- 
vision, also with headquarters at Newark. 


Mrs. Enid Edson is now director of packaging design for 
Faberge Perfumes, New York. 


International Printing Ink has appointed Paul N. Baxter of 
Los Angeles to direct IPI’s West Coast activities. He succeeds 
David Elliott of San Francisco, retiring as 
president of the International Printing Ink 
Corp. Ltd. of California. Mr. Baxter will 
maintain his headquarters in Los Angeles and 
continue to direct local activities in that area 

in addition to his over-all duties 
A second new appointment at International 
» is that of Ernest A. Green to manage the IPI 

hs San Francisco branch. 


P. N. Baxter Harry A. Hansen has recently joined the Chi- 
cago sales staff of Crystal Tube Corp., con- 
verters, designers and printers of cellophane and other packag- 


ing materials. 


Chicago Show Printing Co. announces the appointment of 
Joseph M. Rothschild as vice-president in charge of the com- 
pany’s Eastern Sales Division. He will maintain offices at 
1775 Broadway, New York. 


The American Can Co., New York, announces 
the election of George J. Madge as comp- 
troller. Mr. Madge has been with the com- 
pany since 1912. 

He started with the can manufacturing 
company as a messenger, later became a clerk 
in the auditing department, rising successively 
through a number of posts to auditor in 1938. 


The Durethene Corp., Chicago, Ill., producer 
of polyethylene film, sheeting and tubing for 
the packaging field, announces the appointment of George 
Goodridge as representative in Greater New York and New 
His office is located at 175 Fifth Ave., New York. 


G. J. Madge 


Jersey. 


W. Brelsford Killhour announces his resignation as president 
and member of the board of directors of the Quaker City 
Paper Co., Philadelphia, Pa. 


Arkell & Smiths, manufacturer of paper bags, has announced 

the appointment of W. E. Noble as assistant to Howard C. 
Peterson, Jr., general sales manager. His 
headquarters will be at Canajoharie, N. Y., 
where he will coordinate the customer service 
and market development work of the A&S sales 
department. 


Chase Bag Co., Chicago, Ill., announces a 
complete new installation at its St. Louis plant 
for the production of Sharkraft bags, the all- 
crinkled multiwall paper bag. 

H. H. Kanatzer, Sr., who has been em- 
ployed by Chase since June, 1910, has retired on his 40th 
anniversary with the company. 


W. E. Noble 


The Claremont Paper Mill, Claremont, N. H., has been acquired 
by the Bemis Bro. Bag Co., St. Louis, Mo. W. A. Kirn, Sr., 
who has headed Claremont for many years, will remain in charge 
as manager for Bemis. The Claremont Paper Mill is equipped 
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THE NEW 


CLINTON 


COOLER - STACKER 
for Use With Any Front Chute 
Delivery Bag Making Machine 


Patents pending 


COOLS each bag perfectly and prevents bags 


from sticking to one another. 


PRESENTS each bag for inspection by the 
operator. 


STACKS the bags for removal by operator in 
any quantity for storing in cartons. 


OPERATES with any bag making machine that 
has front chute delivery. 


ADJUSTABLE for bags from 2 inches to 22 


inches long. 
VARIABLE speed for fast or slow cooling. 
SAVES time and material. 


WRITE for full information. 


CLINTON 
PACKAGING MACHINES 


Park Street Extension 


CLINTON, MASSACHUSETTS 
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DOES Your 
PACKAGING 
GIVE yoy 
ALL THESE 
LUSTEROID 
ADVANTAGES © 


Lusteroid vials and tubes 

offer all these advantages in modern 

plastic containers to meet your standard or 
special needs. Sizes from !4" to 1!” in diameter 
and lengths up to 6”. Cork, slip-on or 


screw-cap closures. 


Write for samples and new low prices today. 


Lusteroid Container Company, Inc. 
10 West Parker Avenue, Maplewood, New Jersey 
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to produce kraft paper specialties including such items as paper 
tape and creped paper. 


Kimberly-Clark Corp., Neenah, Wis., received one of the 
two top awards at the 1950 Inform-A-Show of the National 
| Assn. of Purchasing Agents 

convention, Cleveland, 

|Ohio, June 11-14. The 

| other winner was Jones & 

| Laughlin Steel Corp., Pitts- 

| burgh. Exhibits in the 

|show were outstanding, 

| with greater diversity of 

| products and processes rep- 

resented and with greate1 

}emphasis on educational 

values. The award com- 

| mittee consisted of John 

B. Hickox, partner, Belden 

and Hickox Advertising ; 
Agency; Frank A. Kolb, sales manager, Cleveland Electric II- 
luminating Co.; Frank L. Kulow, purchasing agent, Willard 
Storage Battery Co. 


Bakelite Div., Union Carbide & Carbon Corp. announces that 
plans hive been completed for construction of a new plant at 
South Charleston, W. Va., to produce Vinylite dispersion resin 
VYNV.3, used in the production of coated foils. The new 
plant, to be built and operated by the Carbide & Carbon Chemi- 
cals Div., Union Carbide & Carbon Corp., is scheduled to be 
in operation by mid-1951. 


The Topflight Tape Co., York, Pa., producer of printed pres- 
sure-sensitive tapes, announces that the administrative, sales, 
order, accounting and advertising departments will be located 
at 116 East Market St. in York. 


The Crystal Tube Corp., Chicago, converters and printers of 
cellophane, polyethylene and other transparent packing mate- 
rials, announce the appointment of Edwin Malley, formerly 
with Shellmar Products Corp., as general superintendent. 


Arvey Corp. announces the appointment of William H. Carmi- 
chael as vice president, with offices at 100 E. 42nd St., New 
| York. 


Eastern Corrugated Container Corp., Clifton, N. J., has been 
licensed by Shelton Mfg. Co., Inc., 42-24 Orchard St., Long 
Island City, N. Y., to manufacture “Shellock,” a new seamless 
bottom corrugated carton developed by Shelton. 


Dr. H. R. McCleary has been appointed sectional director, 
Application Research Dept. of the American Cyanamid Co., 
Caleo Chemical Div., Bound Brook, N. J. Dr. McCleary has 
been identified for several years with the study of physical 
chemical properties of dyes and dyeing and the application 
of physical chemical techniques to Calco research, development 
and manufacturing problems. In his new capacity, he will 
assist on special assignments covering all of the activities 
of the Physical Chemical Research Section. 


John G. Almberg, president of the Weigh Right Automatic 
Scale Co., Joliet, Ill., died on June 17 at the age of 69. Mr. 
Almberg had been active in the packaging field since 1904, 
and formed the Weigh Right company in 1933. He was 
responsible for many packaging machinery designs and patents. 
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1.000 ml 


A bulwark of resistance to chemical change — 


NEVIKAGLAS 


NevrraG as is Kimble’s borosilicate 
glass which has the highest resistance 
to chemical attack of any known work- 


able glass. 


You'll find that containers made of 


Neutraglas remain undaunted by any- 
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thing they contain, be it acid, alka- 
line or even distilled water. Nothing 
they hold, nothing used to sterilize 
them makes the slightest difference to 
them. Thus they are of the utmost 
importance for protecting solutions 


requiring highest purity and consist- 
ent potency. 

Kimble produces serum bottles, 
vials and ampuls in Neutraglas. For 
complete information and prices, 


please write. No obligation. 


Specify Kimble for Assurance of Container Quaiity 


BRAMOSLE GLASS wise cuo 


Division of Owens-Illinois Glass ¢ ompany 





if you sell 


VANANT Field Men Will Help 


Solve Your Packaging Problem 


Whether you require greaseproof, waterproof, or moisture-vapor- 
proof protection . . . whether it be the smallest bearing bag or 
MOISTURE -VAPORPROOF the largest aircraft engine envelope — you can depend upen 
WATERPROOF VANANT. Call upon one of our field specialists to analyze your 
GREASEPROOF contract specifications . . . ask him to suggest the most economi- 
cai methods and procedures. 





Bags and Barriers to Meet , 
You may have special interest in our new VP-210 (polyethylene 


AN -> JAN +--+ MIL on kraft) for JAN-P-117 and JAN-B-121 or for commercial ap- 
Specifications plications. 

Maintaining large inven- 

tory of source inspected 

materials means speedy 

deliveries to meet your 


prodecion scheaule” at | WANANT PRODUCTS, INC. 


shipments certified. ; 
Milwaukee 1, Wisconsin. Plant: Tomah, Wis.» 
Represented by 


Ask for samples and prices. 














Allied Commodities Co. William Diemer & Co., Inc. R. M. Reutlinger & A i Standard Parts & Equipment Co. 
431 Andrus Bidg. 274 Madison Avenue Hulman Bldg. 904 N. Main-P.O. Box 4385 
Minneapolis, Minn. New York 16, New York Dayton, Ohio Fort Worth, Texas 

leonard Barol & A iat Protective Packaging Co.. The Smythe Company Geerge B. Woodcock & Co. 
1508 Finance Bidg. 7646 Cottage Grove Ave. 2661 N. Tevtonia Ave. 813 N. LaBrea 
Philadelshia. Pa. Chicago 19, Illinois Milwaukee, Wisconsin les Angeles 38, Calif. — 





MODERN PACKAGING 





CENTRAL STATES PRODUCTS 


At Central States, you are assured of the best solution to your 
packaging problem because our package planning experts are not 
confined to one or two materials. They work with scores of 
papers, plastics and foils; frequently we 
have even originated a new mater- 


A PROFITS WITH 
y, 





ial to meet an unusual need. 


Polyethylene bags protect 
drive-in speakers in winter 
storage. 

af 
of printed kraft, also made with 7% 
protective inner liner 


Printed cellophane Shirt Bags give 
protection-plus sparkling display 


Polyethylene liner per- 
mits re-use of drum 
Strong transparent Wet-strength bags de- without cleaning 
polyethylene is ideal liver crisp newspapers 
for display of hard- despite weather 
ware parts. 


Wide gusset provides extra 2S 
large capacity-in we 
Diaper Bags. : f ‘ \y 

“4 


Rigid, transparent Showboxes 
make glamorous 
* consumer pack: 


3 A» 2 ages. 


el, 


“<4 


Pliofilm bags combine visibility, 
strength and moisture- 
resistance. 


Central States Paper and Bag 
- Co. produces packages for every 
Three-ply, printed Ham Bags industry, using plain and printed papers, treated 
speed wrapping and make ° 
neater packages. papers, acetate, polyethylene, foil, cellophane 
and many other materials. 
DEPT. A-8 


Call or write our CENTRAL STATES PAPER & BAG CO. 


re 
es ee 5221 Natural Bridge * St. Louis 15, Mo. 


packaging. Offices in Principal Cities 
Plants in: ST. LOUIS ¢ SEATTLE © SALT LAKE CITY ¢ IRVINGTON, N. Y. 
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Addition of materials-handling classifica- 


B | tion as part of the Fourth Annual Pro- 


| tective Packaging Competition to be held 
in Philadelphia’s Convention Hall, Oct. 
10 to 12, by the Society of Industrial 
Packaging & Materials Handling En- 
gineers has been announced. The com- 
petition, an annual event open to non- 
members as well as members of the 
Society, is held each year as a feature 
of the annual exposition. The new classi- 
fication is expected to attract an even 
greater array of competitive ingenuity 
than previous years when the competi- 
| tion dealt solely with shipping-container 
| design. 

The “Short Course,” an educational 
forum in the protective packaging and 
materials-handling field, will be held 
again at this year’s exposition. 

The following were elected presidents 
of various divisions of the Society of In- 
dustrial Packaging & Materials Handling 
Engineers: Winfield S. Hassler, Curtiss 
Candy Co., Chicago, Ill, Illinois Div.; 
Robert M. Hindman, Crosley Div., Avco 
Mfg. Corp., Richmond, Ind., Miami 
Valley Div.; Milton A. Oonk, Sieloff 
Packing Co., St. Louis, Mo., Missouri 
Div.; F. F. Holt, Birmingham, Mich.. 
Michigan Div.; A. M. Lownsbury, Rail- 
way Warehouses, Inc., Cleveland, Ohio, 
Northeastern Ohio Div.; Frederick R. 
Christian, Lockheed Aircraft Corp., Bur- 
bank, Calif., Southern California Div 


Preliminary arrangements have been made 
for the 1951 National Paper Box Mfrs. 
Assn.’s Convention to be held at the Chal- 
fonte-Haddon Hall in Atlantic City, June 
3—6. The theme for this 33rd annual 
meeting will be “A Third of a Century of 


Progress.” 
gress. 


L. J. Markwardt, assistant director, U. S. 
Forest Products Laboratory, Madison, 
Wis., was elected president of the Ameri- 
can Society for Testing Materials at th« 
annual meeting. 

A new attendance high of 2,134 was 
reached at the 53rd annual meeting of 
the American Society for Testing Ma- 
terials held in Atlantic City, June 26 to 
30. A large number of technical papers 
and reports were given in the 23 formal 
technical sessions and throughout the 
week there were upwards of 500 meet- 
ings of the A.S.T.M. technical committees 

Recommendations from technical com- 
mittees resulted in 68 new specifications 
and tests, with revisions in some 200 ex- 


isting standards and tentatives. All of 
these will be published separately and also 
in the 1950 Supplement to the 1949 Book 
of A.S.T.M. Standards. The total number 
of A.S.T.M. Standards is now about 
1,675. 

Another interesting feature was the 
biennial exhibit of testing apparatus and 
related equipment, together with the 
photographic exhibit which featured 
prints, photomicrographs and electron 
micrographs on engineering materials. 


The Handbook of Material Handling with 
Industrial Trucks, a 72-page practical 
guide for the analysis of material-han- 
dling operations and the application of the 
unit-load method with power-operated 
industrial trucks and accessories, has just 
been published by the Electric Industrial 
Truck Assn. This book, which supplants 
the former Materials-Handling Handbook, 


What's doing 


Aug. 16-18—Western Packaging 
and Materials Handling Ex- 
position and Conference, Civic 
Auditorium, San Francisco 

Sept. 5-9—Affiliated Drug Stores, 
annual meeting, Hotei New 
Yorker, New York. 

Sept. 11-23—National Graphic 
Arts Exposition, International 
Amphitheatre, Chicago. 

Sept. 16-21—National Wholesale 
Druggists’ Assn., annual meet- 
ing, Waldorf-Astoria, New 
York. 

Sept. 21-23—Drug, Chemical & 
Allied Trades, 
Shawnee-on-Delaware, Pa. 

Sept. 22-26—American Meat In- 
stitute, annual meeting, Palmer 
House, Chicago. 

Sept. 23-26-Packaging Ma- 
chinery Mfrs. Institute, 18th 

Home- 


convention 


annual 
stead, Hot Springs, Va 
Sept. 25-27—Associated 


convention, 


Chain 
Drug Stores, annual meeting 
Hotel New Yorker, New York 

Sept. 25-27—Assn. of National 
Advertisers, annual meeting, 
Drake Hotel, Chicago. 

Oct. 2-6—National Hardware 
Show, Grand Central Palace, 
New York. 
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Because my protective qualities 
make me the finest “bodyguard” a 
product may have. Cochran’s alum- 
inum Foil says “Buy me!’ First, 
because foil-wrapped products stand 
out so beautifully on the dealer’s 
shelf. Second, because the public 
has learned to depend on the quality 
of anything that’s protected by 
Aluminum Foil. So Cochran’s 
Aluminum Foil gives buying resist- 
ance the old “one-two punch” to 
win sales championship—for you! 


COCHRAN FOIL COMPANY 


LOUISVILLE 10, KENTUCKY 


SALES 714 Wrigley Bidg 3318 East Loke Street 632 Fisher Building 500 Fifth Avenue 


238 West Wisconsin Ave Hippodrome Bidg 
OFFICES Chicago II, Ill Minneopolis 6, Minn Detroit 2, Michigan New York 18, New York 


Milwaukee 3, Wisconsin Cleveland 15, Ohio 
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... for LIFE of 


CONTAINER and PRODUCT 


UPRESSIT CAPS APPLIED, CLOSED, 
CRIMPED WITH NEW 
SEMI-AUTOMATIC MACHINE 


New semi-automatic capping and sealing machine 
designed expressly for use with the famous U pressit 
reseal and tamper-proof over-seals. This unit closes 
and seals containers at the rate of 2000 per hour. 


Customers know the many advantages of the 
Upressit Cap. It is by far the easiest and safest 
method of sealing... cap snapping off and on with 
mere finger pressure. 

Now the closing and crimping of the Upressit 
Cap can be done safely and easily by this semi- 
automatic machine. The machine is compact and 
portable ... easily moved from one filling station 
to another. It is fitted with wheels on four adjust- 
able legs, which can vary the height of the closing 
table. 

For further information on this semi-automatic 
unit...fully automatic equipment... hand tools 
...or Upressit Seals and Over-seals, write... 


CU PRESS IT | 


UPRESSIT PRODUCTS CORPORATION 


LEXINGTON AVENUE NEW YORK 17 N Y 


| ey am Goh bbs 
Information 


is divided into four sections: The Evalua- 
tion of Industrial Truck Handling; Ma- 
terial Handling Management, with sub- 
sections devoted to the preparation and 
use of flow-process charts, handling opera- 
tions in production, handling in storage, 
the use of unit loads in storage, with lay- 
outs, commodity and capacity factors, 
etc.; The Organization of an Industrial 
Truck System; and Practical Truck Engi- 
neering. Single copies of the book are 
sold for $1.00 with special quantity prices 
on application. Executive officials of any 
ndustry of business, making application 
on company letterhead to The Electric 
Industrial Truck Assn., Dept. PR, 3701 
N. Broad St., Philadelphia 40, Pa., will be 
supplied a copy of the book with the 
compliments of EITA. 


\ new Ink Color Booklet has been de- 
veloped for the salesmen of Union Bag 
& Paper Corp., New York. This valuable 
selling aid shows all standard colors now 
available on both kraft and white papers. 
Che company used its own paper, inks and 
presses to print the color swatches for 
this booklet. Its chief advantage is the 
elimination of the need and expense of 
blending special colors for customer ap- 
prov al. Customers merely specify colors 
by number and thus avoid disappointment 
about color matches. 


The Assn. of Canadian Industrial Design- 
ers held its annual meeting June 9 in 
Toronto. Sid Bersudsky of Toronto was 
elected president of the group; Jack 
Luck, vice-president; John B. Parkin, 
treasurer; and Watson Balharrie, secre- 
tary. 


Sylvania Div., American Viscose Corp., 
has published a booklet entitled, “Fifty 
Suggestions for Success in Self-Service 
Meats,” to aid retailers who are setting 
up self-service departments. The booklet 
covers many pertinent aspects from sug- 
gestions on physical layout of packaging 
facilities and meat processing to packaging 
ind display. It also suggests the proper 
grades of cellophane to handle specific 
meats and cheese-wrapping problems. 
In addition to providing information for 
dealers entering the self-service field, the 
booklet is suggested as a check list for 
already established departments. Copies 
may be obtained by writing to the com- 
pany at 350 Fifth Ave., New York. 


Charles Beck Machine Corp., 13th St. 
above Callowhill, Philadelphia 8, Pa., 
has published a new Beck Sheeter Cata- 
log covering the general features and di- 
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JOHNNY'S FUTURE 


IN RETROSPECT 


Tradition is a mighty powerful thing, 
Johnny, and it has real humble beginnings. 
Just take our family. When I went to work 
I had no idea of starting a tradition. It 
seemed only natural to have my son—your 
Dad—start to work in my plant, and only 
right to have you start there too, now. 
But that’s the way a tradition grows. 
You can't make it grow artificially. I 
helped to make tradition at our plant, too, just as much as your Dad and 
every other worker, and just the way you'll be doing. It was a matter of 
keeping at it day in and day out, always plugging, always doing our best, 
never letting slipshod work get by, always at top speed to meet production 
schedules, always with greatest care to maintain quality standards. And if 
we had ever let up for one moment, our tradition would have been shot. 
Still and all, it’s worth the trouble when you come to think of our tradition 
the best automatic platen in the whole world. That’s a tradition to be proud 
of. And something else, Johnny. The printers share in our tradition™ Their 


part in our tradition is buying our presses—37,000 so far. 


> 4 If you want to improve your own business, we are at your 
COAST-TO-COAST SERVICE 
SUPER SPEED PRINTING PRESS CO. INC PRINTING MACHINERY SERVICE CO 


Heidelberg Eastern Division Heidelberg Western Division 
121 Varick Screet New York, N Y 118 Ease 12th Sereet Los Angeles, Calif 


HEIDELBERG SOUTHERN INC GRAPHIC EQUIPMENT LIMITED 
ac Heidelberg Canadian Division 
120 North Sampson Street 


? 200 Bedford Road Toronto 
Houston 13, Texas 
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ACMEFLEX: 


NEW, HEAT-SEALABLE WEBS 


ENGINEERED FOR AUTOMATIC PACKAGING 





ACME BACKING CORPORATION 


Meadow & Bogart Streets, Brooklyn 6, N.Y. 











FOR MILITARY PACKAGING 


Data on construction, put-up, 
ad iL E 4 IK | \ physical characteristics and uses 
obtainable on application. 
GOVERNMENT APPROVALS 


FLEXKIN AL-100 FLEXKIN AL-611* 
JAN-P-117 AN-B-20 JAN-P-131, Amendment 3 
Type I—Grade A Type Il Type = (lass B 5 load limit 
Classes A-B-C-D All applications Type 1—Class I 
ee FLEXKIN AL-I11 
JAN-P-131, Amend. 3 
FLEXKIN AL#52 Type I—Class B 5% load limit 
JAN-P-131, Amendment 3 EF @4045* 
Type I—Class B 40# load limit FLEXKIN AL#4=45 
Type |—Class D JAN-P-117 
Type Il—Grade A—Classes A-B-C-D 
FLEXKIN AL+«59 FLEXKIN AL-6-80* 
JAN-P-131, Amend. 3 . wD JAN-P-117 
ahaa | ance ee Type I—Grade A—Classes A-B-C-D 
Type ASS f - 7 -E- 
ae sian FLEXKIN AL#2-60* 
Wright Field for Air Force JAN-P-117 
Airplane Engine Envelopes Type I-—~Grade A—Classes A-B-C-D 
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Backed ACME BACKING CORPORATION 
Materials BROOKLYN 6, N. Y. 
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For Your 
| Information 


ntinued 


mensions common to all the Beck Auto- 
matic Roll-Sheet Cutter models. The 
illustrated booklet contains facts on spe- 
cial characteristics and purposes of the in- 
dividual models, as well as a reference 
sheet-length chart covering the standard 
range of the sheet cutters. The catalog 
may be obtained by writing the firm 


rhe Society of Contemporary Designers 
announces its first annual exhibition to be 
held Oct. 1 to Nov. 1, 1950, in Los An- 
geles. The exhibition will endeavor to 
promote awareness of contemporary di- 
rections in design as related to world- 
wide standards of quality. Published 
and produced examples of graphic, in- 
dustrial and architectural designs, not 
limited to any special field, will be se- 
lected from the submitted works of de- 
signers during the past two years. The 
deadline for entries was Aug. 1 


A convenient and informative new, eight- 
page, technical-service bulletin has been 
issued by Paisley Products, Inc., New 
York and Chicago. Included in the pro- 
fusely illustrated, file-size booklet are the 
advantages, applications, composition, 
forms, properties and sealing techniques 
of Paisley case-sealing adhesives for hand- 
or machine-sealing operations. A special 
section illustrates and describes all the 
well-known automatic case sealers 
Featured in a_ separated section 
are 14 advantages of the Paisley line of 
case-sealing glue formulas and a list of 
the most popular grades. A glossary of 
container terms is also included. Copies 
of the new Technical Service Bulletin 
No. 22 may be obtained, without obliga- 
tion, by addressing requests to Paisley 
Products, Inc., 1770 Canalport Ave., 
Chicago 16, Ill., and 630 West 5lst St., 
New York 19, N. Y., or to the company’s 
sales offices located in principal cities 


Petroleum products packaging studies by 
the Petroleum Committee of the Pack- 
aging Institute have received the recog- 
nition and approval of the Lubrication 
Committee of American Petroleum Insti- 
tute and the Packaging Subcommittee of 
the National Lubricating Grease Insti- 
tute as the working committee for both 
organizations. Packaging information de- 
veloped by the Petroleum Packaging Com- 
mittee of the Packaging Institute will 
be received by the A.PI. Lubricating 
Committee and the N.L.G.I. for decision 
on what action these organizations ought 
to take on the findings. A joint Container 
Committee of A.P.I. and N.L.G.I. has 
been created to receive the Packaging 
Institute’s Petroleum Committee reports, 
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PRIVATE DESIGN DISTINCTION 
IN A STANDARD CLOSURE 


A glance at the caps on this page will tell you why so many people think 
that Armstrong's K-Design Caps are private molds. While they are 
stock molds they have all the distinction of private 

molds, perform just as well, yet are very reasonable in cost. 

Armstrong's K-Design Caps are available in many brilliant, non-fading 
colors. Range of sizes—8 to 22mm. Short skirt, KS: 8, 10, 

13, 15, and 18mm. Medium skirt, KM: 18, 20, 22, and 24mm, 

Long skirt, KL: 13 and 15mm. Additional sizes will be 

available soon. Your Armstrong representative will show you samples 
and prices. For additional information, write Arm- 


strong Cork Company, Glass and Closure Divi- ® 
i 5908 Prince Street, Lancaster ig 


sion, , Pennsylvania. 


RMSTRONG'S 


| Atak 


PLASTIC C APS 
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A WHITE CHRISTMAS IS COMING UP 
CATCH ON!...CASH IN! 


This Year 


* 


oF ata 


will prove to be the 


florists’ Santa Claus! 








Fascinating Transformation 
Multiplies Christmas Appeal 


Claremont “Sno-Flock” drama 
tizes the Holiday Spirit. New 
Novel and Salesational! Dresses 
up store-window trees, depart 
ment settings, lobby decorations 
Ideal for schools, churches 
restaurants, clubs, hospitals. A 
show in itself. Minimizes the need 


for additional trimmings 


Creates Glistening Snow 
Effects on 
Needle-bearing Trees 
Pines, Spruces, Hemlocks 


ssibilities with Claremont 
»- Flock” are practically limit 
Possesses irresistible, extra 
lling values—with opportuni 
ties for extra profits. So t 
ing-up bigger business —ring-in 
ur Christmas Season wit! 
laremont Sno-Flock 








In Two Minutes —-A two-gun simultaneous 
application (one of adhesive and one of 
white Flock) ‘‘blizzards’’ the branches with 
-a@ realistic fall of fluffy white ‘‘snow’’. 
Simple. Quick. Phenomenally profitable! 


ATTENTION FLOWER TRADES 
AND DISPLAY BUILDERS 


If you sell Christmas Trees or use them in dis- 
play arrangements, you can strike-it-rich this 
year with Claremont “Sno-Flock” (alluringly 
white, flame-retardant wisps of rayon). 
Applied as pictured above, these particles 
adhere to needles and branches—resemble a 
fresh snowfall. Spectacular effects alsoachieved 
on sprays, cones, wreaths and trims. “Sno- 
Flock” is sold in bulk —comes in sealed bags. 
Lightweight. Clean to handle. Brings you ex- 
tra profits at little cost. Write today for prices 
and complete details. 


*Colored Flock Also Available . . Pale Blue . . Pea Green. . Peach! 
eg > ateeeaneel 


oe 


. CLAREMONT WASTE MFG. COMPANY 


Manvfacturers of “Sno-Flock”...A Northland Inspiration 


CLAREMONT, NEW HAMPSHIRE 


I ko} am Colt he 
I bebdobaeeKoas key ol 


(Continued) 


with R. Cubicciotti as chairman If 
the joint .committee should wish to g 
gest standards for containers to be 
dopted by the petroleum and lubricat 
grease industries, the joint comm 
members will canvass their respe 
nic nberships is to their attitudes 
standardization of specified packages. In 
the event of a favorable response from 


majority, they will request the Amer 
in Standards Assn. to handle the work 
ot establishing standards for these 
tainers 

A new committee ‘Committee on 
Parenteral Closures,” in the Material 
Div. of the Packaging Institute in 
nounced by Robert deS. Couch, general 
hairman of Technical Committees of the 
Packaging Institute Format 

ynmittee is the outcome of a « ‘ 
held at Toledo, Ohio, on May 17 and 1S 
to GISCUSS a plan to secure greater YT 

nity and satisfaction with parenteral 
stoppers. Chairman of the ymmitt ; 
J. A. Elder, Merck & Co. Other members 
are C. B. Burnside, Eli Lilly & Co.; P. 
Van Gieson, Lederle Laboratories; D. 
Seif, E. R. Squibb & S 

A new, time-saving short cut for n 
parisons of mater il costs and properties 
has been developed by Monsanto Chemi- 
cal Co.’s Plastics Div. The new tool for 


ynpal itive 
ind tluminu i 
ny contrast 
erials Th 
ruickly iffords yndensed 
information on the mechanical, thermal! 
electrical opti ul and chemical propertic 
of 12 leading plastics. Statistics used in 
the Comparator were based on figures 
released by the Plastics Materials Mfrs 


Assn. and research by Monsanto's Plas 


tics Div.’s technical service department 
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A GAYLORD Package 
Modernization Program Can 
Stimulate Sales and 


Increase Profits for You a 


Increased sales and profits should be the principal objectives in a package = aif 
redesigning program. Gaylord, working toward this end through research and i6 
engineering and with the employment of Quanta Color designing—has been ‘ 
successful in accomplishing these objectives for many manufacturers. You can 


put Gaylord’s experience and facilities to work for you, too. Just call 


the nearest sales office. 


CORRUGATED AND SOLID FIBRE BOXES - FOLDING CARTONS + KRAFT BAGS AND SACKS + KRAFT PAPER AND SPECIALTIES 
GAYLORD CONTAINER CORPORATION, General Offices: ST. LOUIS 





New York * Chicago * San Francisco * Atlanta * New Orleans * Jersey City * Seattle * Indianapolis * Houston * Los Angeles 
Oakland * Minneapolis * Detroit * Jacksonville * Columbus * Fort Worth * Tampa * Cincinnati * Dallas * Des Moines * Oklahoma City 
Greenville * St. Louis * San Antonio * Memphis * Kansas City * Bogalusa * Milwaukee * Chattanooga * Weslaco * New Haven 
Appleton * Hickory * Greensboro * Sumter * Jackson * Miami * Omcha * Mobile * Philadelphia © Little Rock * Charlotte * Portland 
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COLORFUL... 
PRACTICAL... | 
HEEKIN 
LITHOGRAPHED CANS 
FOR ANY PRODUCT 


HEKN offers you almost a half-cen- 

tury of experience in package de- 
sign and package production. Heekin 
looks to ‘‘beginners”’ as well as old cus- 
tomers to Serve and Develop. No matter 
the product . . . the quantity . . . if you 


use metal cans . . . plain or lithographed 





. . . Heekin would like to serve you. 


ee THE HEEKIN CAN CO., CINCINNATI 2, OHIO 
ALL TYPES AND. SIZES OF LITHOGRAPHED CANS FOR ALL PACKAGING | 
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increase sales at very little cost to your production. 

Housewives will eagerly reach for the jar capped by a 

dripcut disposable closure. This functional top with the stainless 

F steel cut-off slide is designed for all liquid foods, 
Comes in three colors; red, yellow, and green. 

Fits standard 48 and 53 mm jars. 


C, 
new sales booster... Arlee sposarr closures 


write or wire 
for complete information 
and free samples 





‘dispensers, nc 6235 s. manhattan place « los angeles, california 


FROM A ROLL 
OF STOCK 











TO A FILLED AND SEALED 
SALES- WINNING PACKAGE 


Makes the bag from a roll of 
paper, film, or foil. 


Fills the bag by count, by vol- 
ume, by auger, or by special 
feeders. 


Finishes up to 36,000 pack- 
ages per eight hour shift. 


BARTELT ENGINEERING COMPANY «© ROCKFORD, ILLINOIS 
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Edited by H. A. Levey 


This digest includes each month the more important patents of interest to those who 

are concerned with packaging materials. Copies of patents are available from the 

U.S. Patent Office, Washington, at 25 cents each in currency, money order or certi 
fied check; postage stamps are not accepted 


507,824, May lo. | 
iged lid, a transversely-elongated keeper 
extending across » front wall ot 

box and secured the adjacent 
ypposite ends of front wall, tongue being 

sides and including an inner t idapted to extend downwardly 

surrounded by an intermediate tube and bar and front wall substantially along 
tube, top-corner portion of thereof and frictionally hel 
tube at valv extend- 
antially beyond and 


box having a 


laving its body li nt the 


port formed ot 
three flattened tubes gusseted 


lon reto 


their betweer 
u lengtl 
corner 


inner 


reby 
outer 

Horizontal 
Fingers, ( 
Fla. U. S 
bagging ma 
conveyor, means tor 


Bagging Machine with 

Swingable Bag-Spreading 
ree Carton Filling Apparatus, k. | D. Hughes, Winter Haven, 
Buttery and E. Hubbard (to 2,507,905, May 16. In a 
Pages Co., Kalamazoo, Mich.). U. S$ endless 
2,507,489, May 16. A carton-filling appa lrawing said veyor, bag-supporting 
ratus comprising a table top having devices carried by said conveyor, each 
parallel longitudinal slot s at its fre end said bags supporting devices comprising 
and carton-holder w: aterally 1 pair of brackets spaced longitudir 
% said slots and aday to receive } in the direction of travel of conveyor ar 
roup ol with pivotally mounted for horizontal-swing 
cover of one carton disposed in 1 movements, a pair of spaced fingers 
right position and covers of other pending from each bracl with mea 
disposed downwardly through said slo n fit for holding’‘a bag there 


Sutherland 
hine, an 


con 


t ad 
sposec 


open cartor een them 


Ket 


gers 


Reinforced Fragile Container 
heck, Lausanne, Switzerland 
507,648 In a_ vessel 
material 

> plate and neck Saenand 


ered DV a 


Insulated ay in I Pen inebaker 
Andrews Co., Chattar 
Tenn U. S. 2,507,929, Ma ay il 


a container 


» O. B 100ga 


package comprising 
1 within 
. tor support body 
having Phi ‘ 

mtainer, said means 


tively having three metalli p 1. hl 
, "ie 2 made from a single b 


base 


Said container, < 


j 


n spaced re 
including 
ank of fo 


ayer 
respec 
th protectiy 
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if Ind V 

Label-Coder Se ae Bottle Carrier, R. E 
Brooklyn, N. Y. U. S. 2507658 Vatkinsville, Ga S. 2,508,062 

16 \ label t Che combin 1on n a coll 
support, sh I id supt rack ottle carrier havir longitudinally 
idably secure Dp tending vertical center panel and a handle 
a stack consis with a pair of oppositely « 


; irizontal bottom flanges on tl 


eSSe 


therefor 
tending 
Label-Attaching Mechanism for Wrap- 
ping Machines, Battle 
Creek Bread Machine (¢ 
Battle Creek, Mich.) ( S. 2,507,683 
May 16. In combination with 
machine having a feed roll 
feed ; a a length ~ web into said machine at prising ¢ 
rate through a portion of flap in 
of roll, a label-attaching capable 
mprising frame member the ends of encl 
machine and having 


nt herebe ei 


! Smith (to R 1 
Angier 
‘arton 


Reclosable Carton, W. A 
The Gardner Board & ( 
corporation of Ohio J 
May 16. A blank for 

nclosing 
articulat 


of bei 


a wrapping 
arranged to 
body 


sete rs : : 
said glue fl rovisding a 
above 


sion 


said 


apable 


Conveyor Mechaniem for 


Pharmaceutical Machine for Delivering 
Articles, fF. | 
* 


to Receptacles Predetermined Quanti- 
ties of Pharmaceutical Articles Such as 
Pills, Tablets and the L ike, S. Black 
New \ N S. 2507 883 

16 1 


Method of 
Packages, \. J. Singer to Chat 
aceuticals, Inc Newark, N. J 
May 16 A method 


sterile ampoules < 


? 508.197 


linally 


r 


Up-Ending 
to Americat 


Preparing Pharmaceutical 


losage quantities of pharmaceutical or 
like preparations which consists in filling 
a length of thermoplastic tubing with 
said preparation, flattening the wall of 
said tubing at uniformly spaced_ points 
in the length thereof by application of 
pressure against diametrically opposed 
sides of said tube at each of said points 
and extending filled tubing to 

1 temperature 


Box, Crate or — Receptacle, J. f 
Cella, Crestwood, y U.S. 2,508,445 
oD A wy or crate 10 holding 
comprising a pair paced side 

of penetrable material, a_ sheet 
netal bottom having upturned side flanges 
ter faces of side walls adja 

lower-edge portions thereof at 
wr attaching 


of s 


+ id 
( 


flanges to side 


Article- i ee ‘pee. > 
Linden } U 2,508,7 
An nto for yrs a0 articles 
including a beam pivoted inter 
nediate its ends, article-receiving means 
tally mounted off-center at 
beam and a biasing means at 
of beam tor maintaining 


ie-recel 


weight 


ieans in artic 


permitting pivota 


Making Collapsible and 


D. Polsen and § 


Machine for 
Expansible Tubes, S 
H. Nelson, Bridgeport, ¢ 
508,798, May 23 


onn 


torming 


wardly thr 

Bottle Carrier, M. | 
Kowal (to mpire Bo 
2.508.943 
n-topped comp 
trom 

comprising, when ¢ 

end w alls 
d centet 

side 


May 23 
artmente 
paperboard 
side 
two 


partitions 


walls 
panels, an 
torming 

and being equity 


ised of 


Box and a Construction, 
Kazimiet Amos-Thompson ¢ 
inburg ind.) U. S. 2,508,951 
\ base member 
perimetral flange 

1 a cover 

a perimetral 
/ 


lapted 


having a_ body 
angularly 
membet 

flange at 
to register 


related 

aving a body 

larly related 
with flange 


} 


thereto a 
f base member 

Machine for Sorting, Counting and 
Packaging Medicinal —— C. Mra 
Winona, Minn. U 2,509,069 
May 23. Ina 


spens 


chek 


machine a continuously 


ng wheel having 
umferential rows of 
of T 


spensing 
I 


ywws being spaced apart 


t, 
Pr 





LOW GOST PROTECTION WITH, <1 
“HIGH SALES APPEAL 


There are unlimited packaging opportunities 
for a wide variety of products in transparent, 
rigid containers “made of styron”™ (Dow 
polystyrene). The “showease” transparency 
of Styron rigid containers opens up new 
merchandising possibilities that will make 
your product stand out at the point of sale 
over the conventional cardboard containers. 


Low cost Styron rigid containers increase 
sales by giving your customers a bonus value 

RE-USE! These handsome Styron rigid 
containers are molded in a wide variety of 
standard sizes and shapes or can be manu- 
factured to meet your individual specifiea- 
tions. Write to Dow today for complete 
information. 

Plastics Division, Dept. SRC-14 

THE DOW CHEMICAL COMPANY + MIDLAND, MICHIGAN 


The Dow Chemical Company 
Plostics Division, Dept. SRC-14 
Midland, Michigan 


Please send me further information about Styron 
Rigid Containers 


Name 
Company 
Street 


City " State 


New York © Bostan © Philadelphia » Washington « Atlanta © Cleveland « Detroit ¢ Chicago © St. Lowis « Houston « San Francisco © Los Angeles « Seattle « Dow Chemical of Canada. Limited. Torento, Canada 
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NOW AN AUTOMATIC VIBRATORY 
~ FILLMASTER FOR CONTINUOUS, 
UNBROKEN, HIGH PRODUCTION 


Make 1 Fillmaster filler do the work of 2—with only 1 operator. 
Adjustable for rigid containers of any size and shape. 


Use with your own belt conveyor or with one 
supplied by us. 


Equipped with a No Can-No Fill device. 


Accurately fills any dry or sem! 


STUYVESANT ENGINEERING COMPANY 


107 Stuyvesant Avenue Lyndhurst, New Jersey 


7 abulous! ai said 


when you saw ROTO perform at the show! 
You marveled at the EASE and SPEED with which 
these Machines turned out quality PRiohiMm bags. 


You never saw equipment turn out Pliofilm bags as 
fast as ROTO! Applying heat and glue in a simple 
high speed rotary action, Roto turned out those big 
5 lb. produce bags with the dependable “fold-over 
bottoms” at rates in excess of 100 per minute. 


NOW, 


when Pliofilm 
1S SO Important to 


you—get the 


orelluction tain HIGH SPEED PRODUCTION OF 


TODAY! | GOOD/YEAR 
Bags on 


low-cost, fast 





U.S. Patents 


in adjacent panels extending from ex 
tremities ot perforated line to opposed 
juncture point on fold lines 


Glued Bag and Method of Producing 
Same, C. K. Billeb (to Milprint, Inc., 
Milwaukee, Wis.). U.S. 2,509,125, May 
23. An article of manufacture, compris 
ing a bag having a flat substantially rec 
tangular tubular body, one end of which 
has substantially coinciding free edges, 
one end being initially folded and glued 
to outer surface of tubular body 


Machine for Packeting Small, Measured 
Quantities of Seed or Granular or Pow- 
dered Materials in Paper Envelopes, A 
R. Smith, Birmingham, i Lee, 
Cuffley, England. U. S. 2,509,320, May 
30 \ machine for acketing small, 
measured quantities « seed or other 
granular or powdered material in paper 
envelopes or like containers comprising 
in combination a hopper for material to 
be packeted, slide for discharging mate 
rial to hopper in measured quantities, and 
holder sor a plurality of containers 


Carton and Carton Blank, C. J. Prawd 
zik (to Union Bag & Paper Corp., New 
York, N. Y.). U.S. 2,509,447, May 30 
\ blank for use in forming a carton 
comprising a rectangular sheet of fibrous 
folding board having top and bottom 
score lines extending parallel to and 
spaced from two opposite edges of sheet, 
with corner score lines extending from 


top to bottom at right angles 


Machine for Vacuum Filling, J. E. Jons 
son, Linkoping, Sweden. U. S. 2,509,506 
May 30. Ina vacuum-filling machine for 
bottles, rotatable-filling means, a device 
for creating a vacuum in bottles prior to 
filling, said filling means being provided 
with an opening tor neutralization of 
vacuum 


Panel Labeling Machine, C. H. Neer (to 
Burt Machine Co., Inc.). U. S. 2,509 
517, May 30. In a machine for affixing 
panel labels to cylindrical packages, means 
for advancing packages along a longi 
tudinal path with a predetermined rotary 
motion for each unit of advancement, 
means for presenting panel labels in path 
of packages and adhesive-applying means 
in said path in advance of presenting 


means 


Carton, B. A. Rafoth and G. FE. Wauda 
(to Marathon Corp., Rothschild, Wis.) 
U. S. 2,509,616, May 30 \ collapsible 
carton formed from a_ single integral 
blank of paper, paperboard or the like 
comprising front, rear, bottom and end 
walls being formed with interlocking 
flaps, a cover hinged to rear wall and an 
extension on free edge of cover ¢ 

x a glue panel hinged to c 
two pockets 


Adhesive Tape Dispenser, H. H. Hillmer 
(to Better Packages, n¢ a corpora 
tion of New York) | S. 2.509, 641, 
May 30. In a device for cutting off pre 
selected lengths of tape having a film of 
clingable material on one side thereof, a 
support, means for revolvably attaching 
a coil of tape to support, a cutter and 
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swingable lever for revolving said mem 
ber and causing advance of said tape 


Tube-Forming Machine, H. G. Allen 
and C. D. Thomas and R. C. Miller (to 
American Type Founders, Inc., Elizabeth, 
i. J.). U. S. 2,509,714, May 30. Ap 
paratus for manufacturing tubular blanks 
omprising an open-ended cylindrical die, 
cooling jacket surrounding die, mandrel 
arranged in axial alignment with die 
means for causing movement of mandrel 
through die from end to end thereof and 
means for delivering fluid under pres 
sure to interior of mandrel 


Container-Filling Machine and Method, 

W. Berthelsen (to Pneumatic Scale Corp., 

Ltd., Quincy, Mass.) U. S. 2,509,756, 

May 30. In a vacuum-operated filling 

machine having a liquid-supply conduit 

a suction mduit, in combination, a 

nozzle comprising a liquid tube 

a suction tube communicating with 

it and suction conduit, re 

spectively, to fill container by relatively 
ugh degree of suction 


Labeling Machine for Cylindrical Bot- 
tles and Like Articles, S. E. Banks, 
Sheffield, England U. S. 2,509,902, May 
0) \ labeling machine for cylindrical 
bottles, machine comprising an apertured 
pick-up plate, means for intermittently 


rotating plate into different positions, 
means for applying gum to aperture, 
label stack disposed opposite another po 
sition of plate, a delivery plate, and means 
to move label stack towards gummed 
pick-up plate to apply label to plate 


Telescopic Shipping Carton, B. M 
Williams (to Gaylord Container Corp., 
St. Louis, Mo.). U. S. 2,510,004, May 
30. A relatively tall heavy-duty shipping 
carton comprising an upwardly opening 
lower cover, a separate upright tubular 
open-ended liner having a height which 
prevents an average person from reach 
ing through the open upper end of liner 


member to lower portion thereof, liner 


comprising separate upper and lower sec 
tions of same cross-sectional size and 


shape 


Adhesive-Tape Applier, L. H. Mori: 
(to Industrial Tape Corp., a corporatior 
* New Jersey). U.S. 2,510,131, June 6 
Adhesive strip-applying apparatus com 
prising a roller arranged resiliently to 
p a strip of adhesive material into 
adhesive engagement with an article upon 
movement of article in one direction 


Dual-Purpose Container, WW. H. Clearly, 
Minneapolis, Minn. (one-half to J. D 
Shourt, Minneapolis, Minn.). U. S. 2, 
510,211, June 6 A dual-compartment 
ontainer constructed of a flexible wood 
fibre material chemically treated to with 
stand baking temperatures, said container 
comprising a permanently closed bottom 
and opposed side and end walls with sup 
porting means on inner surfaces of cer 
tain of walls disposed between tops and 
bottoms thereof 


Machine for Setting Up Box Blanks, 
I Perilli (to Associated Folding 30x 
Co., South Boston, Mass.), U. S. 2,510, 


251, June 6 \ machine for setting up 
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PRINTED OR EMBOSSED FUNCTIONAL* 
PACKAGING WRAPS THAT IDENTIFY, 
PROMOTE AND PROTECT YOUR PRODUCTS 


Steel, wood, paper, cloth — whatever 
your product, there is more to marketing 
than wrapping for protection only. For 

a mere fraction of a cent, you can 
package your products in handsomely 
decorated printed or embossed Thilco 
wrappings and give them the individual- 
ized sales-appealing identity they should 
have for better sales and better display 
value — better consumer acceptance! 

Let our design experts execute a 
decorative pattern for your paper needs 
now — it can be applied to any of our 
numerous types of functional protective 
wrappings and specialty bags, all within 


our own mill. Write for details today 











@ M.G. AND SPECIALTY KRAFTS ba | 
@ WATERPROOF PAPERS 

@ GLASSINES & GREASEPROOFS 
@ WAXED & WAX LAMINATED 
@ CUSTOM DESIGNED BAGS 





THILMANY PULP & PAPER COMPANY ~ KAUKAUNA - WISCONSIN 





U.S. Patents 


tangular box blanks, each comprising 
bottom. wall together with folded side 
walls, comprising a magazine 
supporting a stack of blanks, means 
tor fending blanks individually and suc 
cessively trom magazine along a prede 
termined path to setting-up position, 
means for engaging and holding bottom 


“Drive thy business — raising side and end walls) 
let not that drive thee.” — Peckins Arperatus ¢. A. Krause, 


Grunewald (to Colgate 
—Ben Franklin's Almanac, 1757 Co., Jersey City, N. J.). U.S 
e 6. In an apparatus for packing 
These days thee must work a month for the taxgatherer shipping case. means for directing 
. . yroup oO pe ages nt open »nid 
before thee begins to work for thyself. Keep a firm hand “ int &, 6 —" sumac 
‘ a shipping case 
on the wheel of savings to bolster thy “nett after taxes.” : 
—Acme Steel's Notebook, 1950 ee —— _ n> sling 
(to wens-tLilinois Glass O., a corpora 
How long, Mr. Comptroller, since you broke tion of Ohio). U. S. 2,510,457, June 6 
. ” . . ° } hine r 1 y ( seal ¥ 
‘*Miscellaneous’’ down into its multitude of \ machine for vacuumizing and a 
re - : . —< containers comprising a vacuum chamber 
sins? Do it—and you may uncover profit having a bottom opening pedestal 
b laving ; t pening, ta 
leaks that are subtracting real money from ie J spaced below said chamber providing 
the profit column. Se Fey tg support for an open-mouthed container 


Most companies find plenty of such leaks : Paste-Feed Mechanism for Can-Label- 
to plug in packaging, shipping and materials ing and Like Machines, D. W. Bingham 
‘ : atinna . solos ; - Brighton, Victoria, Australia. U. S. 2, 
aetoan an 0 em Dl oe Old Way: $4.01 express charges 510,492, June 6. In a labeling machine 
p ome : c oye ay ap an nt Acme Steel Way: $2.26“ “ including a rotary feed pump for supply 
ging them. In 9 out of 10 cases, we can point Cash Saving 31.15 per bundle ing paste to paste-applying means, pump 
the way to greater efficiency and good, solid is Siediis © enstens elt driving mechanism comprising a ratche 
thrift with Acme Methods and Acme flat Acme Steeletrap, instead of wheel on the pump shaft, wisi operabl 
steel strapping, Acme stitching machines shipping separately, Exola : “ bs _— i ch ee nen 

. " > . vi late thereon, a §s : nce’ a 

and wire, and other Acme Steel products. yr na sons Angeles, mounted on plate, biased to engage with 
y . o ut shipp costs “ e ’ 
We have already proved this for the more ratchet wheel and having latch-control 
than 50,000 customers we now serve. Two means operable by articles as they pass 
: aaa through labeling machine 
specific cases are reported here. It takes just 
a minute to read them and call us in. 

Acme sales engineers, technical facilities 
and nationwide service are ready to start v Materials cost 
helping you. Reach for the telephone and g.'| an outer casing, inside shell having a 
call the Acme Steel service office nearest you. F cut 87% closed base and rotatable - casing, cup 
nm . » > Chen* ] > > oO rving os tic stick, COooyT at 
here are 46 of these offices in the principal { X Time saved 30% cones ayy Ae Bong i pF sere oe yg 
eae ~ ‘ o ‘ eans in casin Oo « é l ‘ c 
cities of the U. S. and Canada.) Or send the =A» tracting cup coincident with rotation 
coupon for details on your special field. shell relative to casing and operating a 
Yes, and production was cup shaped head shell having a closed 
increased, too, and stronger, base end and a skirt portion extendir g 
better-quality packaging a- upwardly and loosely around adjacer 
chieved when B&T Metal Co., portion of outer casing 
Columbus, Ohio, put Acme 




















Lipstick remem rl with Safety Feature, 
D. A. Seaver (to Scoville Mig Co 
Waterbury, Conn.) U. S. 2,510,422 
June 6 n a holder for stick cosmetics 


yf 


You’re invited to watch us roll out 
the strip stee! when you're in or near 
Chicago. Our rolling mills at River- 


dale, Illinois, covering more than Sivasetidiens ta waren thele Commodity-Sacking Machine with Ro- 
1,700,000 square feet, house one of animate teciiiats tatable Table Having Discharging Fun- 
the largest, fastest strip stee! opera- ‘ nels Combined With Sack-Supporting 
tions in the world tes ) peeson, allas, ex 
hutes, H. M. B Dall I 
U. S. 2,510,541, June 6. A machine for 
sacki leafy vegetables, including 
rotable table adapted to support vege 
tables to be sacked and means tor rotating 
abic 
tabl 
ATTACH THIS COUPON TO YOUR BUSINESS LETTERHEAD sa 
ACME STEEL COMPANY, Dept. MP-80, 2838 Archer Avenue, Chicago 8, Illinois Container-Sealing Method and Appara- 
We manufacture _. Please send me booklets on Acme Methods checked tus Therefor, Including Rotary Sealing 
OD Please have sales engineer call O wie = Box Assembly Gt ibaes by Sitehing i Head, Rotary Head Spacer and Con- 
emonstrates st-cuttine 3 Silverstitcher : 
oO Packaging. Shipping. Materials Handling SAW aniE Ghana Ste Silverstitchers veyor Mechaniom, ae — ) 
avings ipping”’ tel s how to save mone ) ocking Glass Cory ancaster 
and safegu m) customer good will with Acr me o Freduct Recently “‘Acme-Morrison Metal Hoc! c >? Soap Q ee. 
Steelstray for savings in fastening meta!-to- ) oy " 
Oo Shipping | Cartoad and LCL. “Acme Ur metal or metal-to-other materials 
Load re ed damage claims o noir Assembly Acme-Morrison Book Stitch- 
* Sa 


ar 1 Phe abe ng for ree vings in the graphic arts field. 











NAME POSITION moving excess 
COMPANY containers prior 
STREET it mechanism anc 
CITY NE s oy mou 1 to rotate verti 
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leading packers 


elyin 


TWIN FILLER and 
SEMI-AUTOMATIC CAPPER 


Cost-Wise packers in large and small 

plants know the many advantages of 

Elgin automatic filling and capping 

equipment. For example the Elgin 

Twin-Filler and semi-automatic Cap- 

per delivers high speed, trouble free 

production on a wide range of liquid 

to heavy food products. For lower 

Elgin Twin-Filler and Capper—compact, speedy, accurate. Easily initial Costs, minimum maintenance 

and operating expense, choose Elgin 
filling and capping machines. 





cleaned, quickly adjusted for change of packs or container sizes. Fills 


and Caps relish, mustard, peanut butter, jams, jellies, mayonnaise, Write Today for New Folder illustrating 


ointments, creams and similar products. Elgin Equipment—Address Dept. PA 





ELGIN MANUFACTURING COMPANY « 200 BROOK STREET « ELGIN, ILLINOIS 


Single Services at Lowesi Cost 


for all free-flowing solids 


on your ; \ Use these convenient modern single 


service packages and you'll sell more of 


heat-sealing your product yerience proves that 

" ; consumers like tic easy way Unit Serv- 
equipment ice Packets give them clean, measured 
portions of sugar, salt, medicines, hand 
cleaners . . . in fact, there are Unit 
Service Packets for all powder or 
granular products. Costs are amazingly 
inexpensive ! 


ry Pile-up Es: ‘ Many Styles . Write 
° ° ae . Ask for sample Unit Service Packets 
» Sticking f F there’s one that’s right for your product 
° swe. wy *. . or we'll design a special model to do 
e TTT: | . . M x » the job 
e Ink Smear 


Handy! Sanitary! Ideai 
4 
| 





For better and faster packaging, Use PERMASLIP A\ % F ieee 
$ . s m1 P 2s z. 1- 
THE DOW CORNING SILICONE RELEASE rg Alagoa es pane te 


pling, special promotions 


AGENT FOR HEAT SEALING EQUIPMENT 
DOW CORNING CORPORATION, MIDLAND, MICHIGAN UNITE acheE OM PANY 


ATLANTA + CHICAGO + CLEVELAND + DALLAS + LOS ANGELES < NEW YORK 
Canada: Mbergles Conads, Ud, toronto Great Britain: Albright ond Wilson, Lid, lepden 88 Gerrish Ave? Chelsea. Massachusetts 
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CARTON 
TUCKER 


eomax 


FAST! 
EFFICIENT! 
VERSATILE! 
SAVES MONEY! 


Have you a small or medium-size packaging 
operation? The Neomax Carton Tucker can 
put your cartoning on a profitable basis. It 
reduces costly manual handling to a minimum. 
With it, one operator can end tuck and close 
as many cartons as three formerly did. 


Suitable for anything that’s packaged in tuck 
end cartons. 


Production: 25-35 cartons per 
minute. 


“a6 whe reove : a0 > a 
Fast changeovers. Compact. Port dntinal aad tell 


by ENGINEERING DIV., 
BRISTOL-MYERS CO. 


abie. Low cost. 


Get details today. Write. 


William B. Sanford, Inc. 


601 W. 26th ST., NEW YORK 1, Ni ¥. 





For subscribers to 
MODERN PACKAGING... 
this handsome 12 issue binder 


Simplifies Filing 
Makes Reference Easier! 
Prevents Loss of Back Issues! 


In at least one respect, our research shows, ‘most 
all MODERN PACKAGING readers are birds of a 
feather—they hang on to back issues for dear life. 
Chances are you, too, find frequent occasion to 
in i i SE SR A A NED a GE ED SOND cy look up an old issue for quick answers to current 
Use this Order Form rackaging problems. 
And that's undoubtedly why we've been flooded 
with requests for a durable, easy-to-use binder to 
eep those back copies from disappearing, straying 
or becoming tattered and torn. 


| 
Modern Packaging Magazine | 
122 East 42nd Street | 
New York 17, New York | 
| 
| 


At long last we've come up with the answer you 
see in the picture. This binder is tough and rigid 
Ship me immediately one MODERN land built to last. It's covered with rugged, pebble- 
PACKAGING binder. | am enclosing | grained, blue Fabrikoid. It's handsomely gold 
([ ] check [ ] Money Order) in the Ilettered. It's riveted and reinforced with heavy 
amount of $2.50 2s payment in full. | metal. And, wonders of wonders, it's got a specially 

| designed “lock-‘em-in" device that makes the job 
‘ jf inserting issues fast and easy. 


_ | The cost only $2.50 and worth every cent of 
| it. Order this attractive and practical addition to 
| your desk or bookshelf now. We'll mail yours out 
j 25 soon as the order comes in. 


Gentlemen: 


Name 
Address 


Zone. . State 


ro  - - S- S S S 
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Candy 

(Article continued from page 72) 
say the leaders, why, in an industry 
that is dependent upon consumer im- 
pulse, there can be no let up in at 
tractive packaging to help the manu 
facturer make the individual sales that 
inevitably add up to volume. 


Creprrs: Necco cellophane bags, Bishop's 
Story Book lithographed overwrap, Cook's 
Santa Claus and Easter Bunny foil bar 
wraps, Candyland, Inc., Esquire Cream 
Bar cellophane wrap and display carton, 
Clark foil wraps, Chase Candy Co. Sky- 
lark Wafers cellophane tray package and 
display carton—all by Milprint, Inc., Mil 
u aukee Wis 

Arden, Yorktown and Click bar ce 
signs, Alan Berger, New York 

Yorktown line—gravure-printed cello 
phane bags, Printon Corp., New York: 
header pieces for bags and labels on glass 
jars, Tompkin’s Label Service, Philade' 
phia, Pa.; glass jars, Hazel-Atlas Glass 
Co., Wheeling, W. Va.; 
metal closures 
Co., Brooklyn 


Arden—gravure-printed 


lithographed 
Ferdinand Gutmann & 


ce llophane 
lollipop wraps and twist wraps, Printon 
Die-cut lollipop 
clusters, International Folding Paper Box 
Co., Inc., North Bergen, N. J 

Click bar and M & M~glassine wraps, 
Riegel Paper Corp., New York 

Candy Master, Inc., Walnut Hill and 
Pecan North Pole—cellophane 
Crystal Tube Corp., Chicago 

Oliver-Finnie Beauti-Bits—jars and 
lithographed closures, | Owens-Illinois 
Glass Co., Toledo, Ohio; labels, F & L 
Label Co., Chicago 

Fireside Marshmallows—printed cello 
phane bags, The Munson Bag Co., Cleve 
land, Ohio 

Charms Canasta package 
tray, Rite-way Plastics Inc 
N. J 

Schraffts—hobby horse box 
Brooklyn 

Crystal Pure Candy Co.—cellophane 
gun holster, Economy Cover Co., Neu 
York; metal pail and shovel, Ohio Art 
Co., Bryan, Ohio 

Pearson Candy Co.—cartons, 
Paper Box Co., Los 
craft Paper Box Co 


Corp.; cartons for 


wraps 


polystyrene 
Elizabeth 


Paragon 


Box Corp 


Eure ka 
Angeles, and Art 
Los Ange les 

Colonial House Candies—hat-shaped 
box, House of de la Motte, Carlsbad 
Calif 

Saylor’s summer assortment—windou 
cartons, Fleishhacker Paper Box Co., San 
Francisco; design, Jerry Meeks, San Fran 
crsco 

Barricini—Buddha container molded by 
Alden Plastic Corp., New York, using 
polystyrene supplied by Dow Chemical 
Co., Midland, Mich., and 
Chemical Co., 


Monsanto 
Springfield, Mass 
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ox SEA on 


CREATORS OF FINE LABELS 
TAGS AND PACKAGES 
154 WEST 14 STREET 

WEW YORK, 11 
ORegon 5-0228 








Simple design for low cost maintenance! 
Precision engineered for high efficiency! 


Model R-50 
Overhead Drive 
FULLY AUTOMATIC 


ROTARY 
LIQUID 
FILLER 


12 to 30 spouts 


Designed for filling installations 

requiring quick, but thorough, and shape containers fre 
cleaning facilities. Fills all types ounce up to one gallon 

of foamy and still liquids (non Fully adjustable to fill 


gars, chemicals, drugs, perfumes top glass to open top cans 
syrups and cosmetics * Sturdily constructed for 
Features years of high speed produ 
* Automatic intake and discharge 
. raportesader or other materials as req 

Automatic overflow (no waste Simple design requires no 
* Variable speed drive help to maintain in 
* Quickly adjustable to fill all sizes running order 

Write for Catalog No. 22 





mrm company, inc 


191 Berry Street 
Brooklyn 11, New York 
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m % 


a full 


carbonated) such as brines, vine range of containers sprinkler 


many 
ction 


* Contact parts of stainless steelcan 
be supplied in hard rubber, lucite 


uired 
skilled 
perfect 





Reduce landling 


WITH THE 
CRCO New Way 


CASER 


Handling costs have been materially reduced in many 
industries by the use of the CRCO New Way Koll-In 


Caser. This will fill shipping cartons with any eylindri- 


cal tin containers. 

One paint manufacturer reports regular runs of 90 
quarts per minute, using the model A Caser and one 
operator. This type of caser can be supplied to handle 
any type pack. 

Other Casers are available for various type cylindri- 
cal containers of tin or hard fibre. Tell us your prob- 


lem and we can show you how to reduce operating cost. 


If you have a labeling problem, inquire 
about the new Series E Continuous Feed 


Labelers. 


Send for Specifications 
and Prices 


esi Chisholn-Ay er 


_ epcbamnesigeee OMPANY OF PENNSYLVANIA 
HANOVER. PENNSYLVANIA 


EQUIPMENT 








/ 


cuts packaging costs 


Loose liners of ‘Alkathene’ (polythene) film—chemically resistant and mois- 
ture proof—make it possible to use conventional drums, kegs and fibre- 
board containers for carrying hygroscopic powders, corrosive liquids and 
pastes. Packaging costs are cut, as cheaper and lighter weight containers 


which need not be returnable, can be used, with consequent 
saving in transport and re-use charges. 


Aikathene’ is the r 


IMPERIAL 


tra 


POLYETHYLENE 


CHEMICAL 


PLASTICS DIVISION, WELWYN GARDEN CITY 


PACKAGING FILM 
wiptus 3’ to 54” 


MADE ONLY BY EXTRUDERS, INC. 
ON THE WEST COAST 





STANDAR" WIDTHS AND GAUGES 
FOR IMN.cDIATE SHIPMENT 


widths 3” to 54” 
gauges 1% to 8 mils 
shapes layflat tubing 
gusseted tubing 
flat film (single ply) 
Available on special order in colors, 
(opaque or transparent) and in special 
widths and gauges. 
Also, vinyl, 
polymer films. 


acrylonitrile vinyl and S- 


Write for price list today! 


EXTRUDERS, inc. 


9509-15 Higuera Street, Culver City, Calif. 








for packaging 


ball bearings 
cakes 

candy 
chemicals 
clothing 

cookies 
cosmetics 

dairy products 
fertilizers 

fresh foods 
frozen foods 
meats 

metal parts 
peat moss 
pharmaceuticals 
poultry 
powdered foods 
putty 
silverware 
sporting equipment 
vegetables 








INDUSTRIES LIMITED 


. HERTS. ENGLAND 


It's low cost - It’s compact - It’s versatile 


PACKER 
“Model A” 


Semi-Automatic 
VACUUM FILLER 


3.and 4 spout models fills 
bottles and cans from 


fractional ounces to quarts 


Easy and economical to install and operate, the 
Packer ‘‘Model A" is designed for those who need 
a small, accurate vacuum filler. 


Speeds up to 40 containers per minute. Handles 
practically any still liquid. Needs no overhead tank. 
Fills from a bulk container resting on the floor. Has 
handy overflow attachment. 


Fast changeover for various size containers. Simple 
to clean. 


Request illustrated bulletin today 


PACKER MACHINERY CORP. 


EQ)irving Place, New York 3, New York 
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Large selection of designs in a variety 
of colors and sizes. 


in a diyersity of colors, styles‘and 
sizes including standard 33, 38, 


43, 45, 48, 51, 53, 58, 63, 70, 
83 and 100 MM. 


ir. 


Mack experience in 
designing sales-com- 
pelling, deluxe 
packaging is avail- 
able without ob- 
ligation. Consult ¢ 
our packaging 
experts for 
complete 
service. 


Roe. 
:’ 


— supplies all 3 
quickly, econo 


Just call or write for fast, capable assistance on stand- 
ard closures or exclusive custom designed closures 


and packaging specialties. All standard sizes are 

available in phenolics, ureas, styrene or polyethlylene. 

Samples and prices on standard stock items will be 

supplied promptly on re- 

quest — estimates on spe- 

cialties will be forwarded 

upon receipt of your draw- 

ings or blueprints. Please W 

address inquiries to 

Mack Molding Co., Inc. OLDED 

Main Street, Wayne. N. J. EXCELLENCE 
THREE FULLY-EQUIPPED PLANTS TO SERVE YOU 

WAYNE, NEW JERSEY - ARLINGTON, VERMONT - WATERLOO, P.O.. CAN. 
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By arrangement with Switzer Brothers, Inc. 


5 


a BRAND NEW way 
to make Your 


packages STAND OUT 


Now for the first time you can give your packages 
the famous glow colors that magnetize the eye. . . 
Neon Red, Signal Green, Fire Orange, Saturn 
Yellow, Arc Yellow, Horizon Blue. Available in 
flocked papers of several types, both plain and 
embossed. Rayco Day-glo Flock can also be used 
to print designs and wording. “Startling” is the 
only word to describe these flocked package 
coverings. See them! 
Please direct all inquiries concerning 


DAY-GLO FLOCK to 


7 Adj 0rt FAOCES$ 


IY ©. Gre 


PIONEER PRODUCERS OF 
SURFACE-COATING FLOCKS 
110 Moshassuck St. 


Pawtucket, R. |. 
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CUSTOM 
LAMINATING 
AND 
COATING 


Films, Foils, 
Fabrics, and 
Papers for 

all purposes 
Plus 

these Standard 
Products 


FUNCTIONAL: 


Heat Sealing Foils 

Heat Sealing Tapes 

Barrier Materials, 
Greaseproof 

Barrier Materials, 
Moisture vapor proof 

Jar Cap Liner 

Electrical Insulation 


Laminated Foil and 
Board 


Locker Paper 


DECORATIVE: 
Foil Paper, colored 
and embossed 


Acetate to paper 
in colors 


Leatherette 


THE 
FLOYD A. HOLES CO. 


1080 Northfield Road 
BEDFORD, OHIO 





Packaging Institute Forum plans 


The military situation in Korea and 
its possible future expansion has forced 
the Program Committee of the Packag- 
ing Institute to revamp its original 
plans for the program of the 12th 
Annual Forum of the organization to 
be held at the Hotel Commodore, New 
York, Oct. 23-25. 

“We are no more able to predict the 
outcome of events in Korea than the 
authorities in Washington,” said E. H. 
Balkema of Colgate-Palmolive-Peet 
Co., chairman of the Institute’s Pro 
gram Committee, “but two facts must 
be taken into consideration in revis 
ing the projected program. First is the 
uncertainty of the future of the ‘police 
action’ which may be of short or long 
duration, and America must be pre 
pared for a long duration. Second are 
the definite trends toward price in 
creases, apparent scarcities and larger 
military orders requiring special pack 
aging specifications. 

“Furthermore, a canvass of views of 
the members of the Packaging Insti 
tute shows that the composite opinion 
is three to one in the belief that the 
Korean affair should influence the 


at 
Wagner 
Electric, 


~~, 


the Gottscho MARKOCODE 


makes carton imprinting a 


character of the program rather than 
omit its implications. Accordingly, the 
forthcoming program of the Annual 
Forum will be partly devoted to the 
packaging problems arising from a 
national emergency and partly devoted 
to the normal problems of packaging 
for civilian life.” 

Plans for the first day of the con 
vention call for a review of the pack 
aging problems facing the members of 
Packaging Institute as a result of the 
wartime demands. No announcement 
ot speakers or topics can be made 
until shortly before the start of the 
convention because of the rapidity of 
the military developments and_ the 
fact that at this time the Government's 
plans are far from complete. 

One session is scheduled to include 
a well-informed Government repre 
sentative to discuss the methods of 
military procurement as they affect 
packaging. Also a spokesman from 
the packaging field is to tell the Gov 
ernment what industry needs from 
Government in order that industry may 
supply the Government needs In 
particu.ar, it is hoped, the Government 


Aa 


synchronized in-line operation — 


Wagner Electric uses the MARKOCODER 
to save time and improve package marking. 
Automatically this production-line printing 


machine takes loaded cartons from 


Car- 


toner . . . prints clean, sharp, in-register 


impressions on their end panels... 


MARKOCODER adjusts easily to 
packages of different sizes . . 
changeover to new copy. 


+. 
WRITE FOR 
DATA SHEET 10.0 


discharges 
them to the packing station. Also, the 
handle 


. permits quick 


Models for almost any type of package. 


MACHINES TO MARK WHATEVER YOU MAKE 
6 TERMINAL RD., HILLSIDE 5, N. J. 
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meet this 
remarkable 


CONTROLLED- 
VACUUM 


filling m 


Dustless! 
Portable! 


PI Vac Filler Model 185 Pat. Pending 


Here’s a machine that fills free flowing 
and non-free flowing powders by the 
controlled-vacuum filling method. It 
fills bottles, jars, canisters and cans 
without lumping or caking the powders 
during the filling cycle. 

No Dribbling 

Use of a positive control valve set at 
a pre-determined vacuum prohibits 
continual dribbling. This allows large 
nozzle openings to be used . . . filling 
speeds are amazingly fast. 

Fast Changeover 

Complete cleaning of the hopper and 
filling head takes but a few minutes. 
No cleaning of the vacuum line is 
needed because the air always flows 
away from the head, toward the source 
of the vacuum. 


A self-contained unit. Needs no ex- 
terior air, water or vacuum lines. Wall 
connection for electricity is sufficient. 
Caster or permanent mounting. 


Write for Details 


and Prices 


Industries, Inc. 


50 Church Street 
Montclair, N. J. 


AUGUST 1950 


agencies will handle the situation so 
that industry representatives will know 
where to go to get approvals of per- 
formance of packaging materials and 
finished packages 
orders are involved. 


where military 
Another aspect 
to be covered is the manner in which 
the National Security Resources Board | 
is planning to handle packaging for 
civilian needs and to coordinate civil- 
ian packaging with military demands. 
It is obvious that military needs must 
come first but it should be equally ob- 
vious that adequate planning must 
guard against industrial dislocation. 

The outlook for packaging supplies, 
machinery and personnel, as of Oct. 
23, is also to be covered. 

On the side of normal civilian pack 
on Re 
production and Package Printing is 
being organized by Mr. Balkema in 
which art work, plates, inks, printing 


aging operations, a session 


methods, paper, film and board sur- 


faces, types of and_ related 


pulp 

matters are to be covered. 
Petroleum-products packaging un- 

der R. Reed of the 


Co. will be considered in a one-day 
and 


Chester Texas 


program two technical sessions. 

A high-speed packaging session is 
to be handled by John A. Warren of 
the Engineering Dept. of American 
Home Products Co. 

The Drug and Pharmaceutical Com- 
mittee will hold its usual type of pro- 
gram where upwards of 300 from the 
industry are expected to discuss screw 
cap problems, inspection of incoming 
packaging supplies, export packaging, 
shelf packs, package styles to facilitate 
resale on prescription in original con- 
tainers and unusual foreign packages. 

All the Technical Committees will 
meet simultaneously in their semi- 
annual get-together on one afternoon 
to plan their activities for the coming 
half year. These meetings are open 
to all visitors who are interested in this 


we rk, 


to meet: Paper, Film 


rhe following committees are 
and Foil, Ship 
ping Container, Glass Container, Par- 
enteral Closures, Drug and Pharma 
ceutical, Food, Petroleum, Packaging 
Yield Chart, 
Package Dimension, Packaging Educa 
tion, Advisory Service, 

Members of the 


tute will receive the program and ad 


Management, Glossary, 


Publications. 


Packaging Insti 


vance registration forms automatically. 


Others are invited to write to the 


Packaging Institute, 342 Madison 
Ave., New York 17, N. Y., for advance | 
registration forms to save their time 
at the opening day. 


To Seal ANY 
Heat Sealable 
Material 


Seals poly- 
ethylene at 
65 feet per 
minute 


ONE MACHINE 
to seal 





saran metal foils 
polyethylene paper laminates 
pliofilm coated cloths 


vinyl ete. 





write: Sav-Way 
Sara Seal, Inc. 


Originators of the Sara-Sealer 


Fil Condlinucas Band Seater 


MH) Years Yf Hold € ufc rence 


30 EMERY, DETROIT 3, 
MICHIGAN 














wraps any flat shape 


Fully Automatic 


. . . Saves on materials 


Almost without effort, the amaz- 
ing Wrap-King turns out 60 to 
125 packages per minute... each 
perfectly wrapped in heat sealing 
cellophane, foil or waxed paper. 


. . « minimum labor costs 


handles fragile products without 
injuring them . . . Changeover 
from package to package takes 
under 10 minutes... Attach- 
ments to control cut-off of pre- 


Candy patties, square cookies, 
typewriter ribbons and friction 
tape are but a few of the items 
currently being packaged on 
Wrap-Kings. 
The Wrap-King 


printed wraps and to attach 
labels are available. 


Write for descriptive brochure 


Contact your nearest Wrap-King 
representative for full details. 


Perfect Packaging 
West Springfield, Massachusetts 


Less than 4’ high 
Floorspace— 

20” x 34”plus 
conveyor overhang 


NEW YORK CITY 
1. J. White Corp. 
70 W. Houston St. 
Algonquin 4-0180 


Quicker: Fasie, 
Te 


The Anderson Hand Filler 
is fast, easy to Operate 
and strictly sanitary. 
It handles liquids, semi- 
liquids, creams, pastes and 
greases. Hopper capacity, 
5 gallons, quantities up to 
16 ounces dispensed per 
stroke. Entire machine, 
except base plate, is stain- 
less steel or nickel silver. 
Easy to clean. Rubber feet 
under base 
slippage. 
Filler (Model C-2-3) can 
also be supplied with foot 
treadle. 


DECATUR, GA 
Lanham Machinery Co 
908 West College Ave 
Dearborn 8516 


CHICAGO, ILL. 
Diederichs & Griffin Co. 
4753 Broadway 
Longbeach 1-3300 


tHe NEW IMPROVED 
Rathbun & Grd 


EXTENSION DELIVERY 
PROVEN PROFIT PRODUCER 


SAVES Time and Labor — earns EXTRA PROFITS. 


Smooth operation further assured by new exclusive 


to prev ent 


Send for Bulletin No. 8-29 


were 


ANDERSON BROS. MFG. CO., ROCKFORD, ILL. 


@nderton Fillers 


features. Hundreds of plants throughout the coun- 
try are enthusiastic users of 


Rathbun & Gird EXTENSION DELIVERIES 


eC eas 
\ GRAPHIC ARTS en) 
ae EXPOSITION 


CHICAGO SEPTEMBER 11-23 1950 


W rite today for full particulars. 


SEE OUR EXHIBIT 
BOOTH 214 








THE RATHBUN & BIRD COMPANY, INC. 
DESIGNERS AND MANUFACTURERS * FOUNDED 1898 
DEPT NEW YORK 12. N.Y 


MP 379 WEST BROADWAY 
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Glassine 


Article continued from page 117) 
gauges. Wax laminating and solvent 
coating further aid in sealing pinholes. 
Materials packaged in this type of 
paper are instant coffees, powdered 
juice concentrates, dehydrated soups 
and powdered desserts. 

Soft, pliable webs result from the 
use of microcrystalline wax laminants, 
while stiffer, more rigid combinations 
result from the use of resin or glue dis- 
persions as laminants. The latter 
supply additional grease protection, 
but with a sacrifice of the moisture 
proofness. Glassine-foil combinations 
may be formed into packages with 
glue seals or may be solvent coated to 
provide for heat sealing and added 
visual characteristics. 

The end use of glassine-foil com 
binations dictates to a large extent 
whether or not the material is to be 
heat-seal coated and whether or not 
the foil ply is to be the outer package 
wall. For example, when the glassine- 
foil is to be used as a carton liner for 
high greaseproofness, glue seals are 
generally used with the glassine ply 
as the inner package wall. On the 
other hand, if the glassine-foil is to be 
used in a small fin-type package, heat 
seals are mandatory and, further, the 
foil ply should be the inner package 
wall to provide the utmost in moisture 
protection. In this application, the 
solvent coating also provides protec 
tion against any interaction between 
the foil and the product. 
Applications 

Representative applications of con- 
verted glassines and allied paper prod- 
ucts are listed in Table III. This list 
does not presume to be complete or 
definitive, but it is hoped that it will 
afford some concept of the widespread 
use of these packaging materials today 
particularly in the food industry 

rhe situation is not a static one 
and, while some of the items listed 
have remained unchanged for vears, 
as far as materials, package type and 
requirements are concerned, many of 
the items represent an interim point in 
development in the direction of opti- 
mum protection at the lowest possible 
cost. In addition, more and more 
direct consumer products, partic ularly 
the non-food industries, are turning to 
these low-cost protective packaging 
materials as a certain step to greater 


and more profitable markets. 


AUGUST 1950 


applied 


color 


labeling 


e . 
~ Hinds 
Honey & Almond 


For Beautiful Hands 


SQUEEZE BOTTLE 


Ceragraphic offers you skillful color matching and 
sharp printing . . . both a result of many years experi- 
ence in container decorating. And Ceragraphic applied 
color labeling on your polyethylene jars and bottles 
assures you of decorating that lasts for the life of your 
container. 


Ceragraphic has storage facilities to receive shipments 
of containers from your supplier. Submit your sample, 
state the quantity needed, and we'll rush cost estimates 


hie, ¢ 
, he. 
permanent decorating of glass containers of every kind 


250 South Street, Newark 5, New Jersey—Mitchell 3-1800 
New York Phone: WhHitehall 3-4730 








There’s never been anything 


RITE-SIZE Box Machine 


like it before! 


The Amazing New 


May be written off 


in less than two years...then 


earns a substantial savings 


annually 


Makes Corrugated Containers . . . Any Size . . . Any Quantity 


Produces 600 boxes per hour in 120 sq. ft. 


one minute e Eliminates box inventory problem completely 


So simple...anyone can operate it; 
every manufacturer who 
uses Various sizes of corrugated cartons 
needs it—that’s the revolutionary 
Rite-Size Box Machine. 


so versatile 


Here’s what it does: The Rite-Size 
Box Machine rapidly, accurately cuts, 
slits and scores box blanks from any 
weight of corrugated board. The size 
range is virtually unlimited. . .change- 
over from one size to another takes 


less than one minute. ..complete! 


This means you can now confine your 
box buying to small lots of flat cor- 


rugated board that occupy a minimum 
of space, that you can prepare the 
boxes you need at the time you need 
them to match your production. ..and 
all at a considerable savings over your 
current costs! 


INVESTIGATE TODAY. Full details 


are available. A brief outline of 


the sizes and quantities of corrugated 
boxes you use will let us tell you how 
quickly the Rite-Size Box Machine 
will pay for itself. Write at once. 
Jacob Industries Sales Corp., Chrysler 
Building, New York 17, New York. 


*Pat. No. 2,353,419 
Additional Patents Applied For 


Box Machine 


FLEXIBILITY WITH ECONOMY 
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e Adjusts to any of 7000 sizes in 








eMANUFACTURERS’ LITERATURE? 


To obtain any of the booklets or catalogs listed below, 
simply circle the corresponding number on the post 
card, fill in the information requested, and mail. 


PACKAGING MACHINERY 


HEAT SEALING CRIMPERS. Brochure 
illustrating and describing the complete line 
of Wrap-Ade heat sealing crimpers—both 
automatic and semi-automatic. Included 
are illustrations of the various sealing pat- 
terns available. 4 pages. Wrap-Ade Ma- 
chine Co., Inc. (8-700) 


HOPPER. Method of operation and the 
features of the Visco-Mat hopper (an auto- 
matic adhesive control system) are discussed. 
Illustrated. Triangle Package Machinery 
Co. (8-701) 


WRAPPERS, GLUERS, SEALERS, ETC. 
Illustrated listing of the Corley-Miller line 
of machines foi wrapping, sheeting, gluing, 
bag making, filling, sandwich making, and 
sealing. 6 pages. Miller Wrapping & Sealing 
Machine Co. (8-702) 


CARTONERS. Bulletin briefly describing 
the Jones fully automatic and semi-auto- 
matic cartoners and gives a partial list of 
users of the fully automatic cartoner. 4 
illustrated pages. R. A. Jones & Co., Inc. 
(8-703) 


BATCH FEEDER AND SIZER AND 
FORMER. Iilustrated and described are 
the Haneella vertical combined batch feeder 
and sizer and the Hansella automatic batch 
former with 4-stage automatic rope sizer. 
Specifications are included. Package Ma- 
chinery Co. (8-704) 


LABEL FEEDER. Label Seal-It, designed 
to seal bags with paper labels, is illustrated 
and discussed with its features. Heat Seal-It 
Co. (8-705) 


SEMI-AUTOMATIC LABELER. Detailed 
discussion of the Model S semi-automatic 
World labeler, an unusually fiexible labeler. 
Illustrations and some specifications are in- 
cluded. 4 pages. Economic Machinery Co. 

(u-706) 


CASE UNLOADER AND UNSCRAMBLER. 
Specifications and other details are provided 
on the new A-B-C automatic and fully ad- 
justable case unloader and unscrambler. 
4 illustrated pages. A-B-C Packaging Ma- 
chine Corp. (8-707) 


GLUERS AND SEALERS. 6-page illus- 
trated leaflet listing with detailed informa- 
tion various automatic gluers and sealers for 
shipping cases. Standard-Knapp, Div. of 
Hartford-Empire Co. (8-708) 


CARTON FILLING AND SEALING. Pro- 
vided are the outstanding features, opera- 
tional information, specifications, and illus- 
trations of the CMC continuous automatic 
carton filling and sealing machine. 4 pages. 
Paul L. Karstrom Co. (8-709) 


DOUBLE SCORING MACHINE. Designed 
for fast-accurately scored box blanks, this 
high-speed double scorer is discussed in detail. 
4 illustrated pages. M. D. Knowlton Co. 
(8-710) 


AUTOMATIC PACKAGING WITH POLY- 
ETHYLENE FILM. Discussion of a new 
design modifieation that permits all six 
models of the Transwrap automatic packag- 
ing machine to package with roll polyethylene 
film. Transparent-Wrap Machine Corp. 
(8-711) 


VACUUM FILLER. Provided are details 
on the Model A semi-automatic vacuum 
filler designed for the packer who requires a 
small, compact filler. Illustrated. Packer 
Machinery Corp. (8-712) 


ELECTRONIC COUNTERS. Included are 
details on the applications, features, speci- 
fications, method of operation, count detec- 
tion, and output control relay of the Potter 
predetermined electronic counters. Pott-r 
Instrument Co. (8-713) 


BAG LOADER. Prices, illustrations, etc., 
of the new Clamco bag loader provided. 
Also included is information on the scale 
bracket and small filling head. Cleveland 
Lathe & Machine Co. (8-714) 


FOUR VALVE FILLING MACHINE. De- 
scriptive bulletin gives important features 
of this high speed filling machine. Elgin 


AUTOMATIC WRAPPING MACHINES. 
Booklet gives many examples of products 
which have been successfully merchandised 
after having been wrapped with machines 
made by the Hudson-Sharp Machine Co. 
(8-716) 


AUTOMATIC CASE SEALERS. Specifi- 
cations and important data on automatic 
and semi-automatic case sealers for gluing 
and sealing light or heavy corrugated ship- 
ping containers. J. L. Ferguson Co. 
(8-717) 


PNEUMATIC BOTTLING EQUIPMENT. 
Twelve pages of illustrations and descrip- 
tions of various cleaning, filling, capping, 
and labeling machinery manufactured by 
Pneumatic Scale Corp., Ltd. (8-718) 


AUTOMATIC CAPPING EQUIPMENT. 
Bulletin gives descriptive information and 
specifications of this automatic capping 
equipment which sorts, sets, and applies 
almost every known type of closure. Con- 
solidated Packaging Machinery Corp. 
(8-719) 


SERVICES 


PRINTING. Four-page brochure discussing 
the services of printing on cellophane and 
glassine offered to the packaging industry by 
Standard Printing Co (8-720 


GLASS SERVICE. Description of the serv- 
ice offered by this company in the manufac- 
ture of cosmetic containers as well as other 
glass containers whose sales potentials are 
accentuated by ceramic colors and designs, 
and their caps. W. Braun Co. (8-721) 


MANUFACTURERS’ LITERATURE DEPARTMENT 
MODERN PACKAGING 


| am interested in the following items: 


8-700 8-701 8-702 
8-711 8-712 8-713 
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lf you do not now subscribe to MODERN PACKAGING, bet wish 
to receive the next 12 issues ($5 everywhere), just check here ©) 
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eMANUFACTURERS’ LITERATURE? 


To obtain any of the booklets or catalogs listed below, 
simply circle the corresponding number on the post 
card, fill in the information requested, and mail. 


PLASTIC CONTAINERS 


STOWAY CONTAINERS FOR PACKAG- 
ING. Sales handbook giving packaging 
uses, product data, packing and shipping 
data, suggested advertising copy material, 
and promotional material resources on vari- 
ous stoway containers and dishes. 12 illus- 
trated pages. Southern California Plastic Co. 

(8-722) 


PLASTIC BOTTLES. Illustrated descrip- 
tion of the plastic bottles used for powder, 
crystal, granulated, or liquid products to be 


) sprayed, squirted, dropped or dusted. In- 
» jection Molding Co. 


(8-723) 


POLYETHYLENE BOTTLES. Data sheet 
for retailers on Plaxpak squeezable poly- 
ethylene bottles, which are tasteless, odor- 
less, and flexible. Illustrations and the vari- 
ous important advantages of these bottles 
are presented. Plax Corp. (8-724) 


PLASTIC VIALS. Details and illustrations 
of Clearsite stock vials available in rigid 
polystyrene and cellulose acetate as well as 
flexible polyethylene, with shell, shoulder, 
screw cap, or ring tops. Celluplastic Corp. 

(8-725) 


MATERIALS 


TRANSPARENT FILM. Description and 
uses, film types, and physical and mechanical 
data of Lumarith transparent film for pack- 
aging are covered. §8 illustrated pages. 
Celanese Corp. of America. (8-726) 


LINERS. Features, suggested uses, advan- 
tages, etc., of multi-wall bags made extra- 
protective with liners of Loxol. Illustrated. 
H. P. Smith Paper Co. (8-727) 





LAMCOTE. Details on Lamcote, continu- 
ous film of tough, lustrous transparent plas- 
tic applied to the surface of paper, card- 
board, fabric, or other material. 6 illustrated 
pages. Arvey Corp. (8-728) 


NATURAL CHEESE IN PLIOFILM. A 
small counter folder used as a give-away to 
tell advantages of natural cheese prepack- 
aged in Pliofilm. The Goodyear Tire & 
Rubber Co., Inc. (8-729) 


POLYETHYLENE FILM. Properties, typi- 
cal applications, sample, and other informa- 
tion regarding gauges, width, colors, slitting, 
embossing, heat sealing, and printing of 
polyethylene film. Durethene Corp. 
(8-730) 


SARAN FILM. Covered are the character- 
istics, features, illustrations, and avail- 
ability of Saran transparent film. 4 illus- 
trated pages. The Dow Chemical Co. 
(8-731) 


COLOR GUIDE FOR BOXBOARD. Plastic 
bound in pocket size. Shows 40 colors 
(varnished and unvarnished) on both clay 
coated and patent coated board. IPI Div., 
Interchemical Corp. (8-732) 


CELLULOSE ACETATE MOLDING 
POWDER. Ampacet—a thermoplastic cel- 
lulose acetate for injection and extrusion 
molding, available in crystal-clear trans- 
parent and all colors—is discussed. 4 pages. 
American Molding Powder & Chemical Corp. 

(8-733) 


ADHESIVES 


USE OF ADHESIVES. Chart to assist all 
adhesive users in figuring the proper amount 
of water to be added to a given amount of 
adhesive to any desired percentage. Paisley 
Products, Inc. (8-734) 
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INDUSTRIAL ADHESIVES. Provided is 
information on the development of this com- 
pany, industrial adhesives, users of industrial 
adhesives, corn starch, and users of specialty 
starches. Illustrated. National Starch 
Products. (8-735) 


FOR GLASS BOTTLE AND JAR LABEL- 
ING. Description, suggestions for use, and 
advantages of Swift’s Evertite bottle labeling 
adhesive for glass bottle and jar labeling. 
4 pages. Swift & Co. (8-736) 


SHIPPING AND SHIPPING SUPPLIES 


CREPED WADDING. Provided are details 
and illustrations on the application of 
Kimpak creped wadding to railroad classi- 
fication covering furniture packaging. Kim- 
berly-Clark Corp. (8-737) 


CORRUGATED CONTAINERS. Two color 
brochure illustrating the many different 
types of corrugated containers and their 
filled uses as manufactured by Old Dominion 
Box Co., Inc. (8-738) 


CORRUGATED BOXES AND PACKING 
MATERIALS. Descriptions and illustra- 
tions of various types of standard corrugated 
boxes and packing materials together with 
a full page chart for the selection of corru- 
gated specialty boxes. 30 pages. Hinde & 
Dauch Paper Co. (8-739) 


SHIPPING CASES. This 76-page handbook 
presents such information as: definitions of 
various terms used in the paperboard and 
container industries; illustrations of corru- 
gated solid fibreboard containers and prod- 
ucts, with pertinent data on each; and vari- 
ous carrier regulations. Robert Gair Co., 
Inc. (8-740) 


MISCELLANEOUS 


STEEL CONTAINERS. Presentation to the 
industry of the Rheemcote drum—the first 
completely lithographed and inner roller 
coated 55-gallon steel drum. Illustrated in 
full color. 8 pages. Rheem Mfg. Co. 
(8-741) 


PRODUCTION TABLES. Leaflet providing 
tables which tell rotogravure press production 
in terms of impressions per hour, from en- 
graved cylinders of various circumferences. 
American Type Founders. (8-742) 


BETTER PACKAGING. Compact refer- 
ence manual on the latest developments in 
paper and rigid transparent packaging, in- 
cluding many packaging short cuts and 
money saving ideas. 12 illustrated pages. 
W. C. Ritchie and Co. (8-743) 





tubes by SHEFFIELD 


for single use applications 


your ideal color additive container 


SHEFFIELD [age 
your worry-free 


source of supply 





Merk. anv Mrs. Amenica are painting themselves a rosier future 
these days through modern color additive systems. 

Many paint manufacturers are capitalizing on this trend with su- 
perior “one-shot” tubes made by Sheffield. 

For quality tubes of consistent uniformity—for crisp, clear print- 
ing—and for speedy delivery ...order from Sheffield! 

Write today to your nearest Sheffield office, Dept. PM, for sample 
tubes and free estimates on your requirements, 


All types of tin, tin-coated, aluminum, 
lead, and Sheffalloy tubes. Free Catalog. 


THE SHEFFIELD TUBE CORPORATION 


HOME OFFICES - NEW LONDON, CONN. 
W.K. SHEFFIELD. V. P 
NEW YORK 18, N.Y., 500 Sth AVE 


CHARLES ARCH T. C. SHEFFIELD 


CHICAGO 16, ILL., 3132 CANAL ST LOS ANGELES 38, CAL.. 7024 MELROSE AVE 


EXPORT: 500 FIFTH AVE. N. Y. CABLE “DENTIFRICE NEW YORK 


ALGUST 1950 





a for SUCTION 


and PRESSURE 


Eliminate Oil Vapors 
from Discharged Air 


The new Kraiss! Class 23 pumps com- 
pletely eliminate undesirable oil vapors 
from discharged air. In many operations, 
this means a tremendous saving to you— 
in time, materials and industrial health. 
Pumps are dry lubricated—displacement 
blades take up their own wear. Positive, 
fan-cooling for continuous high per- 
formance. Available with double ex- 
tended shaft for group installations from 
single power source. Performance data: 
1750 RPM, but not limited to this speed. 
Capacities from 5 cfm—20 cfm, for 
single units; larger capacities by group 
drive. 


Kraiss! Class 23 pumps are specifically 
designed for ail packaging and printing 
machinery; and similar applications 
where air pressure or suction, without 
discharge oil, is preferable. 


@ Suction feed or pick-up of paper, 
cardboard, tin, etc. 
Container - filling: 
tubes, etc. 


bags, bottles, 


Automatic handling on conveyor 
systems 


Packing in shipping crates and cases 


Printing presses and vacuum 
printing frames 


Vacuum canning machines 
Vacuum holding chucks 


Ideal for handling food products, 
beverages, pharmaceutical prepara- 
tions—where rigid sanitation stand- 
ards are mandatory. 


FREE 


Write today for our new Bulletin A-1399 
on Class 23 Air Pumps. 


Fweeceweseese eee es 


i Kraiss! Co. Hackensack, N. J. 
Please send your bulletin A-1399 


Nome. 


KRAISSL 
AIR PUMPS 





Company. 





Address 








City. 


ci 





309 Williams Ave., Hackensack, NJ 


‘New Ford packages 
| 

| A streamlined packaging and mer- 
chandising program for parts and ac 
| cessories of the Ford Motor Co. is 
being introduced to approximately 
6,500 Ford dealers throughout the 
| United States under the new trade 
“FoMoCo.” Packages for all 


genuine Ford parts and _ accessories 


name 


will carry the new name. 

Identified by a modern design in 
blue and maroon and a 
FoMoCo medallion, the new packages 
were adopted to aid in the handling, 
storage, protection and display of Ford 
parts. The cartons have been stand 
ardized and scientifically sized to save 
time and money by simplifying order- 
ing, handling, storage and 
Wherever possible sealed-end cartons 
are used for protection of the customer 
as well as the parts themselves. Many 
small or semi-delicate parts are pack- 
aged in metal-end fibre cans to insure 
maximum protection. Accessories 
packages show the parts by printed 
illustrations or by the use of trans 
parent windows. 


sales. 


Tape promotion 


An aggressive bid for a larger share 
of the industrial paper and tape market 
is being made by the Owens-Corning 
Fiberglas Corp., Toledo, Ohio, which 
has instituted a campaign to explain 
the uses of Fiberglas-reinforced papers 
and tapes to a diversified industrial 
group of more than 30,000 manufac 
turers. 

According to John H. Thomas, com- 
pany vice president and general man 
ager of the Textile Products Division, 
comparison tests have proved the 
superior strength of Fiberglas-rein 
forced papers and tapes. Their per 
formance qualities, Mr. Thomas said, 
can sometimes mean a cost advantage. 

Until recently, the company’s efforts 
to promote the advantages of Fiber 
glas reinforcing yarns was directed pri 
marily to paper and tape manufac 
turers. The current campaign, it was 
revealed, is being launched to explain 
these advantages to a broad group ot 
users of industrial papers and tapes 

Roy L 


dustrial textile manager, reports that 


Black, the company’s in- 


work is under way to develop a line 
of paper bags reinforced with Fiber 
glas yarns which promise to replace 
many types of multiwall bags which 
are currently in use. 


Heat Seals 


Irregular 
Objects, too 


—Easily, Surely 


distinctive | 


WELLS 
THERMOSEALER 


Designed for long, continuous, tough use. . 


For Cellophane, Lumarith and similar 
materials, use the Wells Thermosealer 

| For Pliofilm, Polyethylene 
Vinylite, Cast Film, et« the thin 
WELLSOLE is attached to the base of 
the Wells Thermosealer, Style TF 


The Wells Ther 
mosealer 

the tricky 
lem of heat seal 
ng Now pre- 
packaging of ir- 
regular 


ie 7] solves 


prob- 


objects 
all meats, vege- 
tables, cakes 
cheese, et is EASY, FAST, LOW IN 
COST. For Wells developed an ADJUST- 
ABLE Thermostat that holds the tempera- 
ture of the aluminum base within the close 
tolerance required for the given heat-sealing 
material. You get 
perfect package 
seals 
In devices where 
the temperature is 
not closely con- 
trolled, sealing is 
haphazard 


se, 
WAe 
ma Cty 


Try It For Any 
Heat-Sealing 
Material 


For 11 years the sturdily-built Wells 
Thermosealer has been used the nation over 
t is reliable, low in cost Plugs into ¢ 
A.C. convenience outlet of 110 volts 
properly insulated and built for safe 
us¢ Has long-lasting, full-size Heating Ele- 

ment Protected ad- 
justable Temperature 
Control of high accu- 
racy Designed to 
withstand long, tough 
continuous use 
» Wells Thermo- 
built of Alumi- 
num and weighing but 
10 ounces, does not fa 
tigue the 
speeds sealing 
cost 


operator 
lowers 


Buy Now From Your Dealer 
in Heat-Sealing Materials 


WELLS MANUFACTURING CO. 


220 Ninth Street 
San Francisco 3, Calif. 
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FOR BETTER PACKAGING! 


Here’s the combination of luxurious PABTITI ON S 


appearance and permanent bond- 


ing you’ve been searching for. All = THAT PROTECT AND 
colors and color combinations are : SAFEGUARD YOUR PRODUCTS 
available. ‘ e 

Send for a sample polyethylene 

bottle that has been decorated by IMMEDIATE ATTENTION 


Modern Decorating. Compare its Given to Requests for Estimates 
looks . . . test the durability of the ° . 
decoration yourself. Write today. 








MODERN 
DECORATING 
COMPANY 


Silk screen and offset printers on 


plastic, glass, wood and metal 
19-21 HEYWARD STREET 
4914 Hudson Bivd. West New York, N. J. j BROOKLYN 11, N. Y. 

Phone: UNion 3-5585 LOngacre 4-1998 - Telephone: TRiangle 5-4033 






































Weather Forecast: 





PLASTIC PACKAGING FOLLOWED 
BY INCREASING SALES 





... but there’s more to it than telling your purchasing agent 
Buy us some plastic packages. You owe it to your product to 


“bone up” on the changing plastics scene. 


Each month Mopern Ptastics bring you the latest items of interest to every- 
one who uses plastics products in any form. Long a prime source for authori- 
tative comment on the current plastics developments, MopERN PLastics also 
gives you long term dividends in the form of enlightening articles, surveys and 


reports on important facets of the industry 


The cost? Only $5 per year (12 issues), anywhere in the world. Don't miss 


another issue. Just write. We'll enter your subscription and bill you later 


MODERN PLASTICS 122 East 42nd Street New York 17, N. Y. 
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EVENFLO ENGRAVED INKING ROLLS 


eliminate ink waste, poor quality runs and re- 
jects due to faulty inking and need no adjust- 
ing. New Evenflo engraved ink-metering rolls 
make tedious adjustments unnecessary. Ink is 
fed in the exact quantity necessary for fine 
presswork, continuously and automatically. No 
press time is lost, no ink wasted and less print- 
ing stock is spoiled due to poor inking. 


NO-FLEX PLATE ROLLS AVAILABLE 
ON SHORT NOTICE AT LOWER COST 


No-Flex — the new plate rolls that completely 
eliminate flexing and whipping—are your guar- 
antee of a perfect impression. Special high 
speed lathes and equipment and improved 
methods of manufacture mean you get preci- 
sion made rolls, quickly, and at lower cost. All 
No-Flex rolls are ground finished to your exact 
specifications and carefully inspected before 
shipment. The next time you need plate rolls, 
call Pamarco for faster service, lower cost and 
a better printing job. Quotations on plate, im- 
pression, and special rolls supplied promptly, 


PRESS BUILDERS 
Evenfio rolls, installed as original 
equipment, make your presses 
easier to sell because they print 
better, use less ink and require 
less operator attention. Inquiries 
from press manufacturers are in- 
vited. Prompt estimates on receipt 

of specifications, 


‘ne / LM 
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— the handy way to 
test color and coverage 


No need to set up a machine for testing ink. 
Quick as a wink, Evenflo Hand Proofer pro- 
duces an exact sample. Interchangeable rollers 
to match the one in your press or presses 
equipped with other than Evenflo rollers. 


Ee we os 


ree ‘_oaeee & gay INC. 
1014 


Builders of ANILINE PRINTING ony EVENFLO 
ENGRAVED ROLLERS. PAPER CONVERTING MACHINERY 


ROTOGRAVURE 
CYLINDERS 


A Complete Service 
All Under One Roof and 
One Management Responsibility 


* Cylinder Machining 

* Copper Depositing and Polishing 
* Photography and Art Work 

* Cylinder Engraving 

* Hard Chromium Plating 


CHAMBERS-STORCK COMPANY, INC. 


751 North Main Street 
Norwich, Conn. 








IT’S A“‘SALE ON SIGHT” WITH 
PACIFIC’S BOX OVERWRAP 


It will be your product that 
makes the profitable jump from 
shelf to shopping-cart when it's 
overwrapped with Pacific's gra- 
vured foil. Glowingly engraved 
on plain or tinted foils by Pacific's 
high speed roto process, your 
label will make any shelf position 
a number one selling point. They'll 
give protection against moisture, 
too. Put the extra selling force of 
foil labels to work for you. 


ACIFIC COAST 
Foil CO. 


1107 BATTERY ST., SAN FRANCISCO 11 
1127 WILSHIRE BLVD., LOS ANGELES 14 
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Impulse purchases in supermarkets on increase 


Two out of three food purchases in 
supermarkets are based on decisions 
made while the shopper is in the store, 
according to the latest results of a 
continuing national survey sponsored 
by E. I. du Pont de Nemours & Co., 
Inc., Wilmington, Del. 

The findings of the study have re- 
cently been published by the Du Pont 
Film Department in a booklet titled 
“Stop, Look, and Buy.” 

The report indicates a trend toward 
more and more buying decisions in 
side the store during the past five 
years. 

A similar type of survey which was 
made in 1945 showed that nearly half 
of all were definitely 
planned by the ladies before they 
stepped into a supermarket. Now, 
only a third are definitely planned. 
Nearly two out of five purchases repre 


purchases 


sent unplanned buying, while some- 
what less than one out of three were 
only generally planned or were sub- 
stitutes. 

The exact figures show that 66.6% 
of all purchases were decided at the 


Fichages- 


COC QED Be 


illustrated brochure and details. 


ble 
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FRAGILE or solid — regular or irregu- 
lar, this modern continuous feed wrap- 
per delivers up to 150 units per minute, 
fully glued or heat sealed — and with- 
out breakage! Only one operator and 
one helper required. Also available with 
hopper feed for cylindrical products such as stick candy, 
etc. Saves time, money, labor and materials. Write for 


point of sale after reaching the store. 
Of all items bought, 38.4% were un 
planned 26.7% 
generally planned, 1.5% 
were substitutes, while only 33.4% 
were definitely planned. 


(impulse buying), 


were only 


From these 
figures, the report draws the conclu 
sion that: “People are going shopping 
for food in supermarkets with a less 
specific plan and a more open mind, 
searching for what looks good.” With 
this in mind, it suggests that market 
operators will “push products which 
by themselves influence store deci 
sions to buy” and points out that the 
package itself can influence those de 
cisions. 

Sponsored by Du Pont’s Film De 
partment, the survey was made in con 
junction with the company’s Market 
esearch Section. 

For this survey, nearly 2,000 shop 
pers were interviewed in key cities 
from coast to coast. In scope it in- 
volved 35 modern supermarkets in 
Atlanta, San Francisco, Newark, N. J., 
Minneapolis, St. Louis, Cincinnati and 
Springfield, Mass. The shopping days 


BEVELED SIDES 


of the survey were Tuesday through 
Friday ‘ 

The method used was to list all 
food items a shopper planned to buy 
as she entered the market. A second 
surprise interview checked the pur 
chases she actually had in her basket 
as she came to the check-out counter 
of the supermarket. 

Among the 64 general classifications 
of food purchases, there was wide 
Of all candy purchases 
only 6.3% were planned for specific 
items, while 93.7% 


variation. 


were based on de- 
That is, 
85.4% were unplanned, impulse put 


cisions made in the store. 


chases; 7.8% were generally planned, 
but with no specific item or brand in 
mind; 0.5'« were substituted. 
Another high-ranking impulse item 
was chewing gum, for which 95.5% 
of all unplanned. 
Shoppers’ decisions in the store gov 
erned the buying of 91% of the cake 


sold. Other high store-decision figures 


purchases were 


include luncheon and smoked meats, 
70.8%; products, 67.4% 
cookies and biscuits, 89.1%. 
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“ 6 HIGH SPEEDS 





Increased folding production with perfect delivery at 
new high speeds is now yours with our new No. 4 
folder. This machine accepts single sheets or multiples 
up to six sheets. Versatile, it is adaptable to folding 


of many other paper products, as well. Write today for 


HUDSON-SHARP MACHINE CO + GREEN BAY + WIS 
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complete descriptive details. 


HUDSON-SHARP 


MACHINE CO e GREEN BAY e WIS 








15,000 
9,000 SHEETS PER HOUR! 


. available in cutoff lengths from 97.” 
to 25” graduated in multiples of *<”. Width sizes 
range from 20” to 32”. All sheets delivered properly 
aligned to allow removal from top of pile. 


FULL INFORMATION 
ON REQUEST 





200 VARICK ST., NEW YORK 14 
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PRODUCTION COST 


ANILOX 
PRESSES 
2, 3, 4 COLOR 


REQUIREMENT 


IVES UTMOST PRODUCTION 


HANDLES VARIETY OF STOCK 
ee 


SKILLFULLY DESIGNED 


Dae 
CARRIES. THE LOAD 

MARY SALISFIED USERS 

INAWANIN a VNOS9 alee oe 


MINEOLA, N. Y. Fy Garden. City 7-7560 


the equipment that 

is most efficient. The complete 
HEAT SEAL-IT line includes everything 
from a hand sealing iron to a fully 
automatic bag sealer, including 
bag making machines and 
exclusive special-purpose 

models. All equipment is 

fully guaranteed and 

backed by nearly 20 

years of heat sealing 

experience. 


HEAT SEAL-IT © 


DIVISION: GLOBE PRODUCTS —HEAT SEAL CORP. 
PHILADELPHIA LOS ANGELES 


3382 Robertson Bivd., Los Angeles 34. 


High Speed, Low Cost Production with the new 


POTDEVIN 


SELF-OPENING SQUARE 
SHOPPING AND BALER BAG MACHINE 


Make your large self-opening square 
"x 6” x 21”) shopping bags or 
multi-wall baler bags on this new 
POTDEVIN 85R roll-cut bag machine 
Equipped with compensator and electric 
eye for pre-printed papers. Combined 
with a POTDEVIN aniline press you 
produce completely printed bags in one 
operation. Can be equipped with hole 
punching and scoring for string handles 
Available with either upright or inverted 
former for sift-proof bags 


POTDEVIN MACHINE CO. 


1244 38th Street, Brookiyn 18, N. Y. 


Visit our booth No. 217 at 
Graphic Art Exposition in 
Chicago, Sept. 11-23. 


MULTI-WALL TUBER 


Designers and manufacturers since 1893 of equipment 
for Bag Making, Printing, Coating, Gluing and labeling 
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“Climate control” 


A new controlled-climate testing 
chamber for studying and experiment- 
ing with bags and bag-making ma- 
terials under a wide range of atmos- 
pheric conditions has been put into 
operation at the General Engineering 
Research ‘Laboratory of Bemis Bro. 
Bag Co. in St. Louis, Mo. With the 
new testing chamber it is possible to 
reproduce accurately, it is said, the 
average climatic conditions encoun- 
tered in most countries of the world— 
the type of climate prevailing in Arctic 
regions being the main exception. 

The new equipment will control 
humidity within close tolerances and 
will keep the temperature constant 
with a variation of no more than one 
quarter of one degree Fahrenheit, ac- 
cording to the company. 

The use to which the chamber will 
principally be put will be to deter- 
mine the protective qualities of all 
types of bags under various climatic 
conditions and to test the effective 
ness of fungus- and mildew-proofing 
treatments. Fungus organisms can be 
grown in the test chamber and it can 
supply normal breeding and _ living 
conditions for tropical and other in- 
sects so that insect-resistant treatments 
may also be studied. 

This “climatizing” apparatus sup- 
plements and widens the scope of pre- 
viously existing climate-control equip- 
ment in the Bemis laboratory and 
makes it possible to carry on several 
experiments of different kinds simul- 
taneously, the company reports. 


Workers aid sales 


More than 800 men and women 
who work in Reynolds Metals Co. 
plants staged a sales crusade in Louis- 
ville, Ky., under the leadership of offi- 
cials of the Aluminum Workers Union 
Local 19388. After working hours 
they called at more than 40,000 homes, 
left samples of Reynolds Wrap and 
explained the uses of the product. 
This service was performed on their 
own time, without compensation. 

This unique idea was initiated by 
the union and presented to the com 
pany, which acclaimed the proposal. 
According to J. Louis Reynolds, vice 
president of the Reynolds company, 
“Our philosophy is that the bigger and 
better and more successful the Rey 
nolds Metals Co. is, the more job se- 
curity we will have.” 
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See What They're Packing in 


HOWARD-SEAL 


Controlled Polyethylene 


PLASTIC BAGS 





A Photo of Lettuce packaged in 
HOWARD-SEAL Plastic Bag 


Lettuce 


—and scores of other per- 
ishable items! 

Just think what it could do 
for YOUR product! 


@ Moisture-Proof 
@ Fracture-Proof 


@ Unaffected by 
temperature changes 


Don't confuse Howard-Seal 
with any other film. Howard- 
Seal is controlled as to uni- 
formity of thickness, size, and 
sealability 


Sold by leading paper distributors 
WRITE for Free Samples, {ull inlormation, and low prices. 


HOWARD PLASTICS 


Dept. D-8, Council Blaffs, lowa 
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There’s hardly a Marking Job that can’t 
be done better — and at less cost 


Whatever your bwsiness—electrical goods, textiles, plastics, clothing, hosiery, 
footwear, foods or drugs, and whatever your marking problem on product, 
package, label, box or wrap, MARKEM can help you speed up your mark- 
ing operations, improve marking quality and lower your marking costs. 


MARKEM’S 39 years of experience in the marking field can be of value to 


you. We would be glad to talk over your marking with you. No obligation, 
of course. 


Our Exhibit at the Western Packaging Show, San Francisco, Aug. 16 - 18, 
(Booth 506) will be keyed to cost-saving marking methods. Drop in 
if you can. 


MaRKEM MACHINE COMPANY 
Marking Machines — Inks — Type — Since 1911 
KEENE 9, NEW HAMPSHIRE 

















"SNAP IT SHUT”’ 
BAG CLOSURE 


PUSH HERE 
TO OPEN 


PAT. 
PEND. 


PART NO. PRESS HERE 
100-1 “TO CLOSE 


INEXPENSIVE 


Made from high quality, polished, non-rusting, stainless spring steel. 
Less expensive than other closure methods—no strings to tie—rubber 
bands or other closure methods. Yet can be used over and over again. 


PRACTICAL 


Snap it shut with your fingers; no tools needed. Positively locked until 
you push the lock spring and it’s open—no trouble. A child can do it. 
Use on any size bag from 4” to 14” wide. All edges are rounded and 
will not tear the bag. 


INCREASE YOUR SALES 


There are more dollars in your sales by using Durethene’s bag closure 
than heat sealing or by using other hard-to-handle makeshift closures. 
Sell a closure with every bag. The welcome accessory wherever bags 
are sold. 


ADDS SALES APPEAL 


Use the polyethylene bag over and over again. That's what makes 
polyethylene bags so attractive to the consumer. Adds sales appeal to 
the product when packaged in a polyethylene bag closed with a 
Durethene “Snap-lt-Shut" bag closure. It answers the housewife’s 
problem as well as the packers of ‘how to close the bag.” 


Samples and prices of bag closure #100—Size-1 on request. 


Producers of flat and tubular polyethylene film for the 
bag converter. 


Write for sources of polyethylene printed or plain bags. 
DURETHENE CORPORATION 


19th STREET AT 55th AVENUE 
CHICAGO 50, ILLINOIS 








Planters Peanuts 


(This article continued from page 83) 
to buy the product and thus assure 
the adult market for years to come 
Perhaps the success of this policy 
helps explain why the salted-peanut 
market today has but one big na 
tionally famous name. 

The company held its own very 
well during the depression, with the 
public still being willing to spend five 
cents for what Planters had long popu 
larized as the “Nickel Lunch.” In 
1932 duplex cellophane was adopted 
as the material for the five-cent pack 
age of salted peanuts and a little later 
automatic machinery for forming and 
filling was installed. 

rhe first vacuum-tin package used 
was a l1-lb. can, size 404 by 314, in 
early 1928. The first machine was 
semi-automatic. However, it was not 
until several years later that Planters 
really got going on vacuum-pack distri 
bution. In that year they introduced 
their famous 8-oz. container of “Cock 
tail Peanuts.” This container was a 
vacuum-packed, key-opening round 
metal can, printed in yellow and white 
with an over-all lithographed back- 
ground in blue. There was, it is 
said, much opposition in the company 
to this move. Tobacco, cigarettes and 
such products might go into cans, 
officials were told, but not a product 
like peanuts. Moreover, a new type 
of distribution was called for, since 
the cocktail peanuts would have to be 
sold in grocery stores and in other 
outlets where Planters at that time 
was not selling. onsequently, a big 
advertising campaign was needed and 
an expanded sales staff was necessary 

Cocktail Peanuts became a_ tre 
mendous success, because at last a 
package had been found that would 
preserve freshness and flavor for long 
periods. The company was unques 
tionably wise in the choice of the 
name “Cocktail,” that suggested use. 
Moreover, the product was brought 
out at a particularly auspicious time 
when entertainment, bridge and _in- 
creased consumption of beverage was 
on the upswing. Today Cocktail Pea- 
nuts, which are now offered in 8-oz. 
cans, account for a large percentage 
of the company’s total sales. 


The packaging line 


About 1945 Planters completed a 
change-over to fully automatic pack- 
aging. Previously, the company had 
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if you are packaging 
im INJECTION MOLDED 
PLASTICS you ought to 
know about the eye- 


3,000 SHIPPING HAY catching and alluring 
PER HOUR LOADED, 
SEALED, IMPRINTED 


PACKOMATIC Automatic Case Gluer- 
Sealer, above. imprinter, right 


You too can share with America’s foremost \ 
packaged brand names the many advantages 
of modern, automatic PACKOMATIC fibre 


(corrugated) shipping case packing, gluing, 
sealing, dating, (coding) and imprinting 
equipment, capable of speeds up to 3,000 
cases per hou Your requests for informa- 
tion incur no obligation. 


CREATED IN 





POLYSTYRENE 





by American Molding Powder & Chemical Corp. 


Available in a multitude of colors and shades AMPACET 
pearl effect Polystyrene can give YOUR package that 
proven shot-in-the-arm. 


RAZOR BLADE ampAcet) —the Polystyrene to specify 
SLITTER and REWINDER also for your custom-made 
color requirements and for any desired special effect, 


nolle fe Packaging Profits tinsels, metallics, iridescents, phosphorescents. 


THE COST? Hardly more than run-of-the-mill standard colors. 





Production-conscious, cost-conscious package f 2 
makers and package material processers roll THE RESULTS? Beautiful, sparkling boxes and containers 
up profits when they're Beck-conscious. The with a new and different look 


1950 Beck Slitter and Rewinder booms pro- Specity AMPACET Polystyrene or contact 


duction it's easily set up, slits fast and for further particulars and samph 


accurately, rewinds uniformly with correct tight- 


ness. Here’s a machine to fight rising cost i ‘ 5 s ‘ f r\N 
curves first cost is low, quickly changed | iI i t) | } iy 
razor blades ore replaced inexpensively. If £ ay [\ 0) L 

you need narrow rolls of lightweight materials, -— 

you need Beck. Send envelope-size material 


samples and we'll show you why MOLDING POWDER 
ee, panes and CHEMICAL CORP. 


Ee Oe ey Main Office: 44 Hewes Street * Brooklyn 11. Nw 
CHARLES BECK MACHINE CORPORATION Plant: 67 North Oth Street + Brooklyn fll, N.Y, 


406 N. 13th Street Ef Philadelphia 8, Pa. Phone: MAin 5-7450 + Cable: Chemprod Brooklyn 
. 5} 
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Get this 


publication 


THE MOSSTYPER 
is full of helpful, up-to 
the-minute information about 


regularly 


Maker of MOSSTYPES® . 





valuable, informative 


Want te do abellr 
AWILWE Funiling job 7 


i 
7) 


all phases of printing with rubber plates. Issued 

sent free to anyone with an interest in paper 
converting and package printing. Send card or letter 
asking us to add your name to THE MOSSTYPER 
mailing list. No obligation, of course 


33 Flatbush Ave., Brooklyn 17, N. Y. 
. . the pre-madeready RUBBER PRINTING PLATES 
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Plant some “Little Acorns” 





“Great oaks from little acorns 
grow” isa familiar old proverb that 
many forward looking companies 
take counsel in... specially when 
planting “little acorns” 
little. 


costs so 


In this case, the “little acorns” 
are reprints of articles, features and 
advertisements that have appeared 
in MoperN PackaGrNc and which 
might be useful or valuable to cus- 
tomers and _ prospects. Wisely 
planted, these “little acorns” do a 


Wy 





fine job of helping to keep your 
Many 
organizations use pertinent reprints 
from MopeRN PackaGInc to bolster 


company name prominent. 


their salesmen’s stories. 

You'll be surprised at the low 
costof MopERN PACKAGING reprints. 
If there’s a story in this or any 
other issue which you would like to 
distribute in your own behalf, ask 
for quotations without delay. Plant 


WEIL... 


some “‘little acorns.” 


INDUSTRIAL MAGAZINE SERVICE 


An Affiliate of Breskin Publications 


122 East 42nd Street 


New York 17, New York 





developed and used its own machinery 
for making glassine bags. In 1935 
they installed the first of a now fa- 
mous commercial-type machine for 
making, filling and sealing cellophane 
envelopes in a single operation. Com 
plete conversion was made to later 
models and Planters is now one of the 
largest users of the machine, which 
will handle cellophane, glassine or 
Pliofilm. 

Cocktail Peanuts are fed into the 
hopper of a standard filling machine 
that automatically weighs the peanuts 
and fills four cans at a time. The cans 
are vacuum processed and sealed 
with coupons being automatically in 
serted into the cans. The cans are 
packed in shipping cartons and pro 
ceed immediately to shipment. 

For many years Planters has had 
its own printing and package-manu- 
facturing departments. The waxed 
die-cut display box that holds the 
five-cent packages of salted peanuts 
is printed and formed by the firm 

During the war period, Planters 
of course, felt the pinch of short- 
ages. At the outset of World War 
II the company had an inventory of 
several million 8-0z. key-opening cans. 
The full inventory was released to 
the Government, which used these 
containers for packaging cigarettes 
for troops overseas. Planters Peanuts 

went to war, too. Con 
were made available and 
Planters turned out several hundred 
thousand cans of peanuts a day—in 
a full around-the-clock production 
schedule. Peanuts were vacuum 
packed in glass jars for civilians and 
many thousands of these were sent 
to soldiers in the “packages from 
home.” 


however, 
tainers 


Paperboard containers were 
also used at one time during the wat 

Meanwhile, Planters and Mr. Pea- 
nut continue to remind the public 
that Planters is the word for peanuts 
and peanut products. Advertising 
for 1950, backed by a_ healthy 
million-dollar ad budget, is being con 
ducted on a wide schedule in national 
and local media, including radio 
Tie-ins with other advertised products 
will become increasingly evident this 
year. The premium offers that have 
played such an important part in the 
growth of sales will continue the trend 
that Mr. Obici started 44 years ago 

Figures for the first half of 1950 
show total premium responses in the 
neighborhood of 360,000, for a 
monthly about 60,000 
Premium activities, which 


average of 
premiums. 
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will cost Planters a substantial portion 
of their ad budget, produce many re- 
sults coincident to sales, including a 
closer personal relationship between 
the company and its many customers, 
as is evidenced by a large volume of 
two-way correspondence dealing with 
the more human side of the peanut 
business. 


Crepits: Cellopnane-packaging “Trans- 
wrap” (now “Stokeswrap”) machines, 
Stokes © Smith Co., Philadelphia. 
Printed cellophane, The Dobeckmun Co., 
Cleveland; Milprint, Inc., Milwaukee; 
Shellmar Products Corp., Mt. Vernon, 
Ohio. Cans and can-sealing equipment, 
American Can Co., New York. Carton 
sealers, Standard-Knapp, Division of 
Hartford-Empire Corp., Portland, Conn. 
Cartons, Container Corp. of America, 
Chicago; The Hinde & Dauch Paper Co., 
Sandusky, Ohio; Dixie Container Corp., 
Richmond, Va.; Durham Container Co., 
Durham, N. C.; Highland Container 
Co., Macon, Ga.; Longview Fibre Co., 
Oakland, Calif. Glass tumblers, Hazel 
Atlas Glass Co., Wheeling, W. Va 
Closures, White Cap Co., Chicago, Ill. 
Display cartons (San Francisco plant), 
Fleishacker Paper Box Co., San Francisco, 
and Paperbox Corp., Emeryville, Calif. 


Sportsman 


(Article continued from page 105) 
white silk-screened printing which is 
the only exterior labeling on the glass. 
The jar is packed in a folding carton 
decorated with the same package de- 
sign and further protection is provided 
by a white corrugated inner liner. 


Crepits: Design, Gilbert D. Snyder, 
New York. Polyethylene bottles, Plax 
Corp., Hartford, Conn. Caps, Colt’s Mfg 
Co., Hartford, Conn. Counter display 
cartons and folding boxes, Albert Paper 
Box Co., inc., Brooklyn. Spray plug for 
deodorant bottle, Shaw Insulator Co., 
Irvington, N. J. Printing on polyeth 
ylene, Modern Art Printing Co., Brooklyn 
Vinyl travel-kit envelopes, Inter-Allied 
Patent Corp., New York Drake 
shaving bowl, Norton Laboratories Inc., 
Lockport, N. Y.  Duck-head handle for 
Drake shaving bowl, Injection Molding 
Corp., New York. Label for Drake 
shaving bowl, Bryant Press, Inc., Neu 
York. Carton for Drake shaving bowl, 
Rochester Folding Box Co., Rochester, 
N. ¥ Toddy-Stick glass jar, T. C 
Wheaton Co., Millville, N. J. Cap for 
Toddy Stick, Mack Molding Co., Wayne, 
N. J. Silk-screen printing on Toddy- 
Stick glass, Cerographic, Inc., Newark, 
N. J. Foil wrapper for Toddy Stick, 


Standard Rolling Mills, Inc., Brooklyn. | 


Toddy-Stick carton, Brooks & Porter, 
Inc., New York. 
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Attractive New Sell-on-Sight Design 


POLYETHYLENE JARS 


12 oz. and 2 oz. capacity 
Modern, lightweight, unbreakable 


Natural polyethylene always in stock; colors available on order 


Ideal sales maker for creams, cosmetics, ointments, salves, fitted traveling cases, etc. 


4. 


Appealing assortment of urea and brass closures available. 
1% oz. capacity 58-400 screw cap finish 
2 oz. capacity 63-400 screw cap finish 


SEND FOR SAMPLES AND PRICES 
inquiries Invited 


RABINOWITZ & SONS, 


2 Hanson Place Brooklyn 17, N. Y. 








ARENCO 
TUBE FILLER 





World’s only filler featuring tube 
cleaning and cap tightening in a 
single station. 


Fills, closes, seals and codes up to 55 
tubes per minute. Easily cleaned— 
only stainless steel and Monel used in 
parts contacting the material filled. 


Automatic tube cleaning and cap tightening before filling 
Fills all materials—free-flowing to non-flowing 

Fat or fishtail filling—single, double or triple fold, without clip 
No tube, no fill. Quick change over of materials and sizes 
Turret attachment for filling jars 


Send now for details, illustrated folder 


{Viatei} THE ARENCO MACHINE 
‘ 4 COMPANY INCORPORATED 








CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 
EMPLOYMENT + BUSINESS OPPORTUNITIES * EQUIPMENT (used or resale only) 





MACHINERY FOR SALE 


WRAPPING MACHINE for Sale—Miller, ex- 
cellent co m. Model MPU-15, Serial 
6843-47. Ce ane wrapper of many various 
size packages. his machine was made after 
the war, was used little and is being sold at a 
drastic discount because of liquidation. 
Thos. A. Walsh Mfg. Co., 3852 Farnam Street, 
Omaha 3, Nebraska. 





AT REDUCED PRICES. Pony M, 
ML, MX and MLX Labelrites. Knapp 
E adj. to 1 gal. Wr 
for — with ears. Also Burt Labelers. 
1, 2, 4 and 8 He od S.S. Fillers. 
B00 Ib. 
r: 
Stokes & Sm 
Auger Powder Fillers. Triangle Model 
SHA Auto. Net Weigher and € carton 
Sealer. Triangle 
AOOA Electri Horix 
Rotary Cavity Fi Ceco Auto. 
Carton Closing Mach Standard 
Knapp No. 492 Carto 
matic Se ale Auto. 


= 

q uafayette 
Street, Ne 2, New York. 
Canal 6-5. . 











FOR SALE: 1l—Standard Knapp #429 

se rg Gluer-Sealer, minir 

Se a, ¥ wide, maxi 

high, 13" wide, 25’ Compressi 

Priced at less than half new cost. 2— 
es and Smith auger Gl Powder 

Fillers. I—Knapp Wraparound 3B 

Labeller. Only a partial list. Send 

us your Inquiries. Consolidated Prod- 

ucts C 20., Inc., 16-20 Park Row, New 

York 7, New York. Phone: BArclay 

7-0000 











FOR SALE, Packomatic dual stool carton 
gealer for packaging 11 i os oz. —* 
fomplete with compressic 

mmveyors and presses. 
Bas Bldg... Fresno, ¢ 


n otors, 
Saaker r aa Wc Co. 
alifornia. 





1 BODE “B” Transwrap packaging 
+, brand new, used. 
ete with filling 
Adaptable for 
to handle Plic 
cost to user. 
aging. 


F 
Bex 993, 











UNUSUAL BUYS for the Packer—lat« 
Labelers, all makes, semi and all « 
Pneur Scale Packaging Eq 
Kns #429 —e motor. 
Li i Res . 
s. Ma 
For better buys 
Equipment Clearing Hous 
Brooklyn 15, N. Y. 


Single 
Powder 


o 
Inc., 289 10th St., 
Phone SOuth 8-4451. 


FOR SALE, Ross au ic carton forr < 
machine adaptable for og cartons oe 
regs in size from 149” 7 ae to 2! 

1149", comp . with motor and ase. 
acts Packing ( Brix Bldg., Fresno, Cali- 
fornia. 


HELP WANTED 


WANTED—Two salesmen who really war 
a1] 


Z giase containers a « 
foe reotaibaled and have built strong, ‘ren 
following—not only for fair dealing, but t 
usual service. We manufacts 
act as distributors of stance 
items in broad lin. Experie paced r 
earned $7500 and up. We want 2 
packaging sales we can f 

but will ¢ 


est and possibili 
education, subjects, grades, ot 
family status, salary ex 
or more in outside te 

h 


s, and San Francisco. Box 994, 
|g ackaging. 


WANTED—Experienced carton sample maker 

and de er. Large Midwest manufacturer 

of foiding cartons. Write giving age, experi- 

ence, education, references, salary require- 
ts. Box 992, Modern Packaging. 


WANTED: Ambitious Salesman experienced 

i ng cartons. ixeellent opportunity to 
Midwest Locat 

oxy nal History in re 

Box 975, iiodecm Packaging. 


MANUFACTURERS REPRESENTATIVE— 
Wanted by Eastern firm to sell and install 
nationally advertised packaging machinery, 
for dry products, in mid-weste 

Applicant should now be sitchtahed with 


z 
of territory other manufacturers 
represented, as aa nent data about your- 
self. Box 995, Modern Packaging. 


CHIEF ENGINEER—To take 
of Engineering and 


nplete charge 
ts 
of large 
F r 


All replies will treated 
Reply Box No. 987, Modern 
Packaging. 


SITUATIONS WANTED 


SALES REPRESENTATIVE wanted to repre- 
sent New England Lithographer in Metro- 
an area making a well diversified line of 
lithography, packaging 

advertisi 

must give complete 
ar acity and they will be kept in 
strict confidence. Box 988, Modern Packaging. 


PAC KAG E DESIG neo 
7 years’ experi 
: from 
Is-profit 


ag woman u der 
ti 


es, etc. 
he AM or write Box 989, 
Modern "Pac cating. 


MISCELLANEOUS 


ANILINE PRINTING for the trade—New, 
Up-to-Date Pla Modern Equ 
twe th o ( 
ality and Ser 
en Corp., 1651 E. 233r 
.Y. Fairbanks 4-1980. 


CHIC AGO, newly organized Sales Pi 
manufact rin this 
as of 150 miles. 
personal representat 
a 1, OF agent, as « 


« 

as, . jobbers, 

nan cturers, processors, ete. Box 990, 
Modern ad kaging. 





technical staff, 
i sales en ga 
d, references 
te MEC HOPAC kK LIM- 
Boston Park Road, Brent- 
ford, esex, England. 











Plastic scrap and rejects in any 

‘cellulose Acetate, Butyrate, Poly- 

yl Polyethylene, etc. We pay top 

-ar, colored and printed scrap in 
odern Packaging. 


MANUFACTURER'S SALES representative. 


Many contacts in the paper mills, paper con- 
ow E 


commission basis.  ¢ downtown New 
York. Box 991, Modern Packaging. 





TO 50° roll sheeting & slitting, 


roll ‘aminating of paper, 


7 West 27th Street, 
77-4115. 


ew York 1, 











Up to 60 words..........$7.50 
Up to 60 words (boxed). . $15.00 





Ail classified advertisements payable in advance of publication 


Up to 120 words........$15.00 
Up to 120 words (boxed). $30.00 


For further information address Classified Advertising Department, Modern Packaging, 122 E. 42nd St., N. Y. 17, N.Y. 


Up to 180 words........$22.50 
Up to 180 words (boxed). $45.00 
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Withith 


ATA) J 
Recordette 
¥ 


WiLCOl-Gay 


one call 


From the basic 
idea to the 
finished Display 





DIMENSIONAL 
DISPLAYS 


RIVER RAISIN PAPER COMPANY 
DISPLAY DIVISION + MONROE, MICHIGAN 


WILL APPLY 
GUMMED 
LABELS TO 
FLAT OR 
SEMI-ROUND 
BOTTLES 


“NOW! 
LABEL for 


LESS 


with the \NEW\ E-Z LABELER 


up to 30 UNITS PER MINUTE 
in SIMPLE, 2-MOTION OPERATION 
Get speedy, precise labeling results, using PRE-GUMMED 
LABELS and this semi-automatic, two-motion labeler. Bottle 
and label guides are positioned in minutes. No trouble- 
some motors. No maintenance. Labels hold fast. No messy 
glue trouble. Perfect uniformity of application. 


a! Le 


F.0.B. Newark, N. J. 


MANDEL PRODUCTS COMPANY: 


207 ASTOR STREET, NEWARK 5, NEW JERSEY 


TRY IT FIRST! use “-2 Labeler” 


without charge for ten days. Write 
today for descriptive literature. 


AUGUST 1950 





... and this is what "Oliver" means by 
QUICK ADJUSTABILITY! 


Of course, builders of wrapping machines recognize 
need for quick adju tabiltty But hou 


tt 
QUICK’ Five minures? Two hours? 


Oliver"’ Wrapping Machines who 
wrap a variety of packages will tell you 
their girl-operators make a complete 
change for package size in less than twe 


quur t 


Owners of 


minute In another two minutes they 
change and thread the roll of thermo 
plastic labels. The automatic card- 
board folder-feeder is adjusted in a 
jiffy. They switch from endfold to 
underfold instantly. And if the ‘Oliver 

Roll-Type Label Imprinter is used, they 


“OLIVER” AUTOMATIC 
ROLL-TYPE 
LABELING SYSTEM 


as , ~~ 
¥ JELLY ROLL CAKE 7% 


on 


A smart diecut label from 
a continuous roll {printed 
by Oliver} is heat-sealed 
to the wrapper by Labeler 
If desired, a “blank” label 
can be imprinted with 
essential information just 
before it is applied. Im- 
print items changeable in 
a few seconds. Investigate! 


change imprint items in /¢s than a 
minute 

There are no parts to change. Just 
turn one handwhee! to adjust folders 
tuckers, hot plates and discharge 
Adjust wrapper length while machine i 
running 

THAT is what 
quick adjustability 


Oliver"’ means by 
It gives you rapid, 
production wrapping a 
of products in a wide range of 

cartons, trays, U-boards or 
using any heat-sealing material 


continuous 





Varicty 
sizes in 

rds 
cards, | 


Write for all the jacts 


The “Oliver"’ is made 
in 7 different size 
ranges. Electric eye 
to register printed 
wrappers. With minor 
changes in equipment 
it wraps end labels 
baked goods, fresh 
produce and meets, 
boxed candies, paper 
specialties, textile 
items, etc. at low unit 
cost. 


OLIVER MACHINERY COMPANY, GRAND RAPIDS 2, MICH. 


“Oliver” Wrapping Machine 


WITH “OLIVER” AUTOMATIC ROLL-TYPE LABELLING SYSTEM 
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marr with | 

roll to roll 
aniline =F 

| printing press 


For fine quality printing on pressure sensitive tape, paper, cello- 
phane and silk, making labels or printing any paper up to 6” width. 


Exclusive Automatic Dual Unwind 

and Rewind allows machine to 

. _ run continuously while 

is rt t operator merely puts 

“on unprinted rolls and 

—— removes printed ones. 

® This rugged machine incorporates 

all the advantages and adjustments 

found on the full-size PAMARCO 

Aniline Press. Features accurate 

infeed, NO-FLEX plate rolls, and 

specially treated impression rolls to 

insure perfect register. Metered ink 

fountains, incorporating Evenflo 

engraved screen rolls, supply ink in 

just the right amount 

ite) Variable speed motor sup- 

AVAILABLE plied; jog control included 

IN. BENCH Parts are standard and in- 

AND terchangeable Uses %” 
SPECIAL circular pitch gearing. 

MODELS 


Builders of ANILINE PRINTING PRESSES, EVENFLO 
ENGRAVED ROLLERS, PAPER CONVERTING MACHINERY 


a Wes PER 5 Se 





NET WEIGHING 


Model B scale filler with FL gravity flow 
feeder for fast accurate net weighing 
of free flowing products. Beans, rice, 
popcorn, coffee, grass seed, barley, salt 
and similar materials. The model B with 
PFK specified for non free flowing items. 
The double spout discharge hopper 
permits handling hard to open cellophane 
bags at speeds up to 45 or more | |b. bags per minute. Rated 
4 ozs. to 3 Ibs. with tolerance of 1/16 oz. to perfect. 
Ask for our catalog No. 48 for this 
machine and many others operating 


in milligrams to 100 Ibs 








WEIGH RIGHT AUTOMATIC SCALE COMPANY 


JOLIET - ILLINOIS + U.S.A. 


AUGUST 1950 


2ESINA 


CAPPERS 


A model for every purpose... 
A speed for every need! 


STANDARD 
single Head 
Model 


CAPACITY 
UP TO 60 
PER MINUTE 


HIGH SPEED 
straight 

line 

screw capper 


FLEXIBLE 
FAST 


FULLY 
AUTOMATIC 


Not an ordinary 
cap tightener 
but a real 

Semi Automatic 
Screw Capper 


Requires no 
Operator 


QE SI NA AUTOMATIC MACHINERY 
COMPANY, INCORPORATED 


COURT & CREAMER ST , BROOKLYN 31, NEW YORK 





in VUEPAK 


at a price you 
can afford 
for packaging 


meee =\VIONSANTO 


WHICH SERVES MANKIND MODACO UK ste Be SrnTmS 


Boxes of Vuepak 

fabricated for Gund 
Manutacturing Company, 

New York, by Miro Container 
Company, Inc., Brooklyn. 


Tens of thousands of people are crowding in—for a closer look 


at these cuddlesome toys and many other products spot-lighted in the 
center ring .. . in packages of new, economical Vuepak: Monsanto's rigid, 
transparent cellulose acetate packaging material. 

And, like the Gund Manufacturing Company, you'll find your product a top 
drawing card in every store when Vuepak gives customers a front-row view of all 
your product's freshness, color and appeal. (Past performances show that 
merchandise in Vuepak sells faster: often up to six times faster than if it’s packaged 
“blind.” ) Remember, too, your package of Vuepak will cost you less than 
you think; one reason: box 


costs are lower with the new low-cost Vuepak 
material; and don't forget — 


as sales volume goes up, packaging costs come down. 
In stores, Vuepak keeps merchandise fresh and clean; free from dirt and 
shop wear. This means less markdown, fewer returns in Vuepak 
more profit for Mr. Retailer, and you. 
Vuepak is light in weight, economical to fabricate, pack and ship. 
It can be printed, embossed, folded or combined with other materials 
You'll want more information on Vuepak, so call your nearby 
box supplier today, or write Monsanto for your free copy, “Package 
in Plastics.” The coupon is for your convenience. \ ak: Reg. U.S. Pat. Off 
®eeeeev eevee eeve7enee ee 8&8 8 © @ ®@ 


MONSANTO CHEMICAL COMPANY, Plastics Division, Dept. MPKP22, Springfield 2, Mass. 
Please send me your booklet, ‘‘Package in Plastics 


Name & Title 





Company 





Address 





City, Zone, State 
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I 


the new small size cart 
saving 


I 


isy to store 


vactly in 


imily can enjoy 


x 


* 


MARATHON'S 
Senving-Size 
ICE CREAM 
CARTONS 


IN ICE CREAM PACKAGING ! 


Here’s the merchandising sensation of 1950, 


Marathon’s “individual serving’’ package! 
Here’s the “measured portion” package which 
home, 

1an- 


is opening new ice cream markets in the 
at the retail store, at the fountain. 1 


| 
NEW CONVENIENCE! 


in a variety of flavors, Also available 
yn with space with spoon att 


rectangular st! com simple-to-store 


ice-cube every and adults 
vy day .«. let 


ice cream ¢ 


it's Market Tested! Marathon's new Serving-Size linerless 
ice cream cartons have been market tested by manufacturers, 
dealers and consumers... winning universal approval for 
convenience, ease of storage and new sales appeal. Available 


with or without spoon attached. Sizes from 3.2 oz. to 6 oz 


Serving-Size package 
hed! 


snac 


Eliminates dirty dishes 
hildren help themselves 


dling, no dipping, no slicing. Always an even, 
measured serving. It’s designed for auto- 
matic packaging. Offers production savings 
and great sales opportunity in the growing 
market for “‘service-size”’ packages. 


At 
Makes handy 
k for children cartons permit accurate cost contr 


assure uniform quality of 
specialties 


MARATHON Wh 


Protective Packaging FOR AMERICA'S FINEST FOODS 


FOR INFORMATION, SEE YOUR MARATHON REPRESENTATIVE 
OR WRITE MARATHON CORPORATION, MENASHA, WISCONSIN 





restaurants and soda fountains 
Marathon’s new Serving-Size linerless 


all ice crean, 
Quick and sanitary, too! 


Shellmar Packages 


make friends wherever they m... 


Throughout the world, wherever uU. § 
service men are stationed, this Shellmar 
Government issue cigarette pouch is a 
constant friend and companion. A lami- 
nation of paper and foil, the pouct holds 
a package of cigarettes and a supply of 
matches, heat-sealed to completeiy pro- 
tect its contents against moisture and 
contamination. This, package, developed 
by Shellmar Engineers, is effective 


for any highly hygroscopic product. 


Throughout America, in every village 
and city, children know and love the gay 
and friendly Shellmar Cellophane pack- 
ages that protect their candy purchases. 
Shellmar is the candy industry’s head- 
quarters for colorfully printed bags and 
wraps of films, foils and papers of every 
type. If you are interested in a friendly 
package to insure the popularity of 
your product, let Shellmar help you 


design the one most likely to succeed. 


Representatives in Principal Cities 


SHELLMAR 


CORPORATION 

MOUNT VERNON ono 
SOUTH GATE, CALIF * ZANESVILLE, OHLC 
MEXICO CITY, MEXICO + MEDELLIN, COLOMBI’ 


Cigarette Pack: Heat-sealing Aluminum Foil Laminated to 30-Lb. Supercalendered Kraft — Jujyfruits Bag; Duplex No. 300MST DuPont Cellophane, Colodense printed 





